Contact; Mark Miller
Phone #; 517-322-6455

Department of Management & Budget

PRINT AND MAIL CONSULTING SERVICES
BID REQUEST

Today’s Date: 6/24/2009
Fax #:. 517-322-5968

Job Description

Title: Michigan Wine Country Magazine

Quantity: 215,000 and 225,000

COMMENTS

Finish Size: 8.375x 10.8125

See attached for specifications on this publication

Flat Size: 16.75 x 10.8125

Samples of previous Michigan Wine Country
Magazine available upon request

# of Pages: 32 minimum

# of Sheets:

Sides: 2

Text Stock: 50# Gloss Text #4 or better
Bleeds? Yes

Cover Stock:

Price:
Bleeds? .
Ink: 4/4 Price Each

Signature:
Bindery: Saddle Stitch

Company:

Packing: Boxed in 100, approx. 9000 mail,
75M ship to 300 points via best way, balance to
deliver to Lansing warehouse.

BIDS MUST BE RECEIVED BY FRIDAY, 7/10/09, AT 5:00 P.M.

The Department of Management and Budget awards bids on best price and value to the state. In some situations, the lowest
bidder may not receive an award because the bid does not provide best value. Examples include past quality concerns or
inability to meet requirements. Only prequalified vendors will be considered.

Delivered F.O.B.

No Overs / No Unders

All printing must be done within the State of Michigan as per Public Act 153 of 1937, as amended.




The Michigan Grape and Wine Industry Council (Council) is currently soliciting bids for
publication of Michigan Wine Country magazine. The project includes soliciting
advertisements, design, printing and distribution of the annual magazine.

Michigan Wine Country magazine is the official information source about Michigan’s wine
industry, sponsored by the Michigan Grape and Wine Industry Council.

Objective: To publish (sell, design, print and distribute) an annual publication that can be used
to educate a number of different audiences about the Michigan wine industry, containing
frequently requested information. The publication is designed to convey quality image and
professionalism on behalf of the industry. It is cross-promoted with the Michigan Grape and
Wine Industry Council’s (Council) website.

Specifications:

PRINTING MUST BE DONE WITHIN THE STATE OF MICHIGAN
Please feel free to contact us with any questions on the Bid Request.

Printing specifications — as per 2009 edition
o Paper — 50# Gloss text #4
o Trim size — approx 8-3/8” x 10-13/16”

o Pages — 40 pages minimum
o Ink —4/4 with varnished self-cover
o Bindery — trim, fold, saddle stitch

- Prepress — supply proof for customer approval

- Packaging — in boxes of 100 on skids

- Delivery — print in late March for delivery of individual copies to consumers and multiple
copies to points of distribution by April 1 (April is Michigan Wine Month). Publisher to
arrange a cost-efficient plan for distribution of approximately:

o 9,000 individual copies via bulk mail
o 75,000 copies in boxes to 300 points of distribution
o Balance to State warehouses in Lansing — two drops

- Quantity — 200,000 copies and provide a quote for an optional 215,000 copies

- Advertising rates — to be increased for all advertisers by 0-5% (subject to the
recommendation of the publisher and approval of the Michigan Department of
Agriculture). Advertising revenue remains with the publisher to cover most of the cost of
producing the magazine.

- Prior winery advertisers will be given space priority, providing they respond in a
reasonable length of time.

- Ad/Editorial Ratio — first 32 pages to have a 50:50 advertising to editorial ratio; any ad
sales to support more than 16 pages of advertising to be balanced with a 60:40 ratio of
advertising to editorial (same arrangement as in 2009)

- Council staff plan editorial with publisher in fall

- Council staff provides much of the editorial content (listings, calendar of events, some
articles)

- Articles written by freelance writers must be consistent with Council and MDA policies,
geographic parity, etc.

- Publisher will recommend and coordinate submission of articles by freelance

writers and include the cost of honoraria to freelancers in the quote.



- Council staff provides some photography for the magazine; publisher will be expected to
locate additional photos (cover photo, in particular) and include estimated additional cost
in the quote.

- Publisher will provide the Council with PDF files of the magazine for posting on the
Council’s website

General Guidelines:

In addition to the above information, the following requirements apply:
Bidders must provide names, qualifications, roles and responsibilities, as they relate to
this project, of key personnel that would be assigned to work on the project.
Bidders must identify the city or municipality in which each key staff member will be
physically located during contract performance.
Successful bidder may not remove any key personnel from their assigned roles, as they
relate to this project, without informing the State. The State must review any key
personnel replacements, and appropriate transition planning will be established.
Significant change in staffing for this project may be grounds for cancellation of the
agreement.
Bidders must provide a proposed rate card with a rate structure that provides a 25%
discount off full rates to wineries that are recognized by the Council as “producers of
Michigan wine”.
Minor revisions will be made to the maps published in the magazine, including addition
of new wineries (estimate three) and minor revisions to existing locations. Estimated cost
for revisions to existing map files must be included in the quote.

Additional Guidelines:
Prior experience with publishing information about and providing sales support to the
food and beverage, tourism and/or wine industries is preferred.
Bidders are invited to identify additional reduced-rate or complimentary promotional and
marketing opportunities that their company can offer to the Council.
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CIRCULATION INFORMATION
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Wine Country

Wine drinkers are not defined by where they live!
They reside in the urban areas, the suburbs, small
towns and rural areas. While they tend to represent
the highest income households of their respective
areas, wine drinkers also cut across a wide variety of
other demographic characteristics: families, singles
and mature couple houscholds; professionals and
upper management. Yet the one characteristic that
remains constant, is their love of wines and reader-

ship of Michigan Wine Country Magazine!

They are young, educated, affluent and passionate
about their wines...they are an interested, well trav-
eled group who enjoy a variety of activities. Michigan
Wine Country readers represent key prospects for

many different products and services.

CIRCULATION:
200,000

PUBLICATION DATE:
April 2008

DISTRIBUTION:

* 45% distributed through wineries, retailers and restaurants

* 30% distributed through CVBs, local events, wine tasting and
welcome centers

* 25% direct mailed into households who requested a copy

* Michigan Wine Country website www.michiganwines.com
contains the complete magazine contents and adverstising.

82% ATTENDED COLLEGE/GRADUATE SCHOOL
AVERAGE AGE IS 49 YEARS OLD
47% HAVE HHI $75,000 +

EXAMPLES OF OTHER PUBLICATIONS READ:
Travel & Leisure, New York Times, Wall Street Journal

TYPES OF CREDIT CARDS OWNED:
Gold Card, Platinum Plus

FREQUENT USERS OF THE INTERNET FOR ONLINE
TRAVEL PLANNING

85% ARE RESIDENTS OF IMICHIGAN

Source: Michigan Wine Council Readership Study;
PRIZM Analysis
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2008 ADVERTISING UNIT SIZES

FULL PAGE" @
@ 7 375" @ 1/3 PAGE SQUARE
' I/3 " "
X
/2 0 95" PAGE 4.8" x 4.688
PAGE ’ 2/3 PAGE VERT-
VERTICAL o2 T LCAL
" 4.8" X 9625"
356 / ® 2.3! ©
9.625" V4 PAGE * . 1/2 PAGE
7 S 9.625 HORIZONTAL
- 7.375" x 4.688"
*FULL PAGE BLEED 8.375" x 10.8125"; FULL PAGE SPREAD @ 16.75" x 10.8125"
Pull all bleeds, a minimum of 1/8" (.125) further than the trim size.
B/W 4 COLOR
2-PAGE SPREAD $6,603 $6,744
@ FULL PAGE 3,145 3,285
2/3 PAGE 2,121 2,273
(©) 1/2 PAGE 1,769 1,813
(D) 1/3 PAGE 1,046 1,198
(E) 1/4 PAGE 879 1,029
All advertising put on Michigan Wine Country website!
NO EXTRA CHARGE!
PREMIUM POSITIONS: ALL RATES NET
CVR 2 (Inside Front Cover): $4,729 CVR 4 (Back Cover): $5,361 BLEED IS ADDITIONAL 15%

CVR 3 (Inside Back Cover): $4,555 Page One: $4,729
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DIGITAL AD

Michigan Wine Country is assembled digital direct-to-plate.
Film negatives are not accepted.

ASSEMBLY GUIDELINES
* Create ad at 100% of final print size.

* Preferred file format is a “press ready” PDF. When
distilling PostScript Files be sure all fonts are
embedded and set your Distiller job options to
the “press” setting. PDF files saved directly from
InDesign should also use the “press” job option.

* If sending a flattened/locked file, such as a PDE, be
aware that any changes are subject to additional
production costs.

* We accept files created using Adobe InDesign,
Illustrator and Photoshop as well as QuarkXPress.
When submitting a QuarkXPress document please also
include a “press ready” PDF. Corel, Microsoft Office
or Publisher documents are not accepted. Include all
fonts (screen & printer) and graphic files used in layouts.

* All graphics must be saved as CMYK. Acceptable
graphic file formats are EPS, TIFF or PDEF. Flatten all
layered Photoshop files and outline fonts on Illustrator
files. Do not compress with LZW encoding.

* Cross platform CD-R/DVD are the only acceptable

media formats.
MECHANICAL GUIDELINES

* Publications print at 150 Ipi. Raster image resolution
should be a minimum 300 dpi. Linework should be set
to a minimum of 1200 dpi.

* Full page bleed 8.375" x 10.8125"; full page spread
16.75" x 10.8125". Pull all bleeds, a minimum
of 1/8” (.125) further than the trim size. Fractional ads
cannot bleed.

* TAC (Total Area Coverage) not to exceed 300%.

* Unless special ordering an additional color, all spot or
Pantone specified colors should be converted to process

(CMYK) color.

SPECIFICATIONS

REQUIRED PROOFS

A contract color proof is required with every ad. If acceptable
proof is not provided, color consistency will not be guaran-
teed. Acceptable contract proofs include Kodak Approvals,
FUJI Pictro or Veris, Epson Stylus Pro or Matchprint
Digital Proof. For a list of addtional SWOP certified proofs

please visit www.swop.org.

Files that do not follow these guidelines will be returned
for correction. No exceptions.

SHIP MATERIALS TO:

TECHNICAL QUESTIONS

SPECIFICATIONS

Trim Size: 8.25" x 10.75"
Bleed Size: 8.5"x 11"
Live Area: 7.25" x 9.75"

(Bleeds are accepted on full-page ads only.)

PRODUCTION CHARGES

Typesetting and Design: $200/hour
Retouching: $200/hour
Additions/Corrections after Due Date: $50/charge

INSERTS/BIND-INS

Advertising inserts and special bind-ins are accepted
pending approval. Please contact your sales representative.
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2008 ADVERTISING CONTRACT

ADVERTISER INFORMATION AGENCY INFORMATION
COMPANY/ORGANIZATION: AGENCY:

ADDRESS: ADDRESS:

CITY/STATE/ZIP: CITY/STATE/ZIP:

CLIENT CONTACT: AGENCY CONTACT:

coNTACT PHONE:[ | wax:] |___ |coNTACTPHONE:| |__ Faxi |
E-MAIL: E-MAIL:

APRIL 2008

Close Date: 2/7 [1B&W [ 4-Color Net Cost: $
Material Due: 2/21 [JVert. [ Horiz.
Ad Size: [J Square

ACCOUNT REPRESENTATIVE/DATE

BILL TO: [] AGENCY [ ] CLIENT DIRECT

Additional Production Charges: $ NOTES:

Contract Total: $

PLEASE SHIP MATERIALS TO:

Michigan Wine Country Magazine

PRINT NAME!:

SIGNATURE/DATE:

A Finance Service Charge of 1.5% per month will be charged to all invoice amounts not paid within 30 days from the invoice date.
No advertising cancellations will be accepted after the published ad close date. Any materials submitted that do not conform to material
specifications are subject to additional charges. Advertiser agree to all terms and conditions as stated on digital/specifications page.
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