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Introduction to IBM Digital Analytics™ at Michigan.gov

Table of Contents

L@ T T TSR RTR 3
ACCESSING DIgital ANAIYEICS ...oveeiiiieiicce e te e sre e reeaeere e reens 3
SYSIEM REGUITEMENTS ...ttt bbb bbbt e ettt b bt 3
Y LTI o= OSSPSR 3
TOP NAVIGALION ...ttt b bbb bttt et e b et b sb ekt b e et e e e e nnes 4

20 o 0] 11 TSR 4
N [ 1] 1 SR USTSPROSUR 4
[ =] o PSSR 4
Feedback & SUPPOIT IMEBINUS ..ottt bbbt 4
0o [0 1| S PR SU PP SUPRUPRPPPN 4
WOrk Area/M\WOrkDOOK PANE ......c.ooiiiiiiiiie ettt ne e 5
LTt INAVIGATION ..ot e e et e b et e e e e s te e beenaesseesreenaesneesteeneeaneenreas 5
D] ] o To = Vo SRS 6
T 010 TSP PUPRTPRPPPN 7
WVOTKDOOKS. ...ttt e r et e e ne e be et eese e s b e e beeneesbeenteeneenreenseeneennen 7
1Y F= T T T TSP RUPRTPRPPPN 7
LT T[N 1V OSSP 8

E-MICHIGAN SPECITICS ... et e s e s te e e e e re e s teenteereesreennennes 9
BaSIC REQUITEMENTS ...ttt bbb bbbttt e bbb bbbt nes 9
What YOU Can SE8 aNA WRY ......cuiiiiiiiie ettt sttt e e e e te e e neenne e 9
ASSets — FINAING NUMDBEE OF VIBWS.........coviiiiiie ettt ane s 9

Exercise: Navigate to Default Report by Content Category........cccooviiiiriiinieieese e, 10

Exercise: Changing Default Report to CuStom REPOI..........cccciiiiiiieie e 12

EXErCiSe: REPOI OPTIONS ... .cuviiitiitiitiiiieiiee ettt bbbt bbbt bbb e et nens 15
Changing the At ........c..oiiei et e st e s e e reeaeeneesteebesneenre s 15
AddINg OF FEMOVING 8 METTIC....e.viiteitiitietieie ettt ettt bbbt 17
F N o] 0] VA 1] (=] SRS 18
Compare one time Period 10 ANOTNET ..o e 21
Exercise: Setting up AUtOMALIC @MAI] ..........c.coiiiiiicie e 22
EXErCiSe: USING LIVEVIBW .....ouiiiiiiiiiiiiicieieie ettt bbbt 24
Request the HelpDesk to install this package -> APP_CoremetricsPIugin.........cccccevevieveiiiciviennenn, 24

Coremetrics_Training_V01lc.doc  Revised: October 17, 2013 Page 2 of 28



Introduction to IBM Digital Analytics™ at Michigan.gov

Digital Analytics (DA) is the statistical package that is used to analyze the traffic on the
Michigan.gov portal. This introduction is meant to get you started. It is not meant to be a
comprehensive guide. The manual is available on-line at the Digital Analytics Web site.

Overview

Accessing Digital Analytics

To access Digital Analytics, open a browser and go to the following URL:
https://welcome.coremetrics.com/

The login credentials for class are:
Client ID: 90259631

Logon: (ask Instructor)

Password: (ask Instructor)

Permanent logins will be provided by eMichigan or the Instructor. Or, please contact your site
administrator to request login credentials. Also, the first time you login at your desktop, click

the “Remember Client ID and User Name” checkbox.

System Requirements

All Digital Analytics users should maintain:
e Flash v10 -- http://get.adobe.com/flashplayer/
e Browser: Internet Explorer (v7 and v8), Firefox (v2 through 3.5)
e RAM: 1G+

After you have logged on the first time, you will see the Welcome screen.
Bre metrics T eyl eMichigan - michigan.gov | @ Coremetrics Analytics v —a q e e l_{ ':' = ,1
Q) Workbook: Default Actions
Dashboards Actions ¥
Standard Dashboards
Commerce Overview Welcome to Coremetrics Analytics
Conten il Pick the report you want to view from the left pane or
Design Overview get started using one of the resources below
Key Performance Indicators
Marketing Overview p N -
Take the Product Tour Continuous Optimization
7 - .
U U G
bl
o e (it Aty
g VoG
o O
= D S
L syrene [EEEARE- N U
Get Started Resources
Users Guide
+ Support Center
% - Case Studies .
W 'aps
Reports Actions ¥ {m Blog l "
Workbooks Actions ¥ - V)
Manage Most Popular Reports
Best Practices and Guidance

Guide Me a

Messages (1) | 90259631 | About | Copyright® 2010 Coremetrics. Allrights reserved.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Top Navigation
The navigation bar at the top of CA’s pages gives you quick access to the various user
support functions.

o (7]

My Profile

A dropdown menu that allows you to edit your account and edit the default view of
available reports. My Reports turns on/off which reports to display on login to reduce
the clutter in the Left Navigation pane. My Preferences allows you set which report on
login and number of rows, etc.

Admin

Edits your account. It should launch a new window. You can change your name, title,
department, password etc. Make sure to click the ‘Save’ button and then close the
window. You cannot change your username.

My Account

Name* User Name*
Teacherd1 Teacherd1

Title Passwor d*

Department Confirm Password®

e-Michigan
Phone Passwor d Last Changed

1/20f2011
Email*

estillj@michigan.gov

Grant Login Access by clicking one or more checkboxes below and assigning = user group

Search | Search
eard qQ All | v ]

Access Client ID Client Hame User Group

Y 90259631 eMichigan - michigan.gov Report Manager

Help
A quick link to the Digital Analytics PDF user guides.

Feedback & Support Menus

Please contact your site administrator who may contact e-Michigan for support. These
menus should only be utilized by e-Michigan staff.

Logout
Takes you back to the login screen.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Work Area/Workbook Pane

This area contains all the action. Depending on what you select in the Left Navigation area,
you will see your Dashboards or Reports.

Workbook: Default

Welcome to Coremetrics Analytics

Pick the report you want to view from the left pane or
get started using one of the resources below.

Actions ¥

Downlosd the Coremetrics Analytics 2010
User Guide to walk you through
dashboards, reports, workbooks,
mansgement options, best practicss,
troubleshooting and more.
Download Our User Guide>

Most Popular Reports

Best Practices and Guidance

+ Support Center
* Case Studies

* White Papers

* Webinars

* Conferences

+ Coremetrics Blog

A

a R 4 N
& o 5 |
Take the Product Tour Continuous Optimization ’
: e e T
fl '-g- L S
Onine Search  Wnteligent Ofer  LVEmal AgTarget
g 9 W9 G
- XK
o
S u = s = e
I st e ot B
\ k. = .
N N
Get Started Resources
Users Guide

Left Navigation
The left navigation column gives you access to the dashboards, reports and other data tools.

Find Dashboard

Dashboards

Design Overvi

Reports
Workbooks

Manage

. Actions ¥
Standard Dashboards
Commerce Overview

Content Overview

ew

Key Performance Indicators

Marketing Overview

. Actions ¥

. Actions +

Guide Me ]

Messages (1) | 90259631 | About | Copyright ® 2010 Coremetrics. All rights reserved.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Dashboards

Dashboards provide you with a snapshot overview of Michigan.gov. Key performance
indicators, real time metrics, benchmarks, funnels, top performers, and much more
can be combined into a single view. You start with the default group, but can
customize as needed.

Workbook: Default Actions ¥
Dashboard: Content Overview * |
Content Overview 9 Comments
o | g - | & | & | 9
Key Performance Indicators Top Pages
Last 31 Days Ending 1/19/2011 Yesterday | 11192011
Yesterday | Lowr Page Hame Page Views - Sales
Page Views 3 — 280 |6 ONR 12 30.00
(Wl S AW
S0OM - STATE OF MICHIGAM 10 30.00
Page Views I n -,-JIUI.'; oy 282 | 117 DLEG - MI DEP...MIC GROWTH ] 50.00
Session MDOT - TITLEASSET_TEST 2 s0.00
Bounce Rate ' “.,p-]._.,\.-";_ 38.24% | 0.00% CORRECTIONS 4 50,00
MCS5C - COMMISSIONERS & 20,00
Mverage Time , | o2:56 | o0:22 MOCH 4 50.00
[N S o
Per Page AG - FOIA | OMA. 3 $0.00
New Visitor %6, I,?_I:‘\.'C \w 26.67% | 0.00% CGI - GENERAL .. FFICE PLATS 3 50.00
MSP - 2004 UN...RIME REFPORT 3 20,00
Page View Trend Bounce Rate Trend
Last 31 Days Ending 1/19/2011 Page Views Last 31 Days Ending 1/19/2011 Bounce Rate
1.00K S0%
80%
0.75K 70%
60%
S50%
0.50K
40%
20%%
0.25K 20%
10%
u} 0og
26 Jan 9 16 26 Jan 9 16
Date Date
Page Views = = = Prior Year Bounce Rate = = = Prior Year
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Introduction to IBM Digital Analytics™ at Michigan.gov

Reports

Reports contain your site metrics, visitor demographics, visitor paths, system profiles,
etc. You can just use the generic reports provided or create and save custom reports.
These reports can be marked private or shared with the group.

X Dashboard: Content Overview x | Page Categories | By Page * |
Page Categories | By Page -, Report v g Comments | ReportOptions
Period A 1/19/2011 BoE | U
I:I ﬁ Segment: All Visitors L H Vi \_/" ]
* Chart
Legend
'l 3 ,j_) v Metric:| Page Views | v ]
| x i DNR / -
® |'_“| SOM - STATE OF MICHIGAN [ COR
n —
H %| | DLEG- MI DEPARTMENT OF LAEO
i x [ | MDOT - TITLEASSET_TEST / /MDO
(=] » :
& [7‘ x L| CORRECTIONS / /CORRECTIONS/
DLEG - MI DEPART...ONOMIC GROWTH CORRECTIONS
SOM - STATE OF MICHIGAM MDOT - TITLEASSET_TEST
| a| i |
 Table
Find in Table q, 9
= X ¥! Page
Page Name Content Categol
< 2 Views |
B =+ v one
Iz‘ w| SOM- STATE OF MICHIGAN COREMETRICS - MISCELLANECUS
[¥] w | DLEG - M| DEFARTMENT OF LABOR & ECONOMIC GROWTH /DLEG
Izl w | MDOT - TITLEASSET_TEST IMDOT/SPOTLIGHT/TITLEASSET_TEST
E w | CORRECTIONS MCORRECTIONSM 1807 7-118-1435— 00 HTML
O ¥ | MCSC - COMMISSIONERS /MCSC/ABOUT/COMMISSIONERS
| w | MDCH /MDCH/0 16807 7-132-2940_3184— 00.HTML
| Pl [T ] | .
4] [ ] | -
Workbooks

Workbooks allow you to group various reports together. Each workbook can have ten
tabs (reports).

Manage

The Manage tab allows you to schedule reports that can be emailed to you, create
alerts, manage programmatic access APIs (unused), marketing channels (unused),
how to use the Excel download API, access links to the CA Mobile Apps, and
download CA browser plugins.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Guide Me

This is a context sensitive “Help” menu. Depending on whether you have a
Dashboard, Report, or Workbook open, it will pop up a help and best practices guide.

1: Purpose | Action
2 AI"IEWSIS | What actions are commonly taken as a result of this report? =
3 Creati Thea Page Categories report is commonly used to identify a2 website's underperforming pages of entry and
S uncover opportunities to enhance landing-page effectiveness.
. = You can identify the top ten pages of entry, noting average time-on-page and bounce rate for each.
4: Action
5- Use Cases | Page Categories | By Page o Comm
6: Resources | Period A 3/7 /2010 BBE | Oreried s N
ey —— =)
* Cliat =
RN D e SelectMetric | Entry Page Views [l
270
240
210
290
» 150
aa ¥
£ gg (-
&0
0 —_—
o I I i . .
COREMETRICS HOME DAGE  BW 1 WBR SUR...[VALZSUCCESS CM GALLERY LOAD TELOG HOME PAGE
BUSINESS WEEK MICRO SITE INDUSTRY REPORT 108 DETAIL WHITE PARERS
* Tabl2
Fird in Tasls o @
5 5 - - -
Page Harme Content Cateqory L 3 Average Time On Page Boun
User Guide | = COREMETRICS HOME PASE HOME me L
= BUSINESS WEEK MICRO $ITE EW MICRO SITE b 00T
GlDSSEW of Terms | = EW 1 WER SURVIVALZSINCESS W MICRO SITE n L]
Guide Me Best Practices | = INDUSTRY REPORT SOLUTIONS 17 0e2a hd
l Close
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Introduction to IBM Digital Analytics™ at Michigan.gov

e-Michigan Specifics

Basic Requirements

Digital Analytics supports Internet Explorer (versions 7&8) and Firefox (version 3 or higher)
browsers and requires Adobe Flash 10 or greater. At this time, Digital Analytics does not
certify using Google Chrome. The tab browsing within Explorer 7 is designed such that the
browser will use the same session. Should you use the different tabs for a Digital Analytics
session, closing one tab will effectively end your session and you could be timed out of the
remaining tab reports.

What You Can See and Why

Content in the Michigan.gov web site is set up in Site Categories. These site categories
loosely translate to Content Categories in Digital Analytics. When working with a report, you
can filter on Categories/Site Areas. Your agency can be broken up into different categories or
consolidated into one category. E-Michigan will help you determine how your agency is
categorized and will recommend reporting strategies.

Assets — Finding Number of Views

Digital Analytics handles finding view counts on files quite differently than SurfAid. You can
now go directly to the page that hosts the file and view click counts and request automated
emails be generated. You no longer need to have a special category created by e-Michigan.
To do this, you need to download and install Digital Analytics Tools and utilize LIVEview.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Exercise: Navigate to Default Report by Content Category
Click Reports and then click on Content.

. o ™ i 7 ™
Core metrics | Analytics Core metrics | Analytics

_ Find Dashboard By _Find Report
Dashboards . Actions = Dashboards
Standard Dashboards Reports

Commerce Overview Site Metrics

Content Overview + Top Line Metrics
Design Overview

Key Performance Indicators

Marketing Overview

Insights
Products
Events
Content
Paths

Demographics

4 Sy=tem
Reports . Actions ¥ Custom Reports
"
Workbooks . Achons + Workbooks
Manage Manage

Guide Me [~ ]
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Introduction to IBM Digital Analytics™ at Michigan.gov

In Content, expand Page Categories and then expand By Page (If the plus sign doesn’t

appear, just click on the words.)

Content
+ Page Categories
Forms ¥
Top Pages

LIWEview Click Ow.~rlay
Entry Pages

Exit Pages

Error Pages

Paths

ST
i ——

Content
. Fage Categories
v Ccategory
‘4" By Page
H—Mﬁ'
Test - S0...red view 5.
La=t Mont...e Views

Once “By Page” is expanded, Digital Analytics should be displaying a “Default View” report
similar to the one below. If not, just click on Default View. The chart will not have the same
data as this screen capture, but there will be a bar graph with a table of data below it.

eMichigan - michigan.gov ~ | Digital Analytics » & Myprofie | Admin | ? Help|  Feedback | @ Support | & Logout

= Analytics Welcome, estillj
[a] Workbook: MonthlyChargeBack040-049 = Actions ¥
Dashboards Actions w || Page Categories | By Page™ % | Recently Used ~
\ .
Reports Actions = || Page Categories | By Page < Report v @i Commenis | ReportOptions
\ ’
Site Metrics Period A| 3/3/2013 -.E [] pericd B
insights A [Bseament: Alvistors v Y H | & || & | =
Marketing
Products * Chart
Legend
Events .| 3 &) A~ Metric: | Page Views [~ ge
Content 105K x . 811:/LOTTERY / LOTTERY
= Page Categories ﬂ. x |_h\ 26847:/S0M / STATE OF MICHIGAN
By Category Y x| | 811:/MOBI/LOTTERY / 811:/MOBI/L
= By Page = p—
) 2 x [ | REDIRECT:/MIBRIDGES [ REDIRECT:
Default View - ¥ i
e —y & M Q 1583:/50S [ MICHIGAN SECRETARY
= o ————
GOV MiPlaces =
DMB OCO & ‘ J
AllORS Weekly i —_— e
GOV MiD.hboard 211:/LOTTERY 26847:/50M B11:/M...TTERY REDIRE...IDGES 1583:/505
MiParen..ources [ . 1L [ ] ¥
MRNT

This screen shows the Page Views of the whole Michigan.gov portal. From here you can
narrow it down by Category. The next exercise will illustrate how to find your agency.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Exercise: Changing Default Report to Custom Report

To give yourself more working room, click on the triangle or the word “Chart.” This will
minimize the chart so that you can view more of the table data.

v Chart - ¢ —
d & &~
30

Click the dropdown arrow above the column of check boxes.

¥ Table
Find in Table el 7 ]
FO™ hd 4 i v i 4 o 4 v ) .
Content Category Page Hame Page Views §§ Sessions Orders | Session Sales Bounce Rate Page Views ! Session
B = owe - 28 3 0.00% 50.00 33.33% 8.67
lz‘ + MO CATEGOD... ASSIGNED - 18 4 0.00% 20.00 50.00% 4.50
#  MCOLES - 8 1 0.00% 50.00 0.00% 8.00

Click on Deselect All

4]

By Category I
Default View
%2 Shew onhr splected rows
(0] Deselect All
(3] Seieul Tup 2
[10] Select Top 10
20 Select Top 20

5y Copy Data Table

5y Copy Selected Rows

Use the search box to find your agency

* Chart

—
v Tobie

Find in Table Q a

v v
Content Category Page

+ DMR -
+ N CATEGO... ASSIGNED -

+ MCCOLES =

RN
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Introduction to IBM Digital Analytics™ at Michigan.gov

Click the check box next to your agency

* Chart
* Table
meoles Q (7]
v v
Content Category Pat

- B & mcoles -

Click the drop down window again and select Show Only Selected Rows. You can expand
the Chart by clicking on the words and it will only display your agency.

=

Alimm

Default Viey:
= Show only selected rows |
(0] Deselect Al
5] Select Top 5
10/ Select Top 10
20/ Select Top 20
Copy Data Table
Copy Selected Rows

By Category ‘
1

(il g

From there, expand the plus sign and all other plus signs

Displayed will be all the data for your agency based on the date selected.

Workbook: Page Views by Week * Actions ¥
a
Period A| 2/6/2011 "@ l
F‘\ E\ Segment: All Visitors v E i (. | \_/‘ i~
¥ Chart
] Legend
|l Metric:| Page Views | ¥ L
6 M . MCOLES / -
5 « [ | MCOLES / MCOLES - MCOLES SITE
2 a4
2
=3
@ 3 B
7 2 5
o
: [
a
MCOLES MCOLES
¥ Table
mcoles Q 7]
-
A A A A A A A A i A
Content Category Page Name F.'age LS Sessions Orde_rs i Sales Hotace Lage \l’l_ews g
Views Session Rate Session
B = MCOLES - [:] 1 0.00% 50.00 0.00% 6.00
| ¥ MCOLES MCOLES - MCOLES SITE 1 1 0.00% 50.00 1.00
-

4 [ »
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Introduction to IBM Digital Analytics™ at Michigan.gov

From here, you can save the report view. It will save to the Content by Page Categories by
Category navigation area.

B e || O =
[_5 awve Wiew

Delete a report — Click on Actions in the Reports header. It will bring up a menu allowing you
to choose which report to delete.

Perii

Reports . Actions = I = "a %
Site Metrics | Delete Report ‘lr"iEVIi | :
Insights - - v Cha
Products ,I
Events 5
Content 5

- Page Categories 4
- By Category

Default View

3

2

Side Note: You can change the column size. Unfortunately, when you refresh the window, the
columns return to default width.

Coremetrics_Training_V01lc.doc  Revised: October 17, 2013 Page 14 of 28



Introduction to IBM Digital Analytics™ at Michigan.gov

Exercise: Report Options

Changing the date

Period A [ Custom 3/4/2011 - 3/9/2011 [ iy
p= ;F\ Segment: All Visitors *

By clicking on the down arrow, you get a list of recently used dates and preset date ranges.
Page Categories | By Cateqory

Period A Custom 2/4/2011 - 27072011 % B
p= _ﬁ; Se{ Custom 2/4/2011 - 3/9/2011

» Chart 3/e/z011

2/6/2011 - 3/6/2011

¥ Table
— 3/7/2011
Find in Table 2/9/2011
| |77 r_
Yeastarday
Last Weealk —
M ® Ul ot Month -
|:| + oH Last Quarter
I:l - TE Last Year
D + Ml This wWeal
|:| ¥ =g This Month

By clicking the calendar icon:

Period A Custom 3/4/2011-3/9/2011 [ [ ‘
p= ;‘G‘F. Segment: All Visitors -

You will open the Report Options screen where you can select a custom date range.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Report Options

Calendar | Metrics | Filters | Segments | Comparison Settings |

Period A: Fiscal Calendar [] comparison Period B

Selected Dates
Start Date End Date
03/04/2011 03/09/2011

Last Processex d 3/10/11 10:46:19 AM EST

() Preset Dates

Custom 3/4/...-3/9/2011 [

() Recently Used [+]

O Day [ |

Start Data:

() Fiscal Week
=~ Friday, Mar 4, 2011

() Fiscal Month End Date:

~ Wednesday, Mar 9. “ull
(O Fiscal Quarter v =

() Fiscal Year

(&) Custom Dates

‘ Available Dates: Jun 25, 2009-Mar 9, 2011 J

Apply

Cancel

Use the calendar Icons to select the dates.

Start Date:

Friday, Mar 4, 2011 By —
End Date:
Wednesday, Mar 9, 2011 E

R

| Awvailable Dates: Jun 25, Z009-Mar 9, 2011 J

Fiscal Calendar

March v 2011 v (3

Su Mo Tu WeTh Fr Sa

8 7 & 5 N

Mar7, 2011

Available Dates: Jun 25, 20059-Mar 9, 2011

Set start date Cancel

Click the ‘Set Start Date’ or ‘Set End Date’ buttons as needed then click the ‘Apply’ button at

the bottom of the Report Options screen.

You may get a message that says ‘Please wait.” With a little patience, your report will

generate shortly.

Please wait

Refresh

Your custom date range has been quewed for processing.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Adding or removing a metric

Click the ‘Report Options’ menu.

v Top Line Metrice x  Top Line Metrics - John's View* x Time Zones x Page Categories | By Category * *

L L L

" T
Page Categories | By Category . Report v g Comments .r," Re@ﬂ Option \

Period A | Custem 3/4/2011-3/7/2011 | FfF | []
- -ﬁu Segment: All Visitors - IIZI ais g \} =

And you will get the basic Report Options screen. Click on the ‘Metrics’ tab.

[ Report Options

Calendar i Metrics Filters \ Segments 1 Comparison Settings

Period A: Fisca varendar ] comparison Pe

The Metrics screen:

Report Options %
Calendar . Metrics 1 Filters 1 Segments 1 Comparison Settings
Sort By Create a Calculated Metric
All Metrics By
Drag and drop a Metric from the list on the left to
el add it to the display.

Available Metrics Selected Metrics
% of Total Entriez Same Session | % Page Views Same Session
% of Total Exits Same Session Sessionz Same Sesszion
% of Total Page Views Same Sesszion Orders / Session Same Session
% of Total Sessions Same Session |- Sales Same Sesszion
Average Order Value Same Sesszion : Bounce Rate Same Session
Average Shipping & Handling Same Sesszion == Page Views / Sezsion Same Session
Average Time On Page Same Session || | ==
Buying Ses=ions Same Session
Buying Ses=ions [ Session Same Session
Entry Page Views Same Session
Event Points Same Session
Event Points / Session Same Session
Events / Session Same Session [ |

Apply Cancel

Add and remove the different metrics as needed. ‘Sales’ and ‘Orders/Session’ are not useful
in the SOM context. Just move them back by clicking on them and clicking the left arrow on
the bottom. A very useful Metric to add is ‘Page URL’. (Needed if you want to Filter on it.)
Also, change the order by clicking on a metric on the right side and clicking the up or down
arrow to move them. This changes the column order they appear in on your table.

When finished moving the metrics around, you can go to the Calendar and change dates or
apply a Filter. Just remember to click ‘Apply’ when finished. The column headers of your
Table should now match the metrics you just changed.
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Introduction to IBM Digital Analytics™ at Michigan.gov

Apply afilter

In this example, we will apply a filter based on a URL. In order to do that, the report needs to
be changed to Content -> Page Categories -> By Page. Do this from your left navigator.

Workbook: Page Views by Week *

Dashboards Actions + ¥ pwrageCategories | Bywa,n— ry* x | PageC
Reports Actions w Page Categories | By Page
Site Metrics r
Period A Custom 3/4/2011-3/7/2011 |
Insights = & s .
= &R Segment:  All Visitors -
Products
Fuenis * Chart
Content v Table
= ‘E'E;; Categories Find in Table Q @
Bv Catego b
4 Page Hame
By Page
T B =¥ LOTTERY-LOTTERY
Test - 50...red view -, D w | LOTTERY - LOTTERY
Last Mont.e Views O f [] ¥| LOTTERY - LOTTERY
Full List [] # (¥ LOTTERY
Forms D w | LOTTERY - PAST WINNING NUMBERS
Top Pages D + v | LOTTERY - PRESS RELEASES / WINNERS

LIVEview Click Overlay
Entry Pages
Exit Pages

Error Pages

Click on Report Options to bring up the Options screen.

Report Options

Calendar Metrics Filters

\ \ 1 Segments Comparison Settings

L L
If 1%

+ Add condition using "OR"

+ Add condition using "AND"

Apply Cancel

Click the down arrow beside “Content Category’ to get a list of the Metrics you have available
for this report. If you do not see the one you want, click on ‘Selected Column & Metrics’ and
add it to the list. Once you have the list displayed, just click on the Metric you want to filter by.
In this case, it will be Page URL. Page Categories by Category doesn’t allow you to filter by
URL. Page Category by Page will.
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If
Content Category IEI i
Sort By
Selected Columns & Metrics By
-
Available Metrics
Content Category
Page Views Same Seszion
Se=zions Same Se=sion
Bounce Rate Same Session
Page Wiews / Seszion Same Se=sion
Page Url Same Seszion

Select ‘Contains’ from the next dropdown. Leave the default ‘A’ option.

Calendar 1 Metrics . Filters 1 Segments 1 Comparison Settings L
If X
Page Url Same Session  |¥ A By | Is ey | %)
Is =
+ Add condition using "OR" Is Mot ]
Is Null
+ Add condition using "AND" Is Mot Null ~
Starts With =
Does Not Start With
Ends With
Does Not End With -
Cnntaltés
Dioes t Contain L™

In the text box type something relevant to the URL. We are going to use ‘Lottery’ as an
example. When completed, your filter should look like the following screen shot.

If X ]
Page Url Same Session (v A 4y | Contains ' | lottery X1

+ Add condition using "OR"

Continue to apply filters as needed. The results in this example are also filtered by Page View
greater than 10,000. Also, you may click on the red/white ‘X’ to remove an unneeded filter.

Click ‘Apply’ and check out the results.
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Result of filtering by Page URL containing ‘Lottery’ and Page Views greater than 10,000:

Workbook: Page Views by Week ™

Error Pages

On-Site Search

On-Site Link Analysis
+ Real Estate

+ Site Promotions
+ Elements
Paths

Demographics
System
Custom Reports

Workbooks Actions ¥+

Manage

LY Actions ¥
Dashboards Actions + X Page Catt | By Category* * | Page C: | By Page* x|
Reports Actions v Page Categories | By Page - Report v g Comments I~ Report Options
site Metrics [ period A Custom 3/4/2011 - 3/7/2011 BROE ] O @ Filter Applied...
e . | # & Seament:  All Visitors v = | oA | & |
Products
Events » Chart
Content ~ Table
= Page Categories Find in Table Q @
By Category - Page Name - Content Category E Page = x Sessions — et Sales
= By Page Views Session
Default View B = ¥ LOTTERY - LOTTERY - 241,489 237,261 0.00% S0
Test - SO..red view |y O w| LOTTERY - LOTTERY LOTTERY 306,760 210,836 0.00% S0
Last Mont...e Views = D ¥ | LOTTERY - LOTTERY JLOTTERY/ 33,483 25,825 0.00% 80
Full List I:‘ + v/ LOTTERY - 43 957 35,992 0.00% 30
Forms O w| LOTTERY - PAST WINNING NUMBERS. /LOTTERY/DRAWINGRESULTS 17,740 13,584 0.00% s0
Top Pages D + |v| LOTTERY - PRESS RELEASES / WINNERS - 14,331 2,088 0.00% 30
LIVEview Click Overlay
Entry Pages
Exit Pages

rrrre— [ |

[
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Compare one time period to another

You can compare two different time periods to analyze trends. Do this by clicking on the
check box in “Period B”. Report Options will automatically open with Comparison Period B

active.

Period A Custom 2/4/2011-32/7/2011 "E | Iﬂi .
F-'», ﬁ\ Segment: All Visitors * J

S

Or, from inside Report Options, click Comparison Period B.

Report Options
Calendar | Metrics 1 Filters 1 Segments 1 Comparison Settings \
Period A: Fiscal Calendar E| Comparison Period B
Selected Dates Selected Dates
Start Date End Date Start Date End Date
03/04/2011 03/07/2011 03/11/2011 03/11/2011

Last Processed 3/10/11 11:43:22 AM EST

() Preset Dates Custom 2/4/... - 2/7/2011 gy () Preset Dates 2f11 /2011 | v
(_) Recently Used By (_) Recently Used Y
() Day | (&) Day G March hd 2011 ¥ >

i e Su Mo Tu WeTh Fr Sa
() Fiscal Week Start Date () Fiscal Week SuMfoTu WeTh o S

Friday, Mar 4, 2011 & s 2 3 4 5
() Fiscal Month End Date: () Fiscal Month 6 7 &8 9§ 10[4]12
(_) Fiscal Quarter Monday, Mar7, 2011 B () Fiscal Quarter
() Fiscal Year (_) Fiscal Year
(#) Custom Dates (_) Custom Dates
Available Dates: Jun 25, 200%-Mar 12, 201 ].J Available Dates: 06/25/2009-03/12/2011

Apply Cancel

From here, manipulate both dates as needed. Then, click Apply and view the results.

Workbook: Page Views by Week * Actions ¥
¥ Page Categories | By Page * » | Page Categories | By Category * = 1
Page Categories | By Page -, Report ¥ g Comments |/~ Report Options
Period A 2/6/2011 L | | Mpericde | 2/7/2011 EBE () Filter Applied...
|:‘- ﬁ Segment: All Visitors - |:‘- ﬁ Segment: All Visitors - H e | \} =]
» Chart
v Table
Find in Table Q, 9
v v v . ] ]
Content Page Views Sessions Orders | Session
Page Name =
atego
*° Tme™ 8 ¥ o W o5 ¥ o ¥ g T
. =||w| LOTTERY - LOTTERY = 128,748 50,49 92842 39,148 0.00% 0.00% 3
D w| LOTTERY - LOTTERY JLOTTERY 114,799 45,040 82,153 34 825 0.00% 0.00% 3
] w| LOTTERY - LOTTERY ILOTTERY! 12,478 5213 10,179 4174 0.00% 0.00% s
D + |w| LOTTERY - 16,286 7322 14,892 8,297 0.00% 0.00% 3
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Exercise: Setting up Automatic email

Digital Analytics has the ability to automatically send reports on a daily/weekly/monthly basis.
The report you use should have the time period set up as weekly or monthly.

Using the previous exercises, customize your report as needed. Then, click on the email icon.

i G el
AT Filter App! .

H w»ld S =

The Email Report View screen allows you to choose multiple ways to get the data to your
inbox.
¢ Report File Type: Native Excel format or CSV

e Frequency: Depends on date range of report.
e Turn on or off the comparison range
e File name
e Email Recipients, Title of email message, Message Body
| Email Report View X

Delivery Details .
Manage Emails

Freguency* Report File Type* *=required
Instantly & Only Once gy EXCEL iy
Note: This file type includes up to 65,535 rows.
Compare To

(_) Fixed Period | 2/20/2011-2/26/2011

(2) Do notinclude B Range
File Name*
90259631 Page_Categories_By_Category
HOTE: If the file size iz greater than 156 MB the recipient will receive a link from which to
retrieve the file.
Email Details
Recipients* (enter emails separated by commas)

estillj@michigan.gov
Subject®
902596321_Page Categories | By Category - Weekly
Message

Please find the attached report/dashboard view.

Save Cancel
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The frequency can be One time, Daily, Weekly, or Monthly. It can depend on the date ranges
you have set up for the report. Look at the two screen shots below. The left image has a date
range based on a week. The right image has date range based on a month. Notice the
Frequency options are different. Your report needs to have the right date range selected
before you click the email icon.

Email Report View Email Report View

Delivery Details Delivery Details
Frequency* Report File Type* Frequency* Report File Type*
Instantly & Only Once EXCEL Ly Instantly & Only Once EXCEL R
Instantly & Only O
In'_-'Ttar'ltlg.r & Only Dnc:E b to 65,535 rows. ns_ an ¥ o ncu\z o 65,535 rows.
Daily (Week to Date) Daily (Month to Date)
Weeally Weekly (Month to Date)
’ Monthly
() Fixed Period 272042011 - 2/26/2011 () Fixed Period 1/1f2011-1/31/2011
\=) Do notinclude B Range (=) Do notinclude B Range

The Manage Emails button will open a screen where you can see your automated emails.
You may:

e Manually run reports

¢ Make changes to the email addresses, file name, subject line.

e Delete Reports
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Exercise: Using LIVEview

In order to use LIVEview, Digital Analytics tools need to be installed. LIVEview is a browser
plugin. Once it is installed, you may need to quit & restart IE or even restart the computer

depending on the message.

Request the HelpDesk to install this package -> APP_CoremetricsPlugin

—
Dashboards _ Actions v
Reporis _ Actions ¥
Workbooks _ Actions ¥
Manage
Distribution
Marketing
Installations
Excel API
Mobile Apps
Tools Browser Plugin
.
Report Options
Guide Me
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Installation is a one-time thing. After installing and restarting the application, the LIVEview
tool is available from your browser’s tool menu. The first screen is from Firefox. The second
is from IE 8

In Firefox, you access LIVEview by clicking the “9-dot Icon” in the navigation bar. This will
open a left menu in your browser window. It will ask you to login if you haven'’t already.

T 0T
@ - c } |@| fod E https: /fwelcome. coremetrics. com/fanalyticswebapp fjsplogin.jsp?ap =Itok % 3Dh&yrbs

[5] Most visd 5] Lanetricoin= @ 154 wemAuthoring @) 156 wemAuthoring [ 129.33.82.145 () 129.33.82.156 | | Coremetrics Analytics

Coreme rics Tools *

are metrics ‘
CE el

Vielcome to Coremetrics 1

| | Coremetrics Analytics

-

2l
[bozsoeat \ Core metrics

{ An IBM Company
User Mame
|estill;
Password Welcome to Coremetrics
| Analytics™
| English (US) v

Special Disc
—get 30
Coremetrics So
Take social ROl to the

Learn

Remember Client ID and Use

Forgot Password or Locked Acco Client ID |‘30259631

% 2010 Coremetrics

User Name |estillj |

Password | |
Remember Client ID and User Mame

Pi'wacy Statement

| English (U3) v|

[ Login ]

Forgot Password or Locked Account?

50% OFF NEW COREMETRIC
Accelerate the customer journey |
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In Internet Explorer 8, you access LIVEview by clicking in the Tools Menu and selecting
Coremetrics Tools.

emetrics Analytics - 90259631 - Windows Internet Explorer

= elcome i analytics nalytics jap?ltok=ljtco g
5:3. L4 |g https: /el roremetrics.com =0zl tos alytics.jsp =ljtcoy V| ]
File Edit View Favorit:g Help | x @ snagt B g
x Coogle Delete B owsing History... Ctrl+shift+Del + | X share + . Chede Tr:
8 nPriva® Browsing Ctrl+5hift+F @ a @ A’ &"
{\‘f Favorites | {5 £ | MIFh Reopen Last Browsing Session E-MI Migration Info ﬂ W3
InPrivate Filtering Ctrl+5hift+F

| @ Coremetrics Analytics - 9025 . L .
| InPrivate Filtering Settings

Coremetrics Tools eMichigan - michigan.gc

Pop-up Blocker 3

Core metrics SmartScreen Filter »
== Manage Add-ons
CM Toals Home a Workbook: Page View
Compatibility View | Ry
\Ii)\ﬁlg:?;:e to the Coremety  Compatibility View Settings T v 4 Page Categories | E
i Page Categ...y Categc
- Actions +
LIVEview r e [ —
;\glg:zii:!s indos Update Acons ¥ [ Period A 2/1/2011
other inform|  Developer Tools F12 & £ Segment:  All°
to links by =i )
those metric  Windows Messenger " » Chart
Diagnose Connection Problems. ..
your site. g - Table
TruePath, Find in Table
The TruePatl T
to set up Tru Content Categ

reperts S0 y{  Internet Options
users move b

g
specified set of pages.

+ NO CATEGORY

+ SCM
TagBAR

— TagBAR is the easiest way to

E- get PagelDs and to check
the tags on your site. Access
to TagBAR is available for all
Coremetrics clients.

+ TAXES

+ DLEG

DMNR

+ TREASURY

* MDOT

IEO00EO0OE

Once you have logged in, the screen should look like:

{= SOM - State of Michigan - Windows Internet Explorer

Go
Edit View Favorites Tools Help % & Snaglt [

:';ir-_','.Seard:' <‘> - - ! a Share ~ 9 = & Chre;(r' & Translz

3} Favorites 7,5 € MIPhone @€ | Coremetrics Analytics rﬁ'i Bugzilla Main Page ﬂ E-MI Migration Info ﬂ w3

@ W rin/129.33.82.145 5

File

i ) 50M - State of Michigan

i, . =
wichigan web site

Coremetrics Tools

e HICHIGAN.GOVA

CM Tools Home
Welcome to the Coremetrics Tools About Michigan
Plug-in History Just for Kids Michigan ¢
LIVEview Review Michigan's history. Visit Follow this path to our Michigan Browse the
R historic sites. Meet historic figures.  Kids Web site! photos, vide
LIVEview allows you to
;E a;‘:'yz.efsess":,'" sat'fs.l; at""i Websites Read About Michigan Online Ser
| S erinigrmaEudn acnie Find related information at other Find a list of great Michigan reads Look up spe
to links by superimposing Websites. and authors! items, or co
those metrics directly onto
your site.

SEARCH: !enter search terms here

TruePath Builder Popular Searches: unemployment, otis, lottery, taxes, secretary
The TruePath Builder is used

to set up TruePath Analysis

reports so you can see how /n\ %‘M""‘ ” =
About

users move through a

speciied set of pages. e e BT B
Growth
TagBAR
————  TagBAR is the easiest way to [P] Printer Friendly TrextVersion A A
5- get PagelDs and to check
the tags on your site. Access
to TagBAR is available for all €’ Headlines Residents Visitors

Coremetrics clients.
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Click on LIVEview. The basic screen will load and will look similar to the screen shot below.
You may need to extend the width of the left area so that all of the LIVEview window is
shown. Just drag the divider to the right.

) 50M - State of Michigan

Coremetrics Tools

Core "’5.5{.‘.'.'-'.5 eMichigan - michigan.gow

Time Period:
| sunday 3/13/2011

(=) Page Details

@ Page Views
Sales

@ Orders o
Conversion : Orders/Session 0%
(=) More Page Details SEARCH:
Page Mame : 50M - STATE OF MICHL... @ @ Popular Sei

Exit Page Wiews n

4
1
u}

Sessions 1 Home
u}
9

Clicks
Entry Page Views

Cne Page Sessions
Average Time On Page 0:00:5

This left area will show basic page data. Number of items clicked, sessions, page views, etc.
But, a nice feature is to set the date to a wider range than just the default and turn on
LIVEview. Notice the page goes to a 50% gradient with an overlay of percent tags.

) SOM - State of Michigan - Mozilla Firefox

Fle Edt View History Bookmarks Tools Help

@ - C ‘g‘ v () http://120.33.82. 145/ -1 [$8= 2|

(] Most Visited (51 Latest Headlines (@ 154 wemAuthoring @& 156 wemauthoring [ 129.33.82.145 (@) 129.33.82.156 | ] Coremetrics Analytics

Coremetrics Tools X ||| ] S0M - State of Michigan | +

©) Page Details (éf

Graph: | Clickthrough Percent v
() Page Views 214,848
Sales 50
=) orders o
Conversion : Orders/Session 0%
© More Page Details SEARCH: |enter search terms here )
Page Name : SOM - STATE OF MICHL... () (&) Popular Searches: e[042% Jent, [083%)([03% ) [04%%) secr{021% ptate orgo to aqval_0
Clicks 186,534
Entry Page Views 83,195 =
Exit Page Views 49,504
Sessions 99,763 Hoss an -
One Page Sessions 31,936 s o [ o P, R bkl o
1% 025% 4% 081% 0.45% 135% 2.16% 025% 0.45%
Average Time On Page 0:00:57 L ) Lasie] L6 f (eao% f R Eogey kot
Key Links: [Clear| = e e
DXey il [clesi] [[001% Jrinter Frie: [[001% Jxt Vers A[001% i Size [ 001%
(¥) Selected Links r
H@oe%jnes R@z&)nts Vieoexys Bioa%)ss G2=nor

ed bud{[011% Jrovide foundation for Michigan's reinventior

Jobs Energy Lottery Weather Mobile

0.02%
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You are now able to see what people are clicking on within the page. Now, hover over one of
the percentages. In this case, it is the large 20% button near the “Search” Go button. It shows
that nearly 21% of the clicks on the SOM home page were for searches.

 cnes ]
[#] Clicks : 44,376 (20.65%)
Bl sales : £ 0 (MN/A)
=| Orders : 0 [M/A) E
+| Conversion : Orders/Session 0%

Go to the left menu and click the down arrow. It will ask how you want it downloaded. Excel
or separate csv files.

Core metrics eMichigan - michigan.gov

Cﬂ"‘-'ﬂ?fi{jfj eMichigan - mighigan.gowv

Time Period:
| Fiscal March 2011

All Data [Excel]
Page Data [CSW)
| Link Diata (C5W]

E3 Microsoft Excel - liveview_M_20110301.xIs [Read-Only]
i) Bl Edt Vew [nsert Fomat Toos Date Window Help

S EHR G VE SR BF -8 x-S e !iﬂnal -0 -
i & snaglt |31 | window - !
Al - i3
A B C D E =
Core metrics

1 Aa BN Company
| 3 LIVEview Links - SOM - State of Michigan
| 4 |Client Name: eMichigan - michigan.gov (90259631)
| 5 |Date: Custom (3/1/2011 - 3/13/2011)
| B |Segment: All Visitors

7 |Report Last Updated: 03/14/11 12:04:08 PM CDT

8
TPage details are available on the previous worksheet

10
1] Link Url Clickthrough Percentage | Clickthrough Change
12 |/emiSearch form2 44,376 20.65% 443.660.00%
| 13 #WEATHER - 11,760 547% -
| 14 [# OTTERY - 9.156 4.26% 457.700.00%
| 15 |#I0BS - 6.441 3.00% 644,000.00%
16 | /wps/portal/som/migov - 4,636 2.16% 10,938.10%
| 17 |/femiSearch UNDEFINED 4,363 2.03% -
| 18 |/wps/portal/mdcs/employment/emplayment_defaultcontent - 4,202 1.96% 420.100.00%
| 19 |javascript: submitform(taxes) - 3,595 1.67% -
| 20 |/wps/portal/som/business - 3.003 1.40% 24,925 00%
| 21 |/wps/portal/som/health - 2.989 1.39% 49,716.67%
22 |/corrections/0.1607.7-119-1409—KEY.00.html - 2919 1.36% -

Note the first data point in row 12 is the URL for the Search box.

This is useful to determine high traffic links that might be placed in Quicklinks or on your
Agency’s homepage.
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