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Keep our youth – our future - here

Talent Tours introduce youth, parents, and teachers to available career paths in 
their Region by offering a behind-the-scenes look into in-demand businesses and 
industries. Talent Tours help students understand employer education and train-
ing requirements necessary to secure employment. Impacts include relationship 
building, establishing a talent pipeline, talent retention, and the opportunity to see 
real life application of coursework.

MWAs: Facilitate relationship building 
between educational partners and 
businesses

Businesses: Define roles, skills and 
training expectations via short presenta-
tions and hands-on experiences

Educational Partners: Arrange trans-
portation, monitor student safety and 
behavior, encourage engagement and 
open communication. 

Businesses host youth and their 
parents sharing information specific 
to the business, including opportuni-
ties for employment

Monthly tours at businesses and on school 
campuses in fields such as law enforce-
ment, manufacturing, and healthcare 
resulting in job shadow opportunities

Talent Tour Examples

Tours providing exposure and 
orientation to various local career 
opportunities at employer facilities 
following a month of career 
exploration of each industry

Summer camps and immersion 
programs where youth are exposed to 
career and technical education 
programs and work directly with 
businesses

Tours including presentations and 
information on potential entry level 
training industry offerings
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Talent Tour CRITERIA

Provide an overview of the industry and 
key examples of in-demand occupations

Define educational requirements for 
in -demand occupations

Tours on-site at the employer’s business, 
or at a simulated workplace providing 
hands-on experience.

Tours are to highlight “an average day 
on the job”

Potential should exist for job shadowing, 
internships, and work experiences with 
parrticipating employers

Target local in-demand industries1
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4,086 
Students participated in Talent 
Tours as of December 31, 2014.
The majority of the tours were related 

to the manufacturing sector


