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Easier said than done 
A deep dive into Americans’ attitudes and beliefs about energy 

efficiency — and how that drives willingness to participate in utility 
EE programs. 
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Our Vision:  Every home & building in America is 

energy responsible and sustainability is ordinary 
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We create a market advantage for 

companies who create a 

sustainable, energy-responsible 

future. 
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Our proprietary research 
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Our clients 
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The challenge with marketing 

energy efficiency 
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They say energy conservation is important. 
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Say higher energy efficiency would cause them 

to choose one new home over another 

81% 
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Perceptions 

80% 49% 50% 
of Americans 
think they use 

less energy 
than they did 
5 years ago 

think their 
homes are 

already 
energy 
efficient 

claim to have 
made 1-3 
efficiency 

improvements 
to their homes  

Source: Energy Pulse 2013 
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The Wheel of Blame 

Utilities are now at 

the top of the 

“blame” list for high 

energy costs – 

ahead of oil 

companies, the 

government, unrest 

in the Middle East 

and consumer 

demand. 
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85% 
How much they expect to save if they spend 

$4,000 on EE home improvements 
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Likelihood of doing every single EE 
home improvement we track is 

down across the board 
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They don’t know what the 
heck we’re talking about 

most of the time 
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Terms or phrases you know you could confidently 

and correctly explain to a friend 

N=2,009 

Source: Energy Pulse 2014 
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N=2,009 

Source: Energy Pulse 2014 
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When we say “energy 
efficiency” 30% think we 

mean “install solar panels.” 

Source: Energy Pulse 2014 
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Popular analogies don’t work. 



 Gain a sustainable advantage 

67% 
Are unaware of/unfamiliar with utility rebate 

programs 
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Energy conservation activities have declined 
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We keep trying to “educate” the market, 

presuming they’ll do the right things if we just 

tell them what to do 
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And we keep trying to sell the 

drill bit, when what people want 

to buy is the ¾” hole 
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Other challenges 

•  Siloed marketing efforts; very little cross-

marketing or follow-up 

•  Too many recommendations 
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What can we do? 
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Connect them to the real, underlying benefits of 

energy efficiency that they actually care about 
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When you communicate, use a one-two punch 
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The one-two punch: 
1. Wake Americans up to the fact that they have 

 an efficiency problem  

 

2. Drive them to prescriptive solutions 
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http://www.avoidenergydrama.com 
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Results ten months in 

•  Reached 29,717,234 TV & radio media impressions beyond an annual goal of 

15 million 

–  $830,294 in free media towards goal of $3-600,000 

•  Reached 2,389,398 additional media impressions (Pandora & Yahoo) 

•  Exceeded unique visitor goals at 11,416 (goal – 2,500) 

–  21.5% conversion rate 

•  1,098 people have completed a form to sign up for a $99 energy audit 

•  19% unaided recall, 28% total recall (unaided and aided) 

–  1.44 million MI residents 18+ unaided 

–  2.13 million MI residents 18+ aided 
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Making energy efficiency 

marketing more efficient via 

segmentation, personalization, 

and marketing automation 
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energyadvisor@do5things.com 



 Gain a sustainable advantage 

energyadvisor@do5things.com 
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Results 
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35% 
OPENS 

7% 
CLICK-

THROUGHS 

15% 
Industry Averages 

3.5% 

Highly targeted email marketing drives engagement 
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15% 
Pilot 3 

7% 
Pilots 1-2 

Industry Averages 

2% 

Overall program opt-in rates through the roof 
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Heating System Tune-up 33% 

Attic Insulation 26% 

In-home Analysis 24% 

CFLs and LEDs 16% 

Crawl Space Insulation 9% 

Refrigerator Recycling 9% 

Free Products & Install 64% 

Refrigerator Recycling 47% 

Attic Insulation 39% 

CFLs 18% 

In-home Assessment 18% 

Energy Monitoring 13% 

Pilots 1-2 Pilot 3 

12% of all participants self-report 14% of all participants self-report 

Self-reported Measure Completion 
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A Behavioral Framing Experiment 

Test four different behavioral 

framing principles in email 

campaign effectiveness 

ENDOWMENT SOCIAL PROOF 

LOSS AVERSION POWER OF FREE 
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Behavioral Experiment Results 

Behavior Principle Opens Clicks 

Loss Aversion 64% 27% 

Social Proof 60% 21% 

Endowment 54% 17% 

Power of Free 55% 7% 
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Let’s not forget after-the-fact behavior 

modification 
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Over half of potential buyers admit they would 

likely use energy-efficient products more. 

 

 

53% 
Source: Energy Pulse 2013 
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Takeaways 
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Takeaways 

•  Understand that people are now skeptical of energy efficiency/save money 

claims 

•  Don’t try to educate, scare or spin them into buying 

•  Talk in normal, human terms; avoid industry jargon 

•  Wake them up to the fact that they have a problem 

•  Push increased comfort for the family, healthier for everyone in the home, 

controlling energy bills, less waste and better resale value 

•  Deliver the right message to the right segment 

•  Push behaviors, not just products 

•  Create specific, logical action steps forward for folks 



 Gain a sustainable advantage 

Discussion 
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Thank you! 

Suzanne Shelton 

865.524.8385 

sshelton@sheltongrp.com 


