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e Car Crashes are the Leading Cause of Death for Teens

e Account for more than Homicide, Suicide, Cancer and Heart
Disease Combined







National Statistics

e Teen Safety Belt Use — 76%
e Of the Teens Involved in Fatal Crashes — 58% Unbuckled

*National Highway Traffic Safety Administration



http://www.car-accidents.com/auto-accident-attorneys.html




Florida Population — 18.2 million
Hillsborough County — Population 1.2 million
Secondary Seat Belt Law — 1986

2008 Statewide Seatbelt Use — 82%

Michigan Population — 10.1 million
Ingham County — Population 280,000
Primary Seat Belt Law — 1985

2008 Statewide Seatbelt Use — 97%




Hillsborough County Safety Belt Use

e QOverall Rate — 78.9%
e High School — 70.5%




Hillsborough County Statistics (Ages 15-19)

e 2005: 8 Fatalities — 6 Unbelted (75%)
e 2006: 15 Fatalities — 12 Unbelted (80%o)

e 2007: 11 Fatalities — 6 Unbelted (55%)
e 2008: 13 Fatalities — 9 Unbelted (69%)




Target Audience — High School Students

e 25 High Schools in County
e 8 Participated




Who Are Our Teens Listening To?

e Parents
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Who Are Our Teens Listening To?

e Teachers
e Driver’'s Education Instructors




Who Are Our Teens Listening To?

e Peers
e Sports Figures
e Entertainers







Campaign Basics

e Students Conduct Week-long Campaign
e Volunteers Count Safety Belt Use Before and After Campaign
e Schools Compete for Cash Prizes




e nINCERENE

e Set Schedule

e Find Volunteers

e Develop Prize Categories
e Raise Funds

e Coordinate with Schools
e Develop Logo

e Contact Media

e Plan Awards Ceremonies




Set Schedule
e (Other Commitments
e Holidays
e Exams




Volunteers

e Campaign Materials - Website
e Fundraising

e Safety Belt Counts
(Nurses and CTST Members)

e Advertise Event — Newspaper, Local News

RULES AND INFORMATI

HAS THE HIGHEST % OF OVERALL SAFETY BELT USE

. SECOND PRIZE WILL BE AWARDED TO THE SCHOOL

WHICH DEMONSTRATES THE HIGHEST % "REASE IN
SAFETY BELT USE

. THIRD PRIZE FOR THE BEST CAMPAIGN WILL BE
DETERMIN D ON INNOV, AND CREATIVE

 ATTLE OF THE BELTS” COMMITTEE WILL JUDGE
IBMITTED ALBUMS.

. FOURTH PRIZE WILL BE AWARDED TO THE BEST 30

SECOND PUBLIC ¢ E ANNOUNCEMENT (PSA). MUST
BE POSTMARKED BY N MBER 20 " AND MAILED TO
SAME ADDRES HIS 30 ND PSA MUST PROMOTE

AFETY BELT USE. IF A BET! : 30 IS PROVIDED THE
WINNER WILL AIR ON CW-44 WTOG TV,




Join our BOTB Teen Team and learn the BOTB motto below! Maybe you and your
friends have some musical talent and can make a song to go with the words!

Roll your mouse over each of the teens and find out their names!

If you always want to rock, . So. when you're flossing,

And not be knocked of f your block, Make sure you're crossing,

Wear your bﬁl"'ldﬂ? and r!ighf Don't move without the sound of click.
Cause buckling up is really tight. Your badonkadonk is just too sick.




Prize Categories

e Highest Percent Safety Belt Use - $4,000

e Highest Increase in Safety Belt Use - $3,000
e Best Campaign - $2,000

e Best Public Service Announcement - $1,000

e Best Poster(s)
1st Place - $250
2nd Place - $100
3rd Place - $50
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Coordinate with High Schools

Start at the Top — School Superintendent

Meet with Assistant Principals

Meet with School Resource Officers

Get Media Involved

Maintain Communication with Champions




Media Exposure

e Before Campaign
Superintendent
Local News Stations
High School Interview

e After Campaign
Awards Ceremony
Local Newspaper
Radio

"Battle of the Belts" p

ently held

gram which boast-



http://www.tampabays10.com/
http://www.tampabays10.com/

Campaign ldeas

e Marquee
e Banners

69 OUT OF 100 PEOPLE KILLEDIN
CAR ACCIDENTS ARE NOT
WEARING SEATBELTS
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Campaign ldeas — Printed Materials

e Posters
e Bookmarks
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Campaign ldeas — Printed Materials

e Personal Stories
e T-shirts




Campaign ldeas — Incentives

e Candy Distribution — “Smarties” for Buckling Up
e Parking Lot Rally — Don’t Be A “Dum Dum”
e “| Promise to Buckle Up” Wrist Bands _




Campaign ldeas — Incentives

Crash Vehicle Display

RIP Stones on Campusg

Pledges to Buckle Up

The Safety Pledge
Onithisdayof . = 20071 = __ declare
that as a student of Freedom High School [ will consider the value of my life every
time | get into an automobile. This is because 1 am the type of scholar who is
conscious of what potential my future holds and am educated of the statistics for

my student body. As an intelligent, aspiring, individual | pledge to advocate my

safely and make the right choices for the betterment and fortification of my life.




Campaign ldeas — Maintaining Momentum

e Morning Show
e Afternoon Announcements — Safety Belt Facts

e School-wide “Read Around”
e Prize Drawing — Buckle Up Decals




aone

se of one Mistake o

Bloomingdale students can only ask, ‘Why?*




Safety Belt Use

Campaign Results
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http://www.tampabays10.com/

2008 Awards Ceremony

Media Invited
Message Set to Music
Personal Story

Guest Speaker — Ryan Nece
(Tampa Bay Buccaneer)

Special Thanks to Our Contributors




2009 Awards Ceremony

e Media Invited

e School Check Presentations

e Superintendent of Schools




2009 Awards Ceremony

e County Sheriff and Son ‘ ‘ |

e Special Thanks to Our Contrlbutors




Lessons Learned

e Find Partners with Passion
e Coordinate Early and Often

e Secure a Sponsor
In Advance
e Maintain the Momentum




What's Next?

e Primary Seatbelt Law
e Annual Campaign

e Expand Through State
e Target Younger Students

e |Influential Role Models
— Sports Figures
— Music Entertainers
— Motion Picture and TV Stars




e (Contact Information -

Susan Joel, PE

HNTB

5110 Eisenhower Blvd, Suite 220
Tampa, Florida 33634
813-675-6901

sjoel@hntb.com




QUESTIONS?
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