Attachment D: Potential Implementation Strategies

We acknowledge that there are many approaches to support the adoption of healthy lifestyles and
obesity reduction, however, higher emphasis (not exclusive) has been placed on the following
strategies. Please review the full plan for additional strategies at:
www.michigan.gov/healthymichigan.

1. Substantially increase access to healthier food options at affordable, competitive prices,
based on community need (e.g., farmer’s markets, mobile vending carts, community
gardens, small stores, fringe retail outlets, etc.).

2. Increase the availability of lower calorie and healthier food options at dining facilities
including restaurants, institutions, medical centers, universities, businesses and other
community establishments.

3. Substantially increase access to places where people can be physically active in a safe
and enjoyable way (e.g. parks, playgrounds, community centers, schools, fitness centers,
trails, etc.).

4. Increase access to community programs designed to increase physical activity that fits

into people’s daily routines (e.g., work with weight management, non-profit, faith-based
organizations and other community resources to offer low or no-cost options,etc.).

5. Implement strategies that build, strengthen, and maintain social networks to provide
supportive relationships with respect to physical activity.

6. Use the 4x4 campaign messages to conduct and coordinate a community-wide campaign,
alerting the population at-large of the obesity crisis. The community campaign messages
and materials must be an integrated component of intervention strategies. MDCH is
developing media messages. Action steps may include:

a. Engage partners from multiple sectors to participate in the development and
implementation of a community challenge, encouraging community members to
practice healthy behaviors. Include local agencies and organizations who
implement physical activity and/or nutrition related activities, such as parks and
recreation centers, schools, community and senior centers, hospitals, fitness
facilities, etc. to offer activities and events as part of the campaign.

b. Partner with individuals and organizations in the community that can help
promote the campaign including local celebrities, local media, and local
government.


http://www.michigan.gov/healthymichigan

C. Promote the adoption of the 4x4 tool as part of the campaign in a variety of
venues.

d. Promote healthy eating and physical activity as part of the campaign.

For further information on above strategies, see the IOM Report: Accelerating Progress in
Obesity Prevention at http://www.iom.edu/~/media/Files/Report%20Files/2012/APOP/APOP_insert.pdf
and the National Prevention Strategy: America’s Plan for Better Health and Wellness at
http://www.healthcare.gov/prevention/nphpphc/strategy/report.pdf.
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