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Voluntary Green Pricing (VGP) Product

Section 61, MCL 460.1061, requires
utilities to offer VGP programs

VGP subscribers are responsible for
additional costs

VGP subscribers must accrue the benefits

VGP subscribed RECs are separate from
Renewable Energy Credit Portfolio
Standard (“RPS”) compliance RECs

I.e. no double counting RECs




Willingness to Pay for Renewables 3

Residential
= Nearly half of customers would
consider paying for renewable

“If I can see the benefits from

programs it | would be willing to pay
more”
= Costs and credits require more o e
effort to understand than fixed not, 38% 33%
cost products :
Business
= Some customers desire a cost efinitely not, 9 efinitely would, 7%
savings from renewable
products
Probably
= More communication of oy
environmental benefits is v

desired from subscribers
Source: Cadmus, 2018

Customers want to see the people, planet, prosperity IMpPAacts consumers nergyy coutonvse



Current Programs 4

Green Generation™
Program = —~20,000 customers

REC based product sourced - Closing April 5, 2019
from Michigan renewables

Solar Gardens

Program
Solar energy generated on your
behalf

= —~2 200 customers

Large Customer

Renewable Energy Program = <10 customers
Renewable energy to match usage

by largest corporate customers

G@ Counton Us®



Solar Gardens Program - Overview 5

100% Michigan-Made  No Installations or Support Michigan'’s No Contracts or
Solar Energy Upkeep Hassles Renewable Energy Future Cancellation Fees

Subscription Levels
Starting at $10 Per Month

Clean Energy with the
Same Proven Service

G@ Counton Us®




Solar Gardens Program — Generating Facilities 6

Grand Valley State University

GVSU'’s Allendale campus, South of Pierce Avenue
near 48t Avenue.
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Solar Gardens Program — Generating Facilities 7

Western Michigan University
WMU’s Kalamazoo campus, at the Business,
Technology and Research Park.

SOLAR GARDENS o ()
LOCATION \
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Solar Gardens Program

R Choose your level of
participation
1 block = 500 watts or 750
kKWh per year

An average home would
subscribe to 10-12 blocks for
100% match.

Subscription Payment Terms:
Upfront, 3 years, 7 years or
25 years




Solar Gardens Program 9

Receive bill credit
based on your

subscription level

Guaranteed 7.5 ¢/kWh of
generation thru March
2021

Day ahead LMP starting
April 2021

2018 monthly credit
averaged $4.46 per block

Consumers Energy ) Count on Us®



Solar Gardens Credits per Block 0

Generation Period

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2018 $1.80 | $2.03 | $5.62 | $6.00 | $6.60 | $6.37 | $7.27 | $6.30 | $5.40 | $3.45 | $1.27 | $1.43

2017 $1.05 | $3.23 | $4.20 | $5.40 | $7.04 | $7.35 | $7.50 | $6.45 | $6.30 | $3.75 | $2.70 | $0.90

2016 $4.95 | $7.11 | $7.04 | $6.97 | $5.78 | $5.47 | $3.97 | $3.00 | $0.68
Avg Monthly Average
Bill Credit Annual Bill
Estimate per| $1-43 | $2.63 | $4.91 | $5.45 | $6.92 | $6.92 | $7.25 | $6.18 | $5.72 | $3.72 | $2.32 | $1.00 | | $54.45 | ‘Lo

Block Block
Percentage Total
of Annual Billl 2.6% | 4.8% | 9.0% |10.0%(12.7%(12.7%|13.3%|11.3%(10.5%| 6.8% | 4.3% | 1.8% 100% p t

Credit ercentage




Solar Gardens Billing i

Account Summary

Last Month's Account Balance S89.87
Payment on May 10, 2018 S89.87-
Balance Forward $0.00

YO u r S u bSC ri pti O n Payments applied after May 14, 2018 are not included.

Electric Charges

and credits appear = St S

System Access 57.00
Distribution 502@ 0.050297 §25.25
O n O u r m O n t h I Energy Efficiency 502@ 0.002963 $1.49
Power Plant Securitization 502@ 0.001162 50.58
Low-Income Assist Fund 50.93
utlllt bl” Electric Charges
- Solar Energy Subscription 510.00
Solar Energy Credit 5$5.62-
Total Electric $85.79
State Sales Tax 5322
Total Energy Charges $89.01
Amount Due: $89.01

Appears on your bill 2-3 months after enrollment. ‘Consumers Energy Jp Courton Us®



Solar Gardens Customer Perspectives =

Recommend Solar Gardens? Extremely Unlikely
2%

— ————— _ Unlikely
4%

Extremely Likely

70%

extremely likely
or likely promoters

\Neutral

24%

T Likely
28%

Winning model for customer referrals e L



Solar Gardens Customer Perspectives 13
Why Subscribed?

Prefer sustainably sourced energy 76% C I ean & G reen
customers are
Feels good to support sustainable energy _ 72% CcoO r_e
subscribers

Make a positive impact in the world

69%

It is a good investment

26%

Other 1%

Consumers Energy ) Count on Us®



Emphasizing the Benefits! 14

Solar Gardens=ENVIRONMENTAL BENEFITS

25,422,000 3,000 268,000 11,000

Miles driven Tree seedlings Tons of carbon
by Average Tons of Waste 9 dioxide
grown for :
Passenger Recycled 10 vears equivalent
Vehicle Y (CO.,e) avoided

Based on U.S. Environmental Protection Agency equivalencies ‘Consumers Energy Counton Us®



Planning for the Future: Win, Win, Win! 15

-

= Cadillac, Michigan  § 77" & ®resse &
Investment unlocks s &a
$1M in brownfield
funds for the City

Investment will
create economic
growth

Investment will
create pollinator
habitat

I5thavef

Cnn@ Counton Us®



-----
_______
______
......

44444

=~

/ .‘:‘I _;‘: ;,f

/]
/ //[[////[]/ CEREIE .
//[/ SEEESIMMB IR

I'Il.ll.ll.ll.ll.l

L/

7 B/
%//b//////[[/ it //
TR IE I H I /[/
Il Tl R

7/ 77
77 1 T T
7 7 T




	Solar Gardens �Program Overview� ��March 20, 2019
	Voluntary Green Pricing (VGP) Product
	Willingness to Pay for Renewables
	Current Programs
	Solar Gardens Program - Overview
	Solar Gardens Program – Generating Facilities
	Solar Gardens Program – Generating Facilities
	Solar Gardens Program
	Solar Gardens Program
	Solar Gardens Credits per Block
	Solar Gardens Billing
	Solar Gardens Customer Perspectives
	Solar Gardens Customer Perspectives
	Emphasizing the Benefits!
	Planning for the Future: Win, Win, Win!
	Slide Number 16

