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	Program Information

	Program Name:
	Marketing

	CIP Code Number:
	

	Career Pathway:
	Business/Management/Marketing/Technology

	Instructor Name:
	Todd Skopczynski

	Date:
	12/19/07


	Strand 1
	CREATE (C)
	CTE APPLICATION

	C.1
	Engage in full iterative cycles* of the artistic/creative process by problem seeking, exploring, making analytical, application, aesthetic, and design choices, before completion.
	Students will create and design their own product out of duct tape.  They will use the Product/Service Planning Process to create and design their unique product.

	C.2
	Develop an idea, question, or problem that is guided by the personal, historical, contemporary, cultural, environmental, and/or economic contexts of the visual, performing, or applied arts discipline.
	Students will identify current social responsibility programs that businesses currently have in place.  They will research these programs and present them to their classmates with a PowerPoint presentation.

	C.3
	Understand, recognize, and use the elements, organizational principles, patterns, relationships, techniques, skills, and applications of the visual, performing, or applied arts discipline.
	Students will create an organizational flow chart for the school store.  They will be able to recognize what the chain of command is for this and other businesses.

	C.4
	Use the best available and appropriate instruments, resources, tools, and technologies to facilitate critical decision-making, problem solving, editing, and the creation of solutions.
	Using the four elements of a print advertisement, students will create their own personal print advertisement using Microsoft Publisher.  They will use word art and clip art from Publisher or the Internet to complete it.

	C.5
	Reflect on and articulate the steps and various relationships of the artistic/creative process.
	Students will write on reflection paper on their use of the Product/Service Planning process and what they may do differently the next time they encounter this or any other similar project.



	Strand II
	Perform/Present (P)
	CTE APPLICATION

	P.1
	Apply the techniques, elements, principles, intellectual methods, concepts, and functions of the visual, performing, or applied arts discipline to communicate ideas, emotions, experiences, address opportunities to improve daily life, and solve problems with insight, reason, and competence.
	Students will create their own three to five minute infomercial on any existing or fictional product/service.  They will write a script and gather/develop props for the product/service they have chosen.

	P.2
	Demonstrate skillful use of appropriate vocabularies, tools, instruments, and technologies of the visual, performing, or applied arts discipline.
	Using the Internet, students will research and write a summary of a foreign country’s economic structure and present their findings with a PowerPoint presentation.

	P.3
	Describe and consider relationships among the intent of the student/artist, the results of the artistic/creative process, and a variety of potential audiences or users.
	Students will create their own print advertisements using the four main elements of a print ad.  They will create both an advertising proof (rough draft) and a final copy to be graded and displayed in class.

	P.4
	Perform, present, exhibit, publish, or demonstrate the results of the artistic/creative process for an audience.
	Students will act out or create a video tape of a “mock” infomercial that they have created and present it to their classmates.


	Strand III
	RESPOND (R)
	CTE APPLICATION

	R.1
	Observe, describe, reflect, analyze, and interpret works of the visual, performing, or applied arts.
	Students will critique and evaluate fellow student’s infomercials on their ability to demonstrate the features/benefits of their product.

	R.2
	Identify, describe, and analyze connections across the visual, performing, and applied arts disciplines, and other academic disciplines.
	Students will evaluate and analyze visual merchandising techniques that different stores use within a shopping mall.

	R.3
	Describe, analyze, and understand the visual, performing, or applied arts in historical, contemporary, social, cultural, environmental, and/or economic contexts.
	Students will analyze and evaluate Super Bowl commercials.  Students will write a paper on how Super Bowl commercials have become a part of our American culture. 

	R.4
	Experience, analyze, and reflect on the variety of meanings that can be derived from the results of the artistic/creative process.
	Students will look at a variety of print advertisements and identify the theme(s) that each of the advertisements is trying to convey.
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