
M A R K E T I N G  C O N S I D E R A T I O N S  
F O R  Y O U R  W A T E R  T R A I L  

W E S T  M I C H I G A N  E N V I R O N M E N T A L  A C T I O N  C O U N C I L  



W H O  I S  W M E A C ?  
 
I N F O R M I N G ,  E N G A G I N G  A N D  N U R T U R I N G  A N  I N C L U S I V E  
C O M M U N I T Y ,  A C T I N G  T O G E T H E R  T O  P R O T E C T  N A T U R A L  
R E S O U R C E S ,  M I T I G A T E  C L I M A T E  C H A N G E  A N D  B U I L D  A  
R E S I L I E N T  W E S T  M I C H I G A N  

Protecting Water Resources 

Non-Profit 501c3 

West Michigan’s voice for environmental 
protection since 1968 

 



W H Y  W A T E R  T R A I L S ?  



W H A T  I S  A  W A T E R  T R A I L ?  



W A T E R  T R A I L S  

Designated routes on a waterway, 
specifically designed, implemented, and 
managed to foster educational and 
recreational experiences for non-
motorized watercraft 



WEST MICHIGAN WATER TRAIL  
LAKE MICHIGAN WATER TRAIL – BENTON HARBOR TO LUDINGTON 



LUDINGTON 
WHITEHALL/MONTAGUE 

MUSKEGON 
GRAND HAVEN 

HOLLAND 
SAUGATUCK/DOUGLAS 

SOUTH HAVEN 
BENTON HARBOR/ST. JOSEPH 



 

 
 

 
 

 

PUBLIC OUTREACH 

BEST PRACTICES 

MARKET ANALYSIS 

STUDY FINDINGS 

FEEDBACK 



MARKET ANALYSIS 

Region is incredibly 
diverse in ecology, 

demographics, water 
use, and climate 

conditions. 



MARKET ANALYSIS 

Natural Resources: Dunes, 
Forests, Swamps, Marshes, 

Grasslands.  

Land Use: Farming, Beaches, 
wetlands, and urban areas.  

Climatic: Great Lakes 
stabilize the dynamic climate 

of the region.  
 

Coastal Water Conditions 
vary greatly - from calm 

beach areas to white cap 
environments.  



READY FOR MARKET ANALYSIS 



READY FOR MARKET ANALYSIS 



READY FOR MARKET ANALYSIS 



READY FOR MARKET ANALYSIS 



L O W E R  G R A N D  R I V E R  W A T E R  T R A I L  
A S S E S S M E N T  A N D  I M P R O V E M E N T  

P L A N  F O R  O T T A W A  C O U N T Y  



G R A N D  R I V E R  
H E R I T A G E  W A T E R  
T R A I L  



R E S E A R C H  &  D A T A  C O L L E C T I O N  

• Research 

• Public Meetings 

• Survey 

• Experienced the Water Trail 

 
  



M A R K E T I N G  B E S T  P R A C T I C E S  

• Market Saturation 
• Collaborative promotion 
• Earned media 
• Convention and Visitor Bureaus 
• Social media 

• Create waterproof guide book 

• Events 

 



• Website Improvements 
• More information 
• More accessibility 
• More interactive 

• Improved signage 
• Visible from waterway 
• Mile markers/wayfinding 
• More information 

• Provide experience and skill-level information 

 



• Community Education 
• Water quality issues and stormwater runoff 
• Water trail information 
• Water safety and river etiquette 
• Property rights 

• Branding and messaging 
• Water trails are the best way to explore 

Michigan’s natural beauty 
• A water trail is just that – made up of 1 or 

more waterways 
• Grand River Water Trail goes to Lake 

Michigan 
• Water trails are for everyone 

 



• Develop and maintain partnerships 
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