
G REEN EXPECTATIONS OF A  
CHA NG ING MA RKET PLACE 

Sustainable Product Standards 

D A V I D  R I N A R D  
S T E E L C A S E  I N C .   



Where Do We Begin?  
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A Brief Primer 

 Standard – A set of agreed-upon characteristics or 
qualities that describes features of a product, 
process, or service.   
 Includes the methods of evaluating whether products and 

services comply with a standard – known as a conformity 
assessment.   

Reference www.wikipedia.org 



Don’t Confuse Standards with Labels or Certification 

 Label – a claim about the qualities of a product, may be 
a certification mark.  Claims can be made by the 
manufacturer (first party), as assessor or lab (second 
party) or by an independent organization (third party).   
 Not all claims are tied to standards. 

 Certification – a means of providing assurance that a 
product complies with specified standards.  Usually 
based on a conformity assessment which may include 
product testing, audits, or other investigation.   
 Not all certifying bodies are accredited. 
 First / Second / and Third Party applies here too   



All Standards Are Not Created Equal 

 
 Voluntary or Regulatory (legally driven) 
 Single Attribute vs. Multi-Attribute 
 Product off gassing 
 Product, Process & Practice 
 Energy 

 Private Label or Public Standard?   
 Who is behind the standard and what is their 

agenda?  



Insuring Credibility 

 ANSI, the American National Standards Institute, 
oversees the development of voluntary consensus 
standards in the U.S. and accredits standards 
developing organizations on five attributes: 
 Openness – All can participate 
 Balance – All stakeholders represented 
 Due Process – Procedures are public 
 Consensus – All or most agree 
 Right to Appeal – For those who feel due process not followed 

 ISO, International Standards Organization 
 BSI, British Standards Institution  

 



What Else Do I Need To Know? 

 Federal Trade Commission Environmental 
Marketing Claims – Federal Trade Act Section 5 Part 
260.1 
 From Consumer Perspective 
 Substantiation 
 Specificity 

 Environmental Protection Agency Environmentally 
Preferred Purchasing Regulations and Definitions 

 FTC – Ramping Up Enforcement  of Green Claims 
 



Why Have An Industry Standard?  

 Insure greater applicability to your industry / 
products 

 Meet needs for your industry  
 Better serve your customers / users / specifiers 
 Potentially greater credibility 
 Control your destiny 
 Drive improvements  

 
 



Why to NOT Have An Industry Standard?  

 Cost and effort to develop and maintain  
 If someone has already done a good job creating one 
 If you aren’t going to take the steps to make and keep 

it credible 
 Do you have the expertise to create a credible 

standard  
 



BIFMA e3 Standard  



What Have We Experienced? 

 Increased sales? 
 Command higher price?  
 Operational improvements? 
 Supply chain improvements? 
 Other?   
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