Visual, Performing, and Applied Arts (VPAA)

Course Proposal Rubric

	COURSE TITLE
	Advanced Marketing/Woodhaven HS
	COURSE NO. 
	752
	DEPT
	Career & Technology Education

	STRAND

To meet the one credit graduation requirement in the visual, performing, and applied arts, students will develop competence in the artistic/creative process by demonstrating proficiency in all of the following guidelines. (From MMC Course Credit Guidelines, VPAA)
	COURSE EVIDENCE

Specific evidence from course content expectations – units of study, activities, projects, etc. that support the given strand.

	C.1
	Engage in full iterative cycles of the artistic/creative process by problem seeking, exploring, making analytical, application, aesthetic, and design choices, before completion.
	Students will develop visual merchandising elements by brainstorming, problem solving, layout sketch. They will submit include all of the elements of visual merchandising in the rough draft before beginning the project

. 

	C.2
	Develop an idea, question, or problem that is guided by the personal, historical, contemporary, cultural, environmental, and/or economic contexts of the visual, performing, or applied arts discipline.
	Students will research different market research methods and apply the concepts in DECA projects. They will look at historical background of the research methods and the best methods to use in relationship of to the businesses needs. 
Do research project to compare management and business practices of successful companies and how they compare to school store.

	C.3
	Understand, recognize, and use the elements, organizational principles, patterns, relationships, techniques, skills, and applications of the visual, performing, or applied arts discipline.
	Each assignment don in class uses the element of print ad, marketing strategies, 4p’s of marketing for the school store to be successful business and relate to their written DECA projects.

Do DECA written event by applying marketing skills, techniques, principals and elements to real life projects.

	C.4
	Use the best available and appropriate instruments, resources, tools, and technologies to facilitate critical decision-making, problem solving, editing, and the creation of solutions.
	Students will learn how to properly use equipment in the school store. The students will recognize the best use of the equipment needed to complete the job. 
Students will utilize various computer programs, skills and techniques to marketing projects and DECA written events. 

	C.5
	Reflect on and articulate the steps and various relationships of the artistic/creative process.
	Students will reflect on the process used to market a product. They will implement the steps needed to maintain a safe work environment. They will develop a marketing plan for a business. Students will reflect on and implement the steps of the sale.

	

	P.1
	Apply the techniques, elements, principles, intellectual methods, concepts, and functions of the visual, performing, or applied arts discipline to communicate ideas, emotions, experiences, address opportunities to improve daily life, and solve problems with insight, reason, and competence.
	Students will be able to effectively communicate with other members of the class and the judges for DECA. They will work effectively as a team where more than one individual is needed to perform a task in the DECA written projects. They will be able to communicate ideas and proposals and solve problems concerning marketing projects with insight, reasoning and competence.

	P.2
	Demonstrate skillful use of appropriate vocabularies, tools, instruments, and technologies of the visual, performing, or applied arts discipline.
	Students create works that utilize the skills they have obtained through different class projects.
EG. Final Portfolio, Employment portfolio, DECA written papers, school store projects. 

	P.3
	Describe and consider the relationships among the intent of the student/artist, the results of the artistic/creative process, and a variety of potential audiences or users.
	The students will be exposed to a variety of audiences. Some examples include: advisory groups, work experiences, cooperative learning, DECA judges, school administration, guest speakers, board of education, and district committees. They have the opportunity to speak in front of groups and provide insight as to what they learn in the classroom and how it is incorporated into projects.

	P.4
	Perform, present, exhibit, publish, or demonstrate results of the artistic/creative process for an audience.
	Students show visual merchandising and promotional skills through window displays, show cases, competitions, portfolios and role plays for DECA. They also work in cross curriculum situations with English and Math classes on a variety of assignments. Students work with school and community projects to implement the skills they learn in the classroom. They compete in DECA (a student marketing organization) and display their work in school and community forums as well as submit their work for scholarships and awards.

	

	R.1
	Observe, describe, reflect, analyze, and interpret works of the visual, performing, or applied arts.
	Students will demonstrate their ability to perform a given task by working in the school store and through DECA projects. They will learn to observe, reflect, analyze and interpret the process used in their projects and those of there peers. Through these processes students will be able to offer constructive advice to other students regarding the process needed to complete and professionally complete a project.

	R.2
	Identify, describe, and analyze connections across the visual, performing, and applied arts disciplines, and other academic disciplines.
	Students will be able to identify and describe the importance of other disciplines used in the school store and phases of their marketing projects. Students will see the importance of math, language arts and artistic creativity while conveying their project ideas during the creative phase of a project or class activity.

	R.3
	Describe, analyze, and understand the visual, performing, or applied arts in historical, contemporary, social, cultural, environmental, and/or economic contexts.
	Through the use of assignments the students can often make meaningful connections to contemporary, social and cultural ideas. Students explore concepts and discover problems as well as solutions to current and past trends. Economically, the relation of their work to the worlds job market is tracked and studied in an effort to further their skills beyond their time it the classroom. EG. Students research a particular marketing career and also create a report on the skills, education and knowledge necessary to find work in that field.

	R.4
	Experience, analyze, and reflect on the variety of meanings that can be derived from the results of the artistic/creative process.
	Students will be able to measure success upon the completion of a project they have successfully implemented by using the marketing concepts learned it the classroom. Through the reflection of the experience they will be able to reflect on the meaning of the artistic/creative process needed to develop the project. They will be able to compare their DECA projects to other students in the classroom and students from other schools across the country. 
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