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Welcome
Dr. James Bell III |  Director, Protect Michigan Commission



Introduction 
Dr. Natasha Bagdasarian |  Chief Medical Executive, MDHHS



Update on the Numbers & Vaccines
Dr. Alexa Travis | Senior Deputy Director, Public Health 
Administration, MDHHS
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Nearly all States and Territories are at High CDC Transmission Level

• Countries with the highest case 
count are U.S. (43,683,764), India 
(33,834,702), and Brazil 
(21,468,121).

• Nearly all U.S. jurisdictions have 
high community transmission.

• CDC continues to recommend all 
individuals, regardless of 
vaccination status, should mask 
indoors.

• Third dose and/or booster 
recommended for some groups, 
depending on vaccine received.

National COVID-19 Trends

Level of COVID-19 Community Transmission

Moderate
Substantial
High



Percent positivity (10.3%) increased 
from last week (8.8% last week).

Case rate (258.9 cases/million) has 
increased for three months (246.3 last 

week).

CDC model projections suggest plateau 
or slowed increases in cases, as well as 

hospitalizations and deaths.

Percent of inpatient beds occupied by 
individuals with COVID (8.0%) 

has increased for 11 weeks (up from 
7.4% last week).

U-M data and modeling put inpatient 
census just below spring peak.

Increasing Percent Positivity Increasing Cases Per Million Increasing Hospitalization

Michigan COVID-19 Trends 

Early indicators Delta surge may be slowing, but transmission and 
burden remains high. 
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Transmission
Levels

Low

Moderate

Substantial

High

County COVID-19 Trends

Cases per million are 
plateaued or increasing in 

most MERC regions.

Percent positivity increasing 
in all MERC regions.



Science Round Up

• The vaccines continue to be our best 
opportunity to end the pandemic.

• Less than 1% of fully-vaccinated people 
experienced breakthrough.

• First doses up with 7-day rolling average 
of 4,399 administered/day.

• Most administered by pharmacies, local 
health departments, and hospitals.

• Preparing what we can now for possible 
authorization of vaccine for younger 
children.

Vaccine Progress Statewide
COVID-19 Vaccine Initiation 

(First Dose) Coverage



Science Round UpRecent Guidance and Resources



Discussion
Moderated by Dr. Bell 



How hospitals are faring amidst COVID
Ruthanne Sudderth | Senior Vice President, Public Affairs & Communications, 
Michigan Health and Hospital Association

PMC appointee 



Discussion
Moderated by Dr. Bell 



A Tale of Two Crises

Norm Hess, MSA

Michigan Association for Local Public Health



Two Crises
• Local public health is facing a public health crisis.

• Local public health is operating in a state of crisis.



Immediate 
Threats

• Unbalanced public dialog – leading to distrust of public 
health and lack of cooperation with prevention measures

• Political Intimidation – authority, job, funding

• Personal Safety – health officer, medical director, staff, 
families

• Ongoing litigation - against health departments and schools

• Employee Wellbeing – exhaustion, illness, despair



Near-Term 
Threats

• Strained local relationships

• Threats to the public health code

• Critical public health workforce shortage

• Inability to provide essential public health services

• Unprotected public



How can PMC 
use its 
influence to…

• Speak out in support of local public health 
officials and staff?

• De-politicize and defend the authority of 
local health officers and MDHHS?

• Engage other influential voices that are 
supportive of public health prevention 
measures?

• Call for civil discourse and respectful 
community conversations where opinions 
are sharply divided on public health 
strategies?



Norm Hess, Executive Director
Michigan Association for Local Public Health
nhess@malph.org
517-285-9724

mailto:nhess@malph.org


Discussion
Moderated by Dr. Bell 



Communications Update
Laura Blodgett | Communications Director, MDHHS



Media Channels

• Television, Cable, Connected TV, Hulu, YouTube, Twitch, Vevo, 
Gas Station TV

• Radio (including Hispanic and Arabic stations), Audio Streaming, 
Podcasting

• Digital targeting many different segments throughout the state
• Native Display 
• Doctor Office Posters, Barber Shops/Salons, Bus 

Shelters/Transit, Billboards, Gas Pump Toppers, Cinema, Grocery 
Store, Airports

• Facebook, Instagram, Reddit, Twitter, Snapchat, Tik Tok
• Google Search



TV

Let’s Not Go Back

https://www.youtube.com/watch?v=aPL3mTpPE7I


TV

No Chance for Goodbye

https://www.youtube.com/watch?v=nzQKzOvVfD0


VIDEO SERIES

Conversations Between Friends - Brother to Brother

https://www.youtube.com/watch?v=yTqTN8DjnD0&t=7s


Social Media



Outdoor



Digital



Print



Airport



October plans

• Development of additional assets (TV, radio, digital, social 
media) targeting parents of young children

• Increased effort on door-to-door canvassing
• Promotion of booster shots for eligible populations
• Sharing stats from new study on pregnant women and COVID



Advertising Spend by Month
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STATE NEIGHBORHOOD CANVASSING 
UPDATE 

Teamwork Makes The Dream Work
Mario L. Morrow Sr. | CEO, Mario Morrow & Associates, LLC



CANVASSING UPDATE

■ The State’s Neighborhood Canvassing Teams have been extremely successful. 
Over 260,000 doors knocked.

■ Over 25 community and faith-based organizations throughout the state with 
daily doing door to door, strip mall and event canvassing trying to reach as many 
residents as possible to educate them on the importance of getting the vaccine, 
masking and practicing social distancing.

■ The teams successfully assisted over 15,000 individuals with real time 
vaccination appointments as well as provided transportation to those who did 
not have mobility.  

■ Our faith-based partners not only provided transportation but worked with our 
health departments to make home visits to seniors to get them vaccinated. As 
well as promote our mobile vaccine units and other partnering sites.



OCTOBER PUSH 
COMMUNITY PARTNERS 
■ Albion Community Foundation (Albion)

■ AWAKE Inc. (Grand Rapids/Kent County)

■ Battle Creek Community Foundation (Battle Creek)

■ Church of Elohim (Lansing)

■ Council of Baptist Pastors (Southeastern Michigan)

■ Saginaw Faith Collective (World Outreach Ministries)

■ Detroit Association of Black Businesses (Wayne County)

■ Benton Harbor (Vision of Wisdom)

 These partners have agreed to continue their efforts during the month of 
October.



Discussion, Next Steps, Call to Action
Moderated by Dr. Bell
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