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Affirmative Fair Housing Marketing Plan (AFHMP) 
An AFHMP explains how a property owner or agent promotes available housing so that all 
eligible renters are aware of the opportunity, especially people eligible for affordable 
housing who are least likely to apply. The plan requires ownership to outline specific 
outreach steps it will use to ensure housing information is shared in a fair, inclusive, and 
accessible way. 

 

MSHDA APPLICANT IDENTIFICATION 

MSHDA No.: Click or tap here to enter text. 

Information Development Managing Agent Developer 
Name¿ Click or tap here to 

enter text. 
Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Address¿ Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

City?.St?.Zip¿ Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

E‗mail¿ Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Telephone¿ Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Contact.Name¿ Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Click or tap here to 
enter text. 

Type & Number of Housing Units: 
Family Units: Click or tap here to enter text. 
Senior Units: Click or tap here to enter text. 
Total Units: Click or tap here to enter text. 
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SECTION 1: TRAINING 

The training video below provides important foundational information for the principals and 
personnel responsible for creating, implementing, and managing the AFHMP, and for the 
property management personnel engaging with the public.  

Prior to completing the AFHMP, the principals and personnel must view this video: 

Affirmative Fair Housing Marketing Plan Training (YouTube) 

Affirmative Fair Housing Marketing Plan Training Slides (PDF) 

Affirmative Fair Housing Marketing Plan Training Transcript (PDF) 

A. Please list the principals and personnel that watched the training video. (Name?.title?.
job.duties?.date.of.viewing.the.video) 
Click or tap here to enter text. 

 

SECTION 2: IDENTIFICATION OF TARGET POPULATION WITHIN THE MARKET AREA 

MSHDA and HUD require that housing providers take proactive steps to attract eligible 
persons from all demographic groups, especially those least likely to apply. The US Census 
website at https://www.census.gov provides tools for identifying target populations.  

A. What are the market boundaries of the development? 
Click or tap here to enter text. 

B. What percentage of the market population is minority? 
Click or tap here to enter text. 

C. Identity the target populations that are least likely to apply for residence. 
Click or tap here to enter text. 
 

SECTION 3: IDENTIFICATION OF CONCRETE AND CREDIBLE OUTREACH EFFORTS 

Affirmative marketing requirements include promoting housing opportunities to each type 
of organization found in the MSHDA Marketing Resource Guide for Multifamily Developers.  

A. List the contact information of the organizations that will receive outreach 
marketing. A minimum of one agency per category is required. (Name.of.
organization?.contact.person?.email.address?.phone.number?.mailing.address?.and.
method.of.outreach.contact) 

https://www.youtube.com/watch?v=gtJlboX53DI
https://www.michigan.gov/mshda/-/media/Project/Websites/mshda/fair-housing/AFHMP/Affirmative-Fair-Housing---Revised-May-2026.pdf?rev=b3d38b10180d4faebab22b8ef8cb3e34&hash=74CBF9B95BD5D1391CABC0CF613EEFA3
https://www.michigan.gov/mshda/-/media/Project/Websites/mshda/fair-housing/AFHMP/AFHMP-Training-Transcript.pdf?rev=b397bac6d5c944d49635f42cac7952e9&hash=6F9BBAED2FFBAE4805AFE882D15395E1
https://www.census.gov/
https://www.michigan.gov/mshda/-/media/Project/Websites/mshda/developers/lihtc/assets/lica/mshda_li_ca_25b_marketing_resource_guide_multifamily_developers.pdf?rev=7b50acefd57c40eea89c2c9e00b876a1&hash=120A5CFDA02F933610A0F558CBFE6664
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a. Disability Network Agencies 

Click or tap here to enter text. 

b. Area on Aging Agencies  

Click or tap here to enter text. 

c. Community Action Agencies 

Click or tap here to enter text. 

d. Continuums of Care 

Click or tap here to enter text. 

e. Community Mental Health Agencies 

Click or tap here to enter text. 

f. Health Care Facilities 

Click or tap here to enter text. 

g. Housing Assessment Resource Agencies 

Click or tap here to enter text. 

h. County Health Departments 

Click or tap here to enter text. 

i. Medicaid Long Term Care Providers 

Click or tap here to enter text. 

j. Michigan Rehabilitative Services Agencies 

Click or tap here to enter text. 

k. MSHDA contracted Housing Choice Voucher Housing Agents 

Click or tap here to enter text. 

l. Other Groups and Community Places 

Marketing to target populations within the regional area may include libraries; 
food pantries and soup kitchens; places of worship like churches, mosques, 
temples and synagogues; community centers and cultural gathering spaces; 
LGBT+ agencies; Veteran organizations; refugee and immigrant agencies; and 
media outlets in other languages, and organizations serving justice involved 
individuals. This list is not exhaustive. 
Click or tap here to enter text. 
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SECTION 4: MARKETING METHODS 

A. Who will be responsible for completing the outreach program? 
Click or tap here to enter text. 

B. What media will be used?  
Click or tap here to enter text. 

C. How will printed material be distributed? 
Click or tap here to enter text. 

D. What other languages other than English will be used in marketing activities to meet 
the needs of regional populations with limited English proficiency (based upon 
location of site and Census language data)? 
Click or tap here to enter text. 

E. How frequently will you affirmatively market available units? 
Click or tap here to enter text. 

 

SECTION 5: HOUSING DISCRIMINATION DISCLAIMER CLAUSE 

A housing discrimination disclaimer clause must be included in any preliminary and/or full 
application addressing protected classes based on federal, state and local protections. 

The discrimination disclaimer clause will pledge not to discriminate against applicants 
based on their race, color, national origin, religion, sex, familial status, disability, gender 
identity/expression, age, marital status, or a source of income, as is required by Michigan 
law. 

A. List any additional protected classes based on local ordinances that will be added to 
your discrimination disclaimer clause. 
Click or tap here to enter text. 

 

SECTION 6: BUDGET 

A. Provide a breakdown of the overall marketing budget and the part of the budget that will 
be used to implement the Plan. 
Click or tap here to enter text. 

B. How much money is budgeted for commercial media usage? 
Click or tap here to enter text. 
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SECTION 7: PREVIOUS EXPERIENCE 

A. Has your firm marketed a subsidized housing development (including 
MSHDA) previously? 
Click or tap here to enter text. 

B. What is the prior experience of your firm in writing and achieving affirmative 
marketing goals for targeted populations, people with disabilities, and limited 
English proficiency populations? 
Click or tap here to enter text. 

 

SECTION 8: ATTESTING TO ADDITIONAL REQUIRED AFHMP PRACTICES 

By checking each box, I attest that the following requirements will be practiced: 

☐ Continuous outreach will be conducted to maintain a well-balanced waiting list that 
will ensure the meeting of the affirmative marketing goal at all times. 
☐ All digital marketing materials will be accessible.  
☐ The Equal Housing Opportunity and ADA Accessibility logo (see below) will be included 
in all advertising. 
☐ A log of community contacts, daily traffic records, and any other record keeping 
materials will be maintained for inspections and a copy of the AFHMP will be kept on-site. 
☐ All fair housing required signs will be posted in designated locations. 
☐ All development principals and personnel will complete MSHDA-approved Fair Housing 
training. 
☐ The management agent, Click or tap here to enter text..(provide.name.and.firm), has 
agreed to start the Affirmative Fair Housing Marketing efforts with respect to the “target 
population” at least 120 days prior to anticipated initial occupancy. 
☐ Any prospective residential preferences will be identified and made known. 
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SIGNATURES 

Note¿.The.date.will.automatically.be.recorded.once.signed¡ 

 

X
Developer

 
 

X
Management Agent
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