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Youth Smoking
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Presenter
Presentation Notes
Overall, smoking among high school youth has decreased by 46 percent since peaking at 36.4 percent in 1997.  This is a great public health story.  After 2003, smoking rates have continued to decline but slow rate, and it appears that it is almost leveling off between 2007 and 2009.  In the U.S., smoking declined by just 11 percent between 2003 and 2009 from 21.9 to 19.5, compared to a 40 percent decline between 1997 and 2003, from 36.4 to 21.9 percent.  Another point of concern is that there has been an increase in smokeless tobacco use among high school students, especially males.    


Smokeless Tobacco Use

Use of dip, snuf or spit tobacco
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Presenter
Presentation Notes
Between 2003 and 2008, there was a 33 percent increase in smokeless tobacco use among high school students, and among high school boys, there was a 36 percent increase.  In Michigan, between 2003 and 2009, there was a 63 percent increase in smokeless tobacco use among high school students.  This demonstrates that youth are increasing their use of smokeless products, and this is concerning with new, emerging, smokeless nicotine products that are available and being marketed to this age group.  


Overview of FDA Restrictions

Common acronyms

Restrictions on tobacco product sales
and marketing as of June 22, 2010

Reporting violations




Common Acronyms

CTP: FDA’s Center for Tobacco
Products

FSPTCA: Family Smoking Prevention
and Tobacco Control Act

TCA: (Family Smoking Prevention and)
Tobacco Control Act

YTA: MI's Youth Tobacco Act
POS: Point-of-sale




III
l“” Delayed Start Dates —
STILL IN LITIGATION

All advertising in magazines and at POS
must be in black text on white

background only except in adult-only
facilities and in magazines with less than
15% or fewer than 2m youth readers

No outdoor advertising within 1000 feet
of schools, parks or playgrounds




TCA Restrictions as of
June 22, 2010

No vending machine sales unless machine is
located in an adult-only facility

No self-service displays of CIGARETTES and
SMOKELESS TOBACCO except in adult-only
facilities. NOTE: this restriction does not apply
to cigars

No sales of cigarette packs of fewer than 20
cigarettes



Presenter
Presentation Notes
Bullet 2:  Here again, I think the Tobacco Free Kids presentation on flavored cigarettes would be helpful for you to understand what products fall under this restriction--




=
.||HH| TCA Restrictions as of
June 22, 2010

No branded sponsorship of athletic or
cultural events by cigarette or smokeless
manufacturers, distributors or retailers®

No branded product tie-ins (t-shirts with
brand name/image) with purchase of
cigarettes or smokeless tobacco



Presenter
Presentation Notes
Bullet 1:  For clarification, you should no longer see events sponsored by Camel or Kool or Marlboro but you could see sponsorship of events by Altria, RJ Reynolds or Lorillard, etc.  




.||HH| TCA Restrictions as of
June 22, 2010

No free samples of cigarettes and limited
free samples of smokeless tobacco
allowed in temporary adult-only facilities
In certain restricted situations

Larger, stronger warning labels are
required on all smokeless tobacco
packages and in all smokeless tobacco
product advertisements




TCA Restrictions as of
June 22, 2010

No tobacco products sales to anyone under 18;
retailers must verify age of purchasers who
appear under the age of 27

M«

The words “light,” “low,” “mild,” and other
similar descriptors are prohibited in all
advertising, labeling and marketing of cigarettes
and smokeless tobacco

Except for menthol or tobacco flavors, artificial
and natural characterizing flavors are banned
from all cigarettes and their component parts



Presenter
Presentation Notes
Bullet 1: This is interesting because in a recent CTP webcast training for retailers, there were a lot of questions around verifying the age of purchasers and one of the comments by CTP staff that sticks out for me is that they will conduct inspections using adults legally old enough to purchase but who are younger than 27 and if a retailer fails to check ID to verify age, they will be in violation.

Bullet 2:  You may still see product on store shelves that has the words “light,”  “low,”  “mild,”  etc., and retailers can lawfully sell these products ONLY IF THE CIGARETTES OR SMOKELESS TOBACCO WERE MANUFACTURED PRIOR TO JUNE 22, 2010.  My question about HOW we can determine a manufacture date on light, low and mild products has been referred to the FDA CTP Compliance Section and I was assured an answer by early next week and I’ll share that with you when I receive it.

Bullet 3: What is included in the ban? The following two slides provide some graphic detail on that.  


What Products are Covered by
the Ban?

Flavored Roll-Your-
=, Own Tobacco

Flavored Cigarette
Rolling Papers



Presenter
Presentation Notes
Flavored cigarettes such as “Dreams” brand, Djarum Black, flavored roll-your-own cigarette tobacco, flavored cigarette rolling papers and what we commonly call “little cigars” are included in the ban.  I have a copy of the complete slide presentation by Tobacco Free Kids on this topic and I highly recommend it as an excellent resource. If you have an immediate need for this presentation, please email me, otherwise, you’ll be able to download a copy from the Tobacco Section website next week.

The following slides also shows what is covered by the flavored cigarette ban and what is not covered.






=)
Flavored Cigarettes & So-Called “Little
Cigars” = Banned
Flavored True Little Cigars, Blunts, &
Large Cigars = Not Banned

= - Y So-Called has a filter, paper includes bits
- - ’ “L Ia—'" “Little Cigar” of tobacco that makes them

look like brown cigarettes

e _, L w lTrue - i
A = Vi N size of cigarettes, but wrapped
- \ [.] -:ﬂhlkl :' M W -HeToF:- 14 in whole leaf and without a filter



Presenter
Presentation Notes
TFK did an excellent job in providing really clear examples of banned products under the TCA.  



I have an important clarification to make, however, and some of you may already know this…although 99% of the restrictions I’ll talk about today took effect June 22 of this year, this particular TCA ban on flavored cigarettes has actually been in effect since September of 2009.  



I’d also like to mention two more things:  First, remember that this ban does NOT include smokeless tobacco products—it only covers cigarettes.  And this is an important distinction because the TCA primarily addresses restrictions on cigarettes and smokeless tobacco however in this instance it only addresses cigarettes.  



Second, FDA is very interested in knowing about violations related to the ban on flavored cigarettes so they’ve developed an online violation reporting system which I’ll talk about alittle bit later.  


Reporting Violations

Report flavored tobacco violations:

Call the hotline: 1-877-287-1373
Send a letter: 9200 Corporate Blvd, Rockville,
MD 20850-3229

link to online report form at:
http://www.accessdata.fda.qgov/scripts/email/To
baccoProducts/flavoredCigarettes.cfm

Other TCA violations:
Call 1-877-287-1373 and press #3



http://www.accessdata.fda.gov/scripts/email/TobaccoProducts/flavoredCigarettes.cfm
http://www.accessdata.fda.gov/scripts/email/TobaccoProducts/flavoredCigarettes.cfm

FDA Inquiries

Center for Tobacco Products

Limited knowledge on the availability of
these products

Type of stores
Location
Placement
Advertising



Presenter
Presentation Notes
Since the passage of the Family Smoking Prevention Act, the FDA has established a Center for Tobacco Products and appointed a Tobacco Products Scientific Advisory Committee. This commitee is interested in receiving information about these emerging products from all states, and has made a voluntary request for states and communities to collect and submit this information.  


Community Scan

Assessment
Avalilability of these products
Type, brand, & flavor
Type of venue selling these products
Placement of advertisements

Tools (2)

Per venue

Cumulative data collection
All venues



Presenter
Presentation Notes
One way that we can provide this information to FDA is through our existing community scan tool that we asked our local contractors to complete at the beginning of this fiscal year.  The process was interrupted by the passage of the state smoke-free work site law and our contractors  were funded to solely focus on the implementation and evaluation of the law.  We will be asking our local contractors to pick up where they left off on conducting the community scan next fiscal year, and this is perfect timing with the related FDA inquiry. 


Emerging nicotine products

Youth are being targeted to use these
products

Snus, dissolvable, strips, sticks,
e-cigarettes, Nicogel



http://www.google.com/product_url?q=http://www.amazon.com/Nicogel-Cigarette-Alternative-Per-Pack/dp/B001PAQ1G6&fr=AAvFaTtxZJafyKEDVNqsOwdjdKcvBAVshNgloVVc7GUczYygMdt194D3KetjceQn3qLO33itPSjM7y60twiwWuIfmcTf4ABb2TrcmQty9fzKbImNuxbVfdQFCucPaCwEZUxJ0Ds0_e2buFeypuJn8tEL7QYGQmOmEQAAAAAAAAAA&gl=us&hl=en&ei=_E9gTLb_IYTENKGr4MUK&sa=image&ved=0CAoQ9gIwADgA

ulIH”” Community Scan Tool
-Per Venue

Community Scan for Tobacco Products and Marketing
To detect the presence of old & new generation tobacco products in your community

Location (County and City):
MName of the cbhserver: Agency:

Type of Other Tobacco Products(OTP)

Product &
Marketing List any OTP such as Loose leaf, Spit
tobacco, Hookah tobacco,

dry(sniffing).or cthers
Gas station
onver:n[ienoe store
Grocery store
Drug
store/Pharmacy

New Tobacco Products

Note any marketing

Ads/ Signs ;

(use E = Exterior. I =

Interior) for the new
tobacco products

List the new product & the brand
(e.g.Camel Snus,Camel Dissolvable,
Malboro Snus, e-Cigarettes, other Snus
brands, Nico gel ....etc and any other)

New Product & Flavor (e.gmellow,
Brand peppermint..etc)

Tobacco Shop
Restaurant/Bar

Community college/
University campuses
Billboard

Internet

Others

*Please 1se extra cnnies nf this fom when vonr visit more than nne tvne nf a venne listed abowve (e 0 mnore than nne oas statinn’




ulIH”” Community Scan Tool
-Cumulative (all venues)

Cumulative database: Community Scan for Tobacco Products and Marketing

To be submitted with the Tri-annual report
Location (County and City):
Agency:

How many New Tobacco Products
venues were Types of Other Tobacco

rketing | scanned? Products(OTP) \';‘:_gztuigt,t?he New Flavor Marketir;gé ﬁ?ﬁISigns

Venues & the Brand

Gas station %

onvenience store

Grocery store

Drug
store/pharmacy

Tobacco Shop

Restaurant/Bar

Community
College/University
campuses

Billboard

Internet

Other




Next Steps for Advocates

Conduct community scan

|ldentify gaps in TCA and YTA

Report gaps to FDA and MDCH Tobacco Section
Share info with your community and local and
state elected officials

News to Use

Youth tobacco use slides

Results from your local community scans

Sign up for CTP listserves at
http://www.fda.gov/TobaccoProducts/ResourcesforY
ou/ucm176164.htm



http://www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm
http://www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm

Resources and Assistance

The CTP welcomes inquires and feedback on all tobacco-related
activities. Below is a list of additional ways to contact and
communicate with CTP.

By Email
Consumer questions: AskCTP@fda.hhs.gov
Tobacco industry questions: TobaccolndustryQuestions@fda.hhs.gov
Small business industry questions: smallbiz.tobacco@fda.hhs.gov

Formal correspondence, speech, and meeting requests:
ctpexecsec@fda.hhs.gov

Through their call center: 1-877-287-1373 (7:30 am to 6:00 pm Eastern)

Submit comments on proposed rules, dockets, and [guidance documents
through the public comment process at www.requaltions.gov

Register for weekly updates “This Week in CTP” at
p://www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm



mailto:AskCTP@fda.hhs.gov
mailto:TobaccoIndustryQuestions@fda.hhs.gov
mailto:smallbiz.tobacco@fda.hhs.gov
mailto:ctpexecsec@fda.hhs.gov
http://www.regualtions.gov/

Resources and Assistance

Questions about the community scan?

Teri Wilson —
scorciawilsont@michigan.gov

Questions about the TCA?

Linda Nordeen —
nordeenl@michigan.gov
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