


Goal

Provide the opportunity for public and private agriculture and 

food businesses and organizations to build awareness of the 

state’s great variety and quality of local food products, with the 

use of the “Pure Michigan” logo for qualified products and 

services 



Participation

For use in connection with products or services that support the brand 
image 

For which at least 50% of the cost of goods ($ value) of the finished 
product identified with the logo has been sourced and/or added in 
Michigan.   

All submissions will be reviewed to determine if the product or service is 
appropriate to use the Pure Michigan logo and meets the guidelines. 

Brand Standards developed by MEDC and McCann Erikson regarding 
colors, fonts, and other treatment of the artwork



Criteria

Does the organization or business have an address in Michigan for tax 
purposes?   (“Yes” required)  

Are there any non-U.S. sourced ingredients (other than products such as 
coffee and cocoa, which are not grown in the U.S.)?   (“No” required)

If ingredients are sourced outside the state of Michigan, is the product 
processed in Michigan?   



Approved to date

Michigan Apple Committee  (partner)

Michigan Grape and Wine Industry Council (partner)

Michigan Christmas Tree Association

Hudsonville Ice Cream

Pioneer Sugar

St. Julian Wine Company

Cherry Capital Foods

Michigan Ag Council (partner)



Michigan Apples 
Find success with 

locally-grown promotion



SE Mich. Promotional Tools
(mdm. touch)

In-Store Presence

� In-store “signage” = bins



Mich. – January ‘12 Promotion
(mdm. touch)

� Banner w/ Pure Michigan Apple bin

� Stanchion sign, shelf banner sign



SE Mich. Promotional Tools
(mdm. touch)



The application is available online at michigan.org 
under 

http://www.travelmichigannews.org/mtr/marketing/
or http://www.michiganadvantage.org/Logo-Request/

Linda Jones, MDARD 517 373-9789 jonesL9@michigan.gov

Kelly Wolgamott, MEDC  517-241-5236 wolgamottk@michigan.org


