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® The Disciplined Process

® A History Lesson
®* What Did We Learn?

® Tools You Can Use




* Policy

* Program
Traffic Research Policy
" FARS Data
= Enforcement Data
= \/MT Data Program

® Communications
Market Research

Communications Plan Communications
Creative Development




In public health campaigns
communications

must support programs that work




Seat Belt Use Rates 1983 - 2009
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Buckle Up for Safety... Buckle Up!
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Big |dea in the 1990s

® The benefits of clever, creative appeals
to buckling up had been achieved
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Campaign Publicity Enforcement

1

Heightened Awareness/ Perceived Risk of Punishment

l

Higher Seat Belt Use

1

Fewer Fatal and Nonfatal Injuries




Developing the right message...

For the right audience...

In the right place...
At the right time.




Use data to identify your target audience

Test messages to be sure they resonate
with audience

Develop creative material that tracks with messaging
Don’t mess with the brand — be firm

Use enforcement messages to support enforcement and
social norming in off enforcement periods

PSA’s don't solve the problem




Programs Products

Mobilizations/Crackdowns National Communications Plan
Communications Calendar

Sustained Enforcement Planners

Click{ltior, Ticket

Mobilization Dates
2010 — 2011

May 23 - June 5, 2011




NHTSA

2010

Communications
Calendar
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www.TrafficSafetyMarketing.gov

Traffic Safety

Marketing
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NHTSA

I Welcome to TSM
I Glossary

I Mational Campaigns
Occupant Protection
Click It or Ticket
Child Passenger Safety

Impaired Driving
Crackdown
Motorcycles

Teen Driver Safety
Seat Belt Use
Access to Alcohol
Parentz and Teens

Speed
Speed Campaign Toolkit

Motorcycles
Share The Road
Impaired Riding
Spanish Materials
Click It ar Ticket
Impaired Driving
Speed Campaign Toolkit
Pedestrian and Bike Safety

National
Enforcement
Mobilization

May 24 - June 8, 2010

NHTSA.gov | Web Policies & Motices | Terms of Use | FOIA
e Y » D"..STR.ﬂETU\J.GZN

Saint Patrick's Day

March % - 17, 2010

erial that you can distribute to
r local needs and objectives

program

Upcoming NHTSA Traffic Safety
campaign planners:

Motorcycle Safety Month (May)
- Share the Road
- Drunk Riding Prevention

Click It or Ticket
May 24 - June 6, 2010

Click HERE if you are interes
a previously published HHT!
raffic 5afety campaign
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Mational Resources

Communications Plan
Marketing Calendar
Impartant Links
Mews Clips

Communications Tools Links

Advertising and Marketing
Branding

Earned Media

Evaluation and ROI

Media Buying
Presentations

Research and Planning
Social Media

Most Recent Updates

2010 Safety Events Calendar
2010 Matl Strategic Comm Forum

Subscribe to email alerts



* A system, not a slogan

® A program, not a press conference

* A benefit, not a message

* Along-term effort, not a one-time shot
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