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PreK for All Communication and Marketing Tips 

School administrators, teachers and professionals have many ways to help raise awareness 

about PreK for All in their communities. Below are a few easy ways to share information about 

the program and how families can enroll.  

 

PreK for All Communications Toolkit 

MiLEAP has created a communications toolkit for our partners to support internal and external 

communication efforts for PreK for All. These resources include effective messages aimed at 

boosting enrollment. They are grounded in new research gathered by MiLEAP. Content in our 

toolkit can be customized by your district to reflect local strategies and branding.   

The toolkit can be accessed any time on this MiLEAP webpage. Keep an eye on this resource 

because new materials will be added as they are developed. 

 

Promote PreK for All on Your Website 

Your district’s website can be updated to include the web copy template above with important 

information about PreK for All. Your website is an important resource for local families and a 

great place to promote programs like PreK for All. 

 

First Day of School Celebration 

The first day of PreK could be a great opportunity to publicize the program and celebrate 

families and your community. Such a celebration could feature yard signs, balloons, giveaways 

as well as an area for families to take a ‘First Day of PreK’ photo with your branding. Media 

partners could be invited to the event and you could use the opportunity to explain the benefits 

of the program to the local community using the core messages and other content in the toolkit 

above. 

  

Consistently Communicate with Families 

https://www.michigan.gov/mileap/early-childhood-education/prek-for-all/digital-toolkit
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It's important to regularly share information with families who have children enrolled at your 

school and in your program. You can do this by: 

• Sending a flyer home with students  

• Sending e-newsletters to families who subscribe to your communications 

• Using digital signage outside of schools to promote PreK for All 

• Encouraging existing families to spread the word with other parents they know 

• Starting a referral program to invite families to spread the word 

 

Host Enrollment and Open House Events 

A great way to spread the word about PreK for All is by hosting enrollment and open house 

events in your district. You could host information booths at school events such as band 

concerts, field days, sporting events and more. You could also host pop-up PreK for All events in 

public spaces in your community such as parks, community centers, shopping areas and kid 

recreation and entertainment sites.   

Having information for families available on tablets will allow families to start an application, 

pre-application or sign up for a newsletter list. To stay organized, create a schedule for events 

and promote this through your social media channels, emails and newsletters. 

 

Utilize Earned Media 

The toolkit above includes templates for press releases, guest columns and letters to the editor. 

You can use these templates to connect with the local media and share your district’s message 

about PreK for All and raise awareness about public events. 

Press releases can be sent to all local media — newspapers, TV and radio — in your area. Guest 

columns and letters to the editor can be submitted to your local newspaper. 

 

Leverage Paid Advertising 

Using the social media content and graphics in the toolkit above, run a social media campaign 

targeted to reach families with 4-year-olds in your community. Make sure to include a call to 

action with a URL to apply and phone number if appropriate. Paid media significantly 

outperforms organic social media.   
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You can also partner with a local radio and TV stations to produce a public service 

announcement about PreK for All opportunities and availability in your area, emphasizing that 

there is still time to enroll. 

Leverage Direct Mail 

Using the templates in the toolkit, send mail pieces to families that include enrollment 

information about PreK for All. You can use an existing mailing list, purchase a list of families 

with 4-year-olds from a vetted source or work with your postal company to mail to key zip 

codes in your community.  

Engage with Community Partners 

Community partners are a great source to share information about PreK for All. You can ask 

community partners to: 

• Share information in their newsletters and distribute flyers

• Share information with local grocery stores to drop flyers into grocery bags and

collaborate on ‘Back to School’ shopping days

• Collaborate with local sports teams to host a PreK game with informational handouts

and announcements during the game

Individuals with disabilities may contact the MiLEAP ADA Coordinator to request an alternative format to 
these materials. Please visit www.Michigan.gov/ADA for a list of state ADA Coordinators.




