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MEDIA 

GROUP

26,331 CABLE, TV & RADIO SPOTS 

DELIVERED 165 MILLION IMPRESSIONS

36 MILLION 

IMPRESSIONS 

18%

82%

18%
Minority

24%

76%

24% 
Minority

10,504             

RADIO SPOTS 

CABLE

RADIO 

TV 
GENERAL 

MINORITY 

165 MILLION 

IMPRESSIONS 

29%

22%

49% 49%
TV

48%

40%

12%

48%   
Cable  

26,331 

SPOTS 

Cable delivered 48% of total spots, and 

TV delivered 49% of impressions

Radio stations featuring African-, Arab-

and Hispanic-American programming 

2,495 spots, 6.3 million impressions 

Purchased programs and stations in key markets that targeted the African American, Arab American and Latino populations



MEDIA 

GROUP

CABLE, TV & RADIO SPOTS BY MARKET  

TELEVISION & CABLE  RADIO

Ad units are accessible via hyperlinks on the above images. 

Lansing, Grand Rapids, 

Marquette & Traverse 

City 

Detroit, Flint & Benton 

Harbor Urban Non-Urban

Hispanic Arabic 

https://www.youtube.com/watch?v=70MQR-zKV7w&feature=youtu.be
https://www.youtube.com/watch?v=viS-FFpvGZo&feature=youtu.be
https://www.youtube.com/watch?v=JLvZKWfzXls&feature=youtu.be
https://www.youtube.com/watch?v=70MQR-zKV7w&feature=youtu.be
https://www.youtube.com/watch?v=gfd1k6A4IMs&feature=youtu.be
https://www.youtube.com/watch?v=fIZ4x4yXdFU&feature=youtu.be
https://www.youtube.com/watch?v=qc-y0yQqJ3A&feature=youtu.be
https://www.youtube.com/watch?v=qc-y0yQqJ3A&feature=youtu.be
https://www.youtube.com/watch?v=qkeNTxv_wnw
https://www.youtube.com/watch?v=qkeNTxv_wnw
https://www.youtube.com/watch?v=OnIRB_Q6SGw
https://www.youtube.com/watch?v=OnIRB_Q6SGw
https://www.youtube.com/watch?v=OPT7MDdbFrQ
https://www.youtube.com/watch?v=3odrNmb-Nzs
https://www.youtube.com/watch?v=KdeMsdPAAIQ
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DIGITAL DELIVERED 11.3 MILLION IMPRESSIONS, 

954,977 VIDEO VIEWS 

GENERAL 

MINORITY 

39%

61%

39%   
Clicks

38,969           

CLICKS

954,977 VIDEO 

VIEWS  

78%

22%

78%
Video 

Views
58%

42% 58%   
Impressions

11 MILLION 

IMPRESSIONS 

Digital—display, video and connected tv—provides greater targeting 

opportunities to minority populations online. 58% of overall digital impressions, 

78% of video views and 39% of clicks are attributed to the minority audience.  
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DIGITAL EXAMPLES BY SEGMENT 

SINGLE UNMARRIED 

WOMEN

WOMEN VACCINE 

BELIEVER

MEN NONWHITE 

SKEPTIC 

NONWHITE INSTITUTION 

SKEPTICS HHI<$75K

ADULTS 18+ 

MINORITIES

HISPANIC 

NONVACCINATORS

BLACK NON-

VACCINATORS

ADULTS 18-49 NONWHITE 

INSTITUTION SKEPTIC
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GROUP

4.7 MILLION 

VIDEO VIEWS 

60%
16%

24%

60%
Connected 

TV 

27%

7%
66%

66%   
YouTube  

10.8 MILLION  

IMPRESSIONS  

YouTube delivered 66% of video 

streaming impressions and Connected 

TV 60% of video views   

VIDEO STREAMING DELIVERED 10.8 MILLION 

IMPRESSIONS & 4.7 MILLION VIDEO VIEWS

CONNECTED TV

HULU

YOUTUBE 

Ad units are accessible via hyperlinks on the above images. 

Spots aired 

everywhere else

Detroit, Flint, Benton 

Harbor spots 

Purchased programs targeted to the African American population.

https://www.youtube.com/watch?v=70MQR-zKV7w&feature=youtu.be
https://www.youtube.com/watch?v=viS-FFpvGZo&feature=youtu.be
https://www.youtube.com/watch?v=JLvZKWfzXls&feature=youtu.be
https://www.youtube.com/watch?v=qc-y0yQqJ3A&feature=youtu.be
https://www.youtube.com/watch?v=70MQR-zKV7w&feature=youtu.be
https://www.youtube.com/watch?v=gfd1k6A4IMs&feature=youtu.be
https://www.youtube.com/watch?v=fIZ4x4yXdFU&feature=youtu.be
https://www.youtube.com/watch?v=qc-y0yQqJ3A&feature=youtu.be
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GROUP

NATIVE MADE 2.8 MILLION IMPRESSIONS AND 

PROMPTED 23,353 CLICKS 

23,353   

CLICKS 

40%

60%

60%
Native 

display

44%

56%

56%   
Native 

display

2.8  MILLION  

IMPRESSIONS  

Audio Streaming delivered 

4.9 million impressions 
60% clicked through to the website 

and 40% to an article  

ARTICLE

DISPLAY

Ad units are accessible via hyperlinks on the above images. 

https://www.youtube.com/watch?v=OnIRB_Q6SGw
https://www.youtube.com/watch?v=OnIRB_Q6SGw
https://www.youtube.com/watch?v=OPT7MDdbFrQ
https://www.youtube.com/watch?v=VCIGohOWyU8
https://www.youtube.com/watch?v=CMtdePYM27w
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GROUP

SOCIAL DELIVERED 4.1 MILLION IMPRESSIONS 

AND 480,541 VIDEO VIEWS

FACEBOOK-INSTA

NEXTDOOR 

480,541 VIDEO 

VIEWS  

13%

4.1 MILLION

IMPRESSIONS 

4,803            

CLICKS

215,495             

ENGAGEMENTS

NEXTDOOR

FACEBOOK/INSTAGRAM
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ADDITIONAL SOCIAL MEDIA PLACED 

THIS MONTH 



MEDIA 

GROUP

GOOGLE SEARCH AD GRANT MADE 549,365 

IMPRESSIONS & DROVE 99,371 CLICKS 

1. COVID

2. Vaccine

3. Testing

4. Coronavirus

5. Michigan

TOP 5 

AD GROUPS 

18%

82%

18%   
Clicked through  

549,365

IMPRESSIONS  

Of the people who saw the Google 

AdWords, 18% clicked through for 

more
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GROUP

26 PRINT ADS PLACED IN MINORITY 

PUBLICATIONS THIS MONTH 

Grand Rapids Times

Lansing Chronicle

Lazo Cultural

Michigan Banner

New Opinion

Saginaw Community 

Voice

Jackson Blazer News

Latino Press

Michigan Bulletin

Pontiac Citizen Post

Metro Business

Midwest Business 

Alliance Journal

Mi Gente

Ecorse Telegram News

Bi-State News

Michigan Chronicle

Arab American News

New Citizen Press

Mi Asian

Michigan Korean

Korean Weekly

El Vocero

Miindia

Benton Spirit

Grand Traverse Band



MEDIA 

GROUP

29 PRINT ADS PLACED IN MINORITY 

PUBLICATIONS THIS MONTH 

Grand Rapids Times

Lansing Chronicle

Lazo Cultural

Michigan Banner

New Opinion

Saginaw Community 

Voice

Jackson Blazer News

Latino Press

Michigan Bulletin

Pontiac Citizen Post

Metro Business

Midwest Business 

Alliance Journal

Mi Gente

Ecorse Telegram News

Bi-State News

Michigan Chronicle

Arab American News

New Citizen Press

Mi Asian

Michigan Korean

Korean Weekly

El Vocero

Miindia

Benton Spirit

Grand Traverse Band

Sault Tribe News

Yemeni American News

Highland Park Journal



25 EARNED MEDIA STORIES PLACED THIS MONTH,  

16 RADIO INTERVIEWS ON MINORITY STATIONS

Ongoing community outreach 

efforts through Mario Morrow & 

Associates including:

Michigan Chapters of the Urban 

League, Faith-based community 

leaders, Black sororities and 

fraternities, block club 

associations, radio talk show 

hosts and much more. 

Held a February Town Hall

meeting with diversity and 

health leaders. 


