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In the Maiter of*
Time Ine.

Respondent.

ASSURANCE OF VOLUNTARY COMTPLIANCE OR DISCONTINUANCE

This Assurance of Voluntary Compliance or Discontinuance (“Assurance™) is eniered inlo by the
Attorneys General of the States of Alaska, California, Delaware, Florida, Hawaiil, Illinois, Towa,
Maine, Maryland, Michigan, Missouri, N evada, New Jersey, New Mexico, New York, Chio,
Oregon, Pennsylvania, Tennessee, Texas, Virginia, West Virginia and Wisconsin {“Slates” or
“Participaling Siates™), acting pursuant to their rcspectivh consumer prolection .«ita.tutuca,2 and

Time Tne. ("Time™) as defined herein,

' Hawail is not represented by ils Attorncy General, Iawaii is represented by its Otfice of Consumer Protection, an
agency which is not part of the stute Artorney General's Ofiftee, but which is stamtorily authorized (o undertake
consumer protection funclions, including legal reprosentation of the State of Hawali. For simplicity purposes, the
enlire group will be referred to as the “Attrmeys General,” and such desighation, as it includes Hawaii, refars to the
Lixceutive Director of the State of Huwaii Office of Consumer Protection,

* Alaska Un[air Trade Fractices and Consuner Frotection Act, AS 4550471, o2 feg., California Business and
Professions Code sections 17200, ¢f seq. and 175060, er seg.; Delaware Constumer Frand Act, 6 Del. €. §2511, e Fég.
and Delaware Deceplive Trade Practices Act, & Del. . §2531, er seg.: Chapter 301, Part II, Florida Statutes (2005);
Tawaii Revised Statutes Chapters 480 & 4814; 8§15 ILCS 505/ 1, &f veq; Towa Code Section 714,16 (2005%; 5 Maine
Bevised Statites Annotated seetion 207 and 208; Maryland Consumer Pratection Act, Maryland Code Apnotaled,
Commercial Law § 13-101, ¢¢ seg.; Michigan Consumer Protection Act, MCL 445907, gf seq.; Mo. Rey, Stal. g5
AT, o seq ; Nevada Revised Statutes 3980903 to 538.0999, inclusive; 2 New Jersev Consmner Fraud Acl
N.IEA. 56:8-1, ef seay., New Mexico Statutes Amnotated F978. S 57-12-1, & segq., NY Executive Law, section
6312} and NY General Business Law Article 22-A; Ohio Consumer Sales Practices AcLR.C. 134501, et seq.;
Oregon’s Unlawfil Trade Practices Act, ORS 646 603, ef req.; Pennsylvania Unfair Trade Practices and Conmmer
Protection Law, 73 P8 Section 20§, ef seq.; Tennessee Comsumer Prolection Act of 1977; Terncssee Code Ann. 47-
18-101, ef req.; Deceptive Trade Practices-Consumer Protection Act, TEX. BUS. & COM, CODE ANN. E1741 &t
seer. (Wernon 2002 and Supp. 2005}, Virginia Consumer Protection Act, Virginia Code §§ 59.1-196 throush 56.1-
207; West Virginia Consumer Credit and Protection Act, W. Va, Code § AGA-1-101, e seg.; Wis. Stat. Section
100,15,




L MATTERS INVESTIGATEDR

1. The statements in the following “Matters Tovest gated” paragraphs 2 and 3 represent the
concerns of the States regarding corlain business practices of Time, and Time does not admit the
truth of any statements contained in this “Matters Investigated” section. All refercnces within
thiz Assurance to the “Matters Investigated” shall refer 1o the matters 1dentilied in the following
paragraphs 2 and 3 of this Section 1, *“Matters Investigated.”

2. Times Billing Eﬂllbrts and Time’s Automaiic Renewal subseription ofiers have been the
prmnary tocus of the States” mveshigation. Customers who accept certain Time Automalic
Rencwal oﬁcﬁ; are required to nolify Time if a subscquent subscription ar subscription renewal
15 not wanted; otherwise the cost of the subscription is charged to the Customer’s credit card o
the Customer s billed. These Automatic Renewal terms replace the industry™s prior practice of
oflering lmited-term subscripiions that were rencwed at the Customer’s affirmative clection. As
to Time's usc of such Automatic Renewal subscription oifers, the States have {nvesti gated
wiether the tenns were clearly and adequately disclosed; whether the Customer was given an
Opportunity to expressly consent to the offer; whether the Customer was likely o belicve the
purchasc was for a limnited-tem subscription, rather than an automatical] ¥ rencwed mlhs;ripti:_m;
whether Customers were subsequenlly informed of the activation of an Automatic Renewal. and
if g0, the manner in which they were so informed; the manner by which Customers were billed or
charged; and how Time sought to collect payments lor charges resulting from such an Autornatic
Renewal,

3. In addition, the Siates have investipated whether Time’s use of direct mail solicitations

that are formatted similarly to Time’s invoices comply with Fedcral and State laws that prohibnt
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the use of solicitations that resemblea inveices withoul certain conspicuous disclosures. Based on
the States” investigations, the States believe that Time engaged in business condct thal had the

capacity to be deceptive and mrsleading in violation of the States’ consumer protection laws,

1. TIME’S POSITION

1. The stalemieirts contained in this section represent the position of Time only, and the
States do not admit the truth of any of the statcments contained in this seetion.

2. Tirie expressly denies any and all allegations, indings or conclusions by the States that it
violated any law or engaged in deceptive and misleading conduct. Time belicves that tts
consumer inarketing practices are and have been lawful and do not and have not viol.ated any
consumer protection laws of' the States. Time believes that ils consumer marketing praciices are

not and have not becn deceptive and do not and have not had the tendency or capacity to mislead

COMEUITIETS,

L. GENERAL AGREEMENTS

1. The partics have agreed 1o resolve the issucs rajsed by the Matters Invéstigated by
entering mto this Assurance. Timeis entering into this Assurance solely for the purposc of
settlement and nothing contained herein may be taken as or construcd to be an admission or
concession of any violation of law, rule, or repuiation, or of any other matter of fact or law, or of
any Hability or wrengdoing, all of which Time cxpressly denics. No part of this &ssumuéq

nchuding its statements and commitments, shall constitute avidence of any liability, fault, ar




wrongdoing and shall not be construed or used a5 a waiver ot limitation of any defense otherwise
available to Time or of Time's right 1o defend itself from, or make any argmneﬁts in, any privale
individual or class claims or suits relating to the existence, subject matter or torms of this
Assutance. No part of this Assurance shall create a Private cause of action or confer any right to
any third party for violation of any federal or slate statute except that a Statc may file an action to
enforce the terms of this Assurance.

2. Each State acknowledges that by the exceution of this Assurance by its duly authorized
representatives, this Assurance constitates a complete settlement and velease of ali claims, canses
of action, damages, fines, costs, fres and penalties, whether asserted or unasserted, arising under
the consumer prolection statuies set forth in footnote #2 above, and statutes related thercto, ;na.rith
respect to the issues expressly raised in the Matters Investigated for all periods prior to and
threugh the Effective Dale of this Assurance, on behalf of such State against Time Inc. {as
defined herem), Time Warner lnc., and their past and presen{ reprosentatives, suceessors,
administrators, emplovees, shareholders, officers, directors, board of directors, atlomneys, agents,
servants and assignees (all such released parties shall be collectively referred 1o as the
“Releasces™. The Stales further agree that this Assurance resolves completely and finally the
Stales’ inquiry, both individually and collectively, into the Matters Investigated regarding
Releasees. No State shall proceed with or institute any administrative or civil aclion or
proceeding arising under the State’s consumer protection statute and stattes related thereto
with respect to the issues expressly raised in the Matters Investipated, against Releasces,
weluding but not limited 1o, an action or proceeding seeking restitution, injunctive relief, fincs,
penzliies, allorneys foes or costs for {1} any communication or maiting disscminated prior o the

Implementation Date of this Assurance; or for (2) any conduct or practice prior to the Effeclive




Date of this Assurance, which was the subject of the Matters Investigated herein, except thal a
State may mstimrte an aclion or procceding to enforce the terms and provisions of this Assurance
and te take action basced on fature non-complying conduct. Nothing herein shall provent & Slate
from proceeding against Time Warner Tnc. for conduct or communications not related to the

Matters Investigated with respect to Time.

1V. DEFINITIONS

The following definilions shali be used in interpreting the lerms in this Assurance.
L. “Auntomatic Renewal” means a plan or arran gement whercby @ subscriplion is

aulomatically renewed at the end of a definite term for a subsequent term.

2. “Aulomatic Renewal Oifer Terms™ means the following Clear and Conspicuous
disclosures:
A That the subscription will continue unless the Customer nolifies Time to stop the
subscription;
3. That the Customer may cancel the subscription at any time;
C. That the Customer will be billed, credit card charged, or other appropriaie

description of the payment method depending on the method described to the Customer,
or chosen by the Cuslomer on ihe front of the order form, and that the bill, charge, or
other payvment method will take place before the start of cach new Automatic Renewal
lerm;

D. The ength of ihe Awivmatic Rencwal subscription term, unless the length of the

term is disclosed or chosen by the Customer on the order form;




E. That the price paid by the Customer for future Automatic Renewal terms may
change over lime;

F. The minimum purchase obh gation, if there is one; and

G. All other material terms and conditions of the Automatic Rencwal subscription

feature, if any.

3. “Billing Ffforts™ means any atlempt by Time or its agent to colleet payment from a
Customer.
4. “Cleur and Conspicuous” or “Clearly and Conspicuously” means a statcment or

communication, written or oral, presented in such font, size, color, location and contrast against
the background in which it appears, compared to the other matter with which it is presented, so
that it is readily understandable, noticoable and readable. 1f such statement or communication
modities, cxplains, or clarifics other information with which ji is presented, il must be presented
50 that i is in elose proximity to such other information and in the samne manner udible or
visual} so it 15 easily noticeable and readily understandable and it trust not be obscured in any
manstcr. With respect to any prometional materials communicated through any non-print
medium (including such formats as telephone, television, radio, CD-ROM, DV, ather
clectrenic, magnetic, or interactive media), audio disclosures shalf be defivered in & volume and
cadence sufficient to be readily audiblc and understandable,

5. “Customer” meuns a persen who responds to Time Marketing Materials and accepts a
Timc offer or portion ar feature of an offer.

0. “Marketing Materials™ inchudes any offer, solicitation, script, Product description,
publication, or other promuotional materials, renewal notice, purchase order device, fulfilliment

material, or any agreement for the sale or trial viewing ol Timge rnapazine Products that is




delivered by mail, in persen, television or radio broadcasl, e-mail, internet, internet web page, or
telephone or other telecommumication device, or appearing in any NEwspaper or magazine or on
any msett thereto, or web page, internet link or pop-up window.

7. “Product” or “Products” relers to Time magarine subscriptions.

3. “Represent™ means to state, or to imply through statements, fuestions, conduct, grapliics,
symbols, leltering, formats, dovices, language, documenis, nicssures, or through any other
mamner or means by which nicaning might be conveyved. For purposes of the Assurance, this
definition applies (o other forms of the word "Represent,” including without limilation
“Representation.”

. “Time™ or “Time Ine.” means Time Ine., ils successors and assi gns, and its Wthl.j.-’ owncd
United States subsidiarics as of the Effoctive Date of this Assurance, including, but not limired
to, Time Inc. Home Fntertainment, Enteltaﬁme11t Weekly Inc., Time Publishing Ventures, Inc.,
Time Consumer Marketing, Inc. and Time Cusiomer Service, Inc., all of which may conduct

some or all of the marketing activities and business practices addressed hercin,

V. ASSURANCES

¥.1. BUSINESS PRACTICES

Y. LA Automatic Renewal

1. All printed Marketing Maicrisls containing an olfer with an Automatic Renewal term

shatl comply with the following:




A ‘The Customer’s agreement to the A utomatic Renewal Offer Terms shall be

oblained in accordance with cither subparagraph (1) or snbparagraph {2), and in

commpliance with subparagraph (3) below,

(1)

All Automatic Rencwal Offer Terms shiall appear on the order form in

immediate proximity to the area on the form at wihich the Customer sclects the

subscription or hiliing terms or where the subscription or bifling terms are

described and the order form shall Clearly and Conspicuously disclose that the

Cusiomer is agresing to an Automalic Renewsl subseription. 'The Automatic

Rencwal Offer Terms shall also appear on matcnals that can be relained by the

Customoer,

{2}

All of the following:

{a) On the front of the order form, the Marketing Materials shall (i}
reler to the subscription using the lenu “automalic renewal:™ (i} Cleaily
and Conspicuously state that the Customer is agreeing to Automatic
Renewal; and (ili) specity wherc the full terms of the Automatic Rencwal
offer may be found; and

(b The Marketing Materials shajl Clearly and Conspicuously state the
Automatic Renewal Offer Terms on the frst page or front side of the
document in which they are placed, presenled together preceded by a title
identifying them specifically as the “Automatic Renewal "|'crms,”
“Automalic Renewal Conditions,” “Automatic Renewal Cbligations,” or
other description of similar import; provided howaever, that the Autornatic

Renewal Offer Terms may appear on the reverse side of the order form if




all of the foliowing conditions arc met: (1) the magavine subscription is
being offered to the Customer as part ol a bundled offer from 2 bank on an
application form for a new credit ward; (i) all or substantially all of the
terms of the credit card application are presented on the reverse of the
appheation form; (iit) on the front of the application is a ¢lear and
conspictons statement indicating that the Customer has rcad and 1s
agreenig o the temis of an “agtomatic renewal™ subscription and that
statement 15 in immediate proximitly to both an affirmative action required
by the subscriber, such as a signature or the cheeking of an unchecked box
and a clear and conspicuous siatement ditecting the customer to the
Automatic Rencwal Gifer Tenms on the hack of the application form; iv)
the affimative action required by section {iii} of this proviso shall be in
addition to the action taken by the Customer indicating acceptance of the
credit card application terms; () the Autematic Renewal Offer Terms are
presented together preceded by a title identifying them as the “Automaiic
Renewal Terms of [Magazine or Title of Magazine),” “Automatic
Renewal Conditions of [Magazine or Tille of Magazine|,” “Automatic
Rencwal Obligations of [Magazine or Title of Magazine],” or other
description of similar unport and ave presented in a manner thal
conspreuously sets them apart from the eredit card tetins; and (vi) when
taken as a whole, the offer effectively conveys to # consumer that hefshe is
obtaining a magazine subscription for which he/she may incur charpes,

and that the magazine subscriplion is subject to automalic renewal.




{3} Inaddition to the requirements of Subparagraphs (1) or (2) above, for a
period of five (3) years from the Implementation Date of this Assurance: (a) the
Customer shall be provided an opportunity to select or opt in to Awtomatic
Renewal through an affirmative action taken on the iront of the order lom in
addtion to the aciion of returning the order form to Time; and {b) in immediate
proxXimity to any lﬁnguﬂgc om the order form that solicits Customer interaction
with the order form (for examiple, langnage asking the Customer to accept a
billing term with Automatic Renewal, or payment miethod, or to enter a credit
card number) or in immediate proximily to any language where the subscription
or billing terms are described, Time shall seek specific, Express Affirmative
Consenl o the Automatic Renewal, For purposes of this subparagraph {33, “front
of the order form® means that side of the order form on which the Custotner
seleets the subscription or billing tenms or where the subscription or billing terms
are desenbed; and “Lixpress Affinmative Consent™ means that 2 PETS0N must
perfirm some afftrmative act elearly indicating acceptance in immediate
proximily to the disclesurcs specified in Subparagraphs (1) or {2) above,

B It addrtion to the requirements of Paragraph A above, all Markcting Materials

that offer an Automatic Renewal subscriplion, when viewod as a whole, shall Clearly and

Conspicuously disclose the material terms of the Automatic Renswal offer and shall not

misrepresent the material terms of the offer,

C. In addition to (he requirements of Paragraphs A aud B above, all Marketing

Materials that offer an Automatic Renewal subseri ption shall Clearly and Conspicuously

describe the methods by which the Customer may cancel, including, but not limited 10, a

10




toll-frec telephone number and shall include in all Marketing Materials the toll-free

telephone number that may be used for cancellation.

12, Wherever this Assurance roguires Time to statc the Automatic Rencwal Offcr

Terms, Tine shall not use “advantages.” “benclits,” or snmilar words as part of the

specification of the Automatic Renewal Offer Terms; pravided that Time may use

“advantages,” “benclits” or shmilar words in additional descriptions of the olfer,
2, In any Automatic Rencwal offer made over the Lel ephone, Time shall Clearly and
Conspicuously slate the Aulomatic Renewal Offer Temis prior to obtaimnyg a Customer’s
consent and payment information. Time shall obtain a clear affirmative statement iron the
Customer agresing to the Automatic Renewal Otfer Terms afier they have been stated to the
Customer. Tine shall send un acknowledgment to any Customer who accepts an Autotnatic
Renowal offer over the telephone, and such acknowledgment shall contain the toll-free telephone
number for cancellation. An offer consisting of printed material that dirccls the Custommer to a
telephone number as the method ot ordering shall be considered an offer madc over the
telephone for purpases of this Assurance, provided that, 1l the printed material conlains all of the
Automatic Rencwal Offer Terms, Time shall not be required to send an acknowledgment to

Custorniers of such an offer,

3. In any Autematic Rencwal offer made on an internet web page, Time shall Clearly and
Conspicuously disclose the Antomatic Renewal Offer Terms prior 1o the button or icon on which
the Customer must click to submit the order {the “Submit Button”). In addition, in any
Autornatic Renewal offer made on an internet web page on which the Automatic Rencwal Offer
Tering do not appear imumediately above the Submit Button, the Customer shall be requived to

alfirmatively consent to the Autornatic Rencvwal Offer Temms, such as by clicking “OK,”
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checking an unchecked box, or otherwise taking an affirmative action immediately adjacent to
the Automatic Rencwal Offer Terms before the Customer submits the order. The Automatic
Renewal Offer Ferms shall be preceded by a title identifying them as the “Automatic Renewal
Terms,” “Automalic Renewal Condi tions,” “ Automatic Renewal Obligations.” or ather
desenption of similar import. An ofiler consisting of printed material that dirccts the Customer o
an intemct web page as the method of wdering shall be considered an offer made on an inlermnet
webh page for purposes of this Assurance.
4. in the event that I'ime offers Automatic Renewasl magazine subscriptions through media
not addressed in this document, Time shall design any such oflers consistent with paragraphs
V.LALT through V.1.A.3, above.
5. Time shall send to each Automatic Rencwal Customer who hus g subscription term of
one (1) year of longer 2 written reminder notice at [east thirty (30} days before and nol more than
sixly (60) days beforc the end of each subscri ption term.  For Automatic Renewsl I(_'Zusmmcrs
whose terms are shorler than one (1) voar, Time shall send a written remindcr notice at least
thirty (30} days before and not more than sixty (60)) days before the end of the first term of the
subscription, and thereafter at least thirty (30) days beforc and not more than sixty (60 days
hefore the end of each subseription tenm that precedes a term for which the price is higher than
the previous term; provided that Time shall send a reminder notice to all Autornatic Renewal
Customers at least once per year. Vhese reminder notices shall Clear] ¥ and Conspicuously;

A Remind the Customer thal he or she can cancel at any iime, and provide a toll-free

telephone number through which he or she can do su;

I3, Tnform the Customer that he or she is about (o be rencwed and billed or charged

for the next subscription {enn untess he or she cancels;




C. State the term or length of the renewal period;
13, State the priee for the next subseription term: and
E. Statc the starl date of the Avionatic Renewal subseription and the duadline by
which the Customer must cancel to avoid the Automatic Renewal and any charges related
thercto.
6. For u period of five (3) years from the Implementation Date of this Assurance, the
reminder notices deseribed in Maragraph 3, above shall:
A Clearly and Conspicuously remind the Customer that he or ghe is an Automatic
Renewal Customer, in type larger and more prominent than the predominant type in the
notice, with a Clear and Conspicuous explanation that the subscription is being
automabically renewed appearing on the frst page on the notice;
B. Clearly and Conspicuously rustate the “Automatic Rencwal Offor Terms;™ and
C. tor Automatic Rencwal Customers whose terms are shorter than one (1) veur,
Time shall send a wrilten reminder notice at least thirty {30) davs before and not more
than sixty (60) davs before the end of the first two (2) terms of the subscription.
7. In any Automatic Rencwal offer, Time shal] Clearly and Conspicuously state the
Autormatic Renewal Offer Terms and obtain the Customer’s affirmative consent o those lerms
betore fulfilling any subscription on an Automatic Renewal basis. In addition, alt Marketing
Matcrials that offer an Automalic Renewal subscription shall Clearly and Conspicupusly display

a toli-free relephone number the Customer may use for cancellation,




V.1.B. Frec Producis

I Time Murketing Materials shall not Represent that a Product js “free™ il the cost of the
Product is incorporated into the price of the accompanying item to be purchased. For example,
if, in ordet 1o obtain free issues of a magazine, the Cuslomer is required to purchasc additional
wssues, Time will not charge more [or that number of purchased additional issues ihan it charpes
for that number of issues clsewhere,

2. Time Marketing Materials shall noi use the words “reward,” “prizc,” or words of similar
import to describe an offer or Product if the Custormer is requited to make a purchase or accept
an obligation of any type, in order 1o receive the Product or aceept the offer.

3. All obligations accompanying acceptance of a Product being offered frec of charge shall

be Clearly and Conspicuously disclosed.

V.1.00 Simulated Invoice

1. ‘Trme solicitations shall not be presented in a form or formal tiat could reasomably be
mterpreted ag a hill, invoice, or statement of account due. For purposcs of this Assurance, g
determination of whether the format of the solicitation could be “reasonably interpreted” as g hill
shall include consideration of factors such as, but not limited to, the following:

A Inclusion of olher Marketing Materials or graphic depietions 10 promote the

Product being offercd;

B. Presentation of the envelope and its similarity to presentations on envelopes

cotttaming involces:




¥.2.

. Existence and promingnce of disclosures that indicate that Mece is not an invoice;
n. Fxistence and prominence of disclosures that indicate that piece 13 an offer or
order firm;

L. Existence and prominenece of disciosures indicating thal no payment is required;
Ii Existence and prominence of offer terms such as “limited time offor,” “try it
now,” “hest offer,” “best deal,” “bonus offer,” “order now,” or like phrases;

G Existence and prominence of promotional incentives to order, such as depictions
or descriptions of a pifl to be given to the Customer with purchase;

H. Similarities of the format ol the offer (o the formal of Timc’s MVoices;

i Existence of any device requiring the Customer to alfimmatively indicate
acccplance of the offer {such as a signatyre linc, check-off hox or sticker to select Product
desired); and

J. Existence of any device requiring the Customer to atfimmatively indicate a choice
of subscription term or whether to be invoiced later {including but not limited to a

signature line, cheek-off box or sticker to select choice).

BILLING PRACTICES

1.

Time shall not send invoices to or submit any charpes for any Customer unless that

Customer has ordered the magazine for which he or she is being inveiced or charged cither on a

ome (1} time hasis or as part of an Automatic Renewal.

q

i

In invoices senl Lo subscribers, 1 ime shall not refer to a “bad debt file,” “consumer credit

mdex,” “Time Inc. bad debt file,” or similar terms denoting records kept of Customers who have




nol paid for mapazines ordered or Representing that the debt will be reported to a credit reporting
ageney. Time may refer to the fact that an individual Customer's account has noi been paid, if
that i3 the case.

3. Unlcss legal action is imminent, Time shall not Eepresent on 2 billing statement that it
intends to file a lawsnit or take any other legal action against a Customer.

4. Timc shall not send the unpaid account of any Automatic Renewal Customer to any third
party collection entily.

5. If the charge resuits from an Automatic Rencwal, 1ime shall disclose on the first invonce
that the Customer is being charged for an Automatic Renewal of the subscription, Iior a period
of five (5) years from the Implementation Datc of this Assurance Time shall disclose o ihe first
three {3} invoices that the Customer is being charped for an Automatic Renevwal ol the

subscription.

V.3, CUSTOMER SERVICE

1. All Customer requests to cancel must be honored as soon as reasonably possible and
Billing Ffforts shall ceasc as soon as reasonably practicable. In no event shall Time initiate
maiimg of a kilt or invoice subsequent fo receipt of a Customer request to cancel, provided (hat
this sentence shall not be deemed violated if Time promptly mitiates invoice cancellation
procedures but such procedures are too late by prevent the mailin g of a prescheduled or

gutomated wmvoice,
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2. If a Customer asscrts that he or she is roce; ving unordered magasines, the Customer shall
be entitled to keop the magazines as a gift and Time shall cease all Bilking Efforts as soon as
reasonably practicable.

3. Il a Customer asserts that he ot she was charged for a magazine subscription 1o which he
or she had not affirmatively consented, and Time cannot prove the order by an actual order form
or othier similar documentary evidence of the order, Ttme shall make a full refund of that order to
that Customer provided that, in the case of charges pursuant to an Automatic Renewal
subscription order, Time shall not be required 1o vefund a mapazine subscriber’s charges beyond
the amount paid for the most recent subscription term.

4., No attempt to resell or upsell a Customer shall be madc by the cuslomer service
representative if the Custormer asserls that he or she is being charged for unordered Products
unless the customer service representative first clearly informs the Customer that a cancellation

of any such charges will be cntered.

¥4, COMPLIANCE

Time shall institute compliance procedures within thuty (30} days ol the Cifective Date of this
Assurance, to train those officers and employces whose responsibilitics or dutics include
compliance with this Assurance. Time shall distribute comes of this Assurance to all officers

and cmnployeecs whosc responsibilities include com liance with this Assurance,
14 1% P
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¥.5._ STATE LIAISON

Tirne shall designate a contact person within Time to whom the States can refer future consumoer

complaints for resolution and concerns relating to the terms of this Assurance.,

¥.6. FATLURE TO COMPLY WITH ASSURANCE

1. I the Attorney General of a Parlicipating State determines thal Time has failed to comply
with any of the terms of this Assurance, and if in this Attorney General’s sole discretion, the
Tailure to comply docs not threaten the health or safcty of the citizens of the Participating State,
the Attornoy General will notify Time in writing via both facsimile (212-467-0903) and
overnight mail addressed to the attention of the General Counsel, Time Inc., 1271 Avenue of the
- Americas, New York, New York 10020, or any person subscquently desi gnated by Time to
receive such notice of such faiture to comply. The notice shall advisc Time of the MaANnNEr it
which it is believed that this Assurance has been violated. Time shall then have twenty (20)
busincss days from reccipl of such written notice to provide a good faith written response to the
Attorney General’s determination (the “Cure Penod”). The response shall include an affidavit

conlaining, al a minimum, either:

A A slatement explaining why Time belicves it is in compliance with the Assurance;
or
B. An cxplanation of how the alleged violation(s) occurred; and

1. a statement that the alleged breach has been cured and how: or




2 a statement that the alleged breach cannot be reasonably cured within
twenty {20) business days from receipi of the notice, but (1) Time has begun to take
corrective action to cure the alleged breach; (2) Time is pursuing such corrective action
with rcasonablencss and duc diligence; and (3) Time has provided the Attormey General
with a reasonable time-table for curing the alleged breach.

2, Nothing hercin shall prevent the Attorney General From agrecin g in writing to provide
Time with addilional time beyond the twenty (20) business day period to respond to the notice.
3. Nothing herein shall be consirued to cxonerate any contempt or {ailure to comiply with
any provisien of this Assurance after the Bffective Date, to compromisc the authority ol the
Attomey Goneral to initiate a proceeding for any conlempt or other sanctions lor failure io
comply, or fo compromise the anthority of the court to punish as conlempt any viotation of this
Assurance. Furthenmmore, nothing in this subsection shall be construed to limit ihe authority of
the Artomey General to protect the interests of the Participaling State or the people ol the
Participating Stale. Notwithstanding the Foregoing, ihe States agree that they will not institute an
enforcement procceding relating to the praclices at issuc in the notice provided under Faragraph
V.6.1. above against Time during the Cure Period.

4, The Participating States Rupresent that they will seek enforcement of the provisions of

this Assurance with due regard for faimess.




1.

YL PAYMENTS

Time shall make a one (1) time refund offer to Customers whose paymenls were madc in

response to Time's billing for an Automatic Renewal ol a subseription and who meet all of the

iollowing criteria:

2.

A Payment was made during the period Yanmary 1, 1998 1o May 31, 2004 (payment
shall be deemed to have been made on the date it was processed as received by Time);

B. Payment was made In response to or after the fourth (4th) billing effort;

. The purchase was an Automatic Renewal of a suhsm’i;ntiun;

D. The Customer did not subsequently renew the subscription on the sarne account,
including via Automatic Renswal; and

E. The Customer currently resides in one of the Participaling States.

Customers who are entifled o receive the offer based upon the criteria in paragraph VL1,

above, shall be identificd by Time. The offer shall be communicated as depicted in Bxhibit A to

this Assurance and sent to cligible Customers via first class Uniled States mail, in white #1 0

envelopes bearing only the appropriate postage, the Customer’s name and address, Time Inc.’s

return address, and, below Time’s return address and separated therefrom by one blank line, the

words ‘REFUND OFFER ENCLOSED” in hold, 14 point or larger type. Time shall compile a

list of last known names and addresses of Customers cligihle for the offor and, prior to matlimg

such offer Lo such Customers, Time shall updatc its mailing list using the most recently available

United States Post Office change of address data. Tinie shall mail the offer no later than ninety

(90) days after the Etfective Date of this Assurance.




3 To cach Customer who responds Lo the offer in accordance with the instructions in
Lxhibit A, Time shall send, via first class United States mail_ a check in the ful] amount of any
payment niade by such Customer. Time’s checks shall remain payable for at [cast one {I) year
from the date Time mails them. Time shall not be responsible to pay any check submitted for
payment after that date, or for any check returned to Time by the Post Oifice as undeliverable.
Time’s payment obligation undetlving cach uncashed check shall terminate and expire anc (1)
vear and one (1) day after the date Time mails such check,

4. Time shall establish or designate an administrator that will be responsiblc for
adrinistering this refund offer and providing related Customer serviee and support, Time shall
provide to eligible Customers and the Participating States contact inlormation for the
administrator and shall establish procedures and provide sufficient resources to ensure that
Customer nquiries and questions are handled expeditiously.

5. One state from among the Participating $tates (“Designated State”) shall be designated
by the States to serve as a liaison with Time for the purpose of coordinating any Participating
Slate’s requests of Time for statc-specilic information relating to the adiministration of the refund
offer, including but not limited to a list of cligible Customers wiihin a state, a list of Custonlers
whose refund offer was returned as undeliverable by the United States Postal Service; and a list
ol Customers who have not responded io the offer. The Desigmated State shall execute an
agreement of conlidentiality with Time authorizing the Designated State 10 collect Customer
refund mfbmmation on behalf of the partivipating states, agreeing to proteet confidential
information that it receives from Time, and agreeing to require that each participaling State that
receives information from the Designated Stale maintains the confidentiality ol the information

to the extent permitted by applicable state law.

1




B. Within thirty (30} days of the Effcetive Date of this Assurance, Time shall pay the sum of
$4.5 million dollars to the State of Florida to be distributed to the Participating States in
accordance wilh an agreement among the States for attorneys fees and investi gative costs,
consumer education, litigation or local consumer aid funds, or public protection, or consumer
protection purposes as allowed by cach State’s laws at the discretion of each Stale’s Attorney

General,

¥Il. GENERAL PROVISIONS

1. This Assurance shall be governed by the laws of the States. Nothing in this Assurance
shall be decmed to permit or authorize any violation of the Jaws of any Slate or otherwise be
construed to relicve Time of any duty to comply with the applicable laws, rules and regulations
of any State, nor shall anything herein be decmed to constitute permission to engage in any acts
or praclices prohibited by such laws, rules or regulations.

2, Nothing in this Assurance shall be construed to authorize or require any aciion by Time
in violabion of applicable federal, state or other laws, Time agrees that this Assurance constitutes
an obligation of Time, legally enforccable by the States in accordance with its terms.

3. This Assurance shall be cffective (“Lffective Date”} on the date that it is executed h_y all
parhies hereto and Time has been notified, via (acsimile and regular US mail that all of the parties
herelo have fully cxecuted this Assurance,

4. The “Implementation Date” of this Assurance by which time Time shail be in compliance
wilh Lhe above terms, shal be one hundred and five {105} days froum the Effective Date, unless

otherwise stated within this Assurance; provided, however, that changes to Time’s printed

7%




materials are not required until the first regularly-scheduled printing cycle after the
Impicmentation Date, bul in 5o cvenl later than seventy-five (75} days after the Implementation
Date of this Assurance; provided that, should Time make pood (zith efforts to comply with this
Assurance in accordance with this Paragraph, Time shalt not be in violation of this Assurance in
the cvent of inadvertent errors prior to one hundred and seventy (170) days after the
Taplementation Date.

5. The respective Attorneys Gieneral, without further notice, may make ex parte application
t any appropoate state court for an order approving this Assurance, which shail be considered
an Assurance of Voluntary Compliance or an Assurance of Discontinuance as provided by the

States” respective laws, ot otherwise file this Assurance in any appropriate state courl.

. This Assurance may be cxcculed in counterparls.

7. Nothing in this Assurance shall be construed as a waiver ol any private ti ghts of any
persan.

8. The undersigned representative for cach party certifics that he or she is fully authorized

by the party he or she represents to enler into the tertns and conditions of this Assurance and to
legally bind the party he or she represenis (o the Assurance.

2. If Time believes that modification of the termis of this Assurance become warranted due
to {a) changes in the marketplace or applicable law or {b) an erosion in Time's competitive
position as a result of the terms of this Assurance, Time may submit the proposed modification
in wniting to the State(s). The State(s) will respond within a reasonable period of time after
receipt of the reguest,

10, In the event any law or regulation is enacted or adopted by the federal rovernment or by

any of the States which is inconsistent with ihe terms of this Assurance, such that Time cannot




comply with both the statute or regulation and ihe terms of this Assurance, the requitenicnts of
such law ot repulation, to the extent of such inconsistency and after written notice by Time, shall
replace any provision contained hercin so that corpliance with such law or regulation shall be
deemed compliance in such furisdictions with this Assurance.

11, Atauy time during the lenm of this Assurance, Time shall have the right to request that
the State(s), based on Time’s satisfactory perlormance of the terms of (he Assurance, modify or
tenninate this Assurance. The State(s) shall make & pood faith evaluation of Time s request and
make a prompt decision (in no event morc thun forty-five (45) days from Time’s roquest) as to
whether to grant Time’s request. The decision whether to grant Time’s request to modity or
terminate this Assurance shall rest solely within the discretion of (he State(s).

12, All nolices and other communications relating (o (his Assurance hetween the States and
Time shall be in writing and shall be decmed to have been given when delivered in person to the
parbies” designaled representatives at their addresses set forth below, ot when received or refused
il sent to the parties® designated represcnlalives at their addresses given below by repistered or
certified mail wath return rcceiptr requested, or to such other representatives or addresses as the
partics shall designate by a notice sent in a like manner,

13. Upon the written request of any State, Time agrees 1o provide business records or
documents and sworn testimony sufficicnt io enable the Stales to monitor compliance with this
Assurance, and 1o make any tequested information available within thirly days (30) ol the
reguest, at the Office of the requesting Attorney General or at any other location that is mutually
agreeable in wnting to Time and the Attomey General of the State. This section shall i no way
limit the State’s right to oblain documents, information, or testimony pursuant to any federal or

state law, regulation, or rule.




14, Any notices required to be sent to the State(s) or Time by this Assurance shall be sent by

United States mail, certified mail return Teceipt requested, or other nationally recognized couricr

service that provides tor tracking services and identification of the person signing for the

document. The documents shall be sent to the following addresses:

Alaslka:

California:

Delaware:

Florida:

Hawaii:

Nlinais

lowa:

Maine:

Maryland:

Michigan:

Missoury:

MNevada;

New Jemsey:

State of Alaska Department of Law, Office of the Attomey General, Consumer
Protection Unit, 1031 West 4¢h Avenue, Suite 200, Anchorage, AK 09501-5903

Demnis W, Dawson, Deputy Attorney General, Calilomia Altorney General's
Olfice, 110 West A Street, Suire 1 100, San Dicgo, Calilimia 92101,

Deputy Attomey General, Director of Consumer Protection, 820 N, brench Street,
Fifth Floer, Wilmington, DF 19801

Director, Economic Crimes Division, Office of the Altorney Gencral, State of
Florida, The Capitol, PL-01 Tallahassee, FL 323991 (50

atate of Hawaii Oitice of Consumer Protection, 235 8. Beretania Strecl #301,
Honoluln, Hawaii 96813

Oifice of the 1llinois Attorney General, Consumer Fraud Bureau, 500 So. Second
Street, Springficld, 11, 62706

Director, Consamer Proteclion Division, Office of the lowa Attorney Gencral,
Hoover Building, 1305 Fast Walnut, Des Muoines, lowa 50319

Office of the Maine Allurney General, Station House 6Aupnsta, Maine (4333

Maryland Office of the Atlymey General, Consumer Prolection Dhvision, 200 St,
Paul Place, 16th Floar, Baltimore, Maryland 21202

Michigan Dept. of Attorney Gencral Consunzer Protection Division, 525 West
Ottawa 5t., 6th Floor, Willianis Bui Iding, Lansing, M1 48913

Chief, Consumer Protection Division, Oflice of Missour Attorney General,
Supreme Cowt Bldg., 207 W, Lligh Strect, P.O. Box 899, Jeficrson City, MO
G5102-0880

Offtce of the Nevada Attorney General, Bureau of Consumer Protection, 555 East
Washington Avenue, Suitc 3900, Las Vepas, Nevada 89101

Office of the Aftorney General, State of New Jersey, Dircctor, Division of
Consumer Affairs, 124 Halsev Street, N ewark, New Jersey 07102




New Mexico: Office of the Attorney General, Conswmner Protection Director, P.O. Drawer 1508,
Santa Ic, NM 87504

Mew York Herbert Israel, Assistant Atlomey General, Consumer Frands & Proteetion
Bureau, 120 Broadway — 3rd Fioor, New York, NY 10271

Ohhio: Michael 8. Zicgler, Assistant Atlomey General, Consumer Protection Sectiom, 30
East Broad Street, 14th Floor, Columbus, Ohio 43215

Cregon: Senior Assistant Attorncy Gencral Tom Tlden, Oregon Department ol Justice,
1162 Court Street NE, Salem OR 97301

Pennsylvania: Pennsytvania Attomey General’s Offce, Bureau of Consumer Protection, 100
Samter Bldg, 101 Penn Avenue, Scranton, A 18503

Tennessce:  Depuly Attorney Gencral, Office ofthe Attorney General, 425 Sth Avenue Neorlh,
.0, Box 20207, Nashville, TN 37202-0207 .

Texas; Chicf, Consumoer Protection Division, Office of the Allomey General of Texas,
P.O. Box 12548, Austin, Texas 7871 1-2548

Virginia: Otfice of the Attorney General of Virginia, Antitrust & Consumer Litigation
Section, 900 East Main Street, Richmond, VA 23219

West Virginia: Oflice of West Virpinia Attorney General, Consumer Protection Division, 812
Quarrier Sireet, Fourth Yloor, Charlesion, WV 25326..

Wisconsin:  OFffice of the Wisconsin Atlerney General, 17 West Main Street, P.O. Box 7857,
Madison, W1 33707-7857

Represcniattve of Time: General Counsel, Time Inc., 1271 Avenue of the Americas, New
York, NY 10020




SIGNATURLES

We the undersigned, who have the authority to consent and sign on behalf of the partics in this
matler, hereby consent to the [wrm and content of the foregoing Assurance and to its entry;

Signcd (his 28" day of February, 2006.

v

Brian Wolle

Senior Vice President, Timc Ine. and

President, Time Consurner Markeling, Ine.

Signed this 2™ day of Margh, 2006.

VA

Bernard Nash, Esg.
Margaret Feinsiein, Lsg.

Dickstein Shapiro Morin & Oshinsky LLP
2101 L Street, NW

Washington, DC 20037

Phone: (202) 785-9700

Allorneys lor Time Inc.
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In the Matter of TIME, Inc.

ASSURANCE OF VOLUNTARY COMPLIANCE
OR DISCONTINUANCE

MICHAEL A COX
ATTORNEY GENERAL
STATE OF MICIIIGAN

DatedMarch &, 2006 Bw:

Kathy i
Assistant Attorney General
Consumer Protection Division
525 W. Ottawa Street

6™ Floor Wiltiams Building
Lansing, MI 48913

(517) 335-0855




INTHE MATTER OF TIME TINC.
Assurancs of Yolunlary Compliance
or IMscontinuance

Dated March 14, 2086

DAVID W. MARQULZ,
ATTORNEY GENERAL
STATE OF ALASKA

By: /WZVM Zidl é);Z;m,

Catherme M. Stone

Assistant Attorney General
1031 W 4™ Avenue, Suite 200
Anchorage, Alaska 99501




In the Matter of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Drated: March 17, 2006

Attomey General of the State of California

By: ALBERT NORMAN SHELDEN
Sr. Assistant Attorncy General
11 West A Street, Swite 1100
San Diego, CA 92101
tel: 619-645-2089
fax: 619-645-2062
e-mail: albert.sheldenf@doj.ca.gov




In the Matter of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Dated March 10, 2006

Attorney General Car! C. Danberg
State of Delaware

Barbara I. Gagbois
Deputy Atto; neral

Director of Consumer Protection
820 N. French Street, Fifth Floor
Wilmington, DE 19808
302-577-8323




IN'THE MATTER OF TIME INC.
ASSURANCE OF YOT.UNTARY COMPLIANCE
OR DISCONTINTGANCE

Dated March 3, 2006

Altomey General of the Stale of liorida
CHARLES ). CRIST, .

L. Clayton RoBerts
Deputy Attorney Ceneral, State of Florida

% G/éfvz;&? G Leeen

Vieclorra A, Butler

Aszistant Attorncy General
Buresu Chicl, Economic Crimnes
3507 Frontage Road, Suite 325
Tampa, FL. 33327




In the Matter of Tirme Inc.

ASSURANCE OF VOLUNTARY COMPLIANCE OR DISCONTINUANCE

DATED: Honolulu, Hawaii: March 14, 2008,

STEPHEN H. LEVINS

Executive Director

State of Hawaii

Office of Consumer Protection

Department of Commerce and
Consumer Affairs

Lo P TR/

LISA P. TONG 0
Staff Attorney




In the matter of Time, Inc.

Dated: March 14, 2006

THE PEOPLE OF THE STATE OF ILLINQIS,
by LISA MADIGAN, Attorney General of lllinois

Vinberg-Jans
Assistant Attorney General
Consumer Fraud Bureauy
500 South Second Street
Springfield, IL 62706
Telephone: {217) 782-6704




In the Matter of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Dated: March 3, 2006

THOMAS J, MILLER
Attorney General of Jowa

O €

Steve St. Clair
Assistant Attorney General




In the Matter of Time Inc.
Assuranve of Voluntary Compliance
Or Discontinuanee

Trated: _ﬂ\ﬂ.u,h .I.c" m

Attorney General of the State of Maine
G. STEVEN ROWE

Ml

Lindg J. Conti; eBar o, 3638
Assistant Attorney Genaral

6 State House Station

Augusta, ME 04333-0006

Tel. (207) 626-859]




In the Matter of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Dated; fi’?ﬁ;f“{fi; it , 2006

J. JOSLiPH CURRAN, JR.
Attorney General of the State of Maryland

By: / ,g;r@sz ﬁacéﬂ

WILLIAM D. GRUHN <= ,
VERNON SCOTT BAILEY L/
Assistant Attomey General
Consumer Protection Division
Oifice of the Attorney General
200 St. Paul Piacc, 16" Floor
Baltimore, MD 21202
410-576-6349




In the Matter ol Time Inc.
Assurance of Voluntary Compliznce
ot Discontinuance

Dated March 8, 2006,

Attormey General of the Statc of Missouri

ﬁwﬂLwa

Forest W. Hanng, 111

Assistant Missoun Attorney General
3100 Broadway, Stc. 609

Foansas City, MG 64111

Ph: (816) REG-5000

Yax: (R16) 889-5006




[n the Matter of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Dated ij 5,006

GEORGE J. CHANOS
Aftorney General

By:

NA M. ORLANDI
Deputy Attorney General

Mevada Bar # 005087

ab5 E. Washington Avenue, #3900
Las Vegas, Nevada 89101
702-486-3762

Attorneys for Plaintiff, State of Nevada




In the Malter of Time Lic.
Assurance of Voluntary Compliance or Discontinuance

Dated: March 14, 2006

ZULIMA V. FARBER
ATTORNEY GENERAI. OF NEW JERSEY

fok 0 by

Frank [4. Coppa
Deputy Attorney General




In the Matier of Time Inc.
Assurance of Voluntary Compliance
or Discontinuance

Dated 3’/%6

PATRICIA A. MADRID
Attorney General of New Mexico

Y 4

Lawrénce Otern

Assistant Attorney General
P.O Drawer 1508

Santa Fe, NM 87504-1508




In the Matter of TIME Inc.
Assurance of Voluntary Compliance
or Discontinnance

Dated: March 10, 2006

Ehot Spitzer-
Attorney General of the State of New York

Herbert israe] /7~ 8
Assistant Attdfney General




In the Matter of Time Inc.
Assurance of Voluntary Compliance
or Dhscontinuance

Dated: March 7, 2006

JIM PIiTRO
Attormey General of the Stale of Chio

e

Michae] 8, Zieg]ﬁ;f///

_ Assistant Attormnce¥ General
Otfice of the Ohia Attorney General
Conswmer Protection Section

30 East Broad Sireet - 14th Floor
Columbus, (bhio 43215
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APTROVAL BY COURT

APPROVED FOR VILING and SO ORDERID this __ day of March, 2006,

Circuit Court Judge

ACCEPTANCE OF OREGON DQJ

Accepted this 14th day of February 2006.

HARDY MYERS
Attorney General

Thomas K. Elden ¥/9036 =7

Senior Assistant Attorney General
{Appearance in Oregon only)

OREGON SIGNATURE PAGE ~TIME ASSURANCE OF VOLUNTARY
COMPLIANCE

TKE:geh'CEDO2555.DOC
. DEFARTMENT OF JUSTICF
1162 Cawrl Strect NE
Salem, OF G730 4094
PHOMNE: (30373 474333




In the Matter of Time Ine.
Assurance of Voluntary Compliance

Dated  March 9, 20068

Thomas W, Corbeu, Jr.
Attorney General of the Commonwealth of Pennsylvania

Qb

Me(rowan
gior Deputy Atlorney General
gunsel for Commonwealth of Pennsylvania
Ctfice of Attorney General
Buregu of Consumer Proiection
Room 104, Samter Ruilding
i Penn Avenue
Seranton, PA 1§503-2025




In the Matter of Time Inc,
Asgurance of Voluntary Compliance
ot Miscontinuance

Dated )HM {Qi_ﬁﬂu

e X

PATIL G. SUMMERS
Atlorney General of the Slate of Tennessec
B.P.R. No. 6285

Scnior Counscl

B.P.E.No. 16731

Office of the Attormey General
Post Office Box 20207
Nashwille, Tennesses 37202-0207
{615) 741-2614

Appm‘.l.rf:d by:

\]?@x u O @M
MARY C£EMENT

DIRECTOR

Bivision of Consumer Affairs
Department of Commerce and Insurance
300 Jarmes Roberison Parkway

5ih Floor, Davy Crockelt Tower
Nashwlle, TN 37243-0600

(615) 741-4737
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In the Matter of:
Time, Inc,
Assurance of Voluntary Compliance

Dated: March 9, 2006

Respectfully submitied,

GREG ABBOTT
Atlormmey General of Texas

BARRY R. McBEE
First Assislant Attorney Gencral

EDWARD D, BURBACI]
Deputy Attorney General for Litipation

FAUL D. CARMONA
Chicf, Consumer Protection and
Publie Health Division

il

FEDRO PEREY, JR.
Assistant Attorney General
State Bar No. Q0788184
Office of the Attorney General
P.O. Box 12548

Austin, Texas 78711
512-475-4656

(Fax) 512-473-8301




In the Matter of Time Ine.
Assurance of Voluntary Compliance

AGREED TO BY,

COMMONWEALTH OF VIRGINTA,
EXKEL ROBERT F. MCDONNELT.,
ATTORNEY GENERAT,

By; %{f&ﬂm. _ohisls .
JTENNIFER L. GOBBLE {(VSB No. 05493)

Assistant Attomey Gencral

Antitrust and Consuemer Liligation Seclion
Office of the Attorney General of Vireinia
900 East Main Strest

Richmond, Vireinia 23219

Phone: (804) 786-7364

Fax: (804) 7806-0122

Date: 3] 10] 2t




In the Matter of Time Tne,
Assurance of Voluntary Compliancs
or IMscontimiance

Dated 3)/ (i /ﬂ{,

OFFICE OF WEST VIRGINIA ATTORNEY GENERAL
DARRELL V. MCGRAW, JR.

it Dot

EOB BASTRESS
ASSISTANT ATTORNLY GENERAL




In the Matter of Time Inc.
Assurance of Volunlary Compliance
o7 Discontinuance

Dated March 8, 2005

PEGHGY A LAUTENSCHLAGER
Attorney General of the State of Wisconsin

JOIN S. GRLENE
Agbistani Allorney General
tatc Bar #1002897

Wisconsin Department of Justice
17 West Matin Strcet

PO Box 7857

Madison, W1 53707-7857
6{18-266-3936




Exhibit A
Refund Notice - This is not 4 solicitation.
(NAME)
(ADDRESS)

(ACCOUNT NUMBER)

Dear

The Attomicy General of your state has cxpressed g concern that some Time Inc. magazine
customers may have recefved and paid for specific magazine subscriptions during, the period
from January 1, 1998 10 May 31, 2004 which they did not order. T'o resolve your Altorney
Greneral’s concern, we have agreed with your Attormey General to offer refunds to certain
customers who belicve they were charged for 2 magazine subscoption during ihe time period
identified above without their consent. According, lo our records, you may be entitled to such a
payment for [magazine name], if you belicve you were charged for such subscription without
ordering or renewing it If vou did not intend to order or renew the magazine subscription, you
vail obdain this refund by filling ond and signing the enclosed form. Return the form to Time Inc,
posimarked no later than — pdme filled in that is eight weeks from send date] Time will
allow two additional weeks’ grace period to accept late refurns. {; a self-addressed envelope is
enclosed fur your convenience, You may wish to keep a copy of this felter and your compleied
response lormi. Tf vou do not recejve g payment within cight weeks of sending in your request
lorm, please contact the Attorney General within your stale,

We at Time fnc. want to make certain that you are always salisficd with any magavine you have
purchased from us. You should always feel free to contact us with any gquestions.

Sincerely,

fAdd customer service manber for claims form questions]
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Exhibit A

Clamm Form

This Refund Request form must be returned to the address listed
below postmarked no later than [*/ in order to receive a
paymcent. (A sclf-addressed envelope is provided for your
convenience.)

Time Tuc.
Claims Processing Center
{Address)
Name: [print please)
Address:
Account #:
L am seeking a refimd for {magazine title) because:
T was billed lor and paid {or (insert magazine subscription name) but, to the best of my
knowledge, I did not order that magazine subscription during the period Janmuary 1, 1998

to May 31, 2004, and

To the best of iy knowledge, [ have not previeusly reccived a refund for thal niagasine
subserption.

This information is true and correet to the hest of my knowledge, information and belici:

This the day of _ , 2006,
Stgnature of Claimant

Print Your Name Here

“Please note thuat comnpletion of this Refund Request form will not disrapt any
current Time Inc, subseriptions that you may have for this or any other Time Ine.
magazing,

{*date filled in that is eight wecks Jrom send date] [ Time will allow two additional weels grace
period to accept late refurns,




