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	STRAND
	COURSE EVIDENCE

	To meet the one credit graduation requirement in the visual, performing, and applied arts, students will develop competence in the artistic/creative process by demonstrating proficiency in all of the following guidelines.  (From MMC Course Credit Guidelines, VPAA)
	Specific evidence from course content expectations, units of study, activities, project, etc., that supports the given strand.

	CREATE

	C.1
	Engage in full iterative cycles of the artistic/creative process by problem seeking, exploring, making analytical application aesthetic, and design choices, before completion.

	Students will design a marketing brochure.  Determine correct layout, wording, and color combination to grab attention of the customer.

	C.2
	Develop an idea, question, or problem that is guided by the personal, historical, contemporary, cultural, environmental, and/or economic context of the visual, performing or applied arts discipline.


	Students will determine how advertising has changed over the years due to changing technology.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	C.3
	Understand, recognize, and use the elements, organizational principles, patterns, relationships, techniques, skills, and applications of the visual, performing or applied arts discipline.


	Students must know and understand the 7 functions of marketing.  Read and understand the specific functions.  Draw examples of each function on poster board.  Present the functions, definitions, and describe the pictures used on the poster board.

	C.4
	Use the best available and appropriate instruments, resources tools, and technologies to facilitate critical decision-making, problem solving, editing, and the creation of solutions.


	Students will learn the decision making process.  Solve a real life problem using the decision making process model.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	C.5
	Reflect on and articulate the steps and various relationships of the artistic/creative process.


	Students will create a log reflecting on the steps of the sales process.


	PERFORM/PRESENT

	P.1
	Apply the techniques, elements, principles, intellectual methods, concepts, and functions of the visual, performing or applied arts discipline to communicate ideas, emotions, experiences, address opportunities to improve daily life, and solve problems with insight, reason, and competence.

	Students will utilize steps of the sales process through demonstration and presentations to solve customer problems.

	P.2
	Demonstrate skillful use of appropriate vocabularies, tools, instruments, and technologies of the visual, performing, or applied arts discipline.


	Students will promote the marketing curriculum to the student body by using broadcast, print, and specialty media.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	P.3
	Describe and consider the relationships among the intent of the student/artist, the results of the artistic/creative process, and a variety of potential audiences or users.


	Students must utilize the team decision making concept in order to work as a group to develop and promote marketing concepts.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	P.4
	Perform, present, exhibit, publish, or demonstrate results of the artistic/creative process for and audience.


	Sales presentation given in front of class.
Create a visual display in the high school hallways.



	RESPOND

	R.1
	Observe, describe, reflect, analyze, and interpret works of the visual, performing or applied arts.


	Students will evaluate their work utilizing a rubric that evaluates marketing materials created.

	R.2
	Identify, describe, and analyze connections across the visual, performing, and applied arts disciplines, and other academic disciplines.


	Students will complete company reports using proper punctuation and grammar and present their findings to the class.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	R.3
	Describe, analyze, and understand the visual, performing, or applied arts in historical, contemporary, social, cultural, environmental, and/or economic contexts.


	Students will compare and contrast changing technological trends and how it has affected the world economy.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)

	R.4
	Experience, analyze, and reflect on the variety of meanings that can be derived from the results of the artistic/creative process.
	Students will learn how superior marketing materials affect a company’s bottom line.
Examples of how will student’s understanding be measured? (written document, presentation developed, etc…)
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