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Q:  Have you identified a budget for this initiative?

A:  We do have a total budget for Marketing, however we are looking from all applicants to understand their administrative costs, and creative costs per hour.  We do know that media buys will be dependent on time and placement.

Q:  Will we allow companies that are outside the USA apply?

A:  Yes, we will allow this, however we will also require at times, face to face meetings and this may cause significant time and costs.  

Q:  Can we submit the proposal via e-mail?

A:  Yes, you can e-mail the proposal to townleym1@michigan.gov

Q:  How are we currently promoting Hardest Hit?

A:  For the first 4 years of the program we enlisted the assistance of a Michigan based marketing firm to assist us in promoting the program.  Since the beginning of 2015 to current we have promoted the program through our lending partners, treasurer’s and any other homeowner forums hosted across the state.

Q:  What are our target markets?

A:  Michigan’s foreclosure problem is seen throughout the entire state.  We look to promote this program in all counties with a major focus in the cities that have higher populations.  
[image: ]
[image: ]
image1.png
gz,

STATE OF MICHIGAN
o MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY BT DRecTon




image2.png
735 EAST MICHIGAN AVENUE « P.O. BOX 30044 - LANSING. MICHIGAN 48909
michigan.govfmshda  517-373-8370 - FAX 517-335-4797 - TOLL-FREE 855-MI-MSHDA (855-646-7432)

&&=




image3.png
735 EAST MICHIGAN AVENUE « P.O. BOX 30044  LANSING. MICHIGAN 48909
michigan.govfmshda  517-373-8370 - FAX 517-335-4797 - TOLL-FREE 855-MI-MSHDA (855-646-7432)

&&=




