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INTRODUCTION

Welcome to the 2003 Annual Evaluation Report for the Office
of Highway Safety Planning (OHSP). This year has been very
successful for traffic safety in Michigan. As will be seen from
reading through this report, this success is due to the efforts of
traffic safety partners and advocates working together through-
out the year to improve the safety of Michigan's roads. To high-
light the accomplishments that Michigan has experienced, the
annual report begins with a new section entitled FY 2003 Ac-
complishments. This allows the reader to see at a glance all that
has been accomplished for traffic safety in this state. Additional
detail can be found within the report itself.

This new section is followed by the traditional overview of
Michigan's fatal and serious injury crash trends. Detail on each
OHSP goal is provided including a statement of each goal, a

GUIDING VALUES
AND PRINCIPLES B E H

We strive for integrity, commitment, and excellence in our daily
work, and fairness and mutual respect in our relationships with
our partners.

We embrace a team-focused working environment and are com-
mitted to promoting professional growth and development.

We value our role as leaders in fostering cooperation, collabora-
tion, and innovation with other public and private organizations
at thelocal, state, and national levels.

We understand that a sound process of problem solving, includ-
ing problem identification, strategy development, and eval uation,
will result in effective outcomes.

We believe it is essentia to actively seek the input of local com-
munity representatives to achieve long-term safety improvements.

We are committed to providing resources in an objective manner.

look at the status of the goal over the past few years and a brief
explanation of the activity impacting the goal. This section
demonstrates the impact of the traffic safety programs selected
and supported by OHSP.

The final section of the report provides additional detail on grant
activities undertaken during the year to achieve OHSP's mission
and goals. This section includes a comprehensive overview of the
safety belt and alcohol enforcement mobilizations as well as de-
tailed evaluation information regarding the paid advertising cam-
paigns implemented in support of these mobilizations.

OHSP thanks its many partners for their support, dedication and
willingness to work with us in protecting Michigan citizens from
the impact of traffic crashes.

OHSPMiSsSIONE E ®

To save lives and reduce injuries on Michigan roads through
leadership, innovation, facilitation, and program support in part-
nership with other public and private organizations.




FY2003 ACCOMPLISHMENTS

* There were 1,279 traffic fatalities in 2002, the lowest num-
ber since 1945.

« 2002 was the first year on record with fewer than 500
alcohol-related traffic fatalities.

« Michigan's fatality rate per 100 million miles of travel
dropped 5.4 percent from 1.38 to 1.30.

« Michigan's safety belt use rate was 84.8 percent, the high-
est rate ever recorded.

FY 2003 had the safest driving holidays of any year since
the Office of Highway Safety Planning has existed. There
were 60 traffic fatalities during holiday periods, down from
a 30-year average of 110.

A total of 464 law enforcement agencies participated in at
least one of the four national mobilizations supported by
OHSP. These agencies reported 318,186 hours of traffic pa-
trol, made 217,610 traffic stops, issued 48,229 safety belt
citations and made 4,654 drunk driving arrests. In addition,
3,001 felony arrests were made.

26,670 traffic patrol hours were funded during the weekly
Drive Michigan Safety Task Force (DMSTF) You Drink &
Drive. You Lose. enforcement activities resulting in 19,410
traffic stops and 1,058 OUIL/OUID arrests.

Five hundred child safety seats were purchased and distrib-
uted through Michigan's SAFE KIDS chapters and codlitions
aswell as Michigan Child Passenger Safety instructors.

Bicycle helmets were distributed to 3,344 children and
597 adults.

Fifty-nine district and circuit court judges were trained on
vehicle immobilization, repeat offender legislation, and re-
lated traffic topics.

Thirty-eight judges and magistrates were trained on the sci-
entific aspects of instruments for checking vehicle speed.

« The Michigan Coalition to Reduce Underage Drinking
(MCRUD) awarded 32 grants to local coalitions or grass
roots organizations to conduct underage drinking preven-
tion activities.

Thirty-five Michigan teens participated in Teen Leadership
Training at Michigan State University to learn about media
advocacy, environmental change, and policy issues regard-
ing underage drinking. The teens will use this training in
an effort to impact change in their local communities.

MADD'’s 38-minute multi-media school assembly pro-
gram, IRL...In Real Life, was presented to more than
14,000 students in 28 Michigan high schools.

OHSP youth alcohol enforcement programs took place in
13 counties around the state with the following results:

— 149 Party Patrol Hours were worked resulting in 263 en-
forcement contacts, 132 MIP citations, and 41 underage
parties were dispersed.

— During Operation LOOKOUT, 301 enforcement contacts
were made, generating 12 MIP citations and 12 mis-
demeanor arrests.

—The SPOTLIGHT program resulted in 223 MIP arrests,
45 open intoxicants and 42 adults furnishing alcohol to
minor citations.

OHSP provided training materials to nearly 1,800 students
to support the Standardized Field Sobriety Testing (SFST)
training programs.

Thirty-three law enforcement officers took the train-the-
trainer course for “Conducting Complete Traffic Stops”
and will begin conducting training in FY 2004.

Traffic safety forums were held in all 12 Metropolitan
Planning Organizations to begin the process of determining
how best to incorporate safety in the planning process.




VEHICLE CRASH STATISTICS

COMPARING MICHIGAN’S TRAFFIC FATALITY FACTS
TO THE NATION’S EXPERIENCE 20012002 mm =

A UNITED STATES

2001 2002 % Change 2001 2002 % Change
Fatalities 1,328 1,279 -3.7% 42,116 42,850 17%
VMT (Billions) 96.5 98.2 1.8% 2778 2830 1.9%
Fatality Rate (100m VMT) 138 130 -5.4% 151 151 00%
VMT = \ehicle Miles Traveled
Occupants Killed 315 281 —10.8% 33,205 34,055 2.6%
* Non-Occupants Killed 185 190 27% 5,730 5,519 —-37%
*Non-Occupants = Bicyclists and Pedestrians
Alcohol-Related Fatalities 504 463 —81% 17,448 17,970 30%
Alcohol-Related (% of Total) 38.0% 35.8% -5.8% 41.4% 41.9% 1.2%
Alcohol Fatal Rate (100m VMT) 0.52 0.47 -97% 0.63 0.64 1.6%
Fatalities from Crashes
Involving Large Trucks 129 151 171% 5,082 4,902 —-3.5%
Pedestrian Fatalities 159 180 13.2% 4,882 4,776 —2.2%
Motorcycle Under Age 45 79 58 —26.6% 1,925 1,836 —4.6%
Motorcycle Age 45 and Older 15 24 60.0% 1,254 1,440 14.8%
Total Motorcycle Fatalities 94 82 —12.8% 3,181 3,276 30%
VEHICLE CRASH DEATH RATE GOAL: Reduce VMT death rate (per 100 million miles)
The death rate per 100 million miles of travel decreased to 1.30 per- by 10%: from 1.50% in 1999 to 1.35% in 2004.

cent in 2002, exceeding the target set for 2004. This rate is also well
below the national average of 1.51 per million miles of travel. Dur-
ing 2005 planning, the current goal will be reviewed and/or adjusted
to reflect anew target(s). 160

VEHICLE CRASH DEATH RATE
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VEHICLE CRASH STATISTICS

CRASHES THAT RESULT IN DEATH GOAL : Reduce the proportion of crashes resulting in KA
OR SERIOUS INJURY (KA) injury by 10%: from 2.7% in 1999 to 2.4% in 2004.

In 1999, 2.7 percent of all crashes resulted in death or serious injury. CRASHESTHAT RESULT IN DEATH

By 2001 that percent decreased to 2.34 percent which surpassed the OR SERIOUSINJURY

goal of 2.4 percent. In 2002, this percent increased slightly to 2.38
2.70%

percent, due to an overall decrease in 2002 crashes and fatalities, but
an increase (492) in overal injuries in 2002 crashes. Although the
percent showed a small increase, it is still below the goal and con- 2.50%
tinues to be below the national average. During 2005 planning, the
goal will be reviewed and/or adjusted to reflect a new target(s). 2.48
o 2.30%-
X 2.34
>
=}
z 2.10%
<
X 1.90%-
1.70% -
1.50% -
1999 2000 2001 2002
OccupranTs KILLED GOAL : Reduce the proportion of occupants receiving
At o o o
The proportion of occupants who experience a fatal or serious injury OCCUPANTSKILLED OR SERIOUSLY INJURED
reflects the impact OHSP programs have on improving safety. In IN CRASHES
1999 the proportion was 1.72 per 100 crash-involved persons. By 0
2002 this rate had dropped to 1.51 percent, but was still short of the 180%
2004 goal of 1.25 percent.
g L70% 172
>
=}
z 1.60%
< 1.58
X 150% 153
1.40% E
1.30%
1999 2000 2001 2002
FRONT-OUTBOARD GOAL : Increase front-outboard shoulder belt use by 10%:
04 | 04 |
The single most effective way to reduce the probability of being FRONT-OUTBOARD SHOULDER BELT USE
killed or seriously injured in atraffic crash is to wear a safety belt. A 1000%
central focus of OHSP activity has been and remains the promotion 70
of safety belt use. Activity in 2003 focused on the national Click It or
Ticket campaign, with special emphasis on two highly publicized mo- o 800%- 84.8
bilizations during the Memorial Day and Thanksgiving holiday peri- = 82.3 '
ods. The mobilizations involved 424 law enforcement agencies @ 60.0%
spending 168,135 patrol hours increasing attention on safety belt en- % 707
forcement, participating in saturation patrols, and setting up safety -
belt enforcement zones. The mobilizations resulted in 38,832 safety ?8 40.0%-
belt and child restraint citations, 1,699 OUIL arrests, 1,571 felony ar- (%
rests, and 70,702 other citations and arrests. In addition, the annual 200%
Labor Day survey revealed an 84.8 percent safety belt use rate, the =70
highest rate ever recorded.
0.0%-
1999 2000 2001 2002




VEHICLE CRASH STATISTICS

KA CrasHges CopeD As HBD

Despite increased enforcement activities, educational programs, and
public information campaigns, impaired driving crashes and the fa-
talities and serious injuries that occur as a result continue to be one
of the most compelling challenges facing OHSP. In FY 03, much of
the activity focused on the mobilization activity conducted during
the July 4th and Christmas/New Year's holiday periods. The pur-
pose of this program was to reduce the number of alcohol-impaired
driving crashes and to increase the perceived risk of being detected
and arrested for this type of behavior. The mobilizations involved
391 law enforcement agencies working 149,385 patrol hours focus-
ing attention on drunk driving enforcement and participating in satu-
ration patrols. The mobilizations resulted in 2,955 OUIL arrests,
1,427 felony arrests, and 77,527 other citations and arrests. There
were 19 fatalities over the three mobilization holidays, 63 percent
below average; of these, only two were alcohol-related, with no traf-
fic fatalities over the Christmas holiday and no alcohol-related traf-
fic fatalities over the New Year's holiday.

INTERSECTION CRASHES

Since 1999, there has been a 13 percent decrease in crashes occur-
ring at intersections and the 2004 goal has been exceeded for the
past two years. OHSP has been involved in humerous activities in
this area including a Road Improvement Demonstration Project and
development of an Intersection Safety Action Plan.

The Road Improvement Demonstration Project identified intersec-
tions with higher than normal crash rates and implemented low cost
improvements (i.e., signal re-timing, sign upgrades and larger signal
heads) at these intersections.

By using the American Association of State Highway and Transporta-
tion Officials National Agenda for Intersection Safety Guide, Michi-
gan has created an Intersection Safety Action Plan. This plan will pro-
vide alist of intersection issues along with suggested improvements.

During 2005 planning, the goal will be reviewed and/or adjusted to
reflect a new target(s).

GOAL: Maintain proportion of KA crashes coded
had-been-drinking (HBD) at 17%.

PERCENT OF KA CRASHES CODED ASHBD

250%

KA HBD Injury %

1999 2000 2001 2002

GOAL: Reduce number of crashes at intersections by10%:
from 141,052 in 1999 to 126,947 in 2004.

INTERSECTION CRASHES

160,000

# Inter section Crashes

1999 2000 2001 2002




VEHICLE CRASH STATISTICS

DRIVERS INVOLVED IN

“HAZARDOUS ACTIONS” KA CRASHES

Unsafe driving behaviors include speeding, failure to yield, violating
a traffic control, passing improperly, and failing to leave a clear dis-
tance between vehicles. OHSP continues to implement and support a
variety of programs aimed to reduce the occurrence of these types of
behaviors and ultimately reduce the number of KA crashes as a re-
sult. Increased law enforcement visibility, teen educational programs,
and increased media advertising have contributed to the 7-percent de-
crease in these crashes since 1999. The slight increase in these
crashes from 2001 to 2002 is a result of the increase in overall injury
crashes and injuries from 2001 to 2002. Based on the positive four-
year trend and the activities geared towards this issue, it is antici-
pated these numbers will continue to decrease toward the stated goal.

MALE DRIVERS AGE 16-20
KA CRASH RATE

Drivers in this group have a higher crash rate per licensed driver
than in any other group. Among the most difficult challenges is cre-
ating a program that reaches this demographic (age, ethnicity, educa-
tion...etc)) in terms of both the intended message(s) and anticipated
behavior change. The May safety belt mobilization advertising cam-
paign sought to reach young men with the key message of Buckle Up
or Pay Up. Alcohol impaired driving crashes in this group are also
higher than in any other age/gender group.

The Drive Michigan Safely Task Force, consisting of over 90 state,
county, and local law enforcement agencies in 24 counties, con-
ducted both safety belt and alcohol saturation patrols covering al-
most 80 percent of Michigan's population.

Continued efforts by OHSP and their partners will further contribute
to the downward trend of the last four years with areal possibility of
meeting and/or exceeding the FY 04 goal in 2003.

GOAL : Reduce the number of driversin KA crashes where
unsafe driving behavior is cited as the hazardous action by 10%:
from 6,781 in 1999 to 6,103 in 2004.

NUMBER OF DRIVERSINVOLVED IN KA
CRASHESWITH “MOST HAZARDOUS ACTION”
CODED ASUNSAFE DRIVING BEHAVIOR

8,000

7,000

6,000 0550 6,223

5,000

4,000-

3,000

2090 909 2000 2001 2002

#Drivers

GOAL: Reduce the KA crash rate per 1,000 licensed drivers
for males 16—20 by 25%: from 5.88% in 1999
t0 4.41% in 2004.

KA CRASH RATE PER 1,000 LICENSED DRIVERS:
MALES 16-20

5.88
I E

5.56
1999 2000 2001 2002
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VEHICLE CRASH STATISTICS

MALE DRIVERS AGE 21-34
KA CRASH RATE

Second only to 16—-20-year-old males, this group has the highest
crash rate per 1,000 licensed drivers. Moreover, crashes involving
drivers from this group represent the largest total number of KA
crashes of all age and gender subgroups. Each of the specific en-
forcement programs conducted and described earlier impact this
target group. Based on the four-year trend, the program and activi-
ties that OHSP and its partners are engaging in are having the de-
sired results.

KA CRASHES ON CITY/COUNTY ROADS

Achieving this goal in year 2000 and maintaining a positive down-
ward trend is aresult of targeting enforcement, education, and engi-
neering activities on city and county roads where a majority of the
crashes and associated injuries occur. During 2005 planning, the
goal will be reviewed and/or adjusted to reflect a new target(s).

GOAL: Reduce the KA crash rate per 1,000 licensed drivers
for males 21-34 by 25%: from 3.95% in 1999
t0 2.96% in 2004.

KA CRASH RATE PER 1,000 LICENSED DRIVERS:
MALES 21-34

1999 2000 2001 2002

#Drivers

GOAL : Reduce the number of KA crashes on city/county roads
by 10%: from 6,249 in 1999 to 5,624 in 2004.

NUMBER OF KA CRASHES
ON CITY/COUNTY ROADS

# KA Crashes




VEHICLE CRASH STATISTICS

MEMORIAL DAY THROUGH LABOR DAY
KA INJURY RATE—

DRIVERS AND OCCUPANTS

The Memorial Day to Labor Day period is a time of high travel,
good weather, and three national holidays. As recreational travel in-
creases, the probability and severity of crashes show an upward
trend. Good weather is related to higher travel speeds which are in
turn related to more significant injuries when a crash occurs.

In FY 03, statewide mobilizations were conducted during the
Memorial Day and July 4th holidays, targeting safety belt usage and
impaired driving offenses respectively. By concentrating efforts dur-
ing these times, OHSP maximized law enforcement resources and
launched an intense media campaign intended to reach the greatest
amount of the population and target groups.

The increase in percentages from 2001 to 2002 can be attributed to
the 2002 July 4th holiday period which saw 30 fatalities, the highest
such number since 1982 and an increase from 2001 fatalities (10).
Both Memorial Day and Labor Day 2002 saw decreases in the over-
all fatalities from 2001

Memorial Day 2003 recorded six fatalities, the lowest such number
recorded and the first time in 20 years there were fewer than 10 fa-
talities during this time frame (in 1982 there were nine fatalities).
There were 12 fatalities over the 2003 July 4th holiday period in
comparison to 30 fatalities over the same time period in 2002. There
were 11 fatalities during the 2003 L abor Day holiday period in com-
parison to 13 fatalities over the same time period in 2002 (provi-
sional figures).

CRASH-INVOLVED OCCUPANTS AGE
0-15 THAT EXPERIENCE KA INJURIES

The achievement of this goal rests primarily on appropriate safety
belt and child restraint use. In Michigan, a statewide Child Passenger
Safety plan has been developed and five priority issuesidentified.

With the Michigan primary safety belt law in effect since 2000, seat
belt usage has been over 80 percent for the past three years and the
number of fatalities in crashes in which the person was not belted
dropped to 40 percent in 2002 which is the lowest rate recorded.

GOAL : Reduce the percentage of crashes resulting
in KA injury (Memorial Day—Labor Day) by 10%:
from 3.42% in 1999 to 3.08% in 2004.

PERCENT OF CRASHESRESULTING
IN KA INJURIES: MEMORIAL DAY-LABOR DAY

4%

% of Crashes
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GOAL: Reduce the percentage of occupants receiving
KA injury (Memorial Day—L abor Day) by 10%:
from 2.08% in 1999 to 1.87% in 2004.

PERCENT OF CRASH-INVOLVED OCCUPANTS

RECEIVING KA INJURIES:

MEMORIAL DAY-LABOR DAY
2.5%
2000 2001 2002

20%

=
g
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GOAL: Reduce the percentage of occupants age 0-15
receiving KA injury by 10%: from 8.39% in 1999
to 7.55% in 2004.

PERCENT OF CRASH-INVOLVED OCCUPANTS
AGE 0-15 RECEIVING KA INJURIES

100%
80% - 8.68
6.0% -
4.0% -
2.0% -
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VEHICLE CRASH STATISTICS

LICENSED DRIVERS AGE 70+ GOAL : Reduce the KA crash rate per 1,000 licensed drivers
Although this segment of the population makes up only a small frac- KA CRASH RATE PER 1,000 LICENSED DRIVERS:
tion of crashes that occur in Michigan each year, this group’s popu- AGE 70+

lation numbers are expected to more than double in the next 20
years. With this increase there will be additional challenges in pro-
viding safe roadways, clear and concise safety messages, and an in-
creased focus on driver education and training programs.

Based on the trend from 1999—2002 it is obvious there exists a foun-
dation that is addressing many of the issues facing the age 70+
drivers. During 2005 planning, the goal will need to be reviewed
and/or adjusted to reflect a new target(s).

180

% of Crashes

1999 2000 2001 2002

10




OCCUPANT PROTECTION

MUuLTI-CULTURAL
SAFETY MESSAGES B E H

ENFORCEMENT B H W
Section 402 and 157 incentive funding

See Mobilization section (page 38) for the Drive Michigan Safely
Task Force enforcement statistical write-up and results for the
FY 2003 Click It or Ticket enforcement.

EVALUATION B B B

Section 402 and 157 innovative funding

GOAL

To enable OHSP to monitor the effectiveness of the safety belt
programs conducted throughout the year.

SUMMARY

OHSP contracted with the University of Michigan Transporta-
tion Research Institute (UMTRI) to conduct an annual safety
belt direct observation survey over the Labor Day 2003 holiday.
During this survey, UMTRI conducted a pilot program using a
personal digital assistant (PDA) system, which was used to col-
lect the survey data to determine the accuracy, promptness, and
reliability of collecting data using this method.

REsuLTs

Following the Labor Day 2003 survey, the state experienced an-
other increase in safety belt usage to 84.8 percent. This is now
the highest rate ever achieved in Michigan.

As part of the Labor Day survey, UMTRI conducted a pilot
study to determine the effectiveness of using electronic PDA
equipment to collect and transmit the survey data. They showed
that the PDA method is similar to the paper form on efficiency
and reliability. The main benefit is that the data is already in an
electronic format, removing the time-consuming process of data
entry. In addition, organizing and tracking data collection was
more efficient and effective with the PDA. The PDA was far su-
perior for data collection in inclement weather, although in very
cold conditions battery life may be an issue. The PDA user, who
was experienced in the paper form method, judged the PDA
method to be less physically demanding and more fun.

On the other hand, e-mailing data seemed to put an undue drain
on battery life, so the ability to charge the PDA from the re-
search vehiclés utility jack is a necessity. There is also a need to
have procedures in place to reduce the magnitude of datalossin
the unlikely event of a PDA electronic failure.

Based upon these positive results, OHSP and UMTRI plan to use
PDAsin all future occupant protection field data collection efforts.

Section 402 and 157 innovative funding

GOAL

Provide culturally appropriate educational traffic safety messages
within the three largest diverse communities in Southeast Michi-
gan: African-American, Arab-American and Hispanic/Latino.

SUMMARY

When Michigan adopted a primary safety belt law in 2000, the
Wayne County Safety Belt Coalition was formed to assist with
education efforts in the states most populous county. The Coali-
tion remains actively involved in continued efforts to educate
this areds minority and non—English speaking groups about the
importance of safety belt use. Technical support and consulta-
tion to the Wayne County Safety Belt Coalition was provided to
identify culturally appropriate traffic safety messages and groups
within African-American, Arab-American, and Hispanic/Latino
communities that will take responsibility for getting the message
delivered within their respective community.

RESULTS

At the end of fiscal year 2002, a series of focus groups took
place to test message themes among the three main groups. The
theme “Because you never know who you'll run into” tested best
among African Americans, Arab Americans and Spanish speak-
ing residents. A report regarding the focus groups and the rec-
ommendation was presented to the Coalition for its approval and
support in fiscal year 2003. The Coalition concurred with the
focus group findings and is supporting the message devel oped
for these audiences.

A new logo was designed for use among the three groups. New
materials will be developed to assist with educational efforts in
the coming fiscal year.

In addition, the City of Detroit applied for and was awarded a
grant through the Mayor’s Challenge to Buckle Up America.
The Detroit Neighborhood City Halls are being used to distrib-
ute information regarding child safety seats as well as adult
safety belt use as part of this project. A direct observation sur-
vey will be used to evaluate the success of this project.

Crick IT or TickeET MEMORIAL DAY
2003 MOBILIZATION E EH H

Section 405 and 157 innovative funding

See the Mobilization section (page 38) for the Drive Michigan
Safely Task Force enforcement statistical write-up and results for
the FY2003 Click It or Ticket enforcement.

11




OCCUPANT PROTECTION

CHILD PASSENGER SAFETY
PROGRAM SUPPORTH H B

PuUBLIC SERVICE
ANNOUNCEMENTS H H B

12

Section 405 funding

GOAL

Encourage the use of booster seats by airing public service an-
nouncements (PSAS).

SUMMARY

The Michigan Department of Community Health (MDCH) de-
veloped three media messages in fiscal year 2002 based on the
results of NHTSA's Booster Seat Report. The report promotes
the correct use of child safety seats at different stages in a
child’s development. This report focuses on the third stage—
booster seats. These messages were focus group tested with par-
ents of children who do not use booster seats to determine which
messages and modes of delivery will reach this target audience.
The messages were appropriately tailored with the message of,
“when children outgrow forward-facing child safety seats, they
need to be restrained in belt-positioning booster seats. This usu-
aly occurs when children are about four years old and weigh
approximately 40 pounds. To ensure children's safety, they
should remain in booster seats until they are at least eight years
old, unlessthey are at least 4'9" tall”

REsurTS

Two radio PSAs developed in fiscal year 2002 continued to air.
From January to March 2003, the MDCH Clearinghouse received
583 phone calls as a result of the campaign and mailed more than
14,000 brochures. There are 168 radio stations airing the booster
seat PSAs through the Michigan Association of Broadcasting and
the PSAs were aired approximately 26,000 timesin FY 03.

In FY04, MDCH will conduct an observation survey through
UMTRI on child safety seats where booster seat use will
be measured.

2003(b) funding

GOAL

To support child passenger safety technician training for health-
care providers, car seat inspections and car seats for distribution,
educational materials for parents and technicians, and updates
for certified technicians.

SUMMARY

Two child passenger safety technician classes were held and
59 people were certified in the correct installation of child safety
seats. The new technicians included representatives from agen-
cies that serve under-privileged and minority populations in-
cluding law enforcement agencies, fire departments, Head Start
agencies, health departments, and alocal hospital.

Child passenger safety materials are disseminated through the
Michigan Resource Center and are available via catalog, toll-
free telephone number and website. The MDCH project man-
ager also collaborated with Michigan State University Extension
to develop a child passenger safety page on their two-year calen-
dar that is distributed to MSU Extension offices statewide. The
calendars were developed in English and Spanish and were dis-
tributed to current fitting station grantees.

REsurTS

Five hundred child safety seats were purchased and distributed
starting in January 2003 to Michigan SAFE KIDS chapters and
coalitions as well as all Michigan CPS instructors. Fifty-nine
students were certified during a NHTSA standardized child
passenger safety course.

EQUIPMENT INCENTIVES m H B

Section 405 and 157 funding

See the Mobilization section (page 38) for the Drive Michigan
Safely Task Force enforcement statistical write-up and results for
the FY 2003 Click It or Ticket enforcement.
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ENFORCEMENT AND PUBLICITY B H B
Sections 402, 403 and 410 funding

GOAL

Reduce the number of drunk driving crashes, deaths, and in-
juries in Michigan through paid advertising and publicized,
weekly high-visibility enforcement to increase the perceived risk
of being detected and arrested for drunk driving.

SUMMARY

Throughout the year, the Drive Michigan DHIFE
Safely Task Force (DM STF) agencies conducted JleH Aﬂ‘,
weekly alcohol saturation patrols in one or oy u.-I:'e
more locations as part of afederal demonstra-

tion project. These weekly patrols were supported by
intensive publicity efforts, promoting the patrol itself as
well as the results to local media.

The task force consisted of more than 90 state, county, and local
law enforcement agencies covering nearly 80 percent of the pop-
ulation. The weekly alcohol enforcement program is part of the
criteria for the National Highway Traffic Safety Administration
(NHTSA) 403 State Demonstration Grant program.

OHSP worked with a public relations firm to coordinate public-
ity for the weekly enforcement. This firm developed individual
media releases that were instrumental in publicizing the weekly
enforcement efforts to law enforcement agencies.

OHSP also supported the December 2002 and July 2003 na-
tional You Drink & Drive. You Lose. mobilizations with a paid
media component. Approximately $500,000 was used to pur-
chase airtime to run new radio and television ads in support of
the mobilizations.

REsuLTs
The weekly DMSTF You Drink & Drive. You Lose. enforcement
activitiesresulted in:

¢ 19410 traffic stops
¢ 1,058 OUIL/OUID arrests
26,670 traffic patrol hours funded

Throughout the year, more than 200 news releases went to
media regarding local, weekly alcohol saturation patrols. The
personalized releases helped garner better coverage of enforce-
ment efforts. These releases generated more than 76 newspaper
stories regarding these enforcement events.

The public relations firm also assisted OHSP with implementing a
news conference to announce the development of anew TV com-
mercial as well as substantial paid advertising behind the effort
for the December 2002, You Drink & Drive. You Lose. mobiliza-
tion. During the July mobilization, the firm developed an innova
tive hook involving truckers who are out on the roads at night.
These “Night Owls’ pledged to report potential drunk drivers and
assist law enforcement during the two-week crackdown. Media
stories highlighted the “Night Owls’ concept.

3D MonNTH PUBLIC INFORMATION

AND EDUCATION E E ®
Section 402 funding

GOAL

Increase the awareness of the risk of drunk driving during
National Drunk and Drugged Driving (3D) Month by continuing
the “For Friends & Family” public information campaign.

SUMMARY

The Office of Highway Safety Planning worked with the Michi-
gan Beer & Wine Wholesalers Association to develop different
“point of purchase” materials for stores that sell beer or wine
with relevant messages for the December event. This included
beverage napkins and change mats that were distributed by
wholesalers to their customers. Billboards, radio, television, and
print advertisements that ran from December 1, 2002, to January
1, 2003, across Michigan also supported the campaign.

RESULTS

Two thousand three hundred and eighty-three messages were
aired on the radio from November 2002, through January 2003.
Sixty thousand napkins and 1,000 change mats were produced,
and due to their popularity will be used again from November
2003 through January 2004.

MICHIGAN’S .08 BACILAW B R =
Section 402 funding

GOAL
Publicize the stat€s new .08 blood alcohol content (BAC) law
through a public information campaign.

SUMMARY

In July of 2003, the Michigan Legislature enacted a change to
the states drunk driving laws, making .08 BAC the new standard
for drunk driving. Prior to the change, Michigan had a .10 BAC
law for drunk driving and .08
BAC for impaired driving.
Following this change, a large
group was convened to de-
velop and implement a public information campaign to alert mo-
torists to the change that would take place September 30, 2003.

Thee Mesw Definition of Drunk Drivieg
o' LIWER LIMIT.
‘"-’i’ﬂ.ﬂﬂ. LAW,

This involved the development of a new campaign theme and
logo, radio and television public service announcements (PSAS),
and print materials. A series of news events around the state
were conducted to announce the change at the end of September.

REsurTS

Working with the Coalition, the campaign was launched at the
end of September. “The new definition of drunk driving: .08.
Lower Limit. Tougher Law.” radio and television PSAs were sent
statewide. There were 3,472 unpaid radio placements for the
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spot, at an estimated ad value of $83,400. Comcast Cable
reported 19,000 airings of the broadcast spot, for a combined
total of 20,402 unpaid broadcast placements, at an estimated ad
value of $126,010. Billboards were donated by the Outdoor Ad-
vertising Association and brochures were distributed by Coali-
tion members and traffic safety partners.

On September 30, four news conferences took place around the
state to launch the campaign. The main event in Lansing fea-
tured the Secretary of State, State Police Director, the legislative
sponsor, and MADD Michigan state chair.

IMPLEMENTATION OF
PRIORITY STRATEGIES H H B

Section 402 funding

GOAL

Implement the priority strategies identified at the Michigan
Alcohol Forum 2002.

SUMMARY

Following the Michigan Alcohol Forum, committees met to pri-
oritize action strategies and develop action plans. In fiscal year
2003, work began to implement the strategies identified. The
priority areas are youth, treatment, and server issues.

REsuLTS

Youth issues identified at the forum are
being coordinated by the Michigan Coalition
to Reduce Underage Drinking (MCRUD).
At the Alcohol Forum, the concept of a
statewide “code of conduct” for all schools
in Michigan was identified as being an effective deterrent for
underage drinking. MCRUD contacted several statewide high
school and middle school associations to gauge their interest in
implementing a statewide “code of conduct” for student athletes.
Often, schools put a code of conduct in place but enforcement is
not always consistent. A survey was mailed to all high schoolsin
September; from these results, a model code will be developed
with help from interested parties.

Another youth issue being addressed is a juvenile holdover proj-
ect. MCRUD sent a survey to Michigan law enforcement agen-
cies in September to identify model practices and policies
regarding juvenile holdover programs related to a minor in pos-
session of alcohol. When the actions of a youth bring him or her
to the attention of law enforcement, it is incumbent upon those
agencies to exercise appropriate control over the youth until re-
turn to a parent or guardian is accomplished. A model program
is community-based and provides short-term, temporary holding
for juveniles who do not require incarceration.

The treatment committee has been working with the Michigan
Association of Substance Abuse Coordinating Agencies

(MASACA). MASACA hired a consultant, who developed a
training curriculum for regional teams to improve the collabora-
tion and communication between treatment and court systems.
Training sessions were held in Flint and Holland in August and
September. The training sessions were well attended, and re-
ceived high marks on evaluations filled out after the completion
of the training. The sessions will be continued into FY 04, utiliz-
ing afollow-up “technical assistance” approach.

Regarding server issues, the Michigan Beer & Wine Wholesalers
Association (MBWWA) served as the facilitator to develop and
distribute a tool kit for special event organizers. The kit was to
provide information on Michigan's alcohol laws as well as tips
to ensure a safe and legal event. MBWWA distributed a survey to
nearly 60 event organizers across the state to determine what in-
formation should be included in the server tool kit. It was deter-
mined, based on the results of the returned surveys, that a server
tool kit would not help special events organizers as they already
receive similar kits and no new information could be offered to
them. OHSP will be working with MBWWA to create a grant to
address the issue of impaired ORV drivers and snowmobilers.

LAW ENFORCEMENT LIAISON m E H

Section 403 funding

GOAL

To promote, coordinate and implement the 403 weekly alcohol
enforcement program.

SUMMARY

The law enforcement liaison (LEL) worked with other OHSP
law enforcement liaisons to ensure prompt reporting of weekly
enforcement statistics for use in publicity efforts. The LEL con-
tinued to compile data on enforcement statistics through quar-
terly reports. The information compiled will be beneficial to the
NHTSA evaluator assigned to Michigan's 403 program.

RESULTS

The LEL achieved program goals by organizing 52 weeks of
continuous coverage for the 403 weekly alcohol grant. Every
single week of 2003 was covered by a police agency in Michigan
conducting alcohol enforcement. This continues the previous
trend in 2002 of continual and consistent weekly alcohol en-
forcement around the state.

REPEAT OFFENDER ISSUEFSE E E

Section 410 funding

GOAL

To support the evaluation of a previously funded pilot program
to reduce the recidivism rate of drunk driving offenders.
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SUMMARY

The Repeat Offender Implementation Team, comprised of the fol-
lowing state agencies. Michigan Department of Corrections,
Michigan State Police, Michigan Department of State, and the
Michigan Department of Community Health, reviewed an evalua
tion of Michigan's repeat offender legislation. The team deter-
mined the legidlation isworking as intended. The only issue identi-
fied was the limited use of sanctionsimposed on repeat offenders.

RESULTS

Work continues to address the sanctioning issues. With the suc-
cess of the legislation apparent, the team will not meet until the
fall of FY2003.

REPEAT OFFENDER EVALUATION B B B

No funds were expended for this project.

GOAL

To evaluate the effectiveness of Michigan's repeat offender
legislation.

SUMMARY

In February 2003, the results of the repeat offender legislation
evaluation were released, indicating the legislation was function-
ing as intended. The results showed:

* The crash rate for drivers with two or more a cohol-related
convictions decreased 39 percent, resulting in a 40 percent
decreaseininjuries.

* The number of drivers with two or more alcohol-related
convictions dropped 5 percent.

* The number of drivers with three or more alcohol-related
convictions dropped 18 percent.

RESULTS

The analysis showed that sanctions were under-utilized, and
were not having the intended effect of reducing recidivism
among those who drive despite having a suspended license. The
repeat offender implementation team will meet in the fall of
2003 to work on identifying and solving the recidivism issue
with the repeat offender legislation.

TRAINNG EE ®

Section 410 funding

GOAL

Conduct training programs to educate communities, medical
personnel, the judicial community, prosecutors, and law enforce-
ment on impaired driving issues.

SUMMARY

The Michigan Judicial Institute (MJl) updated the Magistrate
Manual. A half-day interactive video conference with 61 people
was held on repeat offender legislation and targeted the needs of
district court probation officers who were not familiar with, or
required updated information on enforcement of statutes regard-
ing repeat OUIL offenders. A speed measurement seminar was
held to promote a just determination of a tria/hearing that in-
volves evidence acquired with the aid of traffic-enforcement
technologies and to enhance the public trust and confidence in
the judicial system.

The Prosecuting Attorney’s Association of Michigan (PAAM)
held multiple training sessions during the 12-month period.
“Protecting Lives, Saving Futures’ and “Cops in Court” were
well received. The “Red Light Alert,” “Yellow Light Legal Up-
date” and the “Green Light News’ continue to be published by
PAAM. Three prosecutors have agreed to be youth alcohol pros-
ecutor liaisons and work with fourteen other prosecutor offices.
Work is proceeding with the OUIL paperwork reduction com-
mittee. The committee met several times and is working toward
developing a more uniform standard along with an electronic
version being targeted for future development.

RESULTS

The MJI reported training forty-one district and circuit court
judges on vehicle immobilization, repeat offender legislation,
and related traffic topics. MJl also trained eighteen judges and
magistrates in person along with twenty via webcast on the sci-
entific aspects of instruments for checking vehicle speeds. Eval-
uations of these workshops and trainings consistently reported
high marks by the attendees, a credit to MJI staff.

The PAAM program continues to be tapped nationally for itstal-
ent and leadership in the work of educating law enforcement and
prosecuting drunk drivers. The PAAM model has been recog-
nized nationally and is considered the template to use for other
states wishing to implement a similar program.

STATEWIDE COALITION SUPPORT
(Mi1cHIGAN COALITION TO REDUCE
UNDERAGE DRINKING) B m B

Section 402 and Office of Juvenile Justice and
Déelinquency Prevention (OJJDP) funding

GOAL

Unite communities concerned with underage drinking and coor-
dinate regional networks with youth participation through the
Michigan Coalition to Reduce Underage Drinking (MCRUD).

SUMMARY

The MCRUD coordinator supports regional coalition activities
by attending meetings, sending out materials, and providing
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technical assistance. The MCRUD coordinator has also assisted
the MCRUD Steering Committee by providing grants to grass
roots organizations with Michigan Department of Community
Health—Office of Drug Control Policy funding.

RESuLTS

MCRUD awarded 32 grants to local coalitions or grass roots or-
ganizations in FY03 to conduct underage drinking prevention
activities. The focus of many of these grants was environmental
change, which emphasizes limitations on access to alcohol, ex-
pressions of community norms against underage use, impaired
driving prevention, and school-based prevention strategies.

Training for the Teen Leadership Team took place in July 2003.
During this training, more than 35 teens from around the state
spent a week at Michigan State University to learn about media
advocacy, environmental change, and policy issues regarding
underage drinking. The teens are using these tools to impact
changein their local communities.

YouTH ALCOHOL LIAISONS:
PROSECUTORS AND JUDGES B E B

Section 410 funding

GOAL
To educate judges and prosecutors about Michigan's youth alco-
hol enforcement programs.

SUMMARY

The SPOTLIGHT program is an alcohol education and enforce-
ment initiative designed to deter minors from attempting to pur-
chase alcohal, stop adults from purchasing alcohol for minors, and
promote community awareness of the laws associated with alco-
hol. The LOOKOUT program has law enforcement officers work
with event organizers to deter underage drinking at festivals, con-
certs, shows, or other community events. Party Patrol programs
address underage drinking parties and safe dispersal methods law
enforcement must use in dealing with large gatherings.

Through the Michigan Prosecuting Attorneys Association, three
prosecutors will train other prosecutorsin their region on Michi-
gan's youth alcohol enforcement programs.

RESULTS

All county prosecutors with law enforcement agencies in their
jurisdictions receiving youth alcohol law enforcement grants
were contacted by the liaisons. Law enforcement agencies have
given informal feedback to OHSP's youth alcohal liaison report-
ing that they have had better cooperation in working these grants
now that the prosecutors are on board.

MADD Murti-MEDIA
PROGRAM mE ®

Section 410 funding

GOAL

Conduct multi-media programs in high schools throughout Mich-
igan to educate teens on the dangers of alcohol use.

SUMMARY

IRL...In Real Lifeis MADD'’s 38-minute multi-media school as-
sembly program for Grades 7-12. Using their preferred media,
IRL incorporates major motion picture clips, music video sound-
tracks, and stories of rea young people to communicate with
students via three large screens. The program seeks to:

« Encourage youth activism,
« Show the consequences of underage drinking,
» Demonstrate that teens have contral,
« Define friendship,
« Promote good decision making.
REsuLTs
More than 14,000 students in 28 Michigan high schools received

the IRL message. Post surveys were conducted to gauge the re-
action of the students. Highlights are as follows:

* 94 percent of the students said they had some knowledge
of the consequences of underage drinking.

90 percent said they learned a great deal about the hazards
of underage drinking from IRL.

» After viewing the IRL school assembly program, over
50 percent of the students stated they were less likely to
start drinking.

75 percent said they had a better outlook on how damaging
alcohol can beto their brain.

ENFORCEMENT H E B

Office of Juvenile Justice and Delinquency Prevention
(OJIDP) funding

GOAL

To reduce underage drinking through the LOOKOUT, SPOT-
LIGHT and Party Patrol enforcement programs.

SUMMARY

Several counties participate in the youth alcohol enforcement
programs, including: Allegan, Alpena, Bay, Dickinson, Grand
Traverse, Isabella, Kent, Mackinac, Marquette, Mecosta, Oak-
land, Ottawa, St. Clair and Wayne. A lead agency oversees grant
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administration while other law enforcement agencies, including
local Michigan State Police posts, participate in the enforce-
ment efforts. Agencies selected programs based on their commu-
nity needs.

REsuLTs

FY03 Statistics from Party Patrol operation:
# of Party Patrol Hours Worked 149
# of Enforcement Contacts Made 263
# of Parties Dispersed 41
# of MIP Citations Written 132
# of Adults Furnishing Alcohol Arrests 11
# of Traffic Stops Leaving Party n
# of Open Intoxicant Arrests 14

# of Verbal Warnings I ssued
# of Felony Arrests

# of Misdemeanor Arrests 34
# of Search Warrants |ssued 1
# of Persons Processed 363
Obstructing/Resisting 3
Petitions 1 (16-year-old minor)
Disorderly/Refuse PBT 3
OUIL 2
Blood Search Warrant 1

FY03 Statistics from Operation LOOK OUT:
# of Enforcement Contacts Made 301

# of False Identification Citations Written 0
# of MIP Citations Written 12
# of Adults Furnishing Alcohol Arrests 0
# of Traffic Stops Leaving Parking Lots 0
# of Open Intoxicant Citations Written 6
# of OUIL Arrests 0
# of Verbal Warnings Issued 5
# of Felony Arrests 0
# of Misdemeanor Arrests 12
# of Persons Lodged 7
FY03 Statisticsfrom SPOTLIGHT:

MIP Arrests 223
Open Intoxicants 45
Adults Furnishing Alcohol 42
False ID to Police 5
Liquor Law Violation 4
False ID Purchase Arrests 12
OUIL Arrests 45
Traffic Stops Leaving Establishments 92

No Drivers License 8
Verbal Warnings 78
Warrant Arrests 24
Controlled Substance Arrests 4
MIP Tobacco Arrests 12
Child Restraint Law Violations 1
No Seat Belt Used 1
Assault and Battery 3

ALCOHOL OFFENDER
VIOLATION CARD M B

Office of Juvenile Justice and Delinquency Prevention
(OJIDP) funding

GOAL

To develop a youth alcohol offense card for law enforcement of -
ficersto use during youth alcohol enforcement operations.

SUMMARY

The card was developed with assistance from the OHSP youth
alcohol liaison, OHSP youth alcohol program trainers, PAAM
traffic safety training attorney, and the Michigan State Police
Traffic Services Section motor vehicle code expert. Information
on the card includes: minor in possession laws, zero tolerance,
tobacco, and other related laws.

RESULTS

Law enforcement agencies who are using this card have given
positive feedback to the law enforcement liaison and trainers, in-
dicating thisis a handy resource to have while on patrol.

PUBLIC SERVICE
ANNOUNCEMENTS H H B

Office of Juvenile Justice and Delinquency Prevention
(OJIDP) funding

GOAL

To raise awareness of the importance of having a desig-
nated driver.

SUMMARY

Television public service announcements with a sober driving
message featuring the Air Force Thunderbirds were modified
for Michigan and copies were made for television stations. The
state MADD chapter is distributing the PSAs through their local
chapters and a statewide mailing.
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RESULTS

The PSAs have been viewed on several Michigan television sta-
tions. Michigan MADD has received several phone calls (which
was advertised at the end of the PSA) for assistance as a result
of the PSAs being aired.

COURAGEOUS PERSUADERS
PROGRAM E E H

Office of Juvenile Justice and Delinquency Prevention
(OJIDP) funding

GOAL

Create a TV commercial developed by high school students
targeted at middle school students regarding the dangers of alco-
hol use.

SUMMARY

Courageous Persuaders is a partnership between Judge Michael
A. Martone of Oakland County and a Detroit-based advertising
agency. The program incorporates fun, competition for scholar-
ship money, Courage Trophies, and an invitation to a Hollywood-
style awards banquet. Plus, the grand prize-winning commercial
is broadcast on television.

The Courageous Persuaders program has grown dramatically
and evolved significantly from its rather humble beginningsin a
single school district to a statewide program with thousands of
participants. This year, more than 200 entries were received and
judged by middle school students.

After conducting participant surveys in 2001 and 2002, the
agency concluded: “In some ways the students are tougher
judges than those in the advertising field. They expect the ads to
be professional and they dor't particularly feel the need to say
much about the ads, unless something is particularly com-
pelling” The students indicated that a message, no matter how
compelling or important, falls flat in the absence of a compelling
context or form.

In 2003, the agency modified their methodology and designed a
survey format that was crisper, cleaner, and more focused.

The format of the survey was very simple. First, 332 middle-
school respondents were asked to rate how important they felt
were the dangers of underage drinking. Then after viewing the
competitive ads, the students were asked to rank the five ads

they felt were the most persuasive. For the ads each student
ranked as the top two, they were also asked what they liked
about the ad and why it worked for them to get a more qualita-
tive sense of why they enjoyed the spots and felt they were ef-
fective. To close, the students were asked to re-evaluate how im-
portant they felt the dangers of underage drinking were in light
of the ads they viewed.

RESuLTS

Unsurprisingly, most of the students initially took the issue of
underage drinking and its dangers quite seriously—over 70 per-
cent rated it very important. However, what was most encourag-
ing and what probably stands as the greatest single piece of evi-
dence of the impact of the Courageous Persuaders program,
after viewing the ads, 21 percent more students (91 percent)
rated the issue at hand very important.

YouTH ALCOHOL LIAISON
AND TRAINING OFFICERS B H B

Office of Juvenile Justice and Delinquency Prevention
(OJIDP) funding

GOAL
To support alaw enforcement liaison and two trainers.

SUMMARY

The law enforcement liaison program increases communication
and facilitates a stronger partnership with law enforcement
agencies to promote traffic safety programs.

The youth alcohol liaison works with youth alcohol enforcement
grantees to assist in the administration of the youth alcohol en-
forcement programs (SPOTLIGHT, LOOKOUT and Party Pa-
trol). The youth alcohol training officers conduct training for
law enforcement agencies, alcohol retailers, and other organiza-
tions on proper identification, serving techniques, and other is-
sues related to alcohol management.

RESULTS

All fifteen agencies have completed reporting requirements. All
of the agencies participating in these grants have been trained.

Two new youth alcohoal trainers were hired in February and have
shadowed the youth alcohol liaison. These trainers became certi-
fied trainersin July and will be training FY 04 grantees.
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LEADERSHIP GRANT SUPPORT B H B

Section 402 funding

GOAL

Support maintaining and strengthening the leadership compo-
nent of enforcement grants.

SUMMARY

To assist with efforts to increase safety belt use, OHSP sought
and received a renewed commitment from law enforcement
leadership. This involved the Michigan State Police (MSP),
Michigan Sheriffs Association (MSA), and the Michigan Asso-
ciation of Chiefs of Police (MACP) who encouraged law en-
forcement leaders to increase their commitment to safety belt
enforcement. Ranking officials from each of these organizations
met with local law enforcement leaders in five key areas of the
state to obtain their commitment to the safety belt enforcement
effort prior to Labor Day 2002. This helped belt use rebound
from 80 percent following Memorial Day to nearly 83 percent
following a Labor Day weekend belt push.

Based on this success, the leadership team continued its out-
reach efforts and met with select Drive Michigan Safely Task
Force members in conjunction with the November and May na-
tional mobilizations. In addition to meetings, the MSA and
MACP included a newsletter article about the importance of
safety belt enforcement during the mobilizations and encouraged
their respective membership to make safety belt enforcement a
priority. The MSP director encouraged zero tolerance enforce-
ment with no verbal warnings issued on safety belt and child re-
straint violations.

The leadership team also gave its support to pilot test safety belt
enforcement zones during the May mobilization as a means to
make enforcement more visible to the public.

RESULTS

The law enforcement leadership team met in September as a
follow-up to meetings that had been held over the last eighteen
months. The consensus was that the meetings were well received
and worth the time spent to present information about the im-
portance of the mobilizations. It was recommended that the road
show meetings be recreated to focus on educating first-line su-
pervisors and road patrol/traffic commanders. One recommen-
dation by the Sheriffs Association was to offer road patrols new
tools or best practices on how traffic enforcement results in re-
ducing crime. It is key to continue a unified approach with rep-
resentation from state police, county, and local |aw enforcement.

OHSP will facilitate getting members for the new road show
team and work with the leadership team and the law enforce-
ment liaisons to determine the method, locations, and team
membership for future meetings.

TRAINNG EEE

Section 402 funding

GOAL
Support law enforcement training on traffic safety initiatives.

SUMMARY

Training is a critical component to maximize traffic safety grant
effectiveness. The effectiveness has been demonstrated in the
state-funded training program for county deputies.

Funding was set aside for a person or agency to promote and
coordinate law enforcement traffic safety courses. OHSP has de-
veloped a work statement. The training coordinator will make a
substantial commitment to launching a traffic safety training
program in 2004 by working with law enforcement associations
and the Michigan Commission on Law Enforcement Standards
to develop a plan and implement a program.

The U.S. Department of Justice Community Oriented Police
Services Office and the National Highway Traffic Safety Ad-
ministration collaborated in developing a course that discusses
how law enforcement officers can effectively, legally, and pro-
fessionally conduct criminal investigations at traffic stops when
suspicious indicators are present.

RESULTS

A “Conducting Complete Traffic Stops” (CCTS) train-the-
trainer course was held for thirty-three officers; feedback was
overwhelmingly positive. A Michigan version of the class was
developed in September 2003. CCTS training will be conducted
in FY04.

The annual Secondary Road Patrol training conference was held
in conjunction with the traffic safety summit. Its focusis strictly
on topics of interest to law enforcement officers. Funds allowed
twenty-six local/state officersto attend.

In addition, OHSP provided training materials to nearly 1,800
students to support the Standardized Field Sobriety Testing
training programs.

MICHIGAN STATE POLICE
ENFORCEMENT H E B

Section 402 funding

GoAL
Support traffic enforcement efforts of the Michigan State Police.

SUMMARY

OHSP supports a position within the Michigan State Police
(MSP) to administer grant-funded activity. The grant coordina-
tor serves as the MSP liaison, assists OHSP with planning and
coordinating enforcement projects, and provides feedback. The
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position tracks grant activities, including strategic planning and
administering grant overtime hours to affected districts, finan-
cial, and progress reports as well as specia projects. The grant
coordinator also holds a grant orientation meeting with each dis-
trict, attends post commander meetings, and is available by tele-
phone and e-mail to keep the field apprised of all grant-related
activities/requirements.

Providing assistance to OHSP for al public information events, in-
cluding identifying speakers and locations; working with the other
law enforcement liaisons in the police traffic services section and
providing necessary feedback from the field on strategy develop-
ment and implementation is also part of the grant coordinator’s po-
sition. This person aso attended the NHTSA four-day Standard-
ized Child Passenger Safety Training Program and acts as a
resourcein that areafor the public and law enforcement personnel.

Two grant workshops for district traffic services sergeants and
crash reconstructionists are held each year. These meetings pro-
vide an opportunity to discuss mobilization efforts and explain
the importance of consistent traffic enforcement activity.

In addition, OHSP provides funding for state police districts to
identify and address local problems.

RESuLTS

Due to the efforts of this position, Michigan State Police played
a key role in encouraging troopers to adopt a zero tolerance for
safety belt violations by issuing a “no warning” policy during
mobilizations. MSP maintained a low 6-percent rate of verbal
warnings for the November mobilization.

For FY03, MSP was active in two waves of You Drink & Drive.
You Lose. activities as well as monthly saturation patrols in con-
junction with the lead agencies and completed 3,600 hours of
enforcement overtime.

Thisresulted in:
e 220 OUIL/OUID arrests,
» 131 other alcohol arrests,
270 speeding citations,
* 173 misdemeanor arrests, and
» 28 felony arrests.

The department also received funding for a statewide block
grant. Seven districts received funding for enforcement based on
local problem identification. Each district/post submitted a stra-
tegic plan that identified and addressed a problem with specific
strategies. The overtime enforcement occurred primarily when
traffic was heavier (i.e., summer weekends) and targeted special
events (i.e., local festivals resulting in drinking and driving,
etc.). MSP utilized atotal of 2,588 overtime hours.

This resulted in:
* 11 QUIL/QOUID arrests,
* 39 other alcohol arrests,
1,578 speeding citations,
* 694 restraint citations,
* 101 misdemeanor arrests, and
« 9felony arrests.

MSP received funding for three safety belt projects. For the
Click It or Ticket project, 3,531 hours of overtime enforcement
were conducted, with 5,129 restraint citations issued for arate of
72 percent restraint citations issued.

The project also resulted in:
* 15 OUIL/OUID arrests,
* 19 other alcohol arrests,
« 15felony arrests, and
« 475 speeding citations.

Safety belt enforcement was conducted during the Thanksgiving
holiday weekend on the major corridors throughout the state,
with a strict safety belt focus and a zero tolerance approach. For
this Corridor Safety Belt Project, 2,570 hours of overtime en-
forcement were conducted resulting in 2,336 restraint citations,
arate of 56 percent for restraint citations issued.

This project also resulted in:
* 16 OUIL/OUID arrests,
« 15 other alcohal citations,
» 973 speeding citations,
* 123 misdemeanor arrests, and
e 10felony arrests.

For the May Safety Belt Enforcement Zone Project, 1,126 hours
of overtime were conducted resulting in 1,671 restraint citations,
arate of 71 percent for restraint citations issued.

Thisalso resulted in:
« 229 speeding citations,
* 4 other acohol citations, and
« 2felony arrests.

A new Challenge/Mobilization program debuted this year. All
sixty-four M SP posts participated in the four mobilizations. After
each mobilization, four posts were randomly selected to win
$5,000 grants to be used for either overtime or equipment. After
the mobilizations were completed, three posts were randomly se-
lected (from all participating law enforcement agencies within
each region) as $10,000 regional prize winners. At the Law
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fic safety programs through a network of Law Enforcement
Liaisons (LEL)s.

SUMMARY

Michigan has been steadily increasing its team of LELS asit con-
tinues to improve upon communication and outreach activities
with the more than 600 law enforcement agencies in the state.
OHSP now supports six liaisons with regional coverage, aliaison
with the State Police, and a liaison/trainer. An LEL was added
this year to cover the states southern counties. OHSP staff lo-
cated in the Marquette office assumed the LEL duties in northern
Michigan and the Upper Peninsula.

The LELs work with the Drive Michigan Safely Task Force
grantees in their respective areas to schedule and implement the
four national mobilizations. They provide information on the
materials available to assist law enforcement agencies in pro-
moting their traffic enforcement. In addition, the LELSs actively
encourage all agencies to participate in the mobilizations
through the statés law enforcement challenge program. (Details
on the Challenge can be found on page 39)

The Allen Park Police Department received a $10,000 L aw Enforcement
Challenge grant.

The weekly alcohol saturation patrol coordinator, along with
other LELs, promoted Michigan's Click It or Ticket safety belt
enforcement campaign as well as the You Drink & Drive. You
Lose. alcohol enforcement campaign. This arrangement allows
the LEL team to market both campaigns throughout the state.
Specific information about the weekly alcohol enforcement ef-
forts can be found in the Impaired Driving section.

In January, the LELs attended a Regional Occupant Protection
meeting in Chicago. The meeting outlined the importance of the

upcoming safety belt enforcement mobilization during Memo-
Enforcement Challenge Awards Luncheon, the West Branch Post ria Day.

was selected as the grand prize winner of an additional $25,000.

$25,000 grant—enough to purchase a patrol car.

MSP was also responsible for the statewide SFST Training Pro- RESULTS

gram. One Instructor Training course was held, training twenty- At the start of the fiscal year, LELs were asked to increase the
three individuals; twenty-seven Practitioner Training courses number of agencies participating and reporting in the national
were offered, training 482 people and an SFST Practitioner enforcement mobilizations. This meant each liaison had to con-
Training completion course resulted in approximately 175 MSP tact approximately 120 law enforcement agencies in their region
personnel trained. before the first mobilization, which was only seven weeks away.

The goa was to register 67 percent of the agencies and ensure

This program is helping officers throughout the state to get the 50 percent mobilization participation of the signed agencies. The

necessary SFST training in order to qualify to work enforcement

i o ~ results appear on page 22.
overtime on the alcohol grants, as well as giving them additional o
training to conduct alcohol enforcement throughout the course The team rose to the challenge by signing up 481 law enforce-
of their normal shifts. ment agencies. This was the highest level of participation in an

enforcement mobilization in Michigan history. Participation did
drop between mobilizations, but not as much as expected.

LAW ENFORCEMENT LIAISONS E E ®

Sections 405, 157 incentive, 157 innovative, and 403 funding AW ARDS B E B

GoAL Section 405 funding
Increase communication and facilitate a stronger partnership The Michigan Association of Chiefs of Police (MACP) Traffic
with law enforcement agencies around the state to promote traf- Safety Awards recognize law enforcement agenciesfor outstand-

ing commitment to traffic safety in the previous year.
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Percent of Percent of Percent of Per cent of
Agencies Agencies Agencies Agencies Per cent of Per cent of
Registered in Reporting Reporting Registered in Agencies Agencies
Region Nov./Dec. November December May/June ReportingMay | Reporting July
Centra 82% 46% 63% 90% 41% 46%
Northeast 5% 55% 56% 82% 47% 30%
Northern 58% 42% 29% 88% 61% 57%
Southeast 74% 51% 39% 80% 34% 32%
Southern 39% 34% 27% 55% 37% 27%
Western 99% 76% 65% 100% 45% 42%

OHSP supported the MACP Traffic Safety Awards program by
providing $4,000 grants to seven law enforcement agencies to
purchase traffic safety equipment.

The agencies awarded were:
 Pinckney Police Department
 Norton Shores Police Department
« Allegan County Sheriff’s Department
« Canton Township Department of Public Safety
« Sturgis Police Department

BICYCLE SAFETY EVENTS B E B

Section 402 funding

GOAL

To distribute bicycle safety helmets to under-served populations
(both adult and children) through local health departments and
SAFE KIDS coalitions.

SUMMARY

The Michigan Department of Community Health (MDCH) coor-
dinates the bicycle helmet distribution program. Working with
existing partners, SAFE KIDS coalitions and local health de-
partments, MDCH advertised the opportunity to distribute bicy-

« Farmington Hills Police Department
» Michigan State Police—Adrian Post

Highlights of the awards: The Norton Shores Police Department
purchased a fully equipped Total Station by using city funds in
addition to the federal grant award. A Total Station is similar to
what surveyors use to document land except the equipment as-
sists the agency with reconstructing a crash.

The Pinckney Police Department purchased a radar speed trailer.
It has been deployed on the streets of the Village of Pinckney
in excess of 50 hours a week since its purchase and has proven
to be very successful in reducing the speed of vehicles traveling
the streets.

PEDESTRIAN/BICYCLE SAFETY

cle helmets to under-served populations. Communities partici-
pating in bicycle events were required to match the number of
donated helmets and provide materials to ensure proper helmet
fit. MDCH uses census information and injury data to identify
counties in Michigan where bicycle helmets are underused.
Those county health departments and SAFE KIDS chapters are
given preference when applying for funding for this program.

RESULTS

Thirty-three events were held through local health departments
or SAFE KIDS coalitions where 3,344 helmets were distributed
to children and 597 helmets were given to adults. Bicycle safety
and helmet fitting materials were distributed with each helmet.
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TRAFFIC CRASH FACTS m E B

Section 402 funding

GOAL

Provide traffic safety partners with accurate and timely traffic
crash data.

SUMMARY

Based on feedback from traffic safety partners, an enhanced
web version of the Traffic Crash Facts was produced along with
a CD version and executive overview version.

RESULTS

Along with the enhanced web access and functionality, 600 Traf-
fic Crash Fact Books and 250 Traffic Crash Fact CDs were pro-
duced and distributed. Positive feedback has been received on
the enhanced web access and there has been an increase in the
use of the web to garner information over the previous years.

CRASH DATA ANALYSIS TOOL

(Circurt RIDER—MPO) mm m
Section 402 funding

GOAL

Determine traffic crash profiles for areas within the boundaries
of the Metropolitan Planning Organizations (M POs), including an
analysis of traffic crashes and injuries at a city/township level.

SUMMARY

Safe and efficient highway transportation systems are a key ele-
ment in the economic prosperity of aregion, especialy in urban
areas. The magjority of transportation planning activities in urban
areas are coordinated by MPOs, which consist of local trans-
portation agencies including cities, county road commissions,
public transit agencies, as well as the Michigan Department of
Transportation (MDOT). One of the most important roles of an
MPO is to identify and prioritize the traffic operational and
safety needs, and to invest available resources in projects and
programs which maximize societal benefits.

Traffic safety forums provided an opportunity for each MPO to
organize a community meeting to discuss traffic safety issues as
well as discuss and plan possible improvements. Traffic crash
data analysis was performed based on input from each MPO and
their respective forum agendas. The result of the analysis identi-
fied areas that experience high crashes and injuries, and have
the greatest need for further engineering, enforcement or educa-
tiona programs.

REsuLTS
All twelve MPOs conducted safety forums during which their
regional traffic crash profile was provided to assist with inte-

grating safety in the MPO planning process. Representatives
from law enforcement agencies, city planners, transportation of-
ficials, education, and the general public attended these forums.
Participants were also given the opportunity to provide their
community with feedback on how to improve future forums and
to rank various transportation safety priorities.

TRAFFIC CRASH
REWRITE PROJECTH B ®

Section 157 incentive and 411 funding

GOAL i" "

Improve the accuracy and timeliness of crash
data to assist with traffic safety improvements.

SUMMARY

The Crash Process Redesign (CPR) project is a cross-agency |1 T
initiative with the Michigan Departments of State, Transporta-
tion, Information Technology, and the State Police, al working
in collaboration with a consultant team. This team is working to
improve the accuracy and timeliness of crash data collection and
to enable government agencies to make timely decisions to im-
prove traffic safety.

Crash Process Redesign

Due to the size, complexity and importance of the CPR project
and to help ensure success, a phased approach was used.

The initial project started with detailed scoping, estimating,
business and technical documents, timelines, and budgets. The
main priority of Phase 1 was to eliminate processing on the
mainframe and modernize the application in a client/server envi-
ronment. Phase 1 began in November 2002 and was scheduled to
be finalized in December 2003.

Phase 2 is scheduled to begin in October 2003 and will focus on
how data is processed and includes: consolidating data keying
functions, improving the accuracy and completeness of data, im-
proving sharing between governmental agencies, and accepting
formatted electronic UD-10 files. The completion date of Phase
2 isscheduled for May of 2004.

While Phase 3 has not yet started, it will focus on improving the
accuracy of crash location along with: enhancing web data ac-
cess, training to improve data quality, integrating CPR and Fatal
Analysis Reporting System, SafetyNet, and other intra-agency
systems. This phase is scheduled to start March 2004 and be
completed by October 2004.

RESULTS

The project has successfully completed the planning and re-
quirements phase on time and under budget and is in the testing
and initial implementation phase. Phase 1 is scheduled to be
completed and in production by the end of December 2003.
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PARTICIPATION IN LEAMS e m m

Section 157 incentive funding

GOAL

Create afully automated case and records management system for
the Michigan State Police and local law enforcement agencies.

SUMMARY

Accurate and timely traffic

the creation of Michigan's

Highway Safety Plan. OHSP

serves as an advisory member of the Michigan State Polices Law
Enforcement Agency Management System (LEAMS) project.

crash datais vital to OHSP and I l:AMS
o r
farrr Fndvcrmml dirm s Adasapememd Sl

The LEAMS project includes six modules: incident, intelli-
gence, crash, citation, enhancements, and interfaces. Develop-
ment of the crash module began in December 2002 with a joint
application development session to define how the crash module
would function, look, and be developed. The group has finalized
the business and technical rules for the crash module. In addi-
tion, the LEAMS group and the CPR group have met and pro-
vided a cross-relationship and information environment needed
for both projects to succeed.

RESULTS

Business and technical rules have been finalized and approved
and the project isin the design and initial testing phase. A pilot

ASSISTANCE FOR SAFE COMMUNITIES
AND RESOURCE CONSULTANTS,
CoMMUNITY INJURY

PREVENTION OFFICERS B H B

Section 402 funding

GOAL

To maintain the existing Safe Community Program and projects
through a network of support personnel who provide training,
technical assistance, grant opportunities, support, and training to
seven EMS Community Injury Prevention Officers (CIPOs) for
conducting injury prevention programs.

SUMMARY

A full-time Safe Community (SC) coordinator provides techni-
cal assistance and support to coalitions throughout the state. Re-

period for the CRASH module is scheduled for January 2004
with production scheduled to commence in March 2004.

SUPPORT FOR NEW
DOCUMENT SCANNER B E H

Section 411 funding

GOAL

Upgrade the scanner used for traffic crash report forms to im-
prove data reliability, decrease the scan error rate, and decrease
the down time caused by breakdown issues.

SUMMARY

The Michigan State Police, Criminal Justice Information Center
(CJIC), uses a document scanner to input key data from the
crash form (UD-10) completed by the attending officer. This
datais processed by the mainframe and data is made available to
other agencies as needed/required.

RESULTS

The new scanner has processed all 2002 data with an error rate
of less than 1 percent and to date has provided 100 percent pro-
duction up time. Thisincrease in reliability and functionality re-
sulted in CJIC being able to process and finalize 2002 crash
records three weeks sooner than they had ever done before.

COMMUNITY TRAFFIC SAFETY

source consultants assist local groups with conducting the As-
sessing Community Traffic Safety (ACTS) and to develop injury
prevention action plans. The coordinator arranges training for
resource consultants and SC coalitions, disseminates informa-
tion on traffic safety, and provides networking opportunities for
local coalitions. During the year, resource consultants attended
quarterly training sessions that covered integrating employer-
based traffic safety programs into Safe Communities, coalition
building, media relationships, and using the ACTS. In addition,
limited opportunities were available for coalitions to seek fund-
ing that met specific guidelines.

Some emergency medical service providers have been trained as
CIPOs. These people are in local EMS agencies or Medical
Control Authorities. The CIPOs coordinate public education and
injury prevention activities by participating with local Safe
Community Coalitions and Safe Community Resource Consul-
tants to identify assets and problems and develop programs to
improve safety.
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RESULTS

Trainings were held with the Safe Community Coalitions and
CIPOs. The training topics included: energizing codlitions; sus-
tainability; grant writing; using the ACTS website; building
local Network of Employers for Traffic Safety (NETS) initia-
tives; organizing press events; and promoting the annual NETS
Drive Safely Work Week campaign.

Resource consultants made seventy-four site visits to Safe Com-
munities during the fiscal year. Resource consultants also made
two NETS presentations for employers at a human resource asso-
ciation meeting and a breskfast for chief executive officers. Two
coalitions (Macomb and St. Clair counties) conducted sessions at
two mini-conferences on traffic safety programs and projects. As
a result of working with the Detroit coalitions, opportunities for
promoting traffic safety are now taking place with the Detroit
Mayor’s Office and ten Neighborhood Town Halls.

In addition, six grants were awarded totaling nearly $39,000.
These projects involve a safe senior drivers project, sponsorship
of a child passenger safety technician class, a bicycle safety—
helmet campaign and safety belt campaign, meeting safety needs
across the ages project, development of a video regarding the
dangers of drinking and driving, and Click It or Ticket projects.

CIPOs were active in Lapeer, Allegan, Saginaw and |sabella
counties. Six “Camp 911" and one “Camp Star of Life” were
held for 139 children. These camps teach children CPR and first
aid as well as fire, bike, and safety belt safety. Presentations and
materials were provided at many community events and fairs in
Allegan and Macomb counties and the multi-county area served
by Mobile Medical Response.

ACCESSING COMMUNITY TRAFFIC

SAFETY (ACTS) mm m

Section 402 funding

GOAL

To provide continued support to maintain the Accessing Commu-
nity Traffic Safety tool (ACTS), eval uate the Safe Communities pro-
gram and the ACTS, and reassess the existing Safe Communities.

SUMMARY

ACTS was developed in 1995 to assist communities with defining
problems and identifying solutions. The ACTS tool alows com-
munities to identify their resources (assets) and to address traffic
safety problems (deficits). Efforts are ongoing to update the ACTS
by incorporating current traffic crash information, perform web-
site maintenance, and update Safe Communities information.

To evaluate the Safe Communities program, a questionnaire was
mailed to Safe Communities coalition members in December
2002. Using a rating system, coalitions were ranked A, B, or C
based on their responses. Of the 45 questionnaires mailed, 22
coalitions returned completed forms.

The University of Michigan Transportation Research Institute
(UMTRI) also evaluated the ACTS instrument and findings
were presented to OHSP in September 2003.

RESuLTS

The survey of Safe Communities coalitions revealed that 91 per-
cent of the coalitions meet monthly or bi-monthly. All but one
coalition has a coordinator. All have varied representation. Over
half of the coalitions are working actively with local law en-
forcement on the safety belt and drunk driving mobilizations.
And, fourteen coalitions are working on injury prevention pro-
grams based on the ACTS or other local data.

The results of the twenty-two coalitions: One was ranked A
(highest ranking), four were ranked B, and seventeen were
ranked C.

UMTRI conducted a functional evaluation of the ACTS tool.
Thetool is based on the concept that a community can assess its
own traffic safety problems and resources and discover recom-
mended programs using the software tool and an active commu-
nity coalition. There were a number of suggestions outlined in
the report to improve the functionality of the ACTS tool. The re-
port concluded that the concept of ACTS could be extremely
useful for communities interested in improving traffic safety and
it recommended further support for the tool. Many of the recom-
mendations outlined in the UMTRI report will be implemented
in the FY 05 fiscal year.

In other activities, the ACTS software was enhanced to revise
the injury data. Monthly ACTS usage reports are generated to
monitor how the website is being used. The website was up-
graded. Changes include new links, Safe Communities updates,
crash data definition, and the addition of a sustainability tool kit.

Further, two Safe Communities mini-conferences were held in
the summer. More than 30 partners attended the training pro-
vided on utilizing the ACTS.

REGIONAL SUPPORTH EH B

Section 402 funding

GOAL

Provide support and assistance to Safe Communities efforts in
the Upper Peninsula (U.P) and Detroit and conduct a regional
conference.

SUMMARY

A part-time consultant was hired to strengthen existing Safe Com-
munities groups across the Upper Peninsula and to assist Human
Services Coordinating Bodies (HSCB) in developing Safe Com-
munities as an extension of their services. While Safe Communi-
ties activities were implemented, this program does not appear to
have local level region-wide support, as severd initiatives failed to
receive an adequate response to justify their continuation.
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For instance, a regiona conference was planned to bring coali-
tion members from across the region together to network, share
information, learn about media relations, coalition building, and
sustainability, but was canceled.

RESULTS

Safe Communities coalitions in the U.P. continue to exist as part
of several HSCB. Safe Communities coalitions in the U.P. have
received resource materials to assist them in future needs assess-
ments, training and project evaluation. Agencies have been made
aware of funding opportunities for future projects.

Coalitions had the opportunity to apply for $500 traffic safety
mini-grants. Two coalitions applied for funds, which supported a
Bicycle Safety Day in Luce County and child safety seat checks
in Iron and Dickinson counties.

Four Detroit-based Safe Communities coalitions have been ac-
tively promoting traffic safety issues, including safety belts and
child safety seats.

Friends of Parkside Coalition conducted a safety belt use
observation survey in early 2003 and a post observation
survey coinciding with the stat€'s belt mobilization was
scheduled for November 2003. The coalition also contin-
ued its bicycle education and helmet program and con-
ducted a workshop to train students on the legislative proc-
ess and education on traffic safety.

Gratiot Woods Coalition participated in an annual Safety
Fair during the summer at which over 400 neighborhood
parents and children received information on safety belts
and proper child safety seat installation.

* The Learning for Life Coalition conducted traffic safety
presentations to twenty-three public and private middle and
high schools.

« Trauma Related Injury Prevention Coalition (TRIP) con-
tinues its focus in Southwest Detroit to educate the His-
panic community on child passenger safety.

In addition, a Traffic Safety Safe Communities Conference,
hosted by Traffic Safety Association of Michigan (TSAM) and
Southeast Michigan Council of Governments (SEMCOG) was
held to better unify the partners in Southeast Michigan interested
in traffic safety. Approximately twenty-five participants attended
representing Detroit and Macomb Safe Communities, engineers,
municipal planning organizations, clergy, schools, Children's
Hospital, Emergency Medical Services (EMS), and other com-
munity leaders. The conference provided aforum in which traffic
safety partners in three counties, Wayne, Oakland, and Macomb,
could network with one another and learn about common re-
sources that could be shared by members of this group.

LEARNING LABORATORIES B H B

Section 402 funding

GOAL

Utilize two Safe Communities coalitions to create a model program
that can serve as the benchmark for new or existing coalitions.

SUMMARY

In 2002, OHSP selected two Safe Communities to participate in
amodel learning laboratory project. The criteria for the project
selection was established based on a high risk for traffic fatali-
ties and serious injuries, a well developed and active coalition
with community support, and some presence of employersin the
area. The Alliance for Safe Communities in Allegan County and
the Safe Communities Coalition of the St. Clair County Commu-
nity Services Coordinating Body were selected.

These model programs functioned as learning laboratories
where members of other Safe Communities coalitions could
come to develop their knowledge and skills about implementing
successful programs. It was intended that the learning laborato-
ries would become integrated into the social and economic fab-
ric of the community, and sustained through local support.

RESULTS

This year, OHSP provided funding for a part-time coordinator
and injury prevention program for each learning laboratory.
These projects were also offered technical assistance and train-
ing to assist with their efforts.

The learning laboratories are at different stages of success.
Progress in accomplishing the goals has been achieved. Action
and communication plans have been developed. The ACTS was
conducted again to re-examine the asset and deficit scores. The
results will also lay the groundwork for future injury prevention
programs. A grant writing training was conducted to assist the
coalitions in applying for future funding. Surrounding Safe
Communities coalitions were invited to attend the learning labo-
ratory meetings and events. The learning laboratories will be
equipped with the tools necessary to sustain program activities
and recruiting and retaining coalition members.

Part of the success of these projects was due to a part-time paid
coordinator. Both labs are conducting at least three injury pre-
vention programs and are writing grant proposals to other fund-
ing sources to sustain their coalitions and activities.

In Allegan County coalition membership has increased. Activities
included training sessions, developing a website and brochure,
conducting safety belt observation studies, making NETS presen-
tations, and attending Allegan County fairs as exhibitors.

In St. Clair County, working teams have been established and in-
clude a Safe Communities workgroup and the NETS subcommit-
tee, enforcement, engineering, and public relations and education.
St. Clair activities include developing a NETS brochure and
recruiting NETS membership, promoting traffic enforcement
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mobilizations, identifying high crash locations, and holding child
safety seat inspections.

Further, through the enforcement committee, a video was devel-
oped and produced entitled, “It Will Never Happen to Me—the
Tragedy of Teenage Drinking.” In September 2003, a Commu-
nity Opening Night Premier was held at a local college and a
local employer sponsored the event. Over 200 community mem-
bers were present for the unveiling of the video, which will be
distributed to area schools and libraries.

The Michigan NETS website now includes regular updates in
the “What's New” section. The site also promotes mobilizations
and includes sample workplace safety belt policies.

The NETS Advisory Council took on a new challenge to create
an activity for members to advance Michigan NETS proactively.
Much time and effort was spent organizing a NETS Traffic
Safety Symposium that took place in October 2003. The Sympo-
sium was designed to share information, recruit new NETS
members, and revitalize existing members.

CORPORATE OUTREACH —
STRATEGIC PLAN, TRAINING B m B

ELDERLY MOBILITY
CONFERENCEH E H

Section 402 funding

GOAL

Implement strategies identified through the Corporate Outreach
strategic plan, including promoting the annual NETS Drive
Safely Work Week campaign, enhancing the NETS website, and
training employers on the importance of safe driving.

SUMMARY

The Michigan NETS program was established in 1994 at OHSP
and is a partnership of Michigan's corporate and governmental
leaders. NETS provides information to employers regarding
workplace traffic safety programs.

A NETS strategic plan was developed in 2001 and continues to
be implemented, including enhancing the Michigan NETS web-
site and promoting an annual Drive Safely Work Week (DSWW)
campaigh. A NETS Advisory Council has also existed since
1997 and members meet on a quarterly basis to provide guid-
ance and feedback.

NETS sponsors an annual campaign to help employers raise
awareness and confront traffic safety issues to reduce traffic-
related crashes and their associated costs. The sixth annual cam-
paign took place in October 2002 and focused on drowsy, dis-
tracted, alcohol impaired, and aggressive driving. Promotional
kits were made available to the stateés business partners that in-
cluded information, activities, and messaging to draw attention
to the risky behaviors that contribute to traffic crashes and to
identify strategies to avoid or better manage them.

RESULTS

Nearly 500 Michigan employers took part in the national cam-
paign. The Traffic Safety Association of Macomb County spon-
sored a press conference to kick off the campaign. Guests

Section 402 funding

GOAL

Support efforts directed at preserving mobility and enhancing
safe travel for older adults through a conference that identifies
best practices and successful models that enhance safe and con-
tinued mobility for older adults.

SUMMARY

After considerable research, a county-based traffic safety part-
ner met with the Elderly Mobility Workgroup to discuss options
for furthering knowledge of elderly mobility issues. A decision
was made to hold a conference focusing on best practices from
around the world. The Governor’s Traffic Safety Advisory Com-
mission supports sponsorship of the conference as does Ameri-
can Association for Retired Persons, AAA Foundation for Traf-
fic Safety, AAA Michigan, American Association of State
Highway and Transportation Officials, Federal Highway Admin-
istration, Federal Transit Administration, Ford Motor Company
Foundation, National Highway Traffic Safety Administration,
the Southeast Michigan Council of Governments, the Traffic Im-
provement Association of Oakland County, and the Traffic
Safety Association of Michigan.

REsuLTS

The conference is scheduled to take place September 12—15,
2004, in Detroit. A planning committee is in place and subcom-
mittees have been formed from the membership of the Elderly
Mobility Workgroup, a task team of the Governor’s Traffic
Safety Advisory Commission.

REGIONAL SUPPORTH EH B

included twenty-three businesses as well as representation from Section 410 funding
every Macomb County law enforcement agency. As a result of
the media event, a “how to manual” for press conferences was GOAL

developed and will be shared with other Safe Communities
coalitions for their use in staging similar press/media events.

Provide aliaison between the Michigan Coalition to Reduce Un-
derage Drinking (MCRUD) and youth and youth leaders in the
Upper Peninsula (U.P).
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sponding to a large influx of requests in a short time period, as-
suring materials are delivered to coincide with mobilizations.

SUMMARY

The MCRUD liaison traveled to Lansing to attend quarterly
meetings and to serve as a voice representing the U.P. in discus-
sions regarding planning. The liaison was aso involved in state-
wide training and workgroups.

REsuLTs

In FY03, 2,279 orders containing 1,722,163 pieces of OHSP ma-
terials were shipped. In addition, 160 OHSP videos were loaned
out. This year, OHSP will not conduct a special statewide tele-
phone survey to measure campaign awareness. This is being
done on aregular basis, both before and after each mobilization.
A separate survey would not provide additional information and
instead would duplicate efforts.

RESULTS

As aresult of the liaison's efforts, communication between
Upper Peninsula traffic safety professionals and youth has im-
proved, multiple statewide connections have been made, issues
unique to the U.P’s geographic area and demographics have been
heard at the state level, and teen leaders from the region have
been trained in issues involving alcohol and youth.

COMMUNICATION PrLAN
DEVELOPMENTHE E H

28

Publicize traffic safety programs and information through vari-
ous communication channels and make these materials available
to the public through a central storage and distribution facility.

SUMMARY

OHSP is involved in a variety of public information campaigns
and activities to promote traffic safety issues to maintain and
build on awareness of new and ongoing campaigns. This involves
the development of and statewide distribution of materials such
as newsletters, flyers, posters, and public service announcements.
As part of efforts to more effectively reach all Michigan resi-
dents, OHSP has begun building an inventory of materials in
Spanish and Arabic. The Michigan Resource Center serves as
OHSP's storage and distribution site for all traffic safety materi-
als and maintains current catalogues for print materials and
videos as well as the ability to view materials and order online.

Many OHSP publications are now issued as e-newsletters or
e-mail updates, eliminating the need for design, printing, and
mailing—and providing more timely information. Both the
Safety Network Newsletter and the NETSTalk Newsletter are
distributed electronically. In other cases, traditional newsletters
still go out to niche groups in the Upper Peninsula and to law
enforcement officers.

While OHSP maintains publications with basic information re-
garding safety belts, child safety seats, and drunk driving, many
new materials are now customized to support specific mobiliza-
tions. Mobilization materials are now translated into both Arabic
and Spanish. OHSP seeks to engage as many partners as possible
to support the mobilizations through mailings to law enforcement,
Safe Communities, NETS members, and other traffic safety part-
ners. The Michigan Resource Center plays an integral role by re-

PUBLIC INFORMATION MATERIALS Section 402 funding
DEVELOPMENT, DISTRIBUTION COAL
AND STORAGE R EH H Develop and implement a communication plan to both evaluate
Section 402 funding past communication programs and more effectively plan and
conduct future communication activities.
GOAL

SUMMARY

OHSP islooking to more effectively plan, implement, and meas-
ure the effectiveness of its public information activities and pro-
grams. Working through a communications professional, OHSP
evaluated its existing public information programs and devel-
oped a communications planning tool to be used as new pro-
grams are developed. The planning tool will identify target audi-
ences, methods for distribution as well as evaluation techniques
before the project begins.

Dr. William Donchue, a communications professor at Michigan
State University, met with program coordinators to gather infor-
mation regarding ongoing public information campaigns. This
information was used to issue afinal evaluation report regarding
the effectiveness of the campaigns.

In addition, Dr. Donohue has developed a communications plan-
ning tool that will be used for new FY 04 communication projects.

RESULTS
Eight public information efforts were evaluated and recommen-
dations presented. Among the findings:

» Develop a more narrow audience for distracted driver edu-
cation efforts,

 Find a stronger anti-drunk driving message for young men
rather than “For Friends and Family,”

« Reevaluate the graduated driver licensing materials to
eliminate excessive detail and accommodate those with
lower level reading skills,

« Use an dternative means to get employersinterested in and
involved with drunk driving issues rather than a direct
campaign (repeat offender),
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« Incorporate better incentive awards targeted to a specific
group for “I Made the Connection” program,

» Update materials and approaches for teens and parents re-
garding zero tolerance laws for alcohol and driving,

« Plan for regular upgrading of the Click It or Ticket cam-
paign since people tire of the same messages,

e Look into further defining the target audience for You
Drink & Drive. You Lose. and intensifying efforts to gain
greater media at the local level.

Among the general observations, campaigns focusing on the
same audience should be coordinated with consistent messages;
for many programs, goals were not clearly stated; and messages
get stale quickly so OHSP must plan for regular updates to its
communication vehicles and campaigns.

2002-2003 PAID ADVERTISING

Section 157 innovative, 402, 403, 405, 410 funding

SUMMARY

For more than a year, the Office of Highway Safety Planning
has been using the enforcement model established by the Na-
tional Highway Traffic Safety Administration. This model calls
for the use of paid advertising during two weeks of every en-
forcement effort. Advertising starts a week prior to enforcement
and continues through the first week of enforcement action. The
timing allows motorists a warning period before enforcement
action begins.

Paid advertising was used to support the four mobilizations for
safety belt and drunk driving enforcement. Nearly $1 million was
devoted to advertising in November and December 2002 and May
and July 2003. OHSP's advertising agency worked diligently with
advertisers to generate no-charge value added for the paid adver-
tising, which amounted to nearly $180,000 worth of additional
promotions. Together, OHSP had nearly $1.2 million in paid and
donated spots and time for its traffic safety campaigns.

Earned media efforts remain the bedrock of enforcement public-
ity efforts. News stories are credible with the public and are an
effective means of reaching a wide population base. However, it
is challenging to reach crucial groups through a news strategy.

ADVERTISING SUMMARY

Unpaid public service announcements can get modest airplay
but often at times when the viewing or listening audience is
sparse. Public service ads are often placed when inventory is
greatest, and when audiences are small. Further, because these
spots are unpaid it isimpossible to direct messages in any mean-
ingful way toward groups where belt use is low or the likelihood
of driving drunk is high. Even successful public service cam-
paigns are challenged to achieve behavior change.

The most recent traffic safety campaign that involved the use of
unpaid public service announcements was a part-time belt user
campaign. During the 2003 fiscal year, those radio spots were
aired on 39 different stations for an ad value of $153,750. Do-
nated billboards generated 18,213,600 impressions at an esti-
mated ad value of more than $35,000. The contractor working
on this effort used established relations with radio stations and
advertising buys they were placing on behalf of other clients.

Paid advertising guarantees messages will be played on stations
and programs that appeal to the target group. Advertising pro-
gramming was selected based on its ability to reach young men.

Young men remain the focus of messaging efforts for both
safety belts and drunk driving enforcement. Advertising vehicles
included radio, television, and cable programs. When adequate
funding was available, advertising was placed on a statewide

Wave Emphasis Medium # Spots Reach Budget
November 2002 safety belts radio, cable 3934 66.6% $91,800
Value added 430 $54,125
December 2002 drunk driving radio, TV, cable 2,285 $224,413.58
Value added 622 $47,759
May 2003 safety belts radio, TV, cable 3101 $434,349
Value added 532 $35,100
July 2003 drunk driving radio, TV 2,278 $215,505.55
Value added 488 $51,050
Total paid 11,598 $966,068.13
Total value added 2,072 $188,034
Totals 13,670 $1,154,102.13
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basis. In both the November and December 2002 enforcement
periods, there were very limited advertising funds available,
which limited the reach to mainly the metro Detroit area.

ADVERTISING EVALUATION,
ASSESSMENT AND OUTCOMES B H B

Before and after each mobilization, OHSP sponsored telephone
surveys, with an oversample of young men in the target group.
The surveys assist with measuring awareness of the enforcement
efforts and how effective the advertising buy was at reaching the
target group.

NOVEMBER 2002 — Crick IT or TicKET

During the November 2002 enforcement effort, the number of
people aware of a “special effort by police to ticket drivers for
seat belt violations in their community” went from 20 percent
before the campaign to 38 percent after. For young men, the pre
survey showed 25 percent awareness and post campaign survey
showed 36 percent awareness. When asked where they heard
about the effort, 33 percent of the general population and 33
percent of young men responded TV. Another 22 percent of
young men said radio. Of those who saw the message on TV, 51
percent of young men said they saw an advertisement compared
to 43 percent of the general population. Of the young men, 44
percent said they saw it in a news story compared to 52 percent
of the general population.

When asked if in the past 30 days they had seen or heard any
messages that encourage people to wear their seat belts, 81 per-
cent of the general population said yes and 85 percent of young
men said yes following the mobilization. When asked about the
message, 39 percent of young men said Click It or Ticket com-
pared to 18 percent of the general population.

DECEMBER 2002 —

You DRINK & Drive. You LOSE.
Following the December 2002 drunk driv-
ing crackdown, 30 percent of young men
agreed with the statement: Police in my
community are arresting more people for <

drunk driving than they were a few months ago. Among the gen-
eral population, 27 percent agreed with this statement.

You Drink & Drive.

When asked if they had seen or heard of any specia effort by
police to arrest drivers in their community for drunk driving, 38
percent of young men and the general population said yes. Of
those who said yes, 48 percent of young men said they saw or
heard about the effort on TV and 28 percent said radio. The re-
spondents were also queried whether the number of messages
seen/heard in the past 30 days was more than usual, 40 percent
of the young men said yes. Among all groups, there was diffi-
culty recalling a specific campaign slogan for the effort without
being prompted. After being given alist of slogans, 79 percent of

young men said they had heard You Drink & Drive. You Lose.
within the last 30 days.

May 2003 —Crick [T or TICKET

The advertising budget for the May enforcement
mobilization was significantly larger than that
for November 2002. Also, OHSP piloted safety
belt enforcement zones for this mobilization,

which helped increase awareness and visibility % h_‘._ W
of this effort. Phone surveys showed that 67 per- s
cent of young men were aware of special efforts by police to
ticket drivers for safety belt violations during the last 30 days.
Among the young men, 48 percent said they saw the message on
TV and 2 percent said radio. Of those who said radio or TV, 62
percent said it was an advertisement. When asked if in the past
30 days they had seen/heard messages to encourage people to
wear their safety belts, 92 percent of young men and 92 percent
of the general population said yes. Among young men, 55 per-
cent said they saw this on TV and 29 percent on radio. Of those
who said TV or radio, 77 percent said it was a commercial or ad-
vertisement. When asked if the frequency of messages had re-
cently increased, 74 percent of young men said yes compared to
60 percent of the general population.

El

When asked about the message that they heard, 42 percent of
young men said Click It or Ticket, compared to 32 percent of
the general population. After being given a list of slogans,
94 percent of young men said they had heard Click It or Ticket
and 89 percent of the general population knew the campaign as
well. Among young men, 73 percent said they had heard Buckle
Up or Pay Up; 52 percent of the general population had heard
the slogan.

Jury 2003 —You DRINK & DRIVE.
You LosE.

In the pre and post phone surveys conducted for the July drunk
driving crackdown, the campaign was associated with an in-
crease in awareness of both stepped up enforcement and the
media message: You Drink & Drive. You Lose. The gain in
awareness was greater for the target population of young men
than for other drivers, indicating that the campaign effectively
targeted this population.

In fact, in the post survey, 43 percent of young men heard of re-
cent specia efforts by police to arrest drunk drivers, compared
to 36 percent of the general population. Of those who heard
these messages, most young men reported seeing or hearing
these messages on TV or radio. Messages encouraging people
not to drink and drive were widely acknowledged. In the post
survey, 93 percent of young men said they had heard such mes-
sages compared to 87 percent of the general population.

When given a list of campaign slogans to gauge recall, Click It
or Ticket had the highest recognition at 91 percent of young men.
Another 84 percent of young men said they had heard You Drink
& Drive. You Lose. within the last 30 days.
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MICHIGAN OFFICE OF HIGHWAY SAFETY PLANNING — 2003 MEDIA RECAP R E B

November 2002 Radio/ Click It or Ticket—Two Weeks (11/18-12/1)

Mar ket Reach Frequency Total GRPs Spot Total Total

Detroit 66.6% 6.3 4193 348 $45,640.75
Michigan Radio Network — — — 3,480 $16,320.00
Total 3,828 $61,960.75
Value Added 390 + Banners $46,12500
Total Paid, Value Added 4,218 + Banners| $108,085.75

November 2002 Cable/ Click It or Ticket—Two Weeks (11/18-12/1)

Mar ket Reach Frequency Total GRPs Spot Total Total

Detroit 66.6% 6.3 4193 106 $29,839.25
Total 106 $29,839.25
Value Added 40 $8,00000
Total Paid, Value Added 146 $37,839.25

December 2002 TV / You Drink & Drive. You Lose.—Two Weeks (12/13-12/26)

Mar ket Reach Frequency Total GRPs Spoot Total Total

Alpena — — — © $1,653.25
Detroit 76.5% 30 2296 52 $58,480.00
Flint 71.9% 30 215.6 64 $14,577.50
Grand Rapids 811% 29 235.2 78 $32,937.50
Lansing 77.2% 2.9 2240 59 $12,669.25
Marquette 79.2% 31 2455 53 $5,33373
Traverse City 72.0% 2.9 208.8 70 $7,565.00
Total 388 $133,216.23
Value Added 86 $17,200.00
Total Paid, Value Added 474 $150,416.23

December 2002 Radio/ You Drink & Drive. You Lose—Two Weeks (12/13-12/26)

Mar ket Reach Frequency Total GRPs Spot Total Total

Battle Creek 517% 7.2 3719 125 $1,870.00
Detroit 45.2% 55 2486 163 $21,934.25
Flint 62.2% 4.6 2860 157 $3,060.00
Grand Rapids 511% 41 209.6 120 $4,942.75
Kalamazoo 43.9% 4.5 197.5 227 $2,142.00
Lansing 451% 45 2030 88 $3,213.00
NW Michigan 457% 51 232.9 134 $2,548.30
Saginaw 45.3% 51 2311 102 $3,132.25
Total 1,116 $42,842.55
Value Added 382 $17,859.00
Total Paid, Value Added 1,498 $60,701.55
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MICHIGAN OFFICE OF HIGHWAY SAFETY PLANNING — 2003 MEDIA RECAP contiNueD

December 2002 Cable/ You Drink & Drive. You Lose—Two Weeks (12/13-12/26)

Mar ket Reach Frequency Total GRPs Spot Total Total

Alpena — — — 80 $1,020.00
Detroit — — — 53 $22,950.85
Flint — — — 18 $7,395.00
Grand Rapids — — — 56 $8,585.00
Lansing — — — 185 $3,816.50
Marquette — — — 212 $2,03915
Traverse City — — — 71 $2,548.30
Total 675 $48,354.80
Value Added 154 $12,700.00
Total Paid, Value Added 829 $61,054.80

May 2003 TV / Click It or Ticket—Two Weeks (5/12-5/25)

Mar ket Reach Frequency Total GRPs Spot Total Total

Alpena — — — 29 $3,043.00
Detroit 98.5% 53 53L9 131 $135,592.00
Flint 97.6% 52 507.6 197 $38,20300
Grand Rapids 97.7% 5.6 507.9 254 $81,57900
Lansing 95.4% 55 524.9 149 $25,207.00
Marquette 84.7% 6.0 5080 174 $14,144.00
Traverse City 84.8% 6.0 5090 143 $22,062.00
Total 1,077 $319,830.00
Value Added 46 $8,600.00
Total Paid, Value Added 1,123 $328,430.00

May 2003 Radio/ Click It or Ticket—Two Weeks (5/12-5/25)

Mar ket Reach Frequency Total GRPs Spot Total Total

Battle Creek 55.3% 6.9 380.8 198 $2,244.00
Detroit 551% 57 314.2 192 $32,887.00
Flint 51.6% 59 304.4 225 $2,168.00
Grand Rapids 47.2% 74 3492 162 $4,84500
Kaamazoo 71.8% 6.8 4884 192 $7,14900
Lansing 571% 6.9 394.2 170 $5,610.00
NW Michigan 57.2% 6.6 3776 108 $4,335.00
Saginaw 59.5% 74 4404 100 $3,823.00
Michigan U.P. Spot Sales — — — 264 $3,896.00
Total 1611 $66,957.00
Value Added 410 $20,100.00
Total Paid, Value Added 2,021 $87,057.00
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MICHIGAN OFFICE OF HIGHWAY SAFETY PLANNING — 2003 MEDIA RECAP contiNueD

May 2003 Cable/ Click It or Ticket—Two Weeks (5/12-5/25)

Mar ket Reach Frequency Total GRPs Spot Total Total

Alpena — — — 50 $1,020.00
Detroit — — — 75 $22,184.00
Flint — — — 61 $7,395.00
Grand Rapids — — — 60 $8,568.00
Lansing — — — 67 $3,825.00
Marquette — — — 59 $2,026.00
Traverse City — — — 41 $2,544.00
Total 413 $47,562.00
Value Added 76 $6,400.00
Total Paid, Value Added 489 $53,962.00

June-July 2003 TV / You Drink & Drive. You Lose—Two Weeks (6/23—7/6)

Mar ket Reach Frequency Total GRPs Spoot Total Total

Alpena — — — 22 $2,13350
Detroit 8L7% 33 2697 64 $62,351.75
Flint 81.6% 35 285.6 133 $16,842.75
Grand Rapids 871% 30 261.4 80 $34,900.15
Lansing 84.5% 33 2790 103 $14,968.50
Marquette 78.2% 32 250.2 73 $6,685.25
Traverse City 76.5% 34 260.2 89 $9,456.25
Total 564 $147,338.15
Value Added 78 $10,550.00
Total Paid, Value Added 642 $157,888.15

June-July 2003 Radio/ You Drink & Drive. You Lose—Two Weeks (6/23—7/6)

Mar ket Reach Frequency Total GRPs Spot Total Total

Battle Creek 52.0% 74 3850 156 $1,964.00
Detroit 57.5% 6.0 3450 334 $33,099.00
Flint 46.2% 6.9 3186 150 $4,84500
Grand Rapids 59.6% 5.6 3336 174 $7,14000
Kalamazoo 26.3% 5.8 152.8 188 $3,451.00
Lansing 551% 5.6 308.8 162 $5,610.00
NW Michigan 50.4% 91 342.6 108 $3,827.00
Saginaw 45.6% 6.8 415.2 90 $4,335.00
Michigan U.P. Spot Sales — — — 352 $3,896.40
Total 1,714 $68,167.40
Value Added 410 $40,500.00
Total Paid, Value Added 2,124 $108,667.40
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COMMUNITY PLANNERS
GUIDEBOOK DEVELOPMENT H H B

TRAINNG mEE E
Section 402 funding

34

GOAL
Provide local communities with traffic safety engineering training.

SUMMARY

Crash data was examined to determine which geographic areas
(by county) would show a possible need for traffic safety engi-
neering training. As a result, Newaygo, Mecosta, Ogemaw, and
Van Buren counties were selected for targeted training. A letter
of interest was sent to these counties asking for participation in
this activity.

RESULTS

A class on School Safety Planning and Introduction to Sight
Distance was held in August in Berrien County. There were six-
teen participants and the class reported being pleased with the
information presented and for the opportunity to learn more
about these traffic safety subjects.

ENGINEERING COUNTERMEASURE
ASSISTANCE B H B

Section 402 funding

GoAL

Provide an Intersection Safety Action Plan for Michigan based
on the American Association of State Highway and Transporta-
tion Officials Strategic Highway Safety Plan.

Section 402 funding

GOAL

Increase the level of knowledge about the basic causes of
crashes and reinforce the link between highway-design decisions
and safety.

SUMMARY

Currently, there is not a single, comprehensive, high-level re-
source dedicated to traffic crash information. This includes areas
like crash characteristics, identification of hazardous locations,
calculating crash rates, and understanding crash data. Much of
this information is in varied locations. In addition, many traffic
safety partners do not have the experience or background to fully
understand the complexity and depth of the issue.

The Traffic Safety Engineering Action Committee (TSEAC) has
developed a plan to create a resource handbook. Using another
state's resource handbook as a starting point, the TSEAC has de-
veloped Michigan-specific information based on the various
areas including law enforcement, engineering, and education.
The draft copy of the book was completed in September 2003
and will be distributed in FY 2004.

RESULTS

A Michigan Traffic Safety Fundamental Handbook will be pro-
duced and distributed to the traffic safety community within
Michigan in the next fiscal year.

SUMMARY TRAFFIC CRASH DATA ANALYSIS H B W
An Intersection Safety Action Plan (ISAP) outline has been de- Section 402 funding

veloped and approved. The outline was reviewed by an inde-

pendent contractor to develop a proposal on how to create a GOAL

fully functional plan based on the National Cooperative High-
way Research Program (NCHRP), including priority areas, im-
plementation suggestions, and a cost/benefit analysis for each
proposed solution.

With the assistance of the Michigan Department of Transporta-
tion, Federal Highway Association, and OHSP, a draft |SAP was
created and is under review.

RESULTS

When reviews are complete and approval given, the Intersection
Safety Action Team will reconvene and determine the most effi-
cient and effective method to start implementing various solu-
tionsin FY04.

Provide specific traffic crash and injury analysis data in com-
parison with the rest of the state to assist with developing opti-
mal strategies for alleviating traffic crash and injury problems
and meeting future statewide goals.

SUMMARY

Based on the Highway Safety Plan Planning Matrix, twenty-four
areas of analysis were identified including targeting alcohol,
driver behavior, occupant restraints and roadway safety. A fur-
ther analysis cross-checked those four areas with male drivers,
peak travel season, city/county roads, elderly drivers, and occu-
pants 0-15. In addition, a safety performance factor was devel-
oped to address both frequency and rates of traffic crash data.

RESULTS

All planning matrix areas received both traffic crash data tables
and GIS mapping files for 2001, and in some cases, aggregate
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1998-2001 traffic crash analysis. In addition, there were both
county and city/township breakouts for various areas. This in-
formation was used to assist with the identification of new is-

DRIVER ISSUES

YOUNG DRIVERS EDUCATION B B B

Section 402 funding

GOAL

Train driver education instructors in the proper use of the parent
orientation kit as well as assist with revising the Segment 1 Cur-
riculum with the Department of Education. Develop driver
education class in the Upper Peninsula (U.P) with a focus on
winter driving.

SUMMARY

Due to staff shortages within the Department of Education, ho
training regarding the parent orientation kits was conducted, nor
was the Segment 1 Curriculum revised.

The Keewenaw Research Center in the U.P. developed a winter
driving decision course and a written winter driving curriculum
for high school driver education classes and the public. A litera-
ture search was conducted and is a comprehensive guide to in-
formation related to operating a motor vehicle in adverse envi-
ronmental conditions.

RESULTS

A winter driving student manual and instructor manual have
been created that will provide instruction in emergency tech-
niques for braking and steering. In addition, a thorough literature
review produced a manual of winter driving tips and techniques
covering subjects such as winter travel survival kits, vehicle
maintenance for optimal safety, and other slippery roadway driv-
ing maneuvers.

The student and instructor manuals will be available as part of a
winter driving program offered in FY 2005.

ELDERLY MoBILITY ISSUEFSE E B

Section 402 funding

GOAL

Provide updated crash data and a best practices manual that
begins with the information developed and identified by the
Elderly Mobility Task Force.

sues or to target specific locations in which a current issue was
prevalent. The information also provided for basic trend analysis
of each program area.

SUMMARY

In the United States, the proportion of people who are 65 years
of age or older has grown from less than 10 percent in 1950 to the
current rate of about 13 percent. By 2050, the percentage of the
population over 65 is projected to reach nearly 21 percent. While
there are numerous benefits to an aging population, this demo-
graphic trend raises concerns in the area of traffic safety. Michi-
gan will be similarly affected by this demographic trend and the
resulting traffic safety and social problems an aging population
will bring. In order to proactively address this problem, the
Michigan Office of Highway Safety Planning (OHSP) recognizes
that there are severa recent programs designed to improve and/or
maintain older driver traffic safety. This project was designed to
positively impact older driver traffic safety in Michigan by re-
viewing and analyzing the myriad of older-driver programs that
have been utilized both in the U.S. and abroad, determine their ef-
fectiveness and appropriateness for implementation in Michigan,
and develop a “best practices’ manual to help OHSP select pro-
grams to meet specific older-driver traffic safety goals. In addi-
tion, traffic crash data analysis on vehicle occupants aged 65 or
older was also performed to assist in identifying older-driver traf-
fic safety problems.

RESULTS

The review and analysis of elderly mobility programs has been
completed and published in a guide entitled “Promising Ap-
proaches for Enhancing Elderly Mobility.” The guide is an easy-
to-use publication comprised of five sections: Screening and
Assessment, Education and Training, Vehicle Adaptations and
Advanced Technology, Roadway Design, and Alternative Trans-
portation. Each section includes the following:

< An introductory section on why the area is important for
enhancing elderly mobility.

A discussion of how efforts in the area can best enhance
elderly mohility.

 Descriptions of current practices and programs that appear
especially promising for enhancing el derly mobility.

« Brief summaries of these highlighted practices and pro-
grams, as well as other practices and programs that show
promise for enhancing elderly mobility.
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The crash data analyses have been completed and are contained
in the UMTRI report entitled “ Crash Trends in Older Driversin
Michigan: 1998—2002." Magjor findings include:

« The number of crashes involving older drivers (65 and
older) decreased by 6 percent; however, the proportion of
crashes involving older drivers remained relatively con-
stant at about 11 percent through the time period.

« Fatal and serious injury crashes decreased by 23 percent.

* Crashes where an older driver had been drinking decreased
by 23 percent.

e The number of older pedestrians killed or injured in
crashes decreased by 29 percent.

» Safety belt use among crash-involved older drivers is well
over 90 percent.

Both documents, “Promising Approaches for Enhancing Elderly
Mobility” and “Crash Trends in Older Drivers in Michigan:
1998-2002," are tools that will guide future efforts directed at
maintaining mobility for the increasing elderly population.

MOTORCYCLE SAFETY

TECHNICAL ASSISTANCE B E B

Section 402 funding

GOAL

Identify specific crash and injury issues from motorcycle crashes
to assist with devel oping safety messages.

SUMMARY

The University of Michigan Transportation Research Institute
(UMTRI) has built a dataset of motorcycle crashes in Michigan
from 1998-2002. UMTRI is analyzing the characteristics of
motorcyclists involved as well as characteristics of the drivers of
the other vehicles involved in these crashes. A literature search
is also being conducted of other motorcycle education programs
in the United States.

RESULTS

Over the six-year period that crashes were analyzed, the number
of motorcyclists increased by 45 percent, licensed motorcyclists
increased by 8 percent and motorcycle crashes increased by 20
percent. The largest increases in licensed motorcyclists were

DISTRACTED DRIVING
PROGRAM SUPPORTH H B

Section 402 funding

GOAL

Expand the fatigued/distracted driving college program and con-
duct research into aggressive driving for future programming.

SUMMARY

Due to the large amount of stockpiled distracted driver materials
remaining for future use, no funds were expended in FY03 on
distracted driving program support.

ResuLrs
During FY 2003, the following materials were shipped out
through the Michigan Resource Center:

« 5500 Drive Alert & Awake placemats,

* 1,200 Drive Alert & Awake magnets,

* 1,100 Drive Alert & Awake keytags,

e 221 Drive Alert & Awake dry erase boards,

» 366 various Drive Alert & Awake posters.

among those age 45-64. The highest crash rate was among mo-
torcyclists below age 19 and the lowest was among those over
64. About 56 percent of crash-involved motorcyclists were not
legally licensed to operate a motorcycle. Because the high pro-
portion of unlicensed motorcyclists is identified as a problem,
UMTRI recommended it be addressed through public informa-
tion and special enforcement programs.

TRAINING B E H

Section 402 funding

GOAL

Provide training on a new curriculum developed by the Motor-
cycle Safety Foundation to instructors.

SUMMARY AND RESULTS

In FY02 and FY 03, nearly 100 percent of motorcycle instructors
in Michigan were provided with the new curriculum that was
developed by the Motorcycle Safety Foundation.



ADMINISTRATIVE ISSUES

INTEGRATING SAFETY INTO
TRANSPORTATION PLANNING B E B

IMPLEMENTING THE
E-GRANTS PROGRAM B E ®

Section 402 funding

The E-Grants program, in devel opment since the summer of 2002,
is a shared computer program with other state agencies that ad-
minister law enforcement grants. Law enforcement agencies are
able to enter information one time to the system and that data is
then shared among agencies. The system also allows state depart-
ments to see what agencies are receiving state and federal dollars.

OHSP has been working with the Department of Information
Technology (DIT) to bring the project to fruition. OHSP, DIT, and
the contractual software company have studied the grants process
system at the OHSP and have devel oped an e-grant application.

The online application system went “live” in May 2003 and by
the end of October, more than 100 OHSP grantees had submitted
their grant applications using the online system. Training was
provided to both the OHSP staff and the grantees. Beginning
with the first quarter reports, grantees will be able to file their
progress and financial reports using the online system. Early re-
ports from the grantees indicate that the system is user friendly.
OHSP staff report that reviewing the grants for approval was
streamlined and quicker than the paper process. Process and sys-
tem upgrades are planned for the coming year.

GOVERNOR’S TRAFFIC SAFETY
ADVISORY COMMISSION B E B

Beginning in October of 2002, the Governor’s Traffic Safety Ad-
visory Commission (GTSAC) voted to begin meeting every
other month, on the third Friday of the month. Three issues con-
tinue to be addressed by the GTSAC. They are (1) traffic crash
redesign; (2) elderly mobility; (3) intersection safety. At the De-
cember 2002 meeting, the commissioners approved the forma-
tion of a Research and Evaluation task team. This team has met
severa times and determined that their role was not to conduct
research but to coordinate the data obtained as a result of re-
search and ensure that the GTSAC goals and projects were eval-
uated as appropriate. As a result, the name of this team was
changed to the Planning and Evaluation Task Team. This group
is in the process of finalizing a matrix based upon Michigan's
available highway safety data and the goals identified in the
AASHTO Strategic Highway Safety Plan. This matrix will then
be used to provide an update on the current traffic safety priori-
ties adopted by the GTSAC and recommend any change to those
prioritiesif appropriate.

An annual planning meeting was held on November 6, 2002, in
Lansing. This forum focused on providing information to those
who are involved in devel oping transportation safety plans. Pres-
entations were made on Michigar's latest crash data trends and
safety belt use as well as demographic information trends. In
addition, there were updates on the work being completed on
the three GTSAC priority areas: traffic crash records system,
elderly mobility, and intersection safety.

OHSP continues to partner with MDOT planning and the MPOs
on the Safety Conscious Planning Project. During FY 2003, the
MPOs were required by MDOT to develop a traffic safety pro-
file for their region and hold a traffic safety forum. Through a
grant with Wayne State University, assistance was provided to
the MPOs to develop their safety profile and all MPOs held their
regional traffic safety forums.

LEGISLATIVE UPDATE B E B

Michigan's Governor signed .08 legislation into law on July 15,
2003. Michigan was the 44th state to do so. The law took effect
on September 30, 2003. Penalties for a first-time offender con-
victed of Operating Under the Influence of Liquor or Operating
While Impaired include: up to 93 days in jail; up to a $500 fine;
up to 360 hours of community service; up to 6 points on a li-
cense; up to 180 days restricted license; and a 30-day hard sus-
pension; and the possibility of having ignition interlock placed
on avehicle or having the vehicle immobilized for 180 days.

In addition to the change in the drunk driving standard, the
new law also contains a zero tolerance for drivers with certain il-
legal drugs in their system. These “schedule 1" drugs are those
with no medicina use, such as marijuana, GHB, cocaine, and
cocaine-derivative drugs. With this change, prosecutors will not
have to prove the driver was impaired, just that they were driv-
ing with those drugs in their system. The same penalties for
drunk driving will apply to those convicted under the zero toler-
ance drug provisions.

Implied consent penalties have also been increased. Anyone
that refuses a breath test the first time is given a one-year driver's
license suspension. The penalty had previously been a six-
month suspension. For a second refusal in seven years, it is a two-
year suspension.

Sentencing guidelines for use by judges have also changed.
When an intoxicated driver kills a person, that driver will more
likely go to prison rather than jail.
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SAFETY BELT AND DRUNK DRIVING MOBILIZATIONS

ENFORCEMENT, EARNED MEDIA, ADVERTISING AND EVALUATION m m W

BUCKLE UP
‘ TYouaiili&lD:ive.
B(__ c i

OR
A Low You Can / ld_. With

OR
PAY UP
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Advertising—Section 157 (incentive and innovative), 402, 403,
405, 410 funding; Enforcement—Section 157 (incentive), 402, 410
funding; Evaluation—Section 157 (innovative), 402, 405 funding

GOAL

To save lives and reduce the number and severity of injuries on
Michigan roadways by increasing safety belt use and reducing
acohol-impaired driving. The intermediate goals are to increase
enforcement, to increase public awareness of enforcement, and
to increase the perceived threat of receiving a ticket for driving
unrestrained or of being arrested for driving after drinking. Sec-
ondary intermediate goals are to increase traffic enforcement
and public awareness thereof in general, thereby leading to safer
driving and fewer or less injurious crashes.

SUMMARY

The national mobilization program brings law enforcement
agencies nationwide together on a single enforcement focus.
Each mobilization period combines highly visible enforcement
with support from an earned and paid media campaign. This
concentrated focus on a single issue seeks to impact the public
consciousness in away that alow level of sustained enforcement
cannot. The Office of Highway Safety Planning coordinates
Michigan's participation in the national effort.

The two foci for mobilizations were safety belts and alcohol-
impaired driving. Click It or Ticket mobilizations, targeting safety
belt use, ran from November 25 to December 8, 2002, and from
May 19 to June 1, 2003. You Drink & Drive. You Lose. mobiliza-
tions, targeting a cohol-impaired driving, ran from December 20,
2002 to January 5, 2003, and from June 27 to July 13, 2003.

&

< -

ENFORCEMENT H E B

SUVCAVIIe oIS CIES S Soturation Patrol Hours

Force (DMSTF) agencies re- November 8,430
ceived grant funding to per- December 3,185
form overtime traffic patrols May 4,834
during the mobilizations. July 2,490
Funding was made available Total 18,939

to DMSTF counties that in-
clude more than 70 percent of Michigan's population and fatal
crashes. Grantees worked in saturation patrols and stopped vehi-
cles for any violation of the Michigan Uniform Vehicle Code.
Michigan State Police posts provided grant-funded corridor en-
forcement on highly traveled highways and freeways in Novem-
ber and December. In May, eight counties piloted Safety Belt
Enforcement Zones, concentrating officers to maximize visibil-
ity and impact. Thirty agencies completed more than 500 hours
of enforcement in 130 enforcement zonesin May.

While Task Force agencies are located in key areas of the state,
OHSP sought large-scale participation from law enforcement
agencies around the state through the Law Enforcement Chal-
lenge incentive program. After each mobilization, twelve random
participating agencies received a $5,000 grant for traffic safety
equipment or enforcement. Agencies participating in all four
mobilizations were eligible for one of six regional $10,000
grants, and one of the regional winners instead received a
$35,000 grand prize. Five hundred and fifty-six law enforce-
ment agencies signed up to participate in the Challenge, with
464 of them reporting in at least one mobilization and 198 re-
porting in all four. These are by far the highest participation
numbers OHSP has seen in any law enforcement event.
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EARNED MEDIAB E ®

Earned and paid media accompanied the increased enforcement,
making the public more aware of law enforcement efforts.
OHSP held two news conferences in November, in the State
Capitol and the Upper Peninsula, stressing the national angle of
the large number of military deaths in traffic crashes; and three
news conferences in December, in Lansing, metro Detroit, and
Marquette, focusing on the new fleet of BATmobiles to assist
with the drunk driving crackdown.

Earned Media Stories

Print TV Radio
November 266 49
December 100 38
May 271 80 322
July 134 54 194
Total 771 737

OHSP recognized that Click It or Ticket was not sending a strong
enforcement message to motorists. To combat this lack of mes-
sage clarity, a series of focus groups was conducted in the win-
ter with young men to determine possible new campaign tags
with a more enforcement-related tone. As aresult, a new Buckle
Up or Pay Up campaign was tagged with the existing Click It or
Ticket name. A new logo, and new broadcast and radio ads were
developed to feature the new and hard-hitting message. To an-
nounce the new campaign and pilot enforcement zones, Six news
conferences were held in May, in Lansing, Detroit, Bay City,
Wyoming, Traverse City, and Manistique; and six news confer-
ences for July, in Lansing, Oak Park, Grand Rapids, Bridgeport,
Traverse City, and Negaunee, kicking off the increased enforce-
ment. In July, OHSP partnered with several trucking companies
who agreed to have their drivers operate as “Night Owls’ who
would watch for and report suspected drunk drivers. OHSP is-
sued news releases before, during, and after enforcement, as
well as avideo news release in November and December. Media
response was exceptional, with far more earned media stories
than usual .

PAID MEDIAB B B

Limited funds were available to support paid advertising
throughout the mobilizations. The May mobilization had the
greatest expenditure. OHSP's primary media target was men
ages 18—34, the group least likely to buckle up and most likely
to drink and drive. Media was focused on metro Detroit, the
population center, with statewide exposure as funding allowed.

For the November advertising effort, existing broadcast and
radio spots were used that were developed for the May 2002 mo-
bilization. A new “Happy Holidays’ TV spot was developed for
the You Drink & Drive. You Lose. mobilizations in December and
July. These spots focused on the financial aspects of a drunk
driving arrest and were the first time OHSP used paid funds for
TV or cable advertising. Existing radio ads were used. For the
May safety belt mobilization, new radio and TV ads were fash-
ioned around the new Buckle Up or Pay Up campaign.

EVALUATION B B B

Each mobilization also included an evaluation, to gauge the
effectiveness of program activities. A polling firm conducted
phone surveys of driver attitudes and beliefs for every mobiliza-
tion, which also measured the effectiveness of the media cam-
paign. The University of Michigan Traffic Research Institute
also performed direct observations of safety belt use for the
Click It or Ticket mobilizations.

COORDINATOR POSITION

New for FY 2003, OHSP created a Mobilization Coordinator po-
sition to organize efforts surrounding the mobilizations, to col-
lect and disseminate information and statistics regarding the mo-
bilizations, and to develop the mobilization evaluation. This
position was filled in December 2002.

Having a single staff member coordinate mobilization efforts pro-
vided a single point of contact for mobilization information. Mobi-
lization team members were able to focus on their specialties,
networks, and tasks, contacting the Coordinator as a clearinghouse

L aw enforcement was teamed up with truck drivers—or Night Owls—
who assisted with the July 2003 mobilization by calling in suspected
drunk drivers.

Lansing Police Chief Mark Alley speaks at May 2003 Buckle Up or
Pay Up—Click It or Ticket press conference.
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for information. The Coordinator also tracked the progress of
mobilization tasks, ensuring that all necessary steps were com-
pleted. This was especially valuable due to retirements and staff
changes during FY 2003.

Average FY 2003 Lives
Holiday Deaths Deaths Saved
Thanksgiving 2002 20 20 0
Christmas 2002 10 0 10
New Year 2003 20 4 16
Memorial Day 2003 18 8 10
Independence Day 2003 21 15 6
Totals 89 a7 42

RESULTS mE ®

FY 2003 had the safest driving holidays of any year since OHSP
has existed. During the five holidays covered by the mobiliza-
tions, there were 47 traffic fatalities, down from a 30-year aver-
age of 89.

This contributed to Michigan having 1,279 traffic fatalities in
2002, the fewest since 1945.

Michigan reached its highest safety belt use rate ever in 2003,
rising from 80.5 percent after the Thanksgiving mobilization to

13 preliminary breath testers,
« 65itemsfor officer safety at traffic stops and crash sites, and
« 9itemsfor crash investigation and reconstruction.

The St. Clair County Sheriff’s Office, which used the funds for
accident investigation and reconstruction equipment, commented:
“The procurement of these needed items has brought traffic
crash investigation to the forefront in the eyes of the decision-
makers. There is serious talk of the purchase of a Total Station
Forensic Mapping Instrument in no small part because of the re-
cent addition of the equipment obtained through OHSP. On be-
half of the Sheriff’s Office, | want to thank OHSP for this assis-
tance.” The Challenge regional prize winners were the Allen
Park Police Department, City of DeWitt Police Department,
Manistee Police Department, Michigan State Police Alpena
Post, and the Michigan State Police Coldwater Post. The Michi-
gan State Police West Branch Post won the grand prize.

Observational surveys of safety belt use showed significant im-
provement in May 2003 but none in November 2002. Phone sur-
veys before and after each mobilization indicated that drivers
perceived more enforcement and believed that police were more
likely to stop unrestrained or drunk drivers, but they did not be-
lieve that they were more likely to be stopped by police them-
selves than in previous years. The percentage of drivers that be-
lieved that enforcement was likely or certain remained well
below the percentage that always buckles up or never drinks and

83.9 percent after the Memorial Day mobilization, continuing to
rise to 84.8 percent at Labor Day 2003.

During the three holidays covered by You Drink & Drive. You
Lose. mobilizations, there were only two alcohol-related
traffic fatalities.

The 464 agencies in the Law Enforcement Challenge reported
318,186 hours of traffic patrol. Adding in the grant-funded en-
forcement reports, the mobilizations demonstrated a tremendous
amount of enforcement effort and results.

Challenge participation got many partners enthusiastic about
traffic enforcement. Challenge winners were able to purchase
equipment needed for traffic enforcement, including:

21 radar speed detectors, e

Calhoun County Sheriff Al Byam speaks during the December 2002
You Drink & Drive. You L ose. media event.

Mobilization Enforcement

* 7 lidar speed detectors,

Reporting Traffic Safety Belt | Drunk Driving Felony Other Arrests

Agencies Stops Citations Arrests Speeding Arrests Misdemeanors| and Citations
November 363 53,659 19,299 707 9,587 880 3,619 19,420
December 334 48,907 3,703 1,598 12,307 810 3,868 18,319
May 323 66,254 21,614 992 13,942 694 4,159 20,276
July 284 48,790 3,613 1,357 14,641 617 4,105 16,971
Totals 464* 217,610 48,229 4,654 50,477 3,001 74,751 74,986

*The total reporting agencies represents the 464 law enforcement agencies that participated in at least one of the four mobilizations.
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drives. This makes it somewhat less likely that the threat of en-
forcement is causing improved behavior or decreased fatalities.

Phone surveys also indicate that the media campaign was suc-
cessful in spreading the message, with large and significant im-
provements in all media variables, particularly in May. Novem-
ber 2002 was the only exception to this, with no significant
improvements in any important variables, implying that $92,000
is not sufficient to impact the public consciousness in Michigan.
Although the other mobilizations did succeed in conveying the
mobilization message, the aforementioned results indicate that
many drivers did not believe the message as it applied to their
own driving habits.

3§ . - ok s

Safety belt enforcement zones debuted during the May 2003 mobilizat

ion.
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FY2004 FOCUS

Throughout the FY 2004 planning process, OHSP continued to
focus its efforts on those areas where the most serious traffic
safety problems occur.

During the problem identification phase, OHSP’s planning ma-
trix was reviewed against the 2002 crash data along with trend
reports to ensure that planning efforts and resources accurately
identified how and why crashes occur, who is involved, as well
as, when and where these crashes happen. Projects were selected
based upon their potential to impact the identified traffic safety
primary issue and problem area.

Organization of the performance plan continues to be centered
around four program areas which equate to the four primary
issue areas identified on the planning matrix. All of the OHSP
program coordinators work together as a team, along with their
partners, to address the primary issues through strategy devel-
opment and project implementation. This enables resources to be
distributed where they are needed most, in the areas where the
greatest traffic safety problems exist.

OCCUPANT PROTECTION E E B

Increasing the observed statewide safety belt usage rate to
90 percent by the end of 2004 is the goal that has been set for
this program area. Increasing the perceived threat of arrest for
failure to wear a safety belt will be accomplished through over-
time enforcement conducted during statewide mobilizations.
Public information and education campaigns, including earned
and paid media, will be implemented to publicize the enforce-
ment activity and to address specific high-risk target groups. Ef-
fectiveness of the public information and education campaigns
and enforcement activities will be thoroughly evaluated through
telephone and direct observation surveys.

ALCOHOL IMPAIRED
DRIVING PREVENTION B H B

The OHSP goal in this area is to reduce the proportion of
crashes that result in death or serious injury defined as had-
been-drinking (HBD) crashes to 17 percent by 2004. Increasing
the perceived threat of arrest for drunk driving is one of the pri-
mary strategies for impacting this issue. This will be accom-
plished through two high-visibility saturation enforcement
efforts. Enforcement activity will be combined with a strong
public awareness and education media campaign. Initiatives

designed to reduce the incidence of underage drinking and driv-
ing will be developed and implemented at the local level and
will encourage youth involvement in arriving at solutions to ad-
dress the problem.

ROADWAY SAFETY B H B

The goal of this primary issue is to reduce the number of
crashes at intersections by 10 percent. In 2002 the Governor’s
Traffic Safety Advisory Commission (GTSAC) selected inter-
section safety as a priority issue. OHSP continues to facilitate
the development of a Michigan Agenda to Address Intersection
Safety. In addition, OHSP will provide funding to local commu-
nities, specifically metropolitan planning organizations to assist
with identifying potential traffic safety issues.

DRIVER ISSUES AND EDUCATION B B B

The goal for this primary issue is to reduce the number of KA
crashes where unsafe driving behavior is cited as the hazardous
action in the crash by 10 percent. Support will be provided for
continuing education programs directed at high school and col-
lege age youth to address alcohol, fatigue and aggressive driv-
ing. As our nation ages there becomes more of a need to focus
on the elderly driver. Aninternational conference on elderly mo-
bility is being planned for the fall of 2004 to address thisissue.

PLANNING AND ADMINISTRATION H B W

The overall OHSP program goal is to provide the most efficient
and effective administration, management and evaluation of the
Michigan Office of Highway Safety Planning. Administrative
support will continue to be provided for the Governor’s Traffic
Safety Advisory Commission. Existing Safe Communities coali-
tions will be maintained and community-level traffic safety pro-
grams will be supported. The business community will continue
to be used as an avenue to promote traffic safety in the work-
place and for support of OHSP mobilization efforts. Finally, im-
provements in technology and continual monitoring of internal
processes and evaluation strategies will be implemented to en-
sure that the primary issue and program area goals and ulti-
mately the statewide impact goals are achieved as effectively
and efficiently as possible.



OHSP STATUS REPORT

PROG | PAP/ FY2003 HSP FY2003 Approved Total Fed. |Period of Last| Approved
AREA | TASK Description, Project Number and Grantee Planned Amt.| Obligated | Grant Award | Doall. Rpt. Cost Stmt. Grant Bal. Project Period
03-01
OP | TK#1 | Enforcement 650,00000
OP-03-04 MCTSI—MSP 200,00000 197,900.46 Final 2,09954 | 10/1/02-9/30/03
OP-03-05 Ottawa 11,984.00 10,624.12 Final 1,359.88 | 10/1/02-9/30/03
OP-03-10 Traffic Improvement Association 61,875.00 60,716.91 Final 1,15809 | 10/1/02-9/30/03
OP-03-01 Jackson Traffic Safety Program/Region 2 8,292.00 8,391.27 Final (99.27) | 10/1/02-9/30/03
OP-03-16 Macomb 40,074.00 2917003 Final 10,903.97 | 10/1/02-9/30/03
OP-03-02 Berrien 8,58800 3,894.52 Final 4,69348 | 10/1/02-9/30/03
OP-03-15 Marysville 8,474.00 724821 Final 1,22579 | 10/1/02-9/30/03
OP-03-03 Monroe 7,95900 6,87500 Final 1,084.00 | 10/1/02-9/30/03
OP-03-11 DRMATF 103,30000 | 104,672.64 Final (1,372.64)| 10/1/02-9/30/03
OP-03-13 Muskegon 7,93800 314176 Final 4,796.24 | 10/1/02-9/30/03
OP-03-20 Detroit 62,967.00 58,578.52 Final 4,38848 | 10/1/02-9/30/03
OP-03-18 Washtenaw 16,47900 12,527.33 Final 395167 | 10/1/02-9/30/03
OP-03-08 Lansing 12,45800 12,236.67 Final 221.33 | 10/1/02-9/30/03
OP-03-09 Saginaw 543900 5,802.79 Final (36379) | 10/1/02-9/30/03
OP-03-17 Kalamazoo 12,386.00 8,88113 Final 3504.87 | 10/1/02-9/30/03
OP-03-21 Burton 21,94300 14,64218 Final 7,300.82 | 10/1/02-9/30/03
OP-03-12 Calhoun 7,24100 5,060.31 Final 2,180.69 | 10/1/02-9/30/03
OP-03-06 Livingston 8,172.00 5,886.28 Final 2,28572 | 10/1/02-9/30/03
OP-03-07 Bay 5,67800 5,67800 Final 000 | 10/1/02-9/30/03
OP-03-14 Wyoming PD 2915000 2371848 Final 543152 | 10/1/02-9/30/03
Subtotal TK #1 650,000.00 650,000.00 640,397.00 | 585,646.61 54,750.39
OP-PM | TK #2 | Public Information and Education 100,00000
CP-03-03 OHSP 100,000.00 100,000.00 99304.25 Find 69575 | 10/1/02-9/30/03
OP | TK#3 | MSP Enforcement 135,00000
OP-03-04 MCTSI-MSP 135,000.00 13500000 |  135,000.00 Fina 000 | 10/1/02-9/30/03
OP | TK#4 | Evauation 80,000.00
OP-02-01 UMTRI 80,000.00 103,899.22 85,014.48 Fina 18,884.74 | 10/1/02-9/30/03
OP | TK#5 | Multi-Cultural Safety Messages 125,00000
CP-03-03 OHSP 80,000.00 80,000.00 10,500.00 Find 6950000 | 10/1/02-9/30/03
CP-01-08 TSAM 45,00000 45,00000 Fina 45,00000 | 10/1/02-9/30/03
OP | TK#6 | Grant Development & Community Outreach Team 273,00000
CP-03-02 OHSP 273,00000 272,97200 | 23816831 Find 34,803.69 | 10/1/02-9/30/03
Subtotal 402 OP 1,363,000.00 | 1,363,000.00 | 1,377,268.22 | 1,153,633.65 223,634.57
157INN| TK #7 | Public Information and Education 1,386,000.00
CP-03-03 OHSP 1,036,226.49 500,00000 | 474,581.69 Find 2541831 | 10/1/02-9/30/03
157INN| TK #8 | Click It or Ticket Memorial Day 2003 Mobilization 125,00000
CP-03-03 OHSP 294,000.00 25,00000 23,870.00 Finad 1,13000 | 10/1/02-9/30/03
CP-01-08 TSAM 25,000.00
157INN| TK #9 | Paid Media Observation Evaluation 301,000.00 301,000.00
OP-03-27 UMTRI 220,33300 220,33300 116,845.69 Find 4/4/03-9/30/03
157INN | TK #10 | Paid Media Telephone Survey 0.00
CP-03-03 OHSP 110,00000 Final 110,00000 | 10/1/02-9/30/03
157INN| TK #11 | Evaluation 72,00000
OP-02-28 UMTRI 41,27900 41,27900 36,897.00 Final 4,38200
CP-01-08 TSAM 30,000.00
157INN | TK #12 | MSP Enforcement 0.00
OP-03-04 MCTSI-MSP 135,000.00 135,00000
157
INN-2 | TK #21 | Campaign Material Development 43,00000 43,00000
CP-01-08 TSAM 43,000.00 Final
157 INN| TK #22 | Law Enforcement Liaisons—Year 4 150,000.00 150,000.00
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PROG | PAP/ FY2003 HSP FY2003 Approved Total Fed. |Period of Last| Approved
AREA | TASK Description, Project Number and Grantee Planned Amt.| Obligated | Grant Award | Doall. Rpt. Cost Stmt. Grant Bal. Project Period
157 INN| TK #23 | Administrative Support Personnel—Year 4 20,000.00 20,000.00
CP-01-08 TSAM 20,00000 1,917.88 Final
Subtotal 157 OP Innovative Funds 2,097,000.00 | 2,105,83849 | 1,149,612.00 | 654,112.26 495,499.74
405 | TK #13| Public Information and Education 78,00000
CP-03-03 OHSP 182,337.58 78,00000 2,94925 Final 75,05075 | 10/1/02-9/30/03
405 | TK#14 | Part-time Belt User 250,000.00
CP-03-03 OHSP 250,000.00 250,00000 | 19318365 Final 56,816.35 | 10/1/02-9/30/03
405 | TK #15| Click It or Ticket Memorial Day 2003 Mobilization 227,00000
CP-03-03 OHSP 152,00000 152,00000 84,35477 Final 67,645.23 | 10/1/02-9/30/03
CP-03-02 OHSP 75,00000 75,00000 000 Final 75,00000 | 10/1/02-9/30/03
OP-03-22 Allegan Cty. SO (Equipment) 5,00000 5,000.00 5,000.00 Final 3/27/03-9/30/03
OP-03-23 Benzie Cty. SO (Equipment) 5,00000 5,00000 5,000.00 Final 000 | 3/28/03-9/30/03
OP-03-24 Crawford Cty. SO (Equipment) 5,00000 5,000.00 5,000.00 Final 3/28/03-9/30/03
OP-03-25 Kentwood PD (Equipment) 5,00000 5,000.00 5,000.00 Final 3/28/03-9/30/03
OP-03-26 U of M DPS (Equipment) 4,97800 4,97800 4,619.95 Final 4/2/03-9/30/03
OP-03-28 St. Clair Cty. SO (Equipment) 5,00000 5,000.00 4,836.59 Final 4/8/03-9/30/03
OP-03-29 Clinton Cty. SO (Equipment) 5,00000 5,00000 5,000.00 Final 4/17/03-9/30/03
OP-03-30 Cass Cty. SO (Equipment) 5,00000 5,00000 5,000.00 Final 4/24/03-9/30/03
OP-03-38 Rochester PD (Equipment) 5,00000 5,00000 5,000.00 Final 7/16/03-9/30/03
OP-03-34 Canton PD (Equipment) 4,00000 4,000.00 Final 6/18/03-9/30/03
OP-03-35 Sturgis PD (Equipment) 3,991.00 3932.61 Final 6/23/03-9/30/03
OP-03-33 Allegan Cty. SO (Equipment) 398800 398800 Final 6/12/03-9/30/03
OP-03-36 Pinckney PD (Equipment) 3,89000 389000 Final 7/7/03-9/30/03
OP-03-40 Norton Shores PD (Equipment) 4,000.00 4,000.00 Final 8/15/03-9/30/03
OP-03-51 Farmington Hills PD (Equipment) 4,00000 4,000.00 Final 9/16/03-9/30/03
405 |TK #16 | Paid Media Telephone Survey 30,000.00
CP-03-03 OHSP 30,00000 30,00000 30,00000 Final 000 | 10/1/02-9/30/03
405 | TK #20| Public Service Announcements 53,000.00
OP-02-13 MDCH 53,00000 53,00000 51,50000 Final 1,50000 | 10/1/02-9/30/03
Subtotal 405 OP Funds 638,000.00 787,315.58 706,847.00 | 430,254.82 274,512.33
2003(b) | TK#17 | Child Passenger Safety Program Support 370,00000
OP-02-09 MDCH 410,207.39 177,62000 |  147,493.35 Final 30,126.65 | 10/1/02-9/30/03
Subtotal 2003b Funds 370,000.00 410,207.39 177,620.00 |  147,493.35 30,126.65
157 INC| TK#18 | Equipment Incentives 200,00000 200,00000
CP-03-03 OHSP Public Information Projects 20,000.00 1343747 Fina
OP-03-37 Ann Arbor Police Department 5,00000 5,000.00 Final 7/16/03-9/30/03
OP-03-39 Benzie Cty. SO (Equipment) 4,91600 4,91600 Final 8/14/03-9/30/03
OP-03-43 Hazel Park PD (Equipment) 5,00000 5,000.00 Final 8/20/03-9/30/03
OP-03-42 Lapeer Cty. SO (Equipment) 4,98000 4,980.00 Final 8/19/03-9/30/03
OP-03-41 Oceana Cty. SO (Equipment) 5,00000 5,000.00 Final 8/19/03-9/30/03
OP-03-44 Delta Cty. SO (Enforcement) 4,97800 4,790.94 Final 8/20/03-9/30/03
OP-03-45 Ironwood PSD (Enforcement) 4,98800 4,826.00 Final 8/21/03-9/30/03
OP-03-47 lonia PD (Equipment) 5,00000 5,000.00 Final 8/27/03-9/30/03
OP-03-46 Blackman Twp. DPS (Equipment) 5,00000 5,000.00 Final 8/27/03-9/30/03
OP-03-48 Wayne Cty. SO (Equipment) 5,00000 5,000.00 Final 9/2/03-9/30/03
OP-03-49 Dickinson Cty. SO (Equipment) 4,99000 4,990.00 Final 9/8/03-9/30/03
OP-03-50 Spring Lake/Ferrysburg PD
(Equipment) 4,59500 4,59500 Find 9/8/03-9/30/03
OP-03-52 White Lake Twp. PD (Equipment) 5,00000 5,00000 Fina 9/16/03-9/30/03
OP-03-53 Olivet PD (Equipment) 5,00000 5,00000 Fina 9/24/03-9/30/03
OP-03-54 Southfield PD (Equipment) 4,93800 4,93800 Find 9/24/03-9/30/03
OP-03-22 Allegan Cty. SO (Equipment) 4,996.00 4,56347 Fina 3/27/03-9/30/03
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PROG | PAP/ FY2003 HSP FY2003 Approved Total Fed. |Period of Last| Approved
AREA | TASK Description, Project Number and Grantee Planned Amt.| Obligated | Grant Award | Doall. Rpt. Cost Stmt. Grant Bal. Project Period
157 INC| TK#19 | Law Enforcement Liaisons 217,00000
CP-03-12 MPHI 20380500 20380500 71,78618 Fina 132,018.82
157 INC| TK #24 | Enforcement 383,00000 383,00000
OP-03-01 Jackson Traffic Safety Program Region 2 3,009.22 1,840.03 Fina 1,16919
OP-03-02 Berrien 2,078.80 2,078.80 Final 000
OP-03-03 Monroe 398000 398000 Fina 000
OP-03-05 Ottawa 4,789.80 4,789.80 Final 000
OP-03-06 Livingston 2,49472 2,49472 Fina 000
OP-03-09 Saginaw 2,246.98 2,246.98 Fina 000
OP-03-10 Traffic Improvement Association 549504 5,495.04 Final 000
OP-03-12 Calhoun 1,950.84 1,950.84 Fina 000
OP-03-13 Muskegon 2,90377 2,90377 Fina 000
OP-03-15 Marysville 6,656.51 6,656.51 Final 000
OP-03-16 Macomb 20,699.29 20,699.29 Final 000
OP-03-18 Washtenaw 3,164.65 3164.65 Final 000
OP-03-31 Grand Traverse 7,920.00 7,822.41 Final
OP-03-32 Manistique 2,82700 2,025.68 Fina
OP-03-04 MCTSI—MSP 85,00000 78,108.82 Finad
157 INC| TK #25 | Public Relations Assistance 50,000.00 50,000.00
157 INC| TK #26 | Public Information and Education 150,00000 81,18379
CP-03-03 OHSP Public Information Projects 150,000.00 150,000.00 000 Final 150,000.00
Subtotal 157 OP Incentive Funds 1,000,000.00 | 1,067,988.79 608,402.62 | 310,080.40 283,188.01
Total PAP 03-01 5,468,000.00 | 5,734,350.25 | 4,019,749.84 | 2,695,574.48 1,306,961.30
03-02
AL | TK#1 | Enforcement 600,00000
OP-03-05 Ottawa 18,271.00 14,784.47 Fina 3,486.53 | 10/1/02-9/30/03
OP-03-10 Traffic Improvement Association 92,90000 79,016.95 Final 1388305 | 10/1/02-9/30-03
OP-03-01 Jackson Traffic Safety Program Region 2 12,47500 11,032.69 Fina 1,442.31 | 10/1/02-9/30/03
OP-03-16 Macomb 60,035.00 65,48308 Final (5,/44808) | 10/1/02-9/30/03
OP-03-02 Berrien 12,781.00 8,188.98 Final 4,59202 | 10/1/02-9/30/03
OP-03-15 Marysville 12,57700 12,63703 Final (6003) | 10/1/02-9/30/03
OP-03-03 Monroe 12,00000 10,969.42 Fina 1,030.58 | 10/1/02-9/30/03
OP-03-11 DRMATF 154,80000 145,142.43 Finad 9,657.57 | 10/1/02-9/30/03
OP-03-13 Muskegon 12,307.00 7,22079 Fina 5,086.21 | 10/1/02-9/30/03
OP-03-20 Detroit 20,976.00 20,976.00 Finad 000 | 10/1/02-9/30/03
OP-03-18 Washtenaw 24,70000 19130.83 Fina 556917 | 10/1/02-9/30/03
OP-03-08 Lansing 21,39000 19272.53 Fina 2,17.47 | 10/1/02-9/30/03
OP-03-09 Saginaw 17,897.00 15,046.04 Fina 2,850.96 | 10/1/02-9/30/03
OP-03-17 Kalamazoo 18,59900 7,678.86 Fina 10,92014 | 10/1/02-9/30/03
OP-03-21 Burton 3302300 19,627.75 Finad 13,395.25 | 10/1/02-9/30/03
OP-03-12 Calhoun 10,800.00 774216 Fina 3,057.84 | 10/1/02-9/30/03
OP-03-06 Livingston 12,38000 8,701.61 Fina 367839 | 10/1/02-9/30/03
OP-03-07 Bay 8,376.00 8,51310 Finad (13710) | 10/1/02-9/30/03
OP-03-14 Wyoming PD 43,68500 32,3041 Finad 11,380.89 | 10/1/02-9/30/03
Subtotal TK #1 600,000.00 600,000.00 599,972.00 | 513,468.83 86,503.17
AL | TK#2 | Public Information and Education 30,000.00
AL-03-02 MB&WWA 67,500.00 52,286.00 19,157.99 Finad 3312801 | 10/1/02-9/30/03
AL | TK#3 | Alcohol Enforcement Publicity and BAC Education 341,00000
CP-03-03 OHSP 246,00000 341,00000 | 321,33909 Fina 19,660.91 | 10/1/02-9/30/03
AL | TK #4 | Implementation of Priority Strategies 75,00000
CP-03-13 MDCH 15,00000 15,00000 2,11859 Final 12,881.41 | 10/1/02-9/30/03
AL-03-03 MASACA 35,00000 35,00000 35,000.00 Final
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AL | TK#5 | Grant Development & Community Outreach Team 239,000.00
CP-03-02 OHSP 366,500.00 238,162.00 | 208,506.32 Final 29,655.68 | 10/1/02-9/30/03
Subtotal 402 AL Funds 1,285,000.00 | 1,330,000.00 | 1,281,420.00 | 1,099,590.82 181,829.18
403 | TK#6 | YDDYL Statewide Coordination 224,00000
CP-03-03 OHSP 75,00000 73,466.84 Final 153316 | 10/1/02-9/30/03
CP-03-11 MPHI 148,99500 |  148,99500 Final 000 | 10/1/02-9/30/03
403 | TK #7 | Law Enforcement Liaison 90,000.00
CP-03-12 MPHI 89,775.00 88,548.24 Final 122676 | 10/1/02-9/30/03
Subtotal 403 AL Funds 314,000.00 0.00 31377000 | 311,010.08 2,759.92
Total PAP 03-02 1,599,000.00 | 1,330,000.00 | 1,595,190.00 | 1,410,600.90 184,589.10
03-03
PT | TK#1 | Leadership Grant Support 20,000.00
PT | TK#2 | Training 110,000.00
CP-03-02 OHSP 40,000.00 40,000.00 14,071.34 Final 25,928.66 | 10/1/02-9/30/03
PT | TK#3 | Michigan State Police Enforcement 260,00000
OP-03-04 MCTSI—MSP 260,000.00 260,00000 | 23330119 Final 26,698.81 | 10/1/02-9/30/03
PT | TK#4 | Project STORM. 15,000.00
PT | TK#5 | Grant Development & Community Outreach Team 102,000.00
CP-03-02 OHSP 107,00000 101,426.00 88,985.96 Final 12,44004 | 10/1/02-9/30/03
Subtotal 402 PTS Funds 507,000.00 407,000.00 401,426.00 | 336,358.49 65,067.51
405 | TK#6 | Law Enforcement Liaison 269,00000
CP-03-12 MPHI 270,23500 270,23500 |  190,565.46 Final 79,669.54 | 10/1/02-9/30/03
Subtotal 405 PTS Funds 269,000.00 270,235.00 270,235.00 |  190,565.46 79,669.54
Total PAP 03-03 776,000.00 677,235.00 671,661.00 | 526,923.95 144,737.05
03-04
PS | TK#1 | Bicycle Safety Events 35,000.00
PS-02-01 MDCH 35,00000 35,00000 3394084 Final 105916 | 10/1/02-9/30/03
PS | TK#2 | Grant Development & Community Outreach Team 9,000.00
CP-03-02 OHSP 9,000.00 8,76500 7,85L70 Final 91330 | 10/1/02-9/30/03
Total PAP 03-04 44,000.00 44,000.00 43,765.00 41,792.54 1,972.46
03-05
TR | TK#1 | Traffic Crash Facts 70,000.00
TR-03-01L UMTRI 70,00000 70,00000 64,508.25 Final 549175 | 10/1/02-9/30/03
TR | TK#2 | Crash Data Analysis Tool 75,00000
TR-03-02 WSU 74,99300 74,99300 74,99300 Final
TR | TK#3 | Grant Development & Community Outreach Team 37,00000
CP-03-02 OHSP 37,00000 36,31300 32,27922 Final 4,03378 | 10/1/02-9/30/03
Subtotal 402 TR Funds 182,000.00 181,993.00 181,306.00 |  171,780.47 9,525.53
411 | TK #4 | Traffic Crash Rewrite Project 657,00000
TR-03-03 MDOT 629,00000 629,00000 | 526,400.65 Final
411 | TK#6 | Support for New Document Scanner 65,000.00
TR-02-01 CJIC 65,00000 63,78800 5597364 Final
Subtotal 411 722,000.00 694,000.00 692,788.00 | 582,374.29 0.00
157 INC| TK #5 | Participationin LEAMS 2,000,00000
TR-03-04 Michigan State Police—CJIC 2,000,00000 | 2,000,000.00 000 Final
Subtotal 157 Incentive TR Funds 2,000,000.00 | 2,000,000.00 | 2,000,000.00 0.00 0.00
Total PAP 03-05 2,904,000.00 | 2,875,993.00 | 2874,094.00 | 754,154.76 9,525.53
03-06
CP | TK#1 | Asst. for Safe Communities and
Resource Consultants 147,00000
CP-03-13 MDCH 147,00000 147,00000 | 105462.44 Find 41,537.56 | 10/1/02-9/30/03
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CP | TK #2 | Accessing Comm. Traffic Safety (ACTS) 203,00000
CP-03-06 Traffic Safety Association
of Macomb County 25,00000 24,997.37 Final 2.63 | 10/1/02-9/30/03
CP-03-01 UMTRI 4962500 4961320 Final 11.80 | 10/1/02-9/30/03
CP-03-11 MPHI 97,527.00 97,470.45 Final 56.55 | 10/1/02-9/30/03
Subtotal TK #2 203,000.00 172,152.00 172,152.00 70.98
CP | TK#3 [ MSP Partnership Pilot 10,000.00
CP | TK #4 | Elderly Mobility Conference 25,00000
CP-03-14 Oakland Cty. TIA 1993200 1993200 15,056.08 Final 487592 | 10/1/02-9/30/03
CP | TK#5 | Regional Support 53,00000
CP-03-15 Copper Cty. MHS 24,626.00 24,62600 | 10/1/02-9/30/03
OP-03-19 Marquette Cty. SD 5,00000 1,617.93 Final 338207 | 10/1/02-9/30/03
CP-01-08 TSAM 20,00000 14,679.81 Final 532019 | 10/1/02-9/30/03
CP-03-15 Copper Cty. Mental Health Services 24,724.00 19,426.69 Final 5297.31
Subtotal TK #5 53,000.00 74,350.00 74,350.00 38,625.57
CP | TK#6 | Community Injury Prevention Officers 30,000.00
CP-03-09 SWM Systems, Inc. 29,836.00 29,836.00 6,924.72 Final 22,911.28 | 10/1/02-9/30/03
CP | TK #7 | Learning Laboratory 90,000.00
CP-03-04 Allegan Cty. 45,00000 45,00000 16,154.07 Final 28,845.93 | 10/1/02-9/30/03
CP-03-05 St. Clair Cty. 44,756.00 44,756.00 41,84514 Final 2,910.86 | 10/1/02-9/30/03
CP | TK #8 | Strategic Plan/Public Information and Education 17,00000
CP-03-03 OHSP 30,00000 17,00000 5,75970 Final 11,240.30 | 10/1/02-9/30/03
CP | TK#9 | Training 5,000.00
CP-01-08 TSAM 21,027.00 21,027.00 6,099.22 Final 14,927.78 | 10/1/02-9/30/03
CP | TK #10| Public Information Distribution and Storage 355,00000
CP-03-10 MDCH 350,00000 350,00000 319,131.82 Final 30,86818 | 10/1/02-9/30/03
CP | TK#11| Public Relations Assistance 000
CP-01-08 TSAM 12,000.00 12,000.00 12,00000 | 10/1/02-9/30/03
CP | TK #12| Communication Plan Development 25,00000
CP-03-11 MPHI 26,25000 26,25000 26,25000 Final 000 | 10/1/02-9/30/03
CP | TK #13| General Public Information 140,000.00
CP-03-03 OHSP 175,000.00 140,00000 | 136,852.12 Final 3,147.88 | 10/1/02-9/30/03
CP | TK #14| Awareness Surveys 0.00
CP-03-03 OHSP 25,000.00 000 000 Final 000 | 10/1/02-9/30/03
CP | TK #15| Technical Assistance 170,000.00
CP-03-08 UMTRI 30,00000 30,000.00 Final 000 | 10/1/02-9/30/03
CP-03-07 UMTRI 70,00000 58,894.18 Final 11,105.82 | 10/1/02-9/30/03
CP-03-11 MPHI 38,850.00 38,85000 Final 000 | 10/1/02-9/30/03
Subtotal TK #15 170,000.00 138,850.00 138,850.00 11,105.82
CP | TK #16| Grant Development and Community Outreach Team 294,00000
CP-03-02 OHSP 1,958,07816 29350800 | 256,488.97 Final 37,01903 | 10/1/02-9/30/03
Total PAP 03-06 1,564,000.00 | 2,883,879.16 | 1,531,661.00 | 1,271,573.91 309,889.46
03-07
RS | TK#1 | Training 50,000.00
RS-03-02 MSU 50,00000 50,00000 47,768.55 Final 2,231.45 | 10/1/02-9/30/03
RS | TK #2 | Engineering Countermeasures Assistance 88,000.00
771—WSU—Denied 0.00
810—WSU—Denied 000
RS | TK#3 | Community Planners Guidebook Development 50,000.00
CP-03-11 MPHI 000 000 000 | 10/1/02-9/30/03
CP-03-03 OHSP 4987500 000 Final 49,87500 | 10/1/02-9/30/03
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RS | TK#4 | Traffic Crash Data Analysis 82,000.00
RS-03-01 WSU 60,00000 60,00000 59,692.65 Final 307.35 | 10/1/02-9/30/03
7712—AAA—Denied 000
RS | TK#5 | Grant Development & Community Outreach Team 68,00000
CP-03-02 OHSP 178,12500 67,617.00 59,323.97 Final 8,29303 | 10/1/02-9/30/03
Total PAP 03-07 338,000.00 288,125.00 227,492.00| 166,785.17 60,706.83
03-08
DE | TK#1 | Education 60,00000
DE-03-02 MTU/Keweenaw Research Center 60,00000 10,00000 10,00000 Final
DE | TK#2 | Elderly Mobility Issues 50,00000
DE-03-01 UMTRI 50,00000 50,00000 4999979 Final 021 | 10/1/02-9/30/03
DE | TK #3 | Driving Program Support 20,000.00
CP-03-03 OHSP 20,00000 20,00000 000 Final 20,00000 | 10/1/02-9/30/03
DE | TK#4 | Grant Development & Community Outreach Team 33,000.00
CP-03-02 OHSP 33,00000 32,556.00 28,78958 Final 3,766.42 | 10/1/02-9/30/03
Total PAP 03-08 163,000.00 163,000.00 112,556.00 88,789.37 23,766.63
03-09
MC | TK#1 | Technical Assistance 30,00000
MC-03-01 UMTRI 30,00000 30,00000 29,986.98 Final 1302 | 10/1/02-9/30/03
MC | TK #2 | Training 10,00000 10,00000
MC | TK#3 | Grant Development and Community Outreach Team 11,000.00
CP-03-02 OHSP 11,000.00 10,017.00 9,596.53 Final 42047 | 10/1/02-9/30/03
Total PAP 03-09 51,000.00 51,000.00 40,017.00 39,583.51 43349
03-10
PA | TK#1 | Planning and Administration 512,00000 512,00000
PA-03-01 OHSP 49317300 | 457,207.33 Final 35,965.67 | 10/1/02-9/30/03
Subtotal PA 402 Funds 512,000.00 512,000.00 493173.00 | 457,207.33 35,965.67
157 INC| TK #1 | Planning and Administration 100,00000
PA-03-01 OHSP 100,000.00 100,000.00 100,000.00 | 10/1/02-9/30/03
Subtotal 157 Incentive PA Funds 100,000.00 100,000.00 100,000.00 0.00 100,000.00 | 10/1/02-9/30/03
Total PAP 03-10 612,000.00 612,000.00 593,173.00 | 457,207.33 135,965.67
Total 1570P I ncentive 1,000,000.00 | 1,067,988.79 608,402.62 | 310,080.40 298,322.22
Total 1570P Innovative 2,097,000.00 | 2,10583849 | 1,149,612.00 | 654,112.26 495,499.74
Total 157PA I ncentive 100,000.00 100,000.00 100,000.00 0.00 100,000.00
Total 405 907,000.00 | 1,057,550.58 977,082.00| 620,820.28 356,261.72
Total 2003bOP 370,000.00 410,207.39 177,620.00 |  147,493.35 30,126.65
Total 403AL 314,000.00 0.00 313,770.00 | 311,010.08 2,759.92
Total 411TR 722,000.00 694,000.00 692,788.00| 582,374.29 110,413.71
Total 157TR Incentive 2,000,000.00 | 2,000,000.00 | 2,000,000.00 0.00 2,000,000.00
Total Unrestricted 402 6,009,000.00 | 7,223,997.16 | 5,690,084.22 | 4,827,095.26 862,988.96
TOTAL PAPs 13,519,000.00 | 14,659,582.41 | 11,709,358.84 | 7,452,985.92 4,256,372.92
Program Income:
J38-03-03 PAAM Used to pay for expenses of conducting seminars ~ $55,119.38
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