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DIFS FY25 Communication & Outreach Report  

Introduction: This report provides an overview of the communication and outreach efforts of 

the Department of Insurance and Financial Services (DIFS) during Fiscal Year (FY) 2025. The 

department’s communication efforts throughout FY 2025 focused on sharing the services that 

DIFS offers, including insurance and financial education, as well as several public awareness 

campaigns. Through the department's efforts, we work to provide clear, consistent, and 

impactful communication, with a goal to create meaningful engagements and connections with 

Michiganders. 

DIFS Key Messages:  

• Insurance and financial services are vital to the health and financial wellness of Michigan 

residents. 

• Michiganders cannot buy a car, purchase a home, or start a family without considering 

their insurance and financial options.    

• Every Michigander should have access to insurance and financial services that meet 

their needs and budget that they can rely on when they need it most.  

• In its role as a consumer protection agency, DIFS can assist in resolving complaints 

related to insurance, state-chartered banks and credit unions, mortgages, and other 

consumer financial products. 

Communication Methods: 

• DIFS website 

• Auto insurance website 

• DIFS social media platforms:  
o DIFS Facebook 
o DIFS X (formerly Twitter)  
o DIFS LinkedIn  
o DIFS YouTube 

• Consumer materials/publications: Up to date informational publications  

• Emergency/disaster communications 

• Educational presentations 
o Virtual presentations 
o In-person presentations 
o Legislative staff training  

• Targeted media interviews and press conferences 

• Short- and long-form videos  

• Op-eds  

• Legislative toolkits 

• Public service announcements  
 

Communication and Outreach Objectives: 
The following provides an overarching explanation of DIFS’ main communication and outreach 

objectives for FY 2025.  

https://www.michigan.gov/difs
https://www.michigan.gov/autoinsurance
https://www.facebook.com/MIDIFS/
https://x.com/MIDIFS?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.linkedin.com/company/michigan-department-of-insurance-and-financial-services
https://www.youtube.com/channel/UCU7D4PVyIbFfjj7jW869Vcg
https://www.michigan.gov/difs/news-and-outreach/publications
https://www.youtube.com/user/MichiganDIFS
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Increase Public Awareness of DIFS & Promote Understanding 
Increase public awareness about the important work happening at DIFS and the services the 

department offers to Michiganders through its communication and outreach efforts. DIFS’ 

outreach program expands access to DIFS’ resources and services by connecting with 

Michiganders statewide, especially hard-to-reach populations. By targeting specific populations, 

DIFS can best allocate its resources to connect with Michiganders who need information and 

resources. 
  
In FY25, DIFS established partnerships with external groups, key stakeholders, educational 

institutions, businesses, and community organizations to enhance collaborative efforts. 
 
Encourage Consumer Action  
The focus of DIFS’ communication efforts is to encourage Michiganders who have a question or 

concern about their insurance or financial services to contact the department Monday through 

Friday 8 a.m. to 5 p.m. at 877-999-6442 or file a complaint online at 

Michigan.gov/DIFScomplaints. 

Communications Examples 

Topic: Consumer Protections DIFS Offers & Insurance and Financial Education 

Throughout FY 2025, DIFS showcased consumer support and services available through the 

department, as well as general education on insurance and financial topics. 

  

More than 25,056 Michiganders accessed DIFS’ press releases highlighting consumer 

protection efforts and educational topics via email blasts. Social media campaigns across all 

DIFS platforms accompanied each press release, further expanding reach.   
 

• DIFS Shares Reminders and Resources for Michiganders with a Mortgage (03/12) 

• MI DIFS Encourages Michiganders to Read Their Insurance Policies During Reading 

Month (03/18) 

• DIFS Encourages Michiganders to Review Finances and Set Savings Goals During 

America Saves Week (04/07) 

• DIFS Alerts Michiganders to Refund Scams and Best Practices to Avoid Falling Victim 

(05/13) 

• DIFS Shares Mortgage Tips During National Homeownership Month (06/30)  

• DIFS & Michigan State Police Urges Michiganders to Take Precautions with Their 

Vehicles During National Vehicle Theft Prevention Month (07/14) 

 
Topic: Severe Weather & Consumer Awareness 

Throughout 2025, DIFS issued communications on severe weather to promote preparedness, 

reduce risk, and improve communication before, during, and after severe weather events. The 

campaign explains how Michiganders can take steps to safeguard their homes, vehicles, and 

businesses – such as reviewing coverage, creating an emergency plan for their family, and 

taking precautions before a severe weather event.  
 

http://michigan.gov/DIFScomplaints
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/12/difs-shares-reminders-and-resources-for-michiganders-with-a-mortgage
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/18/mi-difs-encourages-michiganders-to-read-their-insurance-policies-during-reading-month
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/18/mi-difs-encourages-michiganders-to-read-their-insurance-policies-during-reading-month
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/04/07/difs-encourages-michiganders-to-review-finances-and-set-savings-goals-during-america-saves-week
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/04/07/difs-encourages-michiganders-to-review-finances-and-set-savings-goals-during-america-saves-week
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/05/13/difs-alerts-michiganders-to-refund-scams-and-best-practices-to-avoid-falling-victim
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/05/13/difs-alerts-michiganders-to-refund-scams-and-best-practices-to-avoid-falling-victim
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/06/30/difs-shares-mortgage-tips-during-national-homeownership-month
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/07/14/difs-and-msp-urges-michiganders-to-take-precautions-with-their-vehicles
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/07/14/difs-and-msp-urges-michiganders-to-take-precautions-with-their-vehicles
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• Stay Safe, Stay Covered: DIFS Encourages Michiganders to Review Insurance 

Coverage for Severe Weather Preparedness (03/17) 

• DIFS Offers Insurance Tips and Assistance Following Severe Weather Across 

Michigan(03/31)  

• Contractor Fraud Awareness Week: DIFS Shares Tips to Help Michiganders Avoid 

Fraudulent Storm Repair Contracts (05/19)  
 

A specific social media campaign was created when a severe ice storm impacted Northern 

Michigan on March 31. The campaign featured posts that offered tips on keeping Michiganders 

safe during the storm, guides on reviewing and understanding homeowners' policies, and efforts 

to amplify messages from the Michigan State Police. 
 

Topic: HealthCare.gov open enrollment 

The overall communication goals for the 2025 open enrollment period were to inform and 

encourage eligible individuals and families to review, update, or enroll in a health insurance 

plan. Communication was clear and timely, allowing Michiganders to understand their health 

insurance options and how to enroll in quality, accessible health insurance.  
  
The communication strategy for the 2026 open enrollment is even more robust due to the 

changes to the open enrollment process and new Centers for Medicare & Medicaid Services 

rules. Communication efforts are being coordinated with the Michigan Department of Health and 

Human Services, and other relevant state departments as applicable. Messaging and outreach 

to Michiganders will begin sooner, compared to previous years, to account for the new changes.     

 

• Gov. Whitmer and DIFS Director Fox Urge Michiganders to Enroll in Health Plan During 

Health Insurance Marketplace Open Enrollment Period (11/01) 

• Only a Few Days Remaining to Buy Marketplace Health Plan Coverage That Starts 

January 1, 2025 (12/12)  

• DIFS Urge Consumers Who Need Health Insurance for 2025 to Enroll in a Plan Before 

January 15 Deadline (01/13)  

 

Topic: Patient's Right to Independent Review (PRIRA) 

DIFS, in partnership with King Media, launched a full-scale public awareness campaign on 

September 22, 2025, to bring awareness to the process by which consumers can appeal 

decisions made by their health insurers under the Patient’s Right to Independent Review Act 

(PRIRA). Many Michiganders are unaware of their appeal rights and the critical deadlines 

associated with them.  
  
To increase awareness, understanding, and use of the PRIRA appeals process, this campaign 

uses a multi-channel strategy that meets Michiganders where they are – on air, online, at work, 

and in their communities. Messaging simplifies the appeals process and encourages consumers 

to take action.  
  
The campaign is utilizing digital and traditional media tactics, including local and regional radio 

advertising (15- and 30-second blocks), print publications, and transit advertising in suburban 

markets (E.g., SMART (Detroit suburbs), The Rapid (Grand Rapids), and CATA (Lansing). 

https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/17/stay-safe-stay-covered-difs-encourages-michiganders-to-review-insurance-coverage
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/17/stay-safe-stay-covered-difs-encourages-michiganders-to-review-insurance-coverage
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/31/difs-offers-insurance-tips-and-assistance-following-severe-weather-across-michigan
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/03/31/difs-offers-insurance-tips-and-assistance-following-severe-weather-across-michigan
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/05/19/contractor-fraud-awareness-week-difs-shares-tips-to-help-michiganders-avoid-fraud
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/05/19/contractor-fraud-awareness-week-difs-shares-tips-to-help-michiganders-avoid-fraud
https://www.michigan.gov/difs/news-and-outreach/press-releases/2024/11/01/gov-whitmer-and-difs-director-fox-urge-michiganders-to-enroll-in-health-plan
https://www.michigan.gov/difs/news-and-outreach/press-releases/2024/11/01/gov-whitmer-and-difs-director-fox-urge-michiganders-to-enroll-in-health-plan
https://www.michigan.gov/difs/news-and-outreach/press-releases/2024/12/12/only-a-few-days-remaining-to-buy-marketplace-health-plan-coverage
https://www.michigan.gov/difs/news-and-outreach/press-releases/2024/12/12/only-a-few-days-remaining-to-buy-marketplace-health-plan-coverage
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/01/13/difs-urge-consumers-who-need-health-ins-for-2025-to-enroll-in-a-plan-before-jan-15-deadline
https://www.michigan.gov/difs/news-and-outreach/press-releases/2025/01/13/difs-urge-consumers-who-need-health-ins-for-2025-to-enroll-in-a-plan-before-jan-15-deadline
https://www.kingmedianow.com/
https://www.kingmedianow.com/
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This campaign will run from September 22, 2025, to December 31, 2025. Throughout October, 

November, and December, an increased emphasis will be placed on outdoor advertising and 

the inclusion of information in several statewide print media publications, such as the Ann Arbor 

Observer, Marquette Monthly, and Bridge Magazine. 

 

Upon launch, the digital media campaign earned an estimated 366,937 impressions andover 

2,000 clicks in its initial days. King Media continues to optimize the campaign to ensure 

maximum impact across all communication channels.  

 

Expenditures for the campaign’s paid tactics include:  

Social media advertising: $17,000 
Digital tactics: $56,000 
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Outdoor/transit advertising: $40,000 
Print advertising: $44,400 

 

The remaining balance covers toolkit development, stakeholder outreach, reporting, and 

campaign optimization. 

 

Conclusion: DIFS’ communication efforts have strengthened connections with consumers, 

increased visibility, and advanced the department’s mission to serve as a consumer protection 

agency. Through consistent messaging, strategic outreach, and meaningful engagement, the 

department has laid the foundation for enhanced awareness and impact. Looking ahead to FY 

2026, DIFS will build on these successes, take advantage of new opportunities, and refine the 

department’s strategies to ensure its communications remain effective, inclusive, and aligned 

with department goals. 

 

 




