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Introduction

* Great Lakes Wine & Spirits (GLWAS) of Detroit
commissioned Warrior Market Insight (WMI) of Dearborn
on April 13, 2020 to conduct a survey of Michigan
residents regarding their perceptions and expectations
after the “Stay At Home” order is rescinded.

e A comprehensive online questionnaire was developed
and tested among industry members; it was seeking to
find answers to the following questions:

— Overall demographics

— Readiness to return to various activities

— Reactions to continued mitigations

— Readiness to return to restaurants

— Expectations for restaurant preparedness

— Willingness to pay more, reactions to potential tax deductions

e




Underwritten By

Great Lakes Wine & Spirits is a family-owned-and-operated Michigan-
based business with over 1,000 employees with facilities throughout the
state.

Great Lakes Wine & Spirits serves all 83 Michigan counties and has
developed into a multi-faceted industry leader in the alcoholic beverage
wholesale business and provide goods and services to nearly 14,000
Michigan businesses.

Warrior Market Insight is a Michigan-based business, led by native
Michigan professionals, offering a range of B2B and B2C consumer and
customer research and insight.

For questions or further information, feel free to contact the following:

Lew Cooper llI Mark Barron

Great Lakes Wine & Spirits Warrior Market Insight

(313) 453-2200 (248) 875-5503

LC3@GLWAS.com warriorinsight@gmail.com w
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Methodology

The survey was implemented online and fielded from April 20 to April 24t. There were
three separate campaigns, soliciting participation from different sources. The intent here
was to develop a comprehensive, representative sample of Michigan as a whole as well as
having geographic and other demographic segmentations:

Qutside Consumer Panel

WMI worked with Qualtrics and its panel division, with a customer database in the tens of
thousands of Michigan residents. Each respondent was targeted for their demographic type
and geographic location. In total, there were 571 qualified, completed surveys.

Social Media Campaign

WMI worked with the Facebook platform and set about a separate campaign, with a single
post and share. The targets were Michigan residents and there were 475 surveys started.
Each respondent was qualified by their geographic location as well as other criteria. In total,
there were 308 qualified, completed surveys.

Personal Circle of Contacts

WMI used a personal circle of contacts to test and socialize the survey, with a customer
database of only 100 Michigan residents. This group was targeted for their demographic
type and is used to bolster a certain segment for selected analysis. In total, there were 44

qualified, completed surveys. w
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Survey Profile - Location

Over 900 residents participating in the online survey from all points geographically
in Michigan. There are 64 of 83 counties represented in the study, along with every
MDHHS region:

Michigan counties represented

® 4

B Ozkland = Wayne = Macomb = Other

GREAT LAKES
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Survey Profile — Age and Gender

Of the 923 residents participating in the online survey, only persons 21 or older were
accepted to answer the questions. A wide range of ages is represented. Gender identity
shows a slight majority for female respondents at 56.3%:

Age ranges represented Gender identity

m21to30vearsold m31to60yearsold m Over 61yearsold ® Male ® Female
GREAT LAKES
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Survey Profile - Employment and
Income

The majority (54%) of the 923 residents participating in the online survey are employed
full time in Michigan. There was no effort to capture the current employment

effect in Michigan but 10% identified as laid off. Income levels are represented across the
board and suggest a median higher than the median household income of $55,000:

Employment status Household income

Student (currently seeking a degree

or certificate) Prefer not to answer -

Prefer not to answer

More than $200,000 [N
Not working (retired or disabled)

$100,000t0 519,909

Not working (temporary layoff from
a job or looking for work)

$51,00010.595,995

Working part-time

Lessthan $50,000 |

0 100 200 300 400 500 600 0 100 200 300 400
GREAT LAKES

Working full-time (paid employee
or self-employed)
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Survey Profile — Race and Education

Every effort was made in the online survey to have a representative sample by race and
education in Michigan. Caucasian and African American respondents represent 81% and
14.5%, respectively. Education levels are skewed to the high end, somewhat explained by
qualifying only this 21 and older:

Education level Racial identity

Master's degree or higher || NGENEGTNEEGEGE
Bachelor's degree in college (4-year) || NN

Associate degree in college (2-year) -

Some college but no degree _

High school graduate (high school _

diploma or equivalent including GED)

Less than high school degree I
1 White m Black or African American

0 50 100 150 200 250 300 350 = American Indian or Alaska Native = Asian
= Latino = Other GREAT LAKES
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Current perceptions

10. What do you think about the 'stay home, Q15. Do you agree that the guidance from t
ay safe' order extended and expanded on Government have led you enough to act
il 9th? responsibly?

April 9 order Gov't guidance

m Too Much Neutral = Too Little = Agree Neutral = Disagree
GREAT LAKES
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Current perceptions — reopen &
odd/even days

Q53. Are you in agreement with the Q14. If in order to promote social distancing you

Government's overall thought for were asked to shop only on odd or even days

reopening the economy in phases? based on your birth-date... how would you reac
to that order?

Reopen in phases Odd/even days

] . GREAT LAKES
m Agree Meutral = Disagree = Agree Neutral = Disagree @
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Dinner at restaurants - Before

Before the 'stay at home' order was initiated back in March, how often did yo
a restaurant for dinner?

Number of times going to dinner at restaurant Frequent Diners

Daily d6timesa 2-3timesa Once aweek Once a month Never

weelk week m Frequent diner All other

GREAT LAKES
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Dinner at restaurants - After

. Do you agree with the following statement: | feel safe enough right now to §
out to a restaurant or bar?

| feel safe enough right now to go back out to a restaurant

Strongly disagree
Somewhat disagree
Neither agree nor disagree
Somewhat agree

Strongly agree

100 150 200 250 300 350 400
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Waiting for Testing

12. Do you agree with the following statement: | would wait for a vaccine or antibody
t before going back out to any of the following places in order to feel safe enough?

Percentage wanting to wait for vaccine

Safe Concert Sporting Nightclub  Movie Restaurant Friend's Family
enough to event or bar theater house for member's
go back dinner fordinner
out

m Don't Wait Meutral = Wait for Vaccine GREAT LAKES
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First Week and First Month

Q16. When the 'stay at home' order is lifted, Q17. When the 'stay at home' order is lifted,
how likely will you be to go to... in the FIRST how likely will you be to go to... in the first
MONTH?

Percentage will go to in the first MONTH

Concert  Sporting  Nightclub ~ Movie Restaurants Friend's Family Concert  Sporting Nightclub  Movie Restaurants Friend's Family
event or bar theater house for member's event or bar theater house for member's
dinner  fordinner dinner  fordinner

W Likely Neutral mUnlikley W Likely = Neutral mUnlikley

Note: biggest change occurs with going to a Restaurant, jumping from 32% to
51% from First Week to First Month GREAT LAKES

/ IIZ(’ @

S = /11 2etd




Order — Michigan Resident Surve

GREAT LAKES



Social distancing in restaurants’
dining rooms and bars

Q19. If the reopened restaurants continue Q23. Would 6 ft between other groups
to apply social distancing, how would you at the restaurant's bar (not a nightclub)
feel if they required distance from other be enough to make you feel more safe?

Distancing inside Six feet between groups at bar
restaurants

\_

m Happy = Neutral = Unhappy m Yes - Neutral = No
GREAT LAKES
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Sitting on a restaurant’s bar or patio

)21/22. In the first Week or Month after the
ay at home' order is lifted, | think sitting at
estaurant's bar (to eat and/or drink) will
nattractive for me.

Sitting at a bar is unattractive

First Week First Month

W Agree Neutral M Disagree

Q20. Would dining outside on a
patio or deck be more desirable to
you than before?

Outdoor dining

m More Same m Less GREAT LAKES
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Barriers and sanitizers in restaurants

Q27. Would you expect hand sanitizers, Q25. If restaurant establishments have
ipes or both to become staples like salt physical guidance and/or barriers to keep
d pepper on the table? you safe, would you...?

Sanitizers on the table Physical barriers

v L

mYes - Neutral mNo m Positive ~ Neutral ® Negative (GLSEAT LAS
Yoo
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Mitigations inside restaurants

224. How would you feel if restaurants required...?

Potential restaurant requirements

] — ] .
Greeted by someone Giving hand sanitizers Servers wearing masks Taking temp at door
wearing mask

M Pleased Neutral M Displeased

GREAT LAKES
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aking a rideshare to a restauran

ow soon after the 'stay at home' order is lifted would you be likely to ta
yft to a restaurant?

Rideshare to a restaurant

I've never used Uber or Lyft |

Never

After three months
After first month
First month

First week

GREAT LAKES
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% é
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Paying more at a restaurant

Q28. Would you be willing to pay higher Q32. Would you be willing to pay more to
prices in restaurants if the Government help the restaurant in general knowing
mandated (or the restaurant itself) only you're helping them get going again since
eated to 50% capacity to apply social you can deduct?
tancing?

Pay more for 50% Pay more in general

o1he.

® Positive Neutral = Negative ® Positive Meutral = Negative @
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Restaurant experience at home

9 With the potential for lower
pacity and other mitigation
irements, Restaurants are

dering an offering called

rant Experience At Home." This

ould offer items from the
ered to your location with a
ned and with required PPE)
our meal would be

Restaurant experience

m Positive Neutral = Negative

GREAT LAKES
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Dinners to be 100% tax deductible

0. Does the potential for dinners to Q31. Does the potential for dinners to now
w be 100% tax deductible for be 100% tax deductible for businesses

inesses affect you in any way? influence the likelihood you would go out
more often?

Tax deduction affect you? Go out more? n=226

N\ 40%
I| II

Definitely Probably yes Might or Probably  Definitely
= Probably not m Definitely not yes might not not not

GREAT LAKES
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Frequent diners (more) ready to
return

Go out to Restaurants in first WEEK Go out to Restaurants in first MONTH

Extremely likely Somewhat likely Neither likelynor  Somewhat Extremely Extremely likely Somewhat likely Neither likely nor  Somewhat Extremely
unlikely unlikely unlikely unlikely unlikely unlikely

M Frequent diners Al others H Frequent diners  ®m All others

Sitting at bar first WEEK Sitting at bar first MONTH

Strongly agree Somewhat agree Meither agree Somewhat  Strongly disagree Strongly agree Somewhat agree Meither agree Somewhat  Strongly disagree
nor disagree disagree nor disagree disagree

GREAT LAKES
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Frequent diners (more) ready to
return to Restaurants

All others

|

6. When the 'stay at home' order
fted, how likely will you be to go
estaurant in the FIRST WEEK?

ome' order
D €0

Frequent diners

= Positive Neutral = Negative

Frequent diners

m Positive Neutral = Negative

= Positive Neutral = Negative

All others

GREAT LAKES
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Frequent diners don’t differ from
others

Greeted by someone wearing a mask

Somewhat
displeased

Somewhat Neither pleased
nor displeased

Extremely
pleased pleased

H Frequent diners  ® All others

Server wearing a mask

Somewhat
displeased

Somewhat  Neither pleased
nor displeased

Extremely
pleased pleased

B Frequent diners  m All others

Extremely
displeased

Extremely
displeased

Extremely
pleased

Extremely
pleased

Giving you hand sanitizers

Somewhat
displeased

Somewhat Neither pleased
pleased nor displeased

B Frequent diners M All others

Taking temps at the door

Somewhat
displeased

Somewhat  Neither pleased
pleased nor displeased

® Freguent diners  m All others

Extremely
displeased

Extremely
displeased

GREAT LAKES
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Frequent diners' stronger interest

Frequent diners All others

8. Would you be willing to pay
er prices in restaurants if the
ernment mandated (or the

rant itself) only seated to
pacity to apply social
Yo

m Positive Neutral = Negative m Positive Neutral = Negative

Frequent diners All others

( GREAT LAKES
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Frequent diners' stronger interest

Frequent diners All others

D. Does the potential for

ers to now be 100% tax
tible for businesses affect

itive Neutral = Negative m Positive Neutral = Negative

Frequent diners All others

J GREAT LAKES

= Positive m Positive Neutral = Negative
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