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Pursuant to Commission Order dated October 27, 1999, licensed suppliers and wholesalers may conduct on-
premises brand promotion events under the provisions of administrative rule R436.1321(1,2,3) with the proviso 
that all of the following conditions are complied with: 
 
1)  The Commission must be notified in writing a minimum of five (5) working days prior to the event of the date,  

  time and location of the event. 
 
2)   On-premises promotional events shall be limited to three (3) per retail licensee within a calendar month. 
 

 3)    The supplier or wholesaler conducting the promotion must have a licensed representative present at the on-
premises establishment to set up the promotion and to remove any specially approved items upon 
completion of the promotion.  A licensed representative must be present during the hours of the promotion 
when brand logoed merchandise is to be given away to consumers.  Also, a licensed spirit representative 
must be present during all hours of a “keep the glass” promotion. 

 
4)   Suppliers, wholesalers and licensed representatives are prohibited from furnishing any alcoholic liquor to 

participating retail licensees. 
 
5)   Licensed representatives may distribute merchandise to consumers 21 years of age or older during on-

premises promotion events.  The maximum total value of all merchandise distributed to consumers on any 
given day, including prizes awarded pursuant to provision #6, is $100.00.  No alcoholic beverage purchase or 
consumption may be the basis for distributing merchandise to consumers, with the exception of spirit brand 
logoed glassware pursuant to “keep the glass” promotion as described in provision #8.  All merchandise 
furnished to consumers must be distributed by a licensed representative of the sponsoring vendor, not by the 
retail licensee. 

 
6)    Licensed representatives may award merchandise to consumers through customer participation contests.  

Any contest awarding merchandise must be done in accordance with commission rules, including issuance of 
the necessary entertainment permit to participating retailers.  Random drawings awarding logoed prizes are 
required to be open to any person 21 years of age or older wishing to participate.  Winners of random 
drawings need not be present to win. 

 
7)     Logoed wearing apparel may be worn by employees of the retail licensee during the hours of the on-premises 

promotion.  All logoed wearing apparel must be removed from the retailer’s premises by the close of 
business on the day of the promotion. 

 
8)     Spirit brand logoed glassware may be distributed to consumers through a keep the glass promotion, whereby 

consumers may purchase a drink in a spirit brand logoed container and may keep the container, during the 
hours of the on-premises promotion.  Glassware distributed to consumers through keep the glass promotions 
shall not be considered part of the $100.00 limit of merchandise distributed to consumers.  Brand logoed 
glassware may not contain the name of the retail licensee.  The sponsoring vendor of spirits must have a 
licensed representative present during all hours of a keep the glass promotion. Brand logoed glassware must 
be removed from the retailer’s premises by the close of business on the day of the promotion.  Brand logoed 
glassware may only be distributed to consumers through spirit keep the glass promotions.  Brand logoed 
glassware may not be distributed to consumers in any other manner. 

 
9)      A maximum of two (2) spirit brand logoed glasses may be sold to an individual consumer through a keep the 

  glass promotion during any given promotion. 
 

10)  Logoed coasters, napkins, stir rods, placemats, tubs and buckets may be used during the on-premises           
promotion.  All such specially approved logoed items must be removed from the retailer’s premises by the 



close of business on the day of the promotion. 
 

11)  There may be no advertising of the on-premises promotion event by any party off the licensed premises,    
through banners, flyers, radio advertising or by any other means. 

 
12)   Participating retail licensees may not receive any fee or other valuable consideration for participating in any   

on-premises promotion. 
 

13)   All persons attending the on-premises promotion events on behalf of the sponsoring vendor and promoting 
alcoholic beverages in any manner must hold a valid Salesperson or Vendor Representative license. 

 
14)   Participating retailers must comply with all Michigan Liquor Control statutes and rules. 

 
15)    Inside point of sale material may be utilized, provided that it is unilluminated and no more than 3,500 square 

inches in dimension. 
 
      The preceding provisions are intended to be the standards by which all on-premises brand promotions must 

comply.  Any deviation from these standards without prior Commission approval may result in citations 
against the sponsoring vendor and the participating retail licensee.  The Commission reserves the right to 
modify these on-premises promotion guidelines as deemed necessary.  The Commission will continue to 
review on-premises promotion guidelines on a semi-annual basis. 

 
This order supersedes the Commission Order of October 5, 1994 relative to on-premises brand promotions. 
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