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Speakers:
__,"'*%aeAmato Director of Health Education and Planning, St. Clair

“%'3-_"'C®unty Health Department; Susan Dusseau, Director, Midland
- Community Cancer Services; Molly Cotant, Consultant, Tobacco

Section, MIl Department of Community Health
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e - Public Service Announcements (PSAs), Letters
- to the Editor (LTES), Opinion-Editorials
(OpEds), news releases, interviews, etc.
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o HQJJI‘J\/‘—L mpact On the community

- %Jc; nshlps with media outlets and
= e ?a representatives- become recognized
fas 3 source

= o A pald ad may be a good entry point in
SOMeEe Cases
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e 7+1l source off INformation on a tepic
RESE cl\j /areness of topics, Issues, and efforts
Jmoorr* it te your agency or coalition

- Qgg’e key demographics in the community
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-~ = Pro /ide a public service message
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#f Issue a call to action
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® Tailor messages the public receives on a given
topic- frame the issue

® |nform decision makers at state and local level
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— Word Count, font, font size
- — Electronic vs. fax/paper submission
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WiiaitVou can offer media

EPrest tam

WOk With' your partners!
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_ an, other health care provider
e/ Jes_taurant owner

e =':£‘se artment owner/manager

.;; — Youth
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= Ir]-formatlon on tobacco/health topics in advance of
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= _public knowledge
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— Gfezii t?merlcan Smokeout
— J\Jevv ears Resolutions
—J\/ ot ers Day, Fathers Day
4 = -hmugh With Chew Week
~— Kick Butts Day
e —World No Tobacco Day

— Others
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— M Ke! use ofi local evaluation results

ples from MDCH, Campaign for SF Air, TFM

___.,_,_C a1 Area 3. Tobacco Dependence
__eiz“fTreatment

-~ — Utilize earned media to promote cessation resources
— Can include guit message in media on other topics

— Notify Consultant 2 weeks prior to a QuitLine
campaign
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— Submlt Letters to the Editor on sustainability
i topic

— Samples sent from TFM, MDCH
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= siieamn, respect, and work within media
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= schedules & deadlines
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~ e \onitor reader/listener comments to
determine “hot topics”
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’lank you If you like something
id/wrote

=3 “- Ee avallable at a moment’s notice-/iterally!

“» Set up a schedule of OpEds with editorial
board
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-'-: > Fulfill reguests for information
-~ as you are able
... You scratch my back...
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Tzl e ntage of teachable moments

r{eoorw 5 are looking for more than “just
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Smoke ban
protects our
health right
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JRCED OUTSIDE: Hugh Herrick of Smith Creek smokes in a smoking building Saturday outside the American Legion Post 449. State Rep. Tom Pl
cMillin has introduced House legislation that would exempt veteran organizations from the smoking ban.
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B Bob from Kimball Town-
ship: “I don’t know why you
avoid answering my ques-
tions every time I say some-
thing about Sue Amato. I
would like to know how

she knows there’s smok-

ing at all these private clubs

if she’s not even a member.
Does she have spies there? -

But my biggest question of

all is how come Detroit gets
away with smoking in the
casinos?”

= Susie.the Spy

R

ANOTHER VIEW

Smoking ban is
up to the public

ttention, residents who are pleascd

with the ability to enjoy a meal with-
out the intrusion of someone one else’s nic-
otine addiction ruining the experience: you
are responsible for maintaining this new-
found freedom.

Despite growing scientific evidence
that secondhand smoke increases coro-
nary heart disease risk by 30%, there is a
minority of people who believe their per-
sonal right to smoke supersedes your right
to avoid being poisoned by their hands.

Michigan’s smoke-free law that was
passed in May is a victory for those who
desire the freedom to protect themselves
from avoidable health risks. A belligerent
and determined few, howcver, continue to
ignore your rights to breathe clean air.

‘A “public good” is an item whose con-
sumption is not decided by the individ-
ual consumer but by society as a whole,
and it is funded by taxation. Defense and
law enforcement are
examples. . !

Clean, safe air is a public
good that must be provid-
ed to everyone by the gov-
ernment because it fits the
definition of being *“non-
rival” and “non-exclud-
ible.” Non-rivalry means
consumption of the good
by one individual doesnot
reduce the good's avail-
ability for consumption by
others. Non-excludability
means no one can be effec-
tively barred from using
the good.

Governinents (state
and local) are becoming
smaller Without resources, health depart-
ments depend upon members of the public
to report noncompliance with the smoke-
free law. Health departments cannot pay
staff overtime to “police” businesses that
don’t comply.

Complaints are necessary to begin the
process and require a name, date and time
of non-compliance (i.e. who you are, wwhat
you saw, and when you saw it). This infor-
mation is not shared with the business, and
every effort will be made to protect the
identity of the complainant. If the business
fails to comply with repeated requests, a
civil suit will be filed, and all complainants
will be subject to public exposure.

As a citizen who values the right to
breathe safe air and as a taxpayer charged
with defining and supporting public goods,
please call your local health department
today to report those who are denying your
right to use their business safely. Our gov-
ernment only is as good as you make it.

O Annette Mercatante, MD, is medical
director and health officer of the St. Clair
County Health Departmment.
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Golgief Jf another direction? Bring it back
i yﬁ message
.Fe"' up your news release with a call to
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=—setl up an interview
-_ T.ake a friend!
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— » Get 't personal
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e Not date specific — may not be printed
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P
2ale a Campalgn with

Commﬂﬁft-y Partners

WWINNIDYZ T vear celebration. of smoke—free law
- rJonJwL — cessation program
viental Ifhealth/SA — youth access/scan

e g communlty profile showing continued
= j‘ugh use rates

— ' COA — tobacco prevention
® Smoke-free apartment initiative

* THANKS, for being our partner
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nfitiencing Public Opinio
SBIicies Through Media
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SNEWEPAPENS: letters to editor, op-eds, editorials,
IEVVS re ;. SES
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INmagazines, newsletters, placemats,

¢ J*_ {smg flyers

= tronlc media: radio, television, PSAs, emalil,
:*:— ocial networks

. Pald media (creative funding)

® Eraming the Issue: access and content
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2.) Doy H Withrnational (and/or international)
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'. ;—i; =-New, Years Resolutions
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"?I}\mk Butts Day
-World No Tobacco Day
-Great American Smoke Out
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0 ur contact list up-to- date
mmg-» ories and releases
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Keep ;e_.,fack of local media coverage and
= ;_'- :Gnd

T
__I. i —
am

_g:f! 6ép In touch; ask them to provide

==

- volunteer/staff training periodically
~® | ocalize the issue

— Get permission to use an individual’s
name/contact information
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nal ‘and keep it simple

> Apli FJ(JOrl e controversy and have statistics
ro orrrf" you Up

SEATW s have talking points handy



Would you do it differently knowing
= what you know now?
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1.) &movwv 10 needs to be reached
2.) _)H(J(l" Wwhat is to be accomplished

) DET jine what resources and
= infor: atlon are needed

— 1 Access the appropriate media
: =5 ) Decide how to frame the issue
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