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Preface

Development of the Proposal

In a joint initiative beginning in August 2001, the Office of Professional Preparation Services within the Michigan Department of Education (MDE) and the Office of Career and Technical Preparation within the Michigan Department of Labor and Economic Growth (MDLEG) assembled a referent group of educators to develop recommendations for updates to definitions and requirements related to the preparation of business teachers.  The committee included representatives from public and independent teacher preparation institutions, local and intermediate school districts, Michigan DECA (Michigan Distributive Education Clubs of America), the Michigan Business Education Association, and the Michigan Business Professionals of America.  The recommendations are aligned with national trends in business education as reflected in the Michigan Career Pathways at:
http://www.michigan.gov/mdcd/0,1607,7-122-1680_2629_2722-28148--,00.html
In addition, the proposed standards are aligned with the following documents:  Michigan Career and Employability Skills, International Society for Technology in Education - National Educational Technology Standards for Teachers, National Association of Business Teacher Education Standards, National Marketing Education Standards, and the National Business Education Association Standards.  A crosswalk showing this relationship is available 
on the web at: 

http://www.michigan.gov/documents/BusEdAttch3DFTCRSWLK_73050_7.pdf
Prior to the adoption of these standards, candidates could complete a preparation program (major or minor) in the area of Distributive Education (GM).  The name “Distributive Education” was confusing, since the program area was commonly known as “marketing education,” so a name change was proposed.  The same was true of the Vocational Distributive Education (VD) endorsement.  The codes GM and VD were inconsistent, so it was recommended that the VD code be changed to VM.

This Board action has also raised the number of semester hours for additional endorsement programs for previously certified teachers from 18 to 20, the minimum required for completion of a program minor.

Distributive Education Endorsements prior to April 13, 2004
	Code
	Title
	Options
	Comments
	Classes that Can Be Taught

	GM
	Distributive Education
	Major, minor, or additional endorsement* for elementary or secondary certificates.
	Also known as marketing education.
	Distributive Education Marketing Education

	VD
	Vocational Distributive Education
	For secondary vocational candidates who have earned the GM and, in addition, have completed 4,000 hours of recent and relevant work experience.
	Programs for the approval of vocational teachers must meet the requirements in Part 6 of the Administrative Rules Governing the Certification of Michigan Teachers.
	Vocational Marketing Education 

Vocational Distributive Education

	* majors require a minimum of 30 semester hours, minors require a minimum of 20 semester hours, additional endorsements require a minimum of 18 semester hours.


Marketing Education Endorsements after April 13, 2004
	Code
	Title
	Options
	Comments
	Classes that Can Be Taught

	GM
	Marketing Education
	Major, minor, or additional 
endorsement** for secondary certificates.
	
	Distributive Education Marketing Education

	VM
	Vocational Marketing Education
	For secondary vocational candidates who have earned the GM and, in addition, have completed 4,000 hours of recent and relevant work experience.
	Programs for the approval of vocational teachers must meet the requirements in Part 6. of the Administrative Rules Governing the Certification of Michigan Teachers.
	Vocational Marketing Education 

Vocational Distributive Education

	* majors require a minimum of 30 semester hours, minors require a minimum of 20 semester hours, additional endorsements require a minimum of 20 semester hours.

	Note that marketing education is also a subsection of the requirements for the new group endorsement in Business, Management, Marketing, and Technology (GQ). 


Approval of Programs

A higher education institution that wishes to provide a teacher preparation program in Marketing Education (GM), or Vocational Marketing Education (VM) is required to submit an application for program approval that demonstrates how the standards are met throughout the proposed curriculum.  Following initial approval, the teacher preparation program will be reviewed every seven years through the Periodic Review/Program Evaluation process.

Michigan Test for Teacher Certification - Test Development

Following State Board approval of new standards for the preparation of marketing teachers, the marketing test for the Michigan Test for Teacher Certification (MTTC) will be scheduled for revision to ensure alignment with the new standards.  

Content Guidelines/Standards Matrix

	College/University
	
	Code
	GM


	Source of Guidelines/Standards
	Michigan State Board of Education, 2004
	Program/Subject Area
	Marketing Education


DIRECTIONS:  List required courses on matrix and provide additional narrative to explain how standards are met.  If electives are included, they should be clearly indicated.  Adjust size of cells as needed. 

A – Awareness

The marketing education teacher recognizes/recalls the existence of different aspects of marketing and related teaching strategies.

B – Basic Understanding

The marketing teacher articulates knowledge about marketing and related instructional and assessment strategies.  The marketing education teacher demonstrates proficiency in using the knowledge at a fundamental level of competence acceptable for teaching.

C – Comprehensive Understanding

The marketing education teacher is able to apply broad, in-depth knowledge of the different aspects of marketing in a variety of settings.  (This level is not intended to reflect mastery; all teachers are expected to be lifelong learners.)

A Marketing Education endorsement (GM) prepares a teacher to teach marketing education at the secondary level in courses aligned with the Michigan Career Pathways.  The GM requires a major with a minimum of 30 semester hours, a minor with a minimum of 20 semester hours, or an additional endorsement with a minimum of 20 semester hours.  Candidates completing the academic requirements of the GM program may be recommended for the certificate endorsement after passing the Michigan Test for Teacher Certification marketing education test.

	
	
	
	Narrative Explaining how Required Courses and/or Experiences Fulfill the Standards for Secondary Programs

	No
	Guideline/Standard
	Level of
Proficiency
	30 Semester Hour Major
	20 Semester Hour Minor

	1.0
	MARKETING

The preparation of marketing teachers will enable them to:
	
	
	

	1.1
	explain fundamental business, management, and entrepreneurial concepts that affect business decision making;
	C
	
	

	1.2
	identify the concepts, strategies, and systems needed to interact effectively with others;
	B
	
	

	1.3
	demonstrate the economic principles and concepts fundamental to marketing;
	C
	
	

	1.4
	demonstrate the concepts and strategies needed for career exploration, development, and growth;
	C
	
	

	1.5
	explain the concepts and processes needed to move, store, locate, and/or transfer ownership of goods and services;
	C
	
	

	1.6
	apply financial concepts to business decision making; 
	C
	
	

	1.7
	explain the concepts, systems, and tools needed to gather, access, synthesize, evaluate, and disseminate information for use in making business decisions;
	C
	
	

	1.8
	identify the concepts and strategies utilized in determining and adjusting prices to maximize return and meet customers' perceptions of value;
	C
	
	

	1.9
	decipher the concepts and processes needed to obtain, develop, maintain, and improve a product or service mix in response to market opportunities;
	C
	
	

	1.10
	identify the concepts and strategies needed to communicate information about products, services, images, and/or ideas to achieve a desired income;
	C
	
	

	1.11
	identify the strategies needed to determine client needs, wants; respond through planned, personalized communication that influences purchase decisions and enhances future business opportunities; and
	C
	
	

	1.12
	use technology to implement marketing activities.  
	C
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