inar Participation Reminders:
>hoge on mute (either phone feature or *6)

ngn not put on hold
ell phones on silent

Type question in Chat box ‘
Take phone off of mute temporarily and let us

(‘\ /

(\‘\7,

know what’s on your mind!

In Lansing:
Shawn Cannarile — S3 Project Coordinator

Kim Kovalchick — S3 Data/Evaluation/Technical
Assistance

Lauren Kazee — S3 Mental Health Consultant

Nicole Kramer — MiPHY/MEGS+ technical
assistance

Bob Higgins — S3 Project Director
Noel Kelty— CSHP Unit Supervisor

Regionally / Coaches:
= Polly Brainerd — S3 Lead Coach

= Lara Slee

= Erica Kelley

= Amanda Mezuk
= Janie Colton

= Yolanda Urquhart-Williams

Amanda Kuechle




February 12, 2013 Agenda

= \WWelcome - Shawn Cannarile

= “The think.respect.Toolkit ~ Communicating Successes to Your School
& Community” Facilitated by Emily Palsrok

" Announcements

— Shawn Cannarile

= Discussion / General Q & A




= River Rouge

" Truman

= Robichaud

= Harper Woods
= Clintondale

= Fitzgerald

= New Haven

* Mumford

= Pershing

= Southeastern
= Benton Harbor

Roll Call

Bloomingdale
Ross Beatty
Lee

Eastern
Pontiac Academy
Ypsilanti
Willow Run
Marion
Beecher
Buena Vista
E.A. Johnson
Saginaw
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Importance of the
think.respect. Kick-off

e Introduce think.respect. to your school community (students,
staff, parents)

* Educate audiences on the concept of think.respect. not just the
look and feel/logo

e Continue to integrate think.respect. information into different
activities and communications at the school




think.respect. branding

* The key to branding is consistency

* Be sure to brand all activities related to think.respect. with the
logo and messages

eIncorporate think.respect. information with branding

— ~

g

B Srespect,




think.respect. branding

Examples of branding and education (outside of Top 5 tactics)
e Under the Helmet
* Cafeteria signs and presentation

* Gym or health education class presentation




think.respect. messaging

 Similar to branding, messaging needs to be consistent and
repetitive

* Messaging tactics in your school’s communications plan was
developed based on your school’s needs, messaging should
be used as often as possible

* Use the messages that have been developed to inform your
audiences




think.respect. messaging

Examples of when to use messaging to inform your audiences
» Use the school newsletter to update parents on think.respect.

* Building liaisons should make brief statements at staff
meetings

* Use daily announcements to repeat think.respect. messaging
to inform students




Top 5 tactics

* “Top 5” tactics list, included in your plans, are some of the most
basic communications tactics you can use in your school

* There is at least one tactic in the “Top 5” list that reaches each
audience (students, staff, parents)

* Many of the same messages can be used with multiple tactics




Top 5 tactics

Examples of Top 5 tactic lists

 Parent newsletter content

 Attaching notes to teacher paycheck stubs or mailboxes
* Hallway “billboards”

* Daily announcements

*Posters in community centers (health centers, counseling
offices)

@ respect.



cadillacnews

Your #1 Source of Local News, Sports & Advertising Information.

Former Lions QB visits Marion, talks
about depression, suicide
By Rick Charmoli

MARION — The Marion community has dealt
with a lot over the last year.

The Marion student body has recently struggled
with the suicides of both a current and a former
student as well as an attempted suicide by a
current student. Marion High School Principal
Beth Robb added that students needed help and, &
luckily, they are getting it. d

Marion Public Schools received roughly $125,000
of the total $6 million Safe and Supportive
Schools model, titled the “think.respect.”
program in Michigan. The program is funded
through the U.S. Department of Education and is
designed to ensure students learn an array of
skills. When paired with school improvement
efforts, it can lead to greater academic
achievement among students because theyre
healthier physically, mentally and emotionally.

NEWS WEATHER SPORTS VIDED MORNINGS COMMUNITY HEALTH WHI

BUSINESS )  Find The Right e
] "'flo_tf,-"" Local Business For You g e T

Eric Hipple's visit Tuesday was part of that
program.

Hipple is affiliated with the Depression Center at
the University of Michigan, and he has been —
speaking about the topic of teen suicide since his son took his own life in 2000. Hipple visited the mn W ¥~ ﬁ ‘j 0
area in 2006, speaking about the topic at Cadillac Area Public Schools with students as well as }

parents. Ranger Wellness Day at Cassopolis school

Hipple's presentation dealt with not only being
ENTS physically healthy but also mentally and
] emotionally healthy.

£ Recommend Be the first of your friends to recommend this.

From Painting to Cleaning, Bosted: Nov 26, 2012 11:44 PM EST

The students who heard Hipple's presentation

were varsity athletes, who may be the leaders By Traci Capellman - bio | email

within the student body and hopefully help . e

fellow students if they saw something that ADVERTISEMENT Fromoting a healthier lifestyle!
wasn't right. Click Here for

Exclusive Coupons That's what they were doing at Ross Beatty Jr. Sr. High School, Monday.
They called it Ranger Wellness Day and the students were able to do things like

"It helps them reach out. If they see something
practice balance, exercise, go through an obstacle course and cook healthy meals.

that is not right, they should want to help,” he
<Aid

A former NFL quarterback for the Detroit Lions, Eric Hipple, was also on hand to

talk o the kids. v ¢
He shared his own experience with depression. The school hopes there's one L

message the studenis take away. ® 4

P11 D
Hiawatha Francisco, Assistant Principal Ross Beatty Jr. Sr. High School says, &
res ct "The thing is getting them to make good choices. One good choice would make a
® difference and lead to other good choices.” 1)
\

Groups like the YMCA, the Army, National Guard helped out, too.




Social media

What needs to be accomplished with @think_respect

e Use Twitter (@think_respect) as an informational tool

* Need more followers and interactions in order to spread the word
* Need to promote @think_respect as a resource

e @think_respect should be used to strengthen the brand




Social media

How you can help

e Communicate internally to encourage those responsible for social
media to follow and interact with @think_respect

 Promote @think_respect even if you are not active on Twitter
O Include @think_respect in email signature block
O Include @think_respect in messaging as a resource for more
info




Social media

Emily Gerkin Palsrok
Lambert, Edwards & Associates

@empalsrok
517.316.0210




Announcement Time / General Q&A

Building Liasion Meeting
Mar 19: MSBO Building, Lansing

Upcoming 2013 Scheduled Webinars:
Running Times: 10:00 AM & 3:00 PM

Mar 6: “Evaluation Follow-up”
Apr 11: “Report Support”
May 16: “2014 Applications”

Conferences:
May 2-3, 2013 — Spring S3 Conference, Grand Rapids
October 21-22, 2013- Fall S3 Conference, Location TBD




Resources

Website for important info:
www.michigan.gov/schoolclimate




