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Digital Tools for Small Businesses



Making The Web Work For You
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make better 
decisions 

by accessing unique 
customer, industry and 
performance insights

reach more  
customers

by engaging millions of people, in 
the right context, with customized 

experiences they love

get more  
done

by having access
to your business information,

anywhere, anytime 



Reach more customers



Does this look familiar?
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Are You Mobile-Friendly? 

5www.howtogomo.com



Are You Mobile-Friendly? 

Update your Google Places profile to put your best foot forward
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• ive customers the right informationG      
about your business  

• ours, phone number and directionsH      
are key 

• rack and respond to customerT      
reviews

www.google.com/placesforbusiness



Google Voice

One number for all your phones, free forwarding and online voicemail
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• Pick a free local number, record 
your greeting, and tell Google 
where to forward the call.

• Great for protecting your 
personal cell number.

• Get your voicemails transcribed 
and delivered to your email 
inbox.

www.google.com/voice



Make Better Decisions
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Google’s ThinkInsights Research Hub

9www.google.com/think



Google Consumer Surveys

Smarter, faster research – from R&D to marketing
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Problem: You need relevant 
data from real consumers, and 

you need it fast

Solution: GCS allows you to 
make fast, data-driven 

decisions for your brand

Design, target and launch a 
survey (up to 10 questions) 

in minutes

Your survey is answered by 
real consumers on partner sites 
& the Google Opinion Rewards 

mobile app

Receive initial analyzed 
results in hours, complete 
results in just a few days

www.google.com/consumersurveys



www.google.com/alerts

Google Alerts
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Get More Done



Google Confidential and ProprietaryGoogle Confidential and Proprietarywww.google.com/voice

Access anything, anywhere with Google Apps

From lead gen forms to 
budget spreadsheets to 
proposal documents to 
tomorrow’s presentation –
work together from 
anywhere, anytime.



Google Confidential and ProprietaryGoogle Confidential and Proprietary

Working from home? Try free video meetings with 
Google Hangouts



Recap: Making The Web Work For You
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make better
decisions 

by accessing unique 
customer, industry and 
performance insights

reach more 
customers

by engaging millions of people, in 
the right context, with customized 

experiences they love

get more 
done

by having access
to your business information,

anywhere, anytime 



You need a Google account
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google.com/accounts



Thank You!
jonfraser@google.com



Google AdWords: google.com/adwords

Google+ Page: google.com/+/business/

Add a +1 Button: google.com/webmasters/+1/button/

Google Analytics:  google.com/analytics

Insights for Search:  google.com/trends/ 

Google Alerts: google.com/alerts

Mobile Compatibility: howtogomo.com

Google Apps: google.com/a

Resources
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How Google search works: search query
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This is the search query



How Google search works: organic results
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Organic search results



How Google search works: paid ads
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Paid Ads



• Content is the key
• Be engaging 
• Use important keywords
• Keep up-to-date 

• Use Webmaster Tools (google.com/webmasters) 
• Find out how Google sees your site
• Sign up for alerts
• Tell Google about your site

• Set realistic expectations
• Ask the right questions

Search Engine Optimization (SEO)
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• Use email for efficient, inexpensive communication.
• Use social media to develop relationships with fans.
• Promote your website on receipts and other print 

materials. 
• Give people an incentive to visit you online.
• Invite happy customers to recommend your site.

Tips for promoting your website
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• Pay-Per-Click (PPC) model
• Advertisers do not pay to show ads
• Pay only for clicks on ads

• Google offers two options: 

• (google.com/adwords)

• (google.com/awexpress)

Search Engine Marketing (SEM)
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