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and Creative Development



How do we discover a brand like S3?

• Secondary research; learn from others
• Primary research; with different constituents
• Iterative collaboration and refinement
• More primary research; validate
• Let the truth reveal itself
• Leverage the power of a simple idea







What we learned:

• Need for higher order communication
• Multiple subject and TA complexities
• Top-down and bottom-up resonance



What we’ve done:

• Secondary research
- Communication archetypes
- Brand architecture archetypes

• Primary research
- MDE and S3 personnel
- Students at S3 grant high schools

• Results-based revisions
• Additional primary research

- Students at S3 grant high schools























Cues for think. respect:

• Engaging, matters on a personal level
• Interactive, help facilitate conversations
• Motivational, inspires through authenticity

















What we’ve learned:

• think. respect. is a powerful idea
• We have a viable brand architecture
• We can proceed with confidence



Our next steps:

• “Tool Box” research with you
• Program elements recommendations
• Additional creative work
• Validation research, as needed




