
Licenses and Permits 
Sales Report 

Presented to the  
Natural Resources Commission 

July 9, 2015 

1 



Fishing Customers - YTD 

 
 
 
 

Blue bar represents license year to end of previous month.   
Green bar represents entire license year.  
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Fishing Customers by age - YTD 
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New Fishing Customers - YTD 

181,449 

163,429 172,642 
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Repeat Fishing Customers – YTD 
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Est. Nonresident Fishing Customers - YTD 
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Fishing Customers buying short term  
licenses (1 or 3 day) - YTD 

33,260 
30,303 

36,322 
33,790 

44,258 44,948 
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Hunting Customers - YTD 

 
 
 
 

Blue bar represents license year to end of previous month.   
Green bar represents entire license year.  
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Hunting Customers by age - YTD 
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New Hunting Customers - YTD 
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Repeat Hunting Customers - YTD 
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Nonresident Hunting Customers - YTD 
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Deer License Customers - YTD 
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Pure Michigan Hunt Applicants - YTD 
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Small Game - YTD 
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Waterfowl Licenses - YTD 
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Recreation Passport – May 

Actual 24.7% for FY 2011  Actual 26.6% for FY2013             May 2014 – 33.2% 

Actual 27.3% for FY 2012  Actual 28.5% of FY2014              May 2015 – 33.7% 
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Percentages Sold at SOS and Parks 
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Recreation Passport Churn Rates 

• May 2015 

– Lost 17,127 former passport purchasers from 
2014 to 2015 

– Gained 18,180 new passport purchasers from 
2014 to 2015 

• Net gain of 1,053 for May, 2015  

• April, 2015 churn rate was a gain of 1,538 
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Recreation Passport – Detroit 
Sold at Secretary of State Office 

Recreation Passport comparison  
May 2014 and 2015 

Statewide:  
–increased  .96% from 27.27% to 28.22% 

Detroit:  
– increased 1.01% from 34.81% to 35.83% 
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Total lodging reservation nights – June 

2013 2014 2015 % Change 
2014 to 2015 

 
Nights 

 
607,129 

 
699,668 

 

 
733,115                                                                                                                      

 
4.80% 
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July 4th weekend occupancy 2014: 88.60% 
July 4th weekend occupancy 2015: 92.68% 
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