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It has been declared,You shouldn’t drive impaired



Disclaimer

▪This year has been particularly 

difficult for us. The COVID-19 

Pandemic put a halt to in-

person education and forced 

us to find different, more 

unique ways of educating our 

peers and young drivers in the 

community.



Objective 1:
Social Media

Our first objective for the campaign was the 

creation of several S4SD social media accounts 

designed to target the younger population.



Tik Tok

▪ Our first objective for the social media 

portion was the creation of the S4SD Tik Tok. We 

used a series of short, 1-minute clips to educate 

young drivers on the danger of impaired 

driving using means that they understand.



Instagram
▪ Our second objective was the creation of an Instagram 

account dedicated to promoting safe driving habits 

through the use of different graphics and statistics posted 

on it, as well as promoting the Tik Tok.



Results

▪ We garnered over 13,000 page views on Tik Tok. As well as 

1,100 likes and 142 followers. We also had 158 followers as well as 

2,900 page views on the Instagram. This was based on 14 Tik 

Tok's and 17 Instagram posts posted between middle of January 

and middle of April.



Objective 2:
Yard Signs



Results
We received approximately half of all 

followers on both Tik Tok and 

Instagram from people seeing the 

yard signs and following us from the 

information on the signs.



Objective 3:
Interview with

Macomb County Sheriff



Sheriff Interview

▪ On April 1st, 2 HOSA members conducted a Zoom conference 

with Macomb County Sheriff Anthony Wickersham. Topics 

discussed included risks of impaired driving, statistics involving 

vehicle crashes while intoxicated, and alternative options to 

driving when you are unable to drive yourself.



Results
The entirety of the interview was made 

public on the Anchor Bay School District 

Facebook page. We received over 

1,700 views as well as 10 shares by 

different members of the Anchor Bay 

Community.



Media Outreach

THE VOICE NEWSPAPER

▪ We were featured in our local area newspaper, The 

Voice, on March 3, 2021. The article described what we 

were doing as well as reasons why we were doing it, 

which helped us gain more publicity as well as 

spreading awareness for the campaign

LOCAL 4 NEWS

▪ On March 23, 2021, we were featured by Local 4 News. 

They displayed an article online under the Something 

Good! Segment as well as did an on-air feature for us.



Other activities

LANYARDS

▪ Lanyards with S4SD and Anchor Bay HOSA on them 

were purchased and were raffled off to community 

members that sent in a photo of one of the yards signs 

and posted them on Instagram and tagging our 

Instagram.

T-SHIRTS

▪ Navy blue T-shirt were purchased for members of the 

club participating in the S4SD campaign as well as to 

be raffled off in the same fashion as the lanyards. They 

had the S4SD logo as well as Anchor Bay HOSA and our 

campaign slogan on the back.



Student Survey

▪ We sent out an informational sheet on different statistics 

of impaired driving to teachers at Anchor Bay High 

School to send out to their students. From there we asked 

students to complete a short, 3-question survey testing 

their understanding of the material. We received 291 

responses with an average score of 100%.



Seatbelt
Survey

PRE-CAMPAIGN

▪ Prior to starting our campaign, we completed a seatbelt 

observation survey and concluded on average, that 

16% of people in cars leaving our parking lot did not 

wear their seatbelts.

POST-CAMPAIGN

▪ As our campaign winded down, we completed the post-

campaign seatbelt observation and found that that 

number had been reduced down to only 6% of people.



Summary

▪ In conclusion, our campaign received generally 

positive feedback from our community. We received 

special recognition from the Anchor Bay Board of 

Education on April 28th at their monthly meeting. We 

used social media and local media to reach a wider, 

more diverse base of people. We feel that we excelled 

in our education and community outreach especially in 

the face of a pandemic.


