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Who is Surfrider? 
Our Mission 

Dedicated to the protection 
and enjoyment of the 
world’s ocean, waves and 
beaches through a powerful 
activist network 

Our Vision 
Protect 100% of the coast 



Who is surfrider 
(really)? The Surfrider Foundation is the largest network of 

volunteer coastal defenders in the US,  
supported at the regional and national levels with 

policy, legal & science experts 



What We 
Do 

SECURE 
BEACH  

ACCESS 

Preserve our 
COASTs 

Prevent 
PLASTIC 

POLLUTION 

Protect the 
OCEAN 

ENSURE 
CLEAN 
WATER 



Our network 

Regions 10 84  50 CHAPTERS ACADEMIC 
CLUBS 



Recreational use 
studies:  

how we got involved • Existing Surfrider chapter presence and involvement in community-based coastal 
issues 

• Regional staffing model established in PNW and expanding nationwide, 
increasing our involvement in policy issues 

• State and Regional Ocean Planning Processes 
• Oregon – Territorial Sea Planning 
• Washington – Marine Spatial Planning 
• Mid-Atlantic – Regional Ocean Planning 
• Northeast – Regional Ocean Planning 



Recreational use 
studies: 

Why we got involved • Ensure recreational uses are properly 
represented and valued when planning 
ocean uses 

• Provide on-the-ground link to recreational 
users 

• Opportunity for outreach 
• Funding* 

*My connection to the process 



Process 
PURPOSE 
• To collect geospatial information on 

recreational use  

• To estimate numbers of recreational users 

• To estimate the economic impacts of 
recreational ocean use 



PROCESS 
ENGAGE 
• Opt-in: Surfrider’s primary role – utilize chapter 

and member network to reach users & encourage 
responses 

• Events: Staff & volunteers captured responses at 
events held on/near the beach 

• Representative Sample/Panel: Mostly partner-
driven 



Process 
FORMAT 
• Online survey 

• All print and other 
materials guide users to 
survey URL 

 



PROCESS 
OUTREACH 
• In-person and online outreach 
• Chapter and Surfrider HQ 

Facebook, Twitter, etc. 
• 218 gatekeepers sharing it 

online, in newsletters, in 
stores, etc. 

• Numerous outreach events 
• POS displays & brochures for 

businesses 



partners 
• Partners for tech needs (online survey setup, data collection and 

transfer) – POINT97, Natural Equity 
• Partners for certain user groups: SCUBA divers, boaters, marine 

events, etc. – SeaPlan, EcoTrust, The Nature Conservancy 
• State agencies, Federal agencies & staff (e.g., OCNMS), Marine 

Resources Committees (WA), recreational stakeholders, 
academia (Monmouth Univ) 

• Funders – State agencies (WA), Regional planning bodies 
(NROP, MARCO), private foundations (Moore Foundation, 
Packard Foundation) 



Results 
Sample from Oregon 

Per person average expenditure  

Lodging $30.39 

Food & beverages, restaurant, bar  $19.79  

Food & beverages from a store  $15.32 

Souvenirs  $6.34 

Museum, aquarium, etc $1.90 

Sundries 
 $1.17  

Other $12.81 

Total Average Expenditure Per Trip $87.72  

# Annual Trips per Person 6.8 



Results Sample from Washington 



Results 
• Data locations, portals and reports: 

• http://www.surfrider.org/pages/6230 
• http://portal.midatlanticocean.org/planner 
• https://fortress.wa.gov/dnr/managementgis/msp/default.asp

x (Washington)  
• http://staging.northeastoceandata.org/data-

explorer/?recreation (Northeast) 
• http://www.oregonocean.info/index.php/home/downloads?t

ask=doc_download&gid=824 (Oregon) 

 

http://www.surfrider.org/pages/6230
http://portal.midatlanticocean.org/planner
https://fortress.wa.gov/dnr/managementgis/msp/default.aspx
https://fortress.wa.gov/dnr/managementgis/msp/default.aspx
http://staging.northeastoceandata.org/data-explorer/?recreation
http://staging.northeastoceandata.org/data-explorer/?recreation


Gratuitous beach pic 



Questions? 



Lori Booth 
lbooth@surfrider.org  
 

Thank 
you! 

mailto:lbooth@surfrider.org
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