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Industry Trends – Moosejaw Survey 
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Outdoor Rec In Demand 

Headlines 
• From couch potato to bike trails: a coronavirus silver 

lining in Michigan 
• Pandemic drives booming demand for kayaks, bikes, 

outdoor gear 
• Parks and Recreation Interest Spikes As Michigan 

Reopens 
• Local bicycle shops experience a sudden boom of 

sales during pandemic 
• Bike boom: Washtenaw shops see huge increase in 

business amid coronavirus stay-at-home orders 
• Dealers Face Shortage of Bikes, Pools, Boats 
• Worried About Social Distancing When Traveling? 

Join the Crowd and Rent an R.V. 
• Polaris has a ‘once-in-a-generation opportunity,’ Jim 

Cramer says 
• Boat Sales Increase During COVID-19 Pandemic 

“Booming demand for 
kayaks and 
paddleboards, bicycles 
and fishing equipment” 

“more families buying 
their first boat and 
staycationing rather 
than traveling for 
vacation” 

“Many RV dealerships 
that were able to 
reopen their showroom 
reported record sales” 
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Mobility Dashboard 

Google Mobility Data of 
the Great Lakes region 
visualized through Merkle 
data dashboard shows 
high utilization of parks 
compared to other 
sectors. 
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License and Sales Update 
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Fishing Customers ‐ YTD 
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Blue bar represents license year to end of previous month. 
Green bar represents entire license year. 
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Fishing Customers by Age ‐ YTD 
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Female Fishing Customers – YTD  
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New Fishing Customers ‐ YTD 
250,000 

200,000 

150,000 

100,000 

50,000 

0 

174,095 
166,630 

237,681 

2018 2019 2020 

10 



         
 

 

 

 

 

 

 

 

 

 

 

  

 

   

 

Est. Nonresident Fishing Customers ‐ YTD 
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Fishing Customers Buying Short‐Term 
Licenses (1 or 3 day) ‐ YTD 
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Repeat Fishing Customers – YTD  
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HUNT ‐ Total Unique Customers Total license year 
Blue bar represents license year to end of previous month. 
Green bar represents entire license year. 
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Hunting Customers by Age ‐ YTD 
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New Hunting Customers ‐ YTD 
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Repeat Hunting Customers ‐ YTD 
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Nonresident Hunting Customers ‐ YTD 
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Deer License Customers ‐ YTD 
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Waterfowl Customers ‐ YTD 
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Spring Turkey Customers ‐ YTD 
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Sportsmen Against Hunger Revenue ‐ YTD 
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Recreation Passport Monthly Revenue 
M
ill
io
ns

 

FY20 through May 
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May FY2020 – $2,042,434 
May FY2019 – $2,947,225 

% Change: ‐ 30.7% 

Total FY 2019 ‐ $31,640,500 
Total FY 2018 ‐ $30,277,900 

% Change: +4.5% 

Cumulative May FY2020 – $17,340,757 
Cumulative May FY2019 – $18,161,775 

% Change: ‐4.5% 

NOTE: Effective 1/1/18 a convenience fee of $5 was added for Recreation Passports purchased at most 
state parks. The Recreation Passport fee for motorcycles was increased from $5 to $6. 



     

         
 

         

         

                     

     

          

            

    
    

       
   

  

      

      

      

      

              

Park Nights and Reservations
FY20 October Through June 

Category FY 2018 FY 2019 FY 2020 
% Change FY19 

to FY20 

Lodging Nights 904,447 889,955 696,604 ‐21.73% 

Lodging Reservations 288,065 281,727 252,753 ‐10.28% 

Harbor Nights 20,616 18,725 17,732 ‐5.3% 

Harbor Reservations 8,017 8,083 8,079 ‐0.05% 

• Nov 1, 2017 (FY2018) – implementation of new cancellation / modification fee structure 



 

   

 
 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

         

                

         

     

 

  

 
 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

          

            

 

Belle Isle Average Monthly Attendance 
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FY19 October – September 4,089,672 FY20 October – June 2,638,321 

FY19 October – June Total 2,235,298 CY19 Jan – December Total 4,269,998 
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ORV License Sales 
Through June 
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ORV License: +17.6% Trail Use: +24.7% 
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The New Retail Sales System 
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Online Portal 
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Auto Renewal 
• 10,890 customers have enrolled in auto renewal through July 7, 2020. 
• Currently only available on fishing licenses 
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Purchase History 
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Drivers License Scanning 

Scanning of both Michigan and nonresident 
drivers licenses makes transactions more accurate 
and efficient 



         

 

Realtime quota license numbers 
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Digital turkey tags 
Emailed over 20,000 spring turkey kill tags to 
customers to meet unprecedented online 
demand 
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Thank You 

Dustin Isenhoff 
DNR ‐Marketing Research Specialist 
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