Promoting your library through MeL

Library promotion: An obligation 

Responsibility to show taxpayers how public funds are used

Responsibility to demonstrate good management to local officials with library appointment power

Good promotion deflects criticism from public and “hovering” from local officials

Good promotion leads to more visibility for the library, critical during budget considerations and millage elections

See the promotional self-analysis tool attached to the packet.

Important MeL facts your patrons should know 

MeL provides electronic resources in addition to the “hard” resources in your library thereby enhancing the collection of every library in the state

MeL saves local funds because it is funded through national grants, corporate donations and other funding not tied to local tax revenue

MeL makes available resources that patrons might have to drive miles to view

MeL resources are selected specifically to fill the needs of Michigan library patrons

So who’s got time to engage in promotions?? 

MSU PR student challenge: Develop MeL promotions around topics that local libraries might offer as programs

Students developed a “turnkey” kit for each topic; three pieces in each kit are aimed at print, broadcast and electronic media

Students highlighted both MeL’s ILL and lesser known areas of MeL to showcase

Promotions are templates you select, fill in and adapt to fit your own needs

http://www.mel.org/SPT--BrowseResourcesPromotions.php?ParentId=874

Try out a kit now. Pencil and paper activity 

Press Release from [INSERT name of library]
For immediate release (251 words)

Today’s date

Contact: [INSERT name of library contact

INSERT contact’s phone number

INSERT contact’s e-mail]

Entrepreneurship and Economic Gardening Information at MeL

[INSERT Town], Mich. [INSERT date]-Learn about Entrepreneurship and Economic Gardening with the resources available in the Michigan eLibrary (MeL.org).

[INSERT any business resources or activities planned at your library. Insert what, when and where.]

MeL is a free online research web site provided by the Library of Michigan for all Michigan residents that helps you find useful information whether you own a business now or are thinking of starting one.

Using MeL is like having a reference librarian guide you to the most relevant online information through a single gateway. 

Use Key Resources in the Business and Jobs gateway to find complete articles and data from magazines and professional journals listed in MeL’s subscription databases that are free to Michigan residents.  Over 14,000 complete up-to-date articles on entrepreneurship can be read online.

Through MeL’ s Business and Jobs gateway, you can find all sorts of business-related information.  Click on a category under the Business and Jobs Recommended Web Sites and you’ll find the best online information to use in your research on Entrepreneurship and Economic Gardening.

Want to read more about Entrepreneurship and Economic Gardening? Search MeLCat for books on the topic and pick them up at your participating local library through a special feature that lets users order books free via interlibrary loan. 

Users can log onto MeL at home with their participating library card or Michigan drivers license number. 

Browse MeL anytime, at home using www.MeL.org or at [INSERT LIBRARY NAME].

MeL is Michigan's 24/7 library.

-end-

E-mail announcement

Subject: Entrepreneurship and Economic Gardening Information at MeL.org

Learn about Entrepreneurship and Economic Gardening with the resources available at the Michigan eLibrary (MeL.org).

[INSERT any business resources or activities planned at your library. Insert what, when and where.]

MeL is a free online research web site provided by the Library of Michigan for all Michigan residents; it helps you find information on topics you’ll find useful and informative if you own a business or are considering starting one.

Through MeL’ s Business and Jobs gateway, you can find all sorts of business-related information.  Recommended Web Sites will include sites with discussions on how to start your own business, helpful tips on how to grow and run a successful business, and statistics and data to back up your decisions.

Use Key Resources in the Business and Jobs gateway to find complete articles and data from magazines and professional journals listed in MeL’s subscription databases that are free to Michigan residents.

If your library doesn’t have the books you need, MeLCat allows you to have them delivered free to your participating library through interlibrary loan.

To get started with your dreams of becoming an entrepreneur browse MeL anytime at home using www.mel.org or at [INSERT LIBRARY NAME].

MeL is Michigan's 24/7 library.

[INSERT Library contact name

Phone number

E-mail Address]

Public Service Announcement (PSA)

For Release: [INSERT day you want announcer to begin reading on air]
Kill Date: [INSERT last day you want announcer to read on air]
:30

Contact: [INSERT name of library contact

INSERT contact’s phone number

INSERT contact’s e-mail]
Growing Your Business and Entrepreneurship Information at MeL 

Learn about Entrepreneurship and Economic Gardening at the Michigan eLibrary (MeL.org).

MeL is a free online research web site provided by the Library of Michigan for all Michigan residents.

MeL’s Business and Jobs gateway can take you to resources that discuss Entrepreneurship and Economic Gardening in the state of Michigan. 

Links can lead you to information on starting your own business. Others feature tips to help you grow your business. You can also get books delivered free to your participating library using MeLCat.

Browse MeL anytime, at home using w-w-w-dot-m-e-l-dot-o-r-g or at [INSERT LIBRARY NAME]
MeL is Michigan's 24/7 library.

-end-

Distribution and measurement: Key components in a promotions effort 

Media release to print media

Newspapers

Shoppers

In your “News” section of your Web site

PSAs to broadcast media

Radio stations

TV and cable access stations

To civic organizations for announcement at meetings

E-mail to electronic media

To patron list serve

As Web site announcements

To school newsletters, church bulletins

Record promotional tools in notebook keeping records of how you distributed the item, whether it was used by the media, how many patrons attended

Q&A

Library promotions activity inventory: A self-analysis 

Who assists with developing and disseminating promotional materials at your library

· Library director

· Board secretary

· Library staff

· Library volunteers or Friends groups

· High school student volunteers or pages

· Other

Acceptable score: 3 checks

Fewer than three checks means someone—probably you—is overloaded with promo work.

Do you post board meeting times and agendas prominently in the library? (1 pt)

Do you send copies of agendas to local officials with funding or appointment powers over the library at least a week before board meetings? (2 pts)

Do you send copies of agendas to local media outlets at least a week before board meetings? (2 pts)

Do you highlight or annotate agendas with hot topics for the media? (1 pt)

Do you call local media when a hot topic is on the agenda to explain its news value (timeliness, financial impact, quality of life impact, conflict, something out of the ordinary, prominence)? (2 pts)

Acceptable score: 5 pts

Do you provide a place for patrons to view board minutes? (1 pt)

Do patrons know where to look for board minutes? (1 pt)

Do you send board minutes to local officials with funding or appointment powers over the library? (1 pt)

Do you send board minutes to local media? (1 pt)

With board minutes, do you send to the media a list of newsworthy topics that the board considered and took action on? (2 pts)

Do you follow up with local media to news decision-makers understand the news value of the board to local patrons? (2 pts)

Acceptable score: 4 pts

Fewer than four means some important people are clueless about the importance of the library in your community.

Which of the following news outlets do you exploit when you are promoting a library program:

· Local newspaper

· Local radio station

· Cable access TV

· Local commercial and PBS TV affiliates

· Other

Acceptable score: 3 checks

What non-traditional news outlets do you use to promote library programs:

· Patron e-mail list serve

· Library Web site or blog

· Notices to local churches for publication in bulletins

· Notices to civic organizations for announcement at monthly meetings

· Notices to public schools for incorporation into newsletters and on Web site

· High-traffic spots around your service area (doctor’s offices, grocery store check-outs, village halls, public school offices)?

· Other

Acceptable score: 4 pts

Does your library issue an annual report outlining revenues, expenditures and highlights of the year? (2 pts)

Do you post notices in the library that the annual report is available? (1 pt)

Do you send copies of the annual report to local officials? (1 pt.)

Do you distribute copies of the library’s annual report to high-traffic spots around your service area (doctor’s offices, grocery store check-outs, village halls, public school offices)? (1 pt)

Do you mail copies of the annual report to patrons (perhaps with summer or winter tax statements)? (2 pts)

Do you send copies of the annual report to local news media? (1 pt)

Do you follow up with local media to offer to discuss and be interviewed about the library’s annual report? (2 pts)

Acceptable score: 5 pts

Fewer than 5 points and community members probably don’t know enough about the kind of bang they get for their library buck.

For more criteria about promotions and overall library public relations, see the Quality Services Audit Checklist, available on the LOM site. Becoming a QSAC-certified library is an opportunity to promote your library.

