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Fishing Customers - YTD 

 
 
 
 

Blue bar represents license year to end of previous month.   
Green bar represents entire license year.  
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Presenter
Presentation Notes
Bar graph.Illustrates number of unique fishing customers who purchased a fishing license through the month of July, for consecutive years, 2011 to 2016.  Also, illustrates total number of unique fishing customers who purchased a fishing license for the full license year, 2011 to 2015.   Year to date, total fishing customers are up 2% over last year.  Year to date, customer numbers are higher than they have been since 2014.  



Fishing Customers by age - YTD 
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Presenter
Presentation Notes
Bar graph.Year to date, number of fishing customers who purchased a fishing license through the month of July, for consecutive years, 2011 to 2016.  Customers represented by 8 age categories.Year to date, customer counts for those 65 and older are up 4% over last year. Year to date, customer counts for age 55 to 64 are up 4% over last year. Year to date, customer counts for age 45 to 54 are largely unchanged over last year.Year to date, customer counts for age 35 to 44 are largely unchanged over last year.Year to date, customer counts for age 25 to 34 are up 2% over last year.Year to date, customer counts for age 17 to 24 are up 1% over last year.Year to date, customer counts for age 10 to 16 are largely unchanged over last year.Year to date, customer counts for age 0 to 9 are up 3% over last year.



Female Fishing Customers – YTD 
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Presentation Notes
Bar graph.Year to date, number of female fishing customers who purchased a fishing license through the month of July, for consecutive years, 2014 to 2016.  Year to date, female fishing customer numbers are up 4% over last year. 



New Fishing Customers - YTD 
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Presentation Notes
Bar graph.Year to date, number of new fishing customers who purchased a fishing license through the month of July, for consecutive years, 2014 to 2016.  Year to date, new fishing customer numbers are up 4% over last year. A new fishing customer is defined as NOT having purchased a fishing license in the previous 5 years.



Repeat Fishing Customers – YTD 
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Presentation Notes
Bar graph.Year to date, number of repeat fishing customers who purchased a fishing license through the month of July, for consecutive years, 2011 to 2016.  Year to date, repeat fishing customer numbers are up 2% over last year. A repeat fishing customer is defined as having purchased a fishing license in the previous year and the calculation year.



Est. Nonresident Fishing Customers - YTD 
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Presentation Notes
Bar graph.Year to date, number of nonresident fishing customers who purchased a fishing license through the month of July, for consecutive years, 2014 to 2016.  Year to date, nonresident fishing customer numbers are up 3% over last year. 



Fishing Customers buying short term  
licenses (1 or 3 day) - YTD 
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Presentation Notes
Bar graph.Year to date, number of fishing customers who purchased a 1 or 3 day fishing license through the month of July, for consecutive years, 2011 to 2016.  Year to date, 1 and 3 day fishing customer numbers are up 0.1% over last year. 



Hunting Customers - YTD 

 
 
 
 

Blue bar represents license year to end of previous month.   
Green bar represents entire license year.  
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Presentation Notes
Bar graph.Illustrates number of unique hunting customers who purchased a hunting license through the month of July, for consecutive years, 2011 to 2016.  Also, illustrates total number of unique hunting customers who purchased a hunting license for the license year, 2011 to 2015.   Year to date, total hunting customers are up 3% over last year.  



Hunting Customers by age - YTD 
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Presentation Notes
Bar graph.Year to date, number of hunting customers who purchased a hunting license through the month of July, for consecutive years, 2011 to 2016.  Customers represented by 8 age categories.Compared to last year, customer numbers for each age category are as follows: Year to date, customer counts for those 65 and older are up 6% over last year. Year to date, customer counts for age 55 to 64 are up 4% over last year. Year to date, customer counts for age 45 to 54 are largely unchanged over last year.Year to date, customer counts for age 35 to 44 are largely unchanged over last year.Year to date, customer counts for age 25 to 34 are up 6% over last year.Year to date, customer counts for age 17 to 24 are up 7% over last year.Year to date, customer counts for age 10 to 16 are down 2% over last year.Year to date, customer counts for age 0 to 9 are up 3% over last year.



New Hunting Customers - YTD 
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Bar graph.Year to date, number of new hunting customers who purchased a hunting license through the month of July, for consecutive years, 2014 to 2016.  Year to date, new hunting customer numbers are up 2% over last year. A new hunting customer is defined as NOT having purchased a hunting license in the previous 5 years.



Repeat Hunting Customers - YTD 
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Presentation Notes
Bar graph.Year to date, number of repeat hunting customers who purchased a hunting license through the month of July, for consecutive years, 2011 to 2016.  Year to date, repeat hunting customer numbers are up 1% over last year. A repeat hunting customer is defined as having purchased a hunting license in the previous year and the calculation year.



Nonresident Hunting Customers - YTD 
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Presentation Notes
Bar graph.Year to date, number of nonresident hunting customers who purchased a hunting license through the month of July, for consecutive years, 2014 to 2016.  Year to date, nonresident hunting customer numbers are up 5% over last year. 



Deer License Customers - YTD 
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Presentation Notes
Bar graph.Year to date, number of deer hunting customers who purchased any type of deer license through the month of July, for consecutive years, 2011 to 2016.  Year to date, deer hunting customer numbers are down -1% over last year.



Pure Michigan Hunt Applicants - YTD 
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Presentation Notes
Bar graph.Year to date, number of applicants who purchased a Pure Michigan Hunt contest application through the month of July, for consecutive years, 2011 to 2016.  Year to date, Pure Michigan Hunt applicants are up 10% over last year. 



Small Game Customers - YTD 
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Bar graph.Year to date, number of customers who purchased a small game license through the month of July, for consecutive years, 2011 to 2016.  Year to date, small game customer numbers are up 3% over last year. 



Waterfowl Customers - YTD 
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Bar graph.Year to date, number of customers who purchased a waterfowl license through the month of July, for consecutive years, 2011 to 2016.  Year to date, waterfowl customer numbers are up 1% over last year. 



Recreation Passport – June 

Actual 27.3% for FY 2012  Actual 28.5% for FY2014             June 2015 – 36.8% 

Actual 26.6% for FY 2013  Actual 30.4% for  FY2015             June 2016 – 39.9% 
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Presentation Notes
Bar graph.Recreation passport participation rates.  Displayed for each month over the fiscal year.  Rates are compared 2014 through June 2016.  Proportion of Recreation Passport sales at Park locations and Secretary of State are also noted.For June, sales are up about 3%.
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Bar graph.Recreation passport participation rates.  Rates compared for month of June, 2015 and 2016.  Illustrates proportion of Recreation Passport sales at State Park locations and Secretary of State.2015 Secretary of State Sales: 27.60%2015 State Park Sales: 9.20%2016 Secretary of State Sales: 29.20%2016 State Park Sales: 10.70%



Recreation Passport Churn Rates 

• June 2016 
– Lost 17,123 former passport purchasers from 

2015 to 2016 
– Gained 20,427 new passport purchasers from 

2015 to 2016 
• Net gain of 3,304 for June, 2016 
• Net gain of 2,829 for May, 2016 
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Recreation Passport – Detroit 
Sold at Secretary of State Office 

Recreation Passport comparison  
June 2015 and 2016 

Statewide:  + 1.59% from 27.52% to 29.11% 
Detroit:  - 0.01% from 37.04% to 37.03% 

Presenter
Presentation Notes
Map and Text.Map is of Detroit area, outlining City Limits, Detroit City Limits, the Detroit Sample Area which excludes the Detroit Metro Airport.



Non-Resident Recreation Passport – June 

FY 2014 NR Daily Total – 200,216        June 2015 – 30,105 

FY 2015 NR Daily Total – 228,937        June 2016 – 33,903 
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Presenter
Presentation Notes
Text and bar chart.Non-resident Recreation Passport sales, Daily and Annual Passport types.  Displayed for each month over the fiscal year.  Rates are compared 2014 through June 2016.  Proportion of Recreation Passport sales at Park locations and Secretary of State are also noted.Passport Non-resident Daily and Annual sales compared for June 2015 and June 2016.
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Total Lodging Reservation Nights – July 

FY 2013 FY 2014 FY 2015 FY 2016 % Change 
FY15 to FY16 

 
Nights 

 
778,544 

 
798,611 

 
864,601 

 
936,447                                                                                                                      

 
+8.3% 
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Total Harbor Reservation Nights – July 

2015 2016 % Change 
2015 to 2016 

 
Nights 

 
44,585 

 
50,016                                                                                                                       

 
+12.2% 
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Belle Isle Average Monthly Attendance  

FY15 Oct – Sep Total        3,559,519 CY15 Jan – Dec Total        3,612,369 
FY15 October – May        1,934,012   FY16 October – June        2,311,713 
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Presentation Notes
Bar graph.Estimated monthly attendance based on vehicle traffic counter.  Displayed for each month over the fiscal year.  Rates are compared 2015 and 2016.Compared to 2015, estimated attendance for the month of June, is up 34%.



Outdoor Adventure Center 
Attendance & Usage  

 
 

July, 2015 to June, 2016 Amount 
Front Door Entrance 88,576 

Complimentary Tours 465 

Attendance - Room Rental 8,777 

WOW Attendance - Complimentary 2,291 

Total Attendance 100,109 

# of Field Trips 236 

# of Other Groups (Birthdays, Scouts, etc.) 187 

# of Family Memberships 779 
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% Change From 2015 to 2016 
ORV License:  +2.3%       Trail Use:  +10.9%  

Presenter
Presentation Notes
Bar graph.Year to date, Outdoor Recreation Vehicle (ORV) license sales and Trail Use Permit sales through the month of July, for consecutive years, 2014 to 2016.Year to date, ORV license sales are up 2.3%, Trail Use Permit sales up 10.9%
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Presentation Notes
Bar graph.Snowmobile permit sales September through the month of July, for consecutive years, 2012 to 2016.For this period compared to 2015, Snowmobile Permit sales are down -8.11%.
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