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About This Toolkit

Public health messaging is a key part in community engagement and awareness
of HIV and STI prevention, testing and treatment. Social media is a quick, efficient
way to deliver a range of information to a wide audience. Messaging shared
across platforms can be unique, individually created content or pre-made,
shared content from other pages and platforms. According to Pew Research
Center, more than 50% of adults regularly got news from a digital device
(smartphones, laptops, etc.), with 58% preferring to get news on digital devices.
This means using social media is more important now than ever before.

The Bureau of HIV and STI Programs (BHSP) Communications and Social Media
Toolkit was created to help agencies establish, build and maintain consistent
communications and standards for public health messaging. This toolkit breaks
down several key factors for successful messaging, including using plain
language, developing graphics, tips for consistent posting or reposting of content
and much more. BHSP's goal is to build off other available resources, such as
Centers for Disease Control and Prevention (CDC) content, national organization
toolkits, etc., to help set agencies up with the foundational tools to build their
platforms and engage with the community.

For questions or technical assistance, please contact BHSP via the STI/HIV
Operations and Resource System (SHOARS) or MDHHS-SHOARS-
Support@Michigan.gov.



https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
http://michigan.gov/SHOARS
http://michigan.gov/SHOARS
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
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Health Literacy and Plain Language

Health Literacy
The U.S. Department of Health and Human Services (HHS) Healthy People 2030 initiative
defines health literacy two ways:

» Personal health literacy is the degree to which individuals have the ability to find,
understand and use information and services to inform health-related decisions and
actions for themselves and others.

+ Organizational health literacy is the degree to which organizations equitably enable
individuals to find, understand and use information and services to inform health-
related decisions and actions for themselves and others.

Nearly nine out of 10 adults struggle to understand and use health information when it has
unfamiliar or complex terms. Some best practices to address health literacy include:

» Create user-friendly materials that are accurate, accessible and actionable.

» Use plain language and develop materials in multiple languages.

» Understand your audience, including their preferred communication channels.

* Develop and test materials with your audience.

Resources:
» Health Literacy (CDCQ).
» Health Literacy Training (CDC).
» Health Literacy and Plain Language Training (CDC).
* We Heart Health Literacy (CommunicateHealth).

Plain Language
Plain language is communication that is clear, accessible and useful. Plain language helps
your audience find what they need, understand the information the first time they read or
hear it and use the information to meet their needs. When creating communications:

» Use everyday words and avoid jargon.

+ Use short sentences with an active voice.

» Use “you".

* BLUF (bottom line up front): Put the most important information you want your

audience to read and understand at the front/top of the communication.

» Use headers and lists.

» Use descriptive links.
Resources:

* Plain Language Materials & Resources (CDC).

 Plain Language for Public Health (Public Health Communications Collaborative).

» Checklist for Plain Language (plainlanguage.gov).



https://www.cdc.gov/health-literacy/php/develop-materials/develop-test-materials.html
https://www.cdc.gov/health-literacy/
https://www.cdc.gov/health-literacy/
https://www.cdc.gov/health-literacy/php/find-training/get-training.html
https://www.cdc.gov/health-literacy/php/find-training/get-training.html
https://www.youtube.com/watch?v=cZC5NKIvplk
https://www.youtube.com/watch?v=cZC5NKIvplk
https://communicatehealth.com/wehearthealthliteracy/
https://communicatehealth.com/wehearthealthliteracy/
https://www.cdc.gov/health-literacy/php/develop-materials/plain-language.html
https://www.cdc.gov/health-literacy/php/develop-materials/plain-language.html
https://publichealthcollaborative.org/resources/plain-language-for-public-health/
https://publichealthcollaborative.org/resources/plain-language-for-public-health/
https://www.plainlanguage.gov/resources/checklists/checklist/
https://www.plainlanguage.gov/resources/checklists/checklist/

Numeracy and Avoiding Stigma

Numeracy

Numeracy is a person’s ability to understand and use numbers and data. When creating
communications, it's important to make sure numbers and data support your message and
are presented in a clear and concise way. How numbers and data are presented determines
how, or if, the information being shared is understood and acted upon by an audience.

Resources:
* Numeracy (CDQC).
 Numeracy: Health Literacy and Clear Communication for Numbers and Statistics (CDC).
 Epi 101: The Basics of Epidemiology (MDHHS).
» Best Practices for Infographics in Public Health (CDC).

Avoiding Stigma
Stigma perpetuates HIV and STIs. Whenever possible, avoid using language like “high risk

people,” “risky behaviors,” “infected,” “infection,” etc. and consider using inclusive language
in communication materials.

nu

Along with some of the examples below, these helpful resources provide a more
comprehensive overview:

» Ways to Stop HIV Stigma and Discrimination (CDC).

» Preferred Terms for Select Population Groups & Communities (CDC).

* Culture and Language (CDC).

« Resources for Professionals (CommunicateHealth).

Instead of these Use these

Person with HIV (PWH) or diagnosed with
HIV.

HIV infected

People who have an increased likelihood/are

High-risk |
IgN-riSk people more likely to be exposed.

Became infected Contracted, acquired or diagnosed with.

Persons who use drugs/people who inject

Drug-users/addicts/drug abusers
drugs.

Homeless people/the homeless People experiencing homelessness.



https://www.cdc.gov/health-literacy/php/research-summaries/numeracy.html
https://www.cdc.gov/health-literacy/php/research-summaries/numeracy.html
https://www.youtube.com/watch?v=cJnZuip8IY0
https://www.youtube.com/watch?v=cJnZuip8IY0
https://www.youtube.com/watch?v=V1slYP0h2xk
https://www.youtube.com/watch?v=V1slYP0h2xk
https://www.youtube.com/watch?v=2R7x8n-FlZE
https://www.youtube.com/watch?v=2R7x8n-FlZE
https://www.cdc.gov/stophivtogether/hiv-stigma/ways-to-stop.html
https://www.cdc.gov/stophivtogether/hiv-stigma/ways-to-stop.html
https://www.cdc.gov/health-communication/php/toolkit/preferred-terms.html
https://www.cdc.gov/health-communication/php/toolkit/preferred-terms.html
https://www.cdc.gov/health-literacy/php/develop-materials/culture.html
https://www.cdc.gov/health-literacy/php/develop-materials/culture.html
https://communicatehealth.com/insights/
https://communicatehealth.com/insights/

Style Guide and Branding

When creating social media and communications, it is best to establish clear, consistent
and cohesive messaging that can be easily recognized by a viewer. This can be done by
setting a standard of specific colors and fonts to use in communications, and an identifiable
look to what you post. Note the CDC graphics below with similar colors, fonts and images:
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Style Guide
A style guide compiles and labels a brand’s standard colors, text options, logos and
messaging to easily replicate communications and materials. For more information on the
fundamentals of building a cohesive image, visit ASTHO Branding Resource Guide For
Health Departments.

Accessibility Q
As you identify colors and text options that your agency would like to
use, please keep the following in mind: Welcome to
« Is the text easy to read? Text should be larger than 11pt and a sans- the BHSP
serif font, avoiding hand-written or script text and all caps, when Communications
possible. and Social Media
« Are the colors accessible to view for those with visual impairments? Toolkit.

A contrast checker can help make sure colors can be viewed by

everyone. x

Resources
» ADA Requirements: Effective Communication (ADA.gov).
» Communicating Effectively for People with Disabilities (ADA.gov).
» Accessible Social Media for Public Health (Public Health
Communications Collaborative).
« Creating Digitally Accessible Materials for Public Health Campaigns
(CDQ).



https://www.astho.org/4a2684/globalassets/resources/branding-resource-guide-for-health-departments-1.pdf
https://www.astho.org/4a2684/globalassets/resources/branding-resource-guide-for-health-departments-1.pdf
https://webaim.org/resources/contrastchecker/
https://www.ada.gov/resources/effective-communication/
https://www.ada.gov/resources/effective-communication/
https://www.ada.gov/topics/effective-communication/
https://www.ada.gov/topics/effective-communication/
https://publichealthcollaborative.org/wp-content/uploads/2024/05/202405015_PHCC_AccessibleSocial_v3-1.pdf
https://publichealthcollaborative.org/wp-content/uploads/2024/05/202405015_PHCC_AccessibleSocial_v3-1.pdf
https://www.cdc.gov/overdose-resources/pdf/Digital-Accessibility-Job-Aid_508.pdf
https://www.cdc.gov/overdose-resources/pdf/Digital-Accessibility-Job-Aid_508.pdf

SHOARS

SHOARS is a customer relationship management system that can be accessed via MiLogin.
SHOARS allows BHSP partners to engage with our diverse resources.

Registering for SHOARS

If you are not in SHOARS and do not have a state of Michigan email, you can register for
SHOARS to order printed materials, request data, etc. For more information, please visit
Michigan.gov/SHOARS or email MDHHS-SHOARS-Support@Michigan.gov.

Requesting HIV and STI Data

If you would like to request data on people with HIV or affected by STls in Michigan to include
in your communications that is not already available at HIV & STI Data & Statistics, please use
SHOARS to submit a data request.

Ordering BHSP Printed Communication Materials

SHOARS is your go-to resource for ordering BHSP printed communication materials like
brochures, palm cards, posters, campaign materials and more. For a full list of materials
available to order in SHOARS, please refer to HIV and STI Health Promotion Materials.
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https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/SHOARS/BHSP-Partner-Registration-Guide-Non-State-of-Michigan-Email-Address.pdf?rev=d7d7b2244f24406c967c7654ed939228&hash=59EA27BC45867DBBF8E6CECA90AA44B6
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/SHOARS/BHSP-Partner-Registration-Guide-Non-State-of-Michigan-Email-Address.pdf?rev=d7d7b2244f24406c967c7654ed939228&hash=59EA27BC45867DBBF8E6CECA90AA44B6
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/shoars
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
mailto:mdhhs-shoars-support@michigan.gov
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/data-and-statistics
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Brochures-Materials/BHSP-Health-Promotional-Materials.pdf

Social Media and Creating Content

Social media content includes many different things like graphics, stories and videos. A
quick way to share information is to repost content from other pages, like the MDHHS social
media pages.

n Facebook: Michigan Department of Health and Human Services

' Q.' Instagram: @michiganhhs

X X: Michigan HHS Dept | @MichiganHHS

@ Threads: Michigan HHS | @michiganhhs

Tips for Creating and Maintaining Social Media Platforms

When creating accounts on multiple platforms like Facebook, Instagram and X, having
consistent account names/handles makes it easy for your audience to find you. If you add
contact information, use shared inboxes or central lines.

Tips for Creating Content

If your agency is creating social media content, use your established style guide or brand
standards to keep posts consistent and cohesive. Images and graphics should reflect
diverse experiences of health. When creating content, keep in mind:

» Each platform has its own preferred image size and maximum character count.

+ Content should be accessible. For example, all colors have enough contrast between
them, font is legible and large enough to read and contains proper capitalization, and
images and graphics include alternative text (alt text).

» Graphics and images relate to the content you are posting about, are not sensitive or
graphic depictions and do not cover text. If you are using stock images, make sure you
have the appropriate rights to use them and follow any guidelines. Example image
sites include Unsplash, iStock and Adobe Stock.

Things to Consider When Posting Content
* Who is my intended audience?
* What goals or outcomes am | hoping to achieve with this post?
* Is my message clear for someone who may not have a public health background?
* Posts can be scheduled ahead of time on platforms to create consistent posting
patterns. You cannot schedule a repost of another page’s social media.

Resources
» Social Media Toolkit for Health Departments (ASTHO).



https://www.facebook.com/michiganhhs
https://www.instagram.com/michiganhhs/
https://x.com/MichiganHHS
https://www.threads.com/@michiganhhs
https://hsph.harvard.edu/research/health-communication/resources/inclusive-language-and-images/#:~:text=Use%20imagery%20that%20reflects%20diverse%20experiences%20of%20health.,important%20to%20depict%20its%20relevance%20to%20diverse%20communities.
https://hsph.harvard.edu/research/health-communication/resources/inclusive-language-and-images/#:~:text=Use%20imagery%20that%20reflects%20diverse%20experiences%20of%20health.,important%20to%20depict%20its%20relevance%20to%20diverse%20communities.
https://unsplash.com
https://www.istockphoto.com
https://stock.adobe.com
https://www.astho.org/topic/resource/social-media-toolkit-for-health-departments/
https://www.astho.org/topic/resource/social-media-toolkit-for-health-departments/

HIV and STI Social Media Content

Various organizations have social media toolkits/libraries with pre-made content that can be
posted directly on your organization’s accounts to promote testing, sexual health and increase
prevention efforts. Some examples of social media toolkits/libraries and posts are below.

* Let's Stop HIV Together Social Media Toolkit (CDC).

Greater Than HIV Videos, Digital Banners, Graphics (Kaiser Family Foundation).
* Awareness Days (HIV.gov).

HIV Awareness Days (CDCQ).

STl Communication Resources & Social Media (CDC).

Doxy PEP Marketing Tools (National Coalition of STD Directors).

““ Example Copy: If you have HIV, getting and staying

‘ Ty undetectable can help you stay healthy and live your
best life. Learn more about the benefits of being
undetectable: CDC.gov/HIVTreatment.
#StopHIVTogether

Example Copy: Do you know or think you may have
been exposed to an STI? It might not be too late to
take charge of your sexual health! Talk to a health care
providers and see if doxy PEP is right for you.

TALK TO YOUR
HEALTHCARE PROVIDER
TODAY TO SEE IF DOXY PEP
IS RIGHT FOR YOU

December 1

Example Copy: Today is #WorldAIDSDay, a day to
unite with others around the world to prevent HIV,
support people with HIV and remember those who
have lost their lives to an HIV-related illness. Let’s
#StopHIVTogether. Bit.ly/3DhBLWI



https://www.cdc.gov/stophivtogether/partnerships/toolkit/talk-hiv.html
https://www.cdc.gov/stophivtogether/partnerships/toolkit/talk-hiv.html
https://www.greaterthan.org/materials/
https://www.greaterthan.org/materials/
https://www.hiv.gov/events/awareness-days
https://www.hiv.gov/events/awareness-days
https://www.cdc.gov/hiv/awarenessdays/index.html
https://www.cdc.gov/hiv/awarenessdays/index.html
https://www.cdc.gov/sti/php/communication-resources/index.html
https://www.cdc.gov/sti/php/communication-resources/index.html
https://ncsddc.org/resource/doxy-pep-marketing-tools/
https://ncsddc.org/resource/doxy-pep-marketing-tools/
https://www.cdc.gov/stophivtogether/partnerships/toolkit/talk-hiv.html
https://www.cdc.gov/HIVTreatment?s_cid=so_togetherconsumertk0314
https://ncsddc.org/resource/doxy-pep-marketing-tools/
https://www.cdc.gov/hiv/awarenessdays/index.html
https://www.cdc.gov/stophivtogether/?s_cid=so_togetherconsumertk0176

BHSP Social Media Toolkits

The following BHSP social media toolkit posts are available to share on your organization’s
social media accounts. Please do not make any modifications to the social media posts
within these toolkits. Graphics and copy must be used as is.

MIPrEP MIChoice Media Campaign i ~ N
“MIPrEP MIChoice” shines a spotlight on authentic stories from real Pmrgl'agl::g%h” Ji
people across Michigan who use PrEP to prevent the spread of HIV. self-confidence. =g
Each personal story represents a step towards ending the stigma )
around HIV and promoting a healthier future for all.

MIPrEP MIChoice Social Media Toolkit

Mahogany Blue Media Campaign

“Mahogany Blue” focuses on sharing information about PrEP with .
Black women. The "Mahogany Blue" campaign_is an adaptation of the I:';l’;‘;‘,.f:;‘.;’,',swm, '
Centers for Disease Control and Prevention’s (CDC) "She's Well* and taking core " g
highlights Black women of various skin tones, shapes and ages
appearing in informational materials.

LEARN ABOUT PrEP »

Mahogany Blue Social Media Toolkit

Stop Syphilis Campaign

In response to increasing rates of syphilis, especially among
pregnant women (congenital syphilis), MDHHS launched the Stop
Syphilis campaign. This campaign underscores MDHHS's
commitment to raising awareness about the importance of syphilis
testing among sexually active individuals living in Michigan.

Stop Syphilis Social Media Toolkit

Ending HIV Together

Ending HIV Together: Michigan's Equitable Plan,
developed with four years of community engagement EnKiing HiY Togetier T
and input sessions, aligns with national and global S 696
initiatives to end the HIV epidemic, reinforcing the il i o v
state’s commitment to address the disparities that B

persist in health care access and outcomes for HIV.

diagnosed with HIV

18,437

were living with HIV.

3855 F £ 3%
23 H

Ending HIV Together Social Media Toolkit



https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/prep#miprep-michoice
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/MIPrEP/MIPrEP-MIChoice-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/prep/prep-and-black-women
https://www.cdc.gov/stophivtogether/sheiswell/index.html
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/Mahogany-Blue/Mahogany-Blue-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/syphilis
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/syphilis
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Stop-Syphilis/Stop-Syphilis-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/keep-mi-healthy/chronicdiseases/hivsti/ending-hiv-together
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Ending-HIV-Together/Ending-HIV-Together-Social-Media-Toolkit.pdf
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https://www.cdc.gov/hiv/awarenessdays/?CDC_AAref_Val=https://www.cdc.gov/hiv/library/awareness/index.html#cdc_data_surveillance_section_3-march-20-national-native-hivaids-awareness-day-nnhaad
https://www.cdc.gov/hiv/awarenessdays/?CDC_AAref_Val=https://www.cdc.gov/hiv/library/awareness/index.html#cdc_data_surveillance_section_4-april-10-national-youth-hivaids-awareness-day-nyhaad
https://ncsddc.org/event/national-condom-week/
https://ncsddc.org/event/national-condom-week/
https://ncsddc.org/event/national-condom-week/
https://www.hiv.gov/events/awareness-days/women-and-girls
https://www.hiv.gov/events/awareness-days/women-and-girls
https://healthlgbtq.org/awareness-week/
https://glaad.org/tdov/
https://www.hiv.gov/events/awareness-days/youth
https://www.hiv.gov/events/awareness-days/youth
https://www.hiv.gov/events/awareness-days/youth
https://www.hiv.gov/events/awareness-days/youth
https://www.hiv.gov/events/awareness-days/youth
https://www.cdc.gov/sti-awareness/php/toolkit/?CDC_AAref_Val=https://www.cdc.gov/std/saw/toolkit/default.htm
https://www.cdc.gov/sti-awareness/php/toolkit/?CDC_AAref_Val=https://www.cdc.gov/std/saw/toolkit/default.htm
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https://www.cdc.gov/hiv/awarenessdays/?CDC_AAref_Val=https://www.cdc.gov/hiv/library/awareness/index.html#cdc_data_surveillance_section_7-june-27-national-hiv-testing-day-nhtd
https://www.cdc.gov/hiv/awarenessdays/?CDC_AAref_Val=https://www.cdc.gov/hiv/library/awareness/index.html#cdc_data_surveillance_section_9-september-18-national-hivaids-and-aging-awareness-day-nhaad
https://www.cdc.gov/hiv/awarenessdays/?CDC_AAref_Val=https://www.cdc.gov/hiv/library/awareness/index.html#cdc_data_surveillance_section_10-september-27-national-gay-mens-hivaids-awareness-day-ngmhaad
https://www.hiv.gov/events/awareness-days/hiv-long-term-survivors-day
https://www.hiv.gov/events/awareness-days/hiv-long-term-survivors-day
https://www.hiv.gov/events/awareness-days/hiv-long-term-survivors-day
https://www.hiv.gov/events/awareness-days/hiv-long-term-survivors-day
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https://www.cdc.gov/hiv/awarenessdays/index.html#cdc_data_surveillance_section_7-june-27-national-hiv-testing-day-nhtd
https://www.cdc.gov/hiv/awarenessdays/index.html#cdc_data_surveillance_section_7-june-27-national-hiv-testing-day-nhtd
https://www.hiv.gov/events/awareness-days/zero-hiv-stigma-day
https://www.hiv.gov/events/awareness-days/aging
https://www.hiv.gov/events/awareness-days/aging
https://www.hiv.gov/events/awareness-days/aging
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https://www.cdc.gov/sti/php/projects/dis-recognition-day.html
https://www.cdc.gov/sti/php/projects/dis-recognition-day.html
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Appendix

About This Toolkit
» News Platform Fact Sheet (Pew Research Center) ‘

Health Literacy and Plain Language
» Develop and Test Materials (CDC)
» Health Literacy (CDC)
Health Literacy Training (CDC)
Health Literacy and Plain Language Training (CDC)
We Heart Health Literacy (CommunicateHealth)
Plain Language Materials and Resources (CDC)
Plain Language for Public Health (Public Health Communications Collaborative)
Checklist for Plain Language (Plainlanguage.gov)
Numeracy and Avoiding Stigma
* Numeracy (CDC)
* Numeracy: Health Literacy and Clear Communication for Numbers and Statistics (CDC)
Epi 101: The Basics of Epidemiology (MDHHS)
» Best Practices for Infographics in Public Health (CDC)
« Ways to Stop HIV Stigma and Discrimination (CDC)
* Preferred Terms for Select Population Groups & Communities (CDC)

Culture and Language (CDC)
Resources for Professionals (CommunicateHealth)
Style Guide and Branding
« Branding Resource Guide For Health Departments (ASTHO)
» Contrast Checker (WebAIM)
» ADA Requirements: Effective Communication (ADA.gov)

Communicating Effectively for People with Disabilities (ADA.gov)
Accessible Social Media for Public Health (Public Health Communications Collaborative)
» Creating Digitally Accessible Materials for Public Health Campaigns (CDC)
SHOARS
» SHOARS BHSP Partner Registration Guide (MDHHS)
 STI/HIV Operations and Resource System (SHOARS) (MDHHS)
« HIV & STl Health Promotion Materials Available to Order Through SHOARS (MDHHS)
Social Media and Creating Content
« Effective Health Communication: Using Inclusive Language and Images (Harvard T.H Chan
School of Public Health)
» Unsplash
* iStock
» Adobe Stock
 Social Media Toolkit for Health Departments (ASTHO)
HIV and STI Social Media Content
* Let's Stop HIV Together Social Media Toolkit (CDC)
» Greater Than HIV Videos, Digital Banners, Graphics (Kaiser Family Foundation)
» Awareness Days (HIV.gov)
« HIV Awareness Days (CDQ)
» STI Communication Resources & Social Media (CDC)
» Doxy PEP Marketing Tools (National Coalition of STD Directors)
BHSP Social Media Toolkits
MIPrEP MIChoice Social Media Toolkit
» Mahogany Blue Social Media Toolkit
+ Stop Syphilis Social Media Toolkit
« Ending HIV Together Social Media Toolkit

The Michigan Department of Health and Human Services (MDHHS) does not discriminate against any individual or
group on the basis of race, national origin, color, sex, disability, religion, age, height, weight, familial status, partisan
considerations, or genetic information. Sex-based discrimination includes, but is not limited to, discrimination
based on sexual orientation, gender identity, gender expression, sex characteristics, and pregnancy.
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https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
https://www.cdc.gov/health-literacy/php/develop-materials/develop-test-materials.html
https://www.cdc.gov/health-literacy/php/develop-materials/develop-test-materials.html
https://www.cdc.gov/health-literacy/
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https://www.cdc.gov/health-literacy/php/find-training/get-training.html
https://www.cdc.gov/health-literacy/php/find-training/get-training.html
https://www.youtube.com/watch?v=cZC5NKIvplk
https://www.youtube.com/watch?v=cZC5NKIvplk
https://communicatehealth.com/wehearthealthliteracy/
https://communicatehealth.com/wehearthealthliteracy/
https://www.cdc.gov/health-literacy/php/develop-materials/plain-language.html
https://www.cdc.gov/health-literacy/php/develop-materials/plain-language.html
https://publichealthcollaborative.org/resources/plain-language-for-public-health/
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https://www.plainlanguage.gov/resources/checklists/checklist/
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https://www.cdc.gov/health-literacy/php/research-summaries/numeracy.html
https://www.cdc.gov/health-literacy/php/research-summaries/numeracy.html
https://www.youtube.com/watch?v=cJnZuip8IY0
https://www.youtube.com/watch?v=cJnZuip8IY0
https://www.youtube.com/watch?v=V1slYP0h2xk
https://www.youtube.com/watch?v=V1slYP0h2xk
https://www.youtube.com/watch?v=2R7x8n-FlZE
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https://www.cdc.gov/stophivtogether/hiv-stigma/ways-to-stop.html
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https://www.cdc.gov/health-communication/php/toolkit/preferred-terms.html
https://www.cdc.gov/health-communication/php/toolkit/preferred-terms.html
https://www.cdc.gov/health-literacy/php/develop-materials/culture.html
https://www.cdc.gov/health-literacy/php/develop-materials/culture.html
https://communicatehealth.com/insights/
https://communicatehealth.com/insights/
https://www.astho.org/4a2684/globalassets/resources/branding-resource-guide-for-health-departments-1.pdf
https://www.astho.org/4a2684/globalassets/resources/branding-resource-guide-for-health-departments-1.pdf
https://webaim.org/resources/contrastchecker/
https://webaim.org/resources/contrastchecker/
https://www.ada.gov/resources/effective-communication/
https://www.ada.gov/resources/effective-communication/
https://www.ada.gov/topics/effective-communication/
https://www.ada.gov/topics/effective-communication/
https://publichealthcollaborative.org/wp-content/uploads/2024/05/202405015_PHCC_AccessibleSocial_v3-1.pdf
https://publichealthcollaborative.org/wp-content/uploads/2024/05/202405015_PHCC_AccessibleSocial_v3-1.pdf
https://www.cdc.gov/overdose-resources/pdf/Digital-Accessibility-Job-Aid_508.pdf
https://www.cdc.gov/overdose-resources/pdf/Digital-Accessibility-Job-Aid_508.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/SHOARS/BHSP-Partner-Registration-Guide-Non-State-of-Michigan-Email-Address.pdf?rev=d7d7b2244f24406c967c7654ed939228&hash=59EA27BC45867DBBF8E6CECA90AA44B6
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/SHOARS/BHSP-Partner-Registration-Guide-Non-State-of-Michigan-Email-Address.pdf?rev=d7d7b2244f24406c967c7654ed939228&hash=59EA27BC45867DBBF8E6CECA90AA44B6
http://michigan.gov/SHOARS
http://michigan.gov/SHOARS
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Brochures-Materials/BHSP-Health-Promotional-Materials.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Brochures-Materials/BHSP-Health-Promotional-Materials.pdf
https://hsph.harvard.edu/research/health-communication/resources/inclusive-language-and-images/#:~:text=Use%20imagery%20that%20reflects%20diverse%20experiences%20of%20health.,important%20to%20depict%20its%20relevance%20to%20diverse%20communities
https://hsph.harvard.edu/research/health-communication/resources/inclusive-language-and-images/#:~:text=Use%20imagery%20that%20reflects%20diverse%20experiences%20of%20health.,important%20to%20depict%20its%20relevance%20to%20diverse%20communities
https://unsplash.com
https://unsplash.com
https://www.istockphoto.com
https://www.istockphoto.com
https://stock.adobe.com
https://stock.adobe.com
https://www.astho.org/globalassets/resources/media-relations-toolkit-for-health-departments-1.pdf
https://www.astho.org/globalassets/resources/media-relations-toolkit-for-health-departments-1.pdf
https://www.cdc.gov/stophivtogether/partnerships/toolkit/talk-hiv.html
https://www.cdc.gov/stophivtogether/partnerships/toolkit/talk-hiv.html
https://www.greaterthan.org/materials/
https://www.greaterthan.org/materials/
https://www.hiv.gov/events/awareness-days
https://www.hiv.gov/events/awareness-days
https://www.cdc.gov/hiv/awarenessdays/index.html
https://www.cdc.gov/hiv/awarenessdays/index.html
https://www.cdc.gov/sti/php/communication-resources/index.html
https://www.cdc.gov/sti/php/communication-resources/index.html
https://ncsddc.org/resource/doxy-pep-marketing-tools/
https://ncsddc.org/resource/doxy-pep-marketing-tools/
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/MIPrEP/MIPrEP-MIChoice-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/MIPrEP/MIPrEP-MIChoice-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/Mahogany-Blue/Mahogany-Blue-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/PrEP/Mahogany-Blue/Mahogany-Blue-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Stop-Syphilis/Stop-Syphilis-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Stop-Syphilis/Stop-Syphilis-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Ending-HIV-Together/Ending-HIV-Together-Social-Media-Toolkit.pdf
https://www.michigan.gov/mdhhs/-/media/Project/Websites/mdhhs/Keeping-Michigan-Healthy/HIVSTI/Ending-HIV-Together/Ending-HIV-Together-Social-Media-Toolkit.pdf

	Slide 1: Communications and Social Media Toolkit
	Slide 2: About This Toolkit
	Slide 3: Table of Contents
	Slide 4: Health Literacy and Plain Language
	Slide 5: Numeracy and Avoiding Stigma
	Slide 6: Style Guide and Branding
	Slide 7: SHOARS
	Slide 8: Social Media and Creating Content
	Slide 9: HIV and STI Social Media Content
	Slide 10: BHSP Social Media Toolkits
	Slide 11: HIV/STI Awareness Days
	Slide 12: HIV/STI Awareness Days Continued
	Slide 13: Appendix

