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• Car Crashes are the Leading Cause of Death for Teens

• Account for more than Homicide, Suicide, Cancer and Heart     
Disease Combined



• Goal – To Save Lives By Increasing Teen Safety Belt Use



National Statistics

*National Highway Traffic Safety Administration

• Teen Safety Belt Use – 76%
• Of the Teens Involved in Fatal Crashes – 58% Unbuckled

http://www.car-accidents.com/auto-accident-attorneys.html


Hillsborough County, FL



• Florida Population – 18.2 million
• Hillsborough County – Population 1.2 million
• Secondary Seat Belt Law – 1986
• 2008 Statewide Seatbelt  Use – 82%

• Michigan Population – 10.1 million
• Ingham County – Population 280,000
• Primary Seat Belt Law – 1985
• 2008 Statewide Seatbelt Use – 97%



Hillsborough County Safety Belt Use

• Overall Rate – 78.9%
• High School – 70.5%



Hillsborough County Statistics (Ages 15-19)

• 2005:   8 Fatalities – 6 Unbelted (75%)

• 2006:  15 Fatalities – 12 Unbelted (80%)

• 2007:  11 Fatalities – 6 Unbelted (55%)

• 2008:  13 Fatalities – 9 Unbelted (69%)

NEWS RELEASE
“The Tampa Bay area, Orlando and Jacksonville are ranked 
Nos. 1, 2 and 3, respectively, as the deadliest metro areas in 

America for drivers ages 16 to 19, according to a study released 
Monday  by Allstate.”



Target Audience – High School Students

• 25 High Schools in County
• 8 Participated



Who Are Our Teens Listening To?

• Parents



Who Are Our Teens Listening To?

• Teachers
• Driver’s Education Instructors



Who Are Our Teens Listening To?

• Peers
• Sports Figures
• Entertainers



We Do Know that Teenagers are Influenced by Their Peers



Campaign Basics

• Students Conduct Week-long Campaign
• Volunteers Count Safety Belt Use Before and After Campaign
• Schools Compete for Cash Prizes



Committee Tasks

• Develop Prize Categories
• Raise Funds
• Coordinate with Schools
• Develop Logo
• Contact Media
• Plan Awards Ceremonies

• Find Volunteers
• Set Schedule



Set Schedule

• Other Commitments
• Holidays
• Exams



Volunteers

• Campaign Materials - Website
• Fundraising
• Safety Belt Counts 

(Nurses and CTST Members)
• Advertise Event – Newspaper, Local News





Prize Categories

• Highest Percent Safety Belt Use - $4,000
• Highest Increase in Safety Belt Use - $3,000
• Best Campaign - $2,000
• Best Public Service Announcement - $1,000
• Best Poster(s)

1st Place - $250 
2nd Place - $100 
3rd Place - $50



Fundraising

• Auto Dealers
• Auto Insurance Companies
• Engineering Firms
• Hospitals
• Anyone



$10,200 Raised!



Coordinate with High Schools

• Start at the Top – School Superintendent

• Meet with Assistant Principals

• Meet with School Resource Officers

• Maintain Communication with Champions

• Get Media Involved



Media Exposure

• Before Campaign 
Superintendent
Local News Stations
High School Interview

• After Campaign
Awards Ceremony
Local Newspaper
Radio

http://www.tampabays10.com/
http://www.tampabays10.com/


Campaign Ideas 

• Marquee

• Banners



Campaign Ideas – Printed Materials

• Posters

• Bookmarks



Campaign Ideas – Printed Materials

• Personal Stories

• T-shirts



Campaign Ideas – Incentives

• Candy Distribution – “Smarties” for Buckling Up

• Parking Lot Rally – Don’t Be A “Dum Dum”

• “I Promise to Buckle Up” Wrist Bands



Campaign Ideas – Incentives

• Crash Vehicle Display

• RIP Stones on Campus 

• Pledges to Buckle Up



Campaign Ideas – Maintaining Momentum

• Morning Show
• Afternoon Announcements – Safety Belt Facts
• School-wide “Read Around”
• Prize Drawing – Buckle Up Decals



Campaign Ideas – Reality Sets In

• School Assembly
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Campaign Results

68%

76%+22%

97%

http://www.tampabays10.com/


• Special Thanks to Our Contributors 

• Guest Speaker – Ryan Nece
(Tampa Bay Buccaneer)

• Personal Story

• Message Set to Music

2008 Awards Ceremony

• Media Invited



• Superintendent of Schools 

• School Check Presentations

2009 Awards Ceremony

• Media Invited



• Special Thanks to Our Contributors 

2009 Awards Ceremony

• County Sheriff and Son



Lessons Learned

• Find Partners with Passion
• Coordinate Early and Often
• Secure a Sponsor 

in Advance
• Maintain the Momentum



What’s Next?

• Primary Seatbelt Law
• Annual Campaign
• Expand Through State
• Target Younger Students
• Influential Role Models

– Sports Figures
– Music Entertainers
– Motion Picture and TV Stars

Hillsborough County



• Contact Information  - Susan Joel, PE
HNTB
5110 Eisenhower Blvd, Suite 220
Tampa, Florida 33634
813-675-6901
sjoel@hntb.com



QUESTIONS?
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